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ISSUED  EVERY  SATURDAY 


FOUNDED  IN  1884 


danada  Has  Found  Paid  Space 
Promotes  Its  War  Effort 


1ADA  established  government  ad¬ 
vertising  on  a  very  intensive  scale 
the  first  world  war.  Its  value  was 
oven  so  conclusively  at  that  time 
at  practically  every  department  of 
vemment  has  again  turned  to  it  in 
e  present  crisis. 

In  this,  Canada  is  but  following  the 
id  of  Great  Britain  who,  according 
latest  available  figures,  have  spent 
)wards  of  ten  million  dollars  in  ad- 
g  in  the  past  20  months.  This 


C.  V.  Charters 


Following  Great  Britain's  Lead,  Dominion 
Spends  $1,000,000  on  War  Savings  Drive, 
Equal  Sum  on  Other  Projects 

By  C.  V.  CHARTERS 

Managing  Director.  Canadian  Weekly  Newspapers  Association 


approximately  $1,000,000,  and  prob¬ 
ably  as  much  as  that  for  other  types  of 
advertising.  The  press  advertising  ap¬ 
propriation  for  the  last  Victory  Loan 
was  close  to  $500,000.  The  results  of 
the  campaign  are  conclusive  evidence 
of  the  effectiveness  of  the  advertising. 
In  that  campaign,  one  million  Can¬ 
adians  (almost  one  in  ten  of  our 
population)  purchased  bonds  to  the 
amount  of  $837,000,000. 

Publishers  Cooperated 
When  the  complete  history  of  Can¬ 
ada’s  contribution  to  the  successful 
prosecution  of  the  war  comes  to  be 
written,  one  of  the  shining  chapters 
will  record  how  publishers  and  other 
media  owners,  together  with  adver¬ 
tising  agencies,  co-operated  as  one 
harmonious  unit  to  ensure  the  success 
of  the  various  government  campaigns 
to  raise  funds  that  have  been  a  feature 
of  Canadian  advertising  this  past  year. 
No  other  industry  can  point  to  a 
more  completely  coordinate  or  more 
efficient  organizing  of  its  forces  to 
serve  in  the  present  emergency,  or 


to  a  more  successful  issue  to  such 
collaboration. 

The  success  attending  the  united 
efforts  of  the  varioxis  cooperating 
groups  may  be  gauged  by  some  re- 
marlu  by  the  Hon.  J.  L.  Bsley,  Min¬ 
ister  of  Finance,  in  reply  to  unin¬ 
formed  criticism  in  the  House  of 
Commons  at  Ottawa.  Replying  to  a 
member  who  had  objected  to  spend¬ 
ing  the  ratepayers’  money  on  adver¬ 
tising,  Mr.  Ilsley  said: 

“The  honorable  gentleman  has 
referred  to  finance  advertising, 
of  which  there  has  been  a  great 
deal  lately.  That  advertising  is 
well  worthwhile.  It  would  be  im¬ 
possible  to  carry  on  the  great 
financial  campaigns  we  are  carry¬ 
ing  on  without  spending  quite  a 
lot  of  money  in  advertising.  I  am 
very  well  satisfied  not  only  with 
the  advertising  itself,  but  with 
the  results.” 

To  this  testimonal  may  be  added 
the  fact  that,  owing  in  large  measure 
to  the  great  volume  of  editorial  sup¬ 


resents  more  than  one-third  of  all 
ising  published  during  that 

Many  Subjects  Covered 

While  government  advertising  has 
T  most  extensively  used  in  con- 
ion  with  the  War  Finance  pro- 
“inj  covering  War  Savings  Certifi- 
and  the  War  Loan,  display  space 
been  taken  on  a  very  large  scale 
for  other  war  projects,  such  as: 
tional  registration,  income  tax  pre- 
yjnents.  voluntary  enlistment,  call¬ 
up  of  trainees,  the  salvage  cam- 
gasoline  conservation,  unem- 
yment  insurance,  and  announce- 
t  of  regulations  pertaining  to  the 
>sin"  of  food,  clothing  and  other 
by  the  Wartime  Prices  and 
e  Board. 

government  has  also  used 
y  and  daily  papers  for  product 
vertising,  such  as  apples,  fish  and 
tatoes  You  no  doubt  are  aware 
the  tourist  advertising  they  have 
in  this  country. 

While  accurate  accounting  figures 
■  not  yet  available  for  last  year, 
•s  conservatively  estimated  that  in 
past  two  years,  upwards  of  $5,- 
.000  was  expended  by  the  Federal 
venunont  and  now  ranks  as  Can¬ 
ts  largest  advertiser. 

the  two  war  savings  campaigns 
1  the  Victory  Loan  campaign  in 
*■  the  total  press  advertising  was 


CANADIAN  PULP  UNDER  EXPORT  CONTROL 

MONTREAL,  Jan.  20 — As  a  result  of  serious  local  shortages  in  Canada  fol¬ 
lowing  heavy  demand,  certain  pulpwood  products  have  been  placed  on 
the  list  of  articles  for  which  an  export  permit  must  be  obtained  before  they 
are  shipped  from  Canada,  Trade  Minister  J.  A.  MacKinnon  announces.  But, 
.said  Mr.  MacKinnon,  the  intention  is  to  avoid  “any  undue  dislocation”  of 
normal  supplies  of  pulpwood  both  for  Canadian  and  United  States  mills. 
After  Feb.  1,  permits  will  be  required  covering  all  shipments  from  Canada  of 
pulpwood  of  spruce,  balsam,  hemlock,  jackpine  or  poplar,  either  in  the  form 
of  cordwood  or  logs.  “It  has  become  necessary  to  place  pulpwood  under 
export  control  owing  to  the  increased  demand  both  in  Canada  and  the 
United  States  which  has  resulted  in  an  apparent  shortage  of  this  material.” 
the  Minister  said  in  a  statement.  “Insofar  as  it  is  physically  possible,  ship¬ 
ments  of  Canadian  pulpwood  to  the  U.  S.  will  continue  to  bear  the  same  rela¬ 
tionship  to  the  total  available  Canadian  cut  as  in  recent  years,”  he  said. 

LEDGER  AP  MEMBERSHIP  SALE  HEARING  JAN,  26 

PHILADELPHIA,  Jan.  19 — The  Federal  District  Court  has  announced  Mon¬ 
day,  Jan.  26,  as  a  hearing  date  on  an  offer  by  the  Philadelphia  Inquirer 
to  purchase  the  Associated  Press  membership  of  the  suspended  Philadelphia 
Evening  Public  Ledger.  The  Ledger  suspended  Jan.  5.  The  AP  membership 
since  then  has  been  kept  alive  by  the  printing  of  200  papers  daily  at  the  plant 
of  the  Inquirer.  The  Inquirer  is  paying  the  weekly  assessments  and  the 
paper  is  being  distributed  on  a  few  newsstands.  Mercer  B.  Tate,  counsel  for 
the  Ledger  trustees,  announced  Jan.  7  that  Charles  A.  Tyler,  president  and 
general  manager  of  the  Inquirer,  had  made  an  offer  of  $10,000  for  the  AP 
membership.  Mr.  Tate  then  asked  the  Court  to  hold  a  hearing.  It  will  be 
held  in  the  Federal  Building,  9th  and  Chestnut  Sts. 

MARSHALL  FIELD  BECOMES  SOLE  OWNER  OF  PM 

MARSHALL  FIELD  has  paid  $15,000  for  outstanding  B  stock  in  the  News¬ 
paper  PM,  Inc.,  recently  dissolved  the  operating  corporation  and  is  now 
sole  owner  of  PM  under  his  own  name.  He  bought  these  shares,  representing 
15%  of  the  equity,  from  the  original  stockholders  in  PM  to  whom  he  also  paid 
$300,000  whe»'  the  original  company  was  reorganized  in  October,  1940,  and 
he  took  control  four  months  after  the  paper  was  started.  Previously  he  had 
advanced  operating  capital  to  continue  the  paper.  Since  dissolution  of  the 
stock  company  all  copyrighted  features  have  carried  Field’s  name  instead. 
Ralph  Ingersoll,  editor  of  PM,  who  conceived  the  idea  for  the  adless  paper, 
was  among  the  original  stockholders. 


port  supplementing  the  advertising 
campaign  itself,  the  cost  of  the  War 
Savings  Certificates  advertising  cam¬ 
paign  was  less  than  one-half  of  one 
per  cent! 

Public  Mutt  Ba  Informed 

In  Canada,  as  in  Britain,  it  would 
be  deemed  the  height  of  folly  to  at¬ 
tempt  launching  'any  of  these  war 
projects  without  fully  informing  the 
public.  The  press  of  the  country  are 
giving  more  generously  than  ever 
space  in  their  news  and  editorial  col¬ 
umns  in  support  of  every  branch 
of  the  war  effort.  Everyone  realizes, 
and  is  now  firmly  convinced,  that 
advertising  has  its  own  peculiar  func¬ 
tion  to  perform.  Because  of  the  sat¬ 
isfactory  low  cost  results,  there  has 
been  very  little  complaining  or  serious 
criticism  of  the  government  expen¬ 
ditures  in  this  direction. 

The  fact  that  larger  expenditures 
have  been  approved  for  press  adver¬ 
tising  of  the  new  War  Loan  in  Feb¬ 
ruary  is  the  best  evidence  of  what  the 
government  of  Canada  thinks  of  ad¬ 
vertising  in  war-time. 

■ 

U.  S.  Threatens 
Penalties  for 
Hoarding  Paper 

Washington,  D.  C.,  Jan.  19 — Severe 
penalties  may  be  visited  upon  pub¬ 
lishers  and  other  consumers  of  pulp, 
paper  and  paper  products  who  permit 
their  inventories  to  pass  a  “practicable 
working  minimum,”  the  Office  of  Pro¬ 
duction  Management  has  warned. 

Violators  of  the  regulation,  it  was 
pointed  out,  may  be  deprived  of  pri¬ 
orities  assistance  with  the  result  that 
scarce  materials  for  repairs  and 
other  uses  probably  will  not  be  obtain¬ 
able. 

“In  certain  cases  of  refusal  to  supply 
material  needed  for  national  defense,” 
the  warning  added,  “the  material  may 
be  requisitioned  at  the  instance  of 
the  Office  of  Production  Manage¬ 
ment.” 

Paper  Demand 

Norbert  A.  McKenna,  chief  of  the 
pulp  and  paper  branch,  expressed  a 
belief  that  the  unprecedented  demand 
for  paper  supplies  in  1941  may  be 
attributed  to  a  desire  to  increase  in¬ 
ventories  in  anticipation  of  curtail¬ 
ments  or  increased  prices. 

Priorities  Regulation  No.  1,  he 
pointed  out,  places  a  strict  limitation 
on  inventories,  even  to  the  extent  of 
prohibiting  a  user  from  accepting  de¬ 
livery  of  materials  for  inventories  in 
excess  of  a  practicable  working  mini¬ 
mum. 

The  regulation  states  that  the  term 
“practicable  working  minimum”  is  to 
be  strictly  construed,  and  the  mere 
fact  that  the  rate  of  turnover  has  in¬ 
creased  or  that  materials  are  difficult 
to  obtain  does  not  justify  maintaining 
inventories  above  the  minimum  with 
which  operations  can  be  continued 
Reports  have  reached  0PM  that  some 
processors  are  building  up  inventories 
far  in  excess  of  minimum  require¬ 
ments  and  in  some  instances  addi¬ 
tional  warehouses  have  been  rented 
in  which  to  store  the  excess. 

Producers  and  users  of  pulp,  paper 
and  paper  products  are  requir^  by 
the  regulation  to  report  the  amount 
of  excess  on  hand,  and  the  reasons 
therefor. 


EDITOR 


P  U  B  L  I  S  HEHj 


Emphasis  On  Public  Relations 
Has  Increased  In  War  Time 


Business  Can  Help  Maintain  Morale  and 
Prepare  for  Economic  Readjustments  of  Peace 
Through  Paid  Messages  in  the  Press 


By  LESLIE  C.  ALLMAN 

Vice-President,  Fruehaui  Trailer  Company 


EDITOR  &  PUBLISHER 
CALENDAR 

Jan.  26-30 — American  Coun¬ 
cil  on  Public  Relations,  short 
course  on  public  relatioirs,  Har¬ 
vard  Club,  New  York  City. 

Jan.  30-31  —  Pennsylvania 
Newspaper  Publishers  Associa¬ 
tion,  annual  convention,  William 
Penn  Hotel,  Pittsburgh. 

Jan.  31 — Del-Mar-Va  Press 
Association  and  Maryland  Press 
Association,  joint  meeting.  Hotel 
DuPont,  Wilmington,  Del. 

Feb.  1-2 — Wisconsin  Daily 
Newspaper  League,  mid-winto 
meeting,  Milwaukee. 


AMERICAN  business  and  industry  made  aware  of  the  condition,  cannot  proceed  on  the  basis  that  what  helps 


- THEBK 

that  what  we  are  fighting  for  abroad  today 


in  their  day.  Some  of  the  criticism  Broadly  speaking,  public  relations 


have  been  accused  of  a  lot  of  things  help  but  be  understanding.  the  industry  will  help  it.  that  what  we  are  fighting  for  abroad  today 

in  their  day.  Some  of  the  criticism  Broadly  speaking,  public  relations  The  public  interest  remains  para-  will  be  preserved  here  at  home— that  While  oi 

has  been  justified,  but  most  of  it  has  work  reaches  out  beyond  the  confines  mount,  but  efforts  are  directed  toward  i£>  the  freedom  and  liberty  whkhward  tl 

not,  and  since  the  low  point  of  the  of  the  particular  business  involved,  bettering  the  industry  and  improving  have  always  been  America  and  whidi  enemy, 

deoression  that  beean  in  1929 — when  its  services  to  the  general  public,  we  have  pledged  to  restore  to  Hitler-  “apon  pr 

building  uo  good  will  on  all  sides,  conquered  coimtries  all  over  the|war. 
The  result  is  that  the  individual  com-  world.  Private  enterprise  is  one  of:  These 


not,  and  since  the  low  point  of  the  of  the  particular  business  involved, 
depression  that  began  in  1929 — when 


adverse  criticism  was  running  high — 
American  business  and  industry  have 
taken  the  people  into  their  confidence 
in  an  effort  to  correct  mistaken  ideas 
regarding  their  aims,  practices,  and 
policies. 

Public  relations  programs  have  be¬ 
come  an  accepted  part  of  the  peace¬ 
time  operations  of  most  American 
concerns.  The  building  of  good  will 
and  good  faith  by  individual  com¬ 
panies  for  the  industry  of  which  they 
are  a  part  has  become  as  important 
as  the  selling  of  their  products  or 
services — more  so,  really.  And  the 
educational  and  institutional  cam¬ 
paigns  of  trade  associations  in  behalf 
of  their  individual  members  have  de¬ 
veloped  into  permanent,  accepted 
practices. 

More  Necostory  in  War 

Recognized  as  an  invaluable  pre¬ 
requisite  in  peace  time,  emphasis  up¬ 
on  public  relations  has  increased,  and 
should  continue  to  do  so,  under  pres¬ 
ent  war-time  conditions.  For,  imder 
these  conditions,  changes  are  fre¬ 
quently  rapid  and  far-reaching,  call¬ 
ing  for  the  closest  understanding  and 
cooperation  between  the  government, 
the  people,  and  business  and  indus¬ 
try.  Since  government  cannot  be  ex- 


The  result  is  that  the  individual  com-  world.  Private  enterprise  is  one  of:  These 
pany  just  naturally  shares  the  favor-  fh®  most  important  of  those  freedoms  ^t. 
able  position  occupied  by  the  indus-  — th®  very  salvation  .of  the  American  1  hole 
try  in  general  and  does  not  have  to  business  and  industry  we’ve  been|t;on’s  ii 
worry  about  keeping  or  getting  out  of  talking  about.  If  private  enterprise,  ^elopme 
trouble.  It  is  a  positive  or  aggressive,  through  public  relations  efforts  de-ray  free 
as  against  what  might  be  called  a  signed  to  show  ^e  people  how  essen-ro  our  ] 
negative  or  recouping  policy.  private  business  is  to  the  Amer-tiving  tl 


This  broad  conception  of  the  func-  ican  way  of  life,  if  private  enterprise  ^ 
tions  of  public  relations  adds  up  to  does  not  defend  itself  against  power-Mvilizat: 
the  need  for  making  business  and  seeking  politicians,  how  can  it  be  saidpe  fore 
industry  articulate.  Hence,  advertis-  that  it  deserves  to  be  saved?  ;  istrial 

ing  becomes  a  very  important  part  an  emergency  like  this. 


ing  becomes  a  very  important  part  an  emergency  like  this,  unusual uiridezvi 

of  a  public  relations  program.  And  special  powers  have  to  be  granted  | 
newspapers  afford  most  valuable  h>  government  in  order  to  cut  downi  yes,  I 
media  for  public  relations  advertis-  on  delays  and  clear  the  decks  for  fast- t 
ing,  not  only  because  of  their  vast  ®r  action.  American  business  aiid'.:^gj 
circulation  and  mass  coverage  but  industry  have  already  displayed  jjjgjj 
because  they  afford  the  advertiser  the  eager  willingness  to  cooperate  witilinii-iic- 
advantages  of  timeliness.  every  necessary  measure.  But  P’fcs 

War  vate  enterprise— all  freedom  and  lib-|s 


advantages  of  timeliness.  every  necessary  measure.  But  p-  js 

Post  War  Adjvstmaiitt  '^^te  enterprise-all  freedom  and  lib-  ^ 

,  jj...  .  -j  j  ®rty — cannot  be  left  totally  unguarded 

In  addition  to  runnmg  in  paid  ad- 

verti^ments,  the  story  of  businep  ^  well-informed  pubUc,  and  a  wall-  H 


organized  public  relations  program 
of  great  help  in  keeping  the  publi»jfy? 


and  industry  finds  its  way  into  edi-  miKli/.  r.rr.cTraTn  i  j 

. .  . . . ...  _  torial  colu^  when  the  informa- 

these  conditions  changes  are  fre-  Leslie  C.  Allman  tion  is  presented  in  the  proper  ^  P  g  P  ht^ 

quently  rapid  and  far-reaching,  call-  way.  Ineraaiinq  Emphasis  'vner: 

ing  for  the  closest  understanding  and  .  „  .  ,  .  ,  ,  Newspapers  are  most  willing  to  co-  .-r  •  ^  i.  •  ..  *'ers--: 

cooperation  between  the  government,  ^P®cially  is  this  true  of  large  mem-  operate  in  telling  now,  for  example,  .  gratuymg  to  see  me  incr^-  ideratic 

the  people,  and  business  and  indus-  companies  of  a  general  mdustry.  American  manufacturers  are  do-  emph^is  being  placed  on  put^  lermit. 

try.  Since  government  cannot  be  ex-  these  leaders  falls  the  responsi-  -j^g  ^  j^^jp  America  and  her  allies  by  organizations  m  all  fiei«  otelitar 

pected  to  interpret  these  changes  for  bility  of  interpretmg  and  advanemg  (jgfgat  Hitlerism,  how  they  are  going  j  busmen  and  industry.  One  evi-  invate 
business  and  industry,  it  remains  for  fh®  ®iitire  industry.  So  much  has  this  steam  ahead,  breaking  production  the  elevating,  m  rnanj  dimrali 

the  latter  to  do  so.  Prompt  and  care-  practice  developed  that  where  one  or-  schedules  on  all  fronts.  Newspapers  of  public  relations  directors  ti  t  the  1 

ful  explaining  of  developments  affect-  ganization  dominates,  in  size  and  influ-  print  the  story  if  public  relations  their  respective  Boards  »  m  the 


Increasing  Emphasis  Lwers— i 

It  is  gratifying  to  see  the  increas-lideratic 
g  emphasis  being  placed  on  publiAermit. 


the  latter  to  do  so.  Prompt  and  care¬ 
ful  explaining  of  developments  affect¬ 


ing  ordinary  seUer-buyer  relations  ence,  an  entire  industry,  its  views  are  men  will  but  give  them  the  facts.  Directors  and  their  election  to  vi 


cannot  only  be  helpful  in  maintain-  construed  by  the  public  to  be  ex-  some  day,  per-  P*'®sidency  s,  or  other  executive  postAw  am 


ing  strong  morale,  but  can  preserve  pressive  of  the  industry  rather  than  hapg  sooner  than  we  think.  Another  such  capacities,  they  have  opp- 


and  build  good  will.  tne  organization  aione.  job  the  public  relations  man  to-  to  su  m  on  ineir 

All  of  American  business  and  in-  Public  Relations  Has  New  Meaning  day  is  to  help  producers  and  con-  Pohey  decisions  and  closely  to  o^- ^bie  d 
dustry  can  now  be  divided  into  two  Large  organizations,  particularly,  sumers  prepare  for  that  day  when  the  problems  of  their  indu=>.;  hen  an 

parts.  One  part  contributes  directly  are  giving  public  relations  a  new  production  is  turned  to  peace-time  P'^°tic  relations  is  coming  to  be  /  ature 

to  the  military  needs  of  our  country  meaning  these  days.  It  used  to  be  goods.  Many  will  be  the  adjustments  depai.  jstioi 

through  the  production  of  arma-  that  the  job  of  a  public  relations  man  then,  and  those  organizations  which  ni®nt  as  such,  not  because  it  does  m  d  dis 

ments,  munitions,  and  the  like,  on  vvas  to  try  to  keep  his  employer  out  have  earned  and  held  the  good  faith  fa'Ploy  the  same  media  and  techniq-  ndinj 

either  a  100%  basis  or  one  approach-  of  trouble,  and,  if  he  got  into  trou-  of  one-time  customers  will  have  the  ^*1  many  instances,  but  because  '  te  u 


of  the  organization  alone. 

Public  Relations  Has  New  Meaning 


tunities  to  sit  in  on  their  conips::A'eaken 
policy  decisions  and  closely  to  ol^ibie  d 


either  a  100%  basis  or  one  approach 
ing  it. 


in  many  instances,  but  because  iwence  ii 


Ktl.  aitVA,  IX  lie  KWt  IIII-V/  viv/ci—  v/ste— i>iisse  \,vsi9vv/iii^i  o  tthi  aacs  ▼  e  ‘a  1  •  a  •  ‘a 

ble  regardless,  to  help  him  live  it  least  difficulty  resuming  business  as  Y*  ®  importance  justifies  its  crcau-j 


national  economy,  supplying  the  food, 
clothing,  shelter,  etc.,  for  the  civilian 
population. 

During  the  period  of  adjustment 
when  all  business  and  industry  is  be- 


The  trend  now  is  for  concerns  to 


usual. 

Above  all,  America  wants  to  be  sure 


***  kfie  leeoiuieoo.  \>\J  Iteikr  llllii  AAVe  AV  VAAAAAVVAAI^T  a  «..*9WtAAAAAlK  U^UOAA»Wi9*9  M  ■ 

The  other  part  contributes  to  our  down.  usual.  a  separate,  more  or  less  execut..^™t  we 

national  economy,  supplying  the  food,  xhe  trend  now  is  for  concerns  to  Above  all,  America  wants  to  be  sure  P  ^  usiness. 
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of  at  least  temporary  confusion  is 
bound  to  exist.  The  wise  business 
organization,  the  farsighted  manu¬ 
facturer,  will  explain  to  the  public — 
hence  to  former,  present,  and  future 
customers — the  developments  that  oc¬ 
cur  as  they  take  place.  In  this  way, 
misinformation,  harmful  rumors,  and 
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Goodyear’s  Public  Relations 
Copy  Keeps  People  Informed 


Advertising  Keeps  Name  Before  Consumer, 
Tells  Story  of  Rubber,  Advocates  Conservation, 
Sets  Stage  for  Return  to  Normal  Production 
By  P.  W.  LITCHFIELD 

Chairman  of  the  Board,  The  Goodyear  Tire  &  Rubber  Company 


- ^THE  BIGGEST  news  story  in  America 

ibroad  today  is  the  story  of  production. 
!— that  While  our  armed  forces  maneuver  to- 
whidi-ward  the  final  showdown  with  the 
whidi  enemy,  the  grand  strategy  hinges 
ditler-  “jpon  production  of  the  implements  of 
r  the  [war. 

one  of  These  implements  must  be  of  the 
tedonsfbest. 

lericaa  I  hold  to  the  belief  that  this  na- 
beenjtion’s  industrial  development,  a  de- 
;rprise,f/elopment  which  has  been  carried  on 
ts  de-!by  free  men  and  which  has  brought 
essen-?o  our  land  the  highest  standards  of 
Amer- Jiving  the  world  has  ever  known,  is 
erprise  linked  with  the  destiny  of  man.  It  is 
oower-icivilization’s  great  bulwark  against 
be  said|he  forces  of  savagery.  America’s  in¬ 
dustrial  power  has  arrived  at  its 
inusiul  jtendezvous. 

'ranted!  Biggest  News  Story 

t  down  I  Yes,  by  all  odds,  this  is  the  biggest 
)rfast-^^jl  profound  news  story  of  our 
times. 

High  up  in  the  minds  of  millions  of 
®  taericans  today  are  such  questions 
IS  these:  Is  industry  doing  the  job? 
s  industry  forging  the  tools  with 
•'kich  the  boys  of  our  fighting  forces 
defea  nay  hurl  back  the  hordes  of  Japan 
3  ind  Germany?  Will  those  tools  be 
gram  B  jjj  jjj  sufficient  quan- 

publi:  ity? 

Americans  are  entitled  to  the  an- 
wers— in  just  as  full  detail  as  con- 
ncreas-  iderations  of  sane  censorship  Avill 

I  publk  lermit.  We  instinctively  reject  the 

II  field  otalitarian  view  that  this  war  is  the 
ne  evi  rivate  property  of  the  generals  or  the 
n  man]  dmirals  or  the  industrial  executives 
ctors  t  r  the  labor  leaders  or  the  statesmen, 
ards  0  )n  the  contrary,  we  recognize  that 
to  vice  ur  entire  population  is  waging  this 
-e  po6u  far  and  therefore  must  be  informed. 

oppo:  To  pursue  any  other  course  is  to 
ompan]  weaken  public  morale  and  invite  pos- 
to  ol'  ible  disaster.  Americans  are  free 
ndustn  len  and  women.  It  is  not  in  their 
I  be  di  ature  to  goose  step  in  abject,  im- 
dcpa.'t  uestioning  obedience.  Their  unity 
does  Ti:  nd  discipline  grows  out  of  an  rmder- 
;chniqu  landing  of  the  objectives  and  confi- 
ause  ii  ence  in  their  leaders, 
creatio:  Holding  to  such  views,  it  is  natural 
{ecutivf  t>at  we  should  advocate  measures  in- 
md^  to  accomplish  the  purpose  of 
his  war  ublic  enlightenment.  Generally  such 
busines  leasures  are  classified  as  Public  Re¬ 
am  go®  ‘lions  and  they  are  placed  in  effect 
usings  0  trough  the  various  established  meth- 
the  eco  ds  of  reaching  the  public:  the  press, 
ill  briJ!  le  radio,  the  motion  picture,  the 
throu^  amphlet  or  tract  and  the  public  for- 
js  in  th  m.  It  is  the  policy  of  the  Goodyear 
keyston  ue  &  Rubber  Company  to  make  use 
•  all  of  these  methods  in  the  telling 
I*  our  story  of  production  and  policy. 
I  Institntienal  Ads 

Currently,  rubber  rationing  has  tak- 
us  the  task  of  manufacturing 
Caw^  ad  selling  our  principal  product  to 
)untedj  public — the  passenger  car  tire. 

X)  319.3  lany  of  our  rubber  products,  nor- 
ws  Pri*  ‘"•y  produced  for  public  consump- 
n  in  di  on.  have  been  similarly  restricted, 
tons  bviously  if  we  do  not  have  such 
ig  a  tot^oducts  for  sale  we  cannot  advertise 
m  '’*^®***  sale.  That  is  why  our  cur- 
tons  s#nt  program  of  advertising  is  almost 
Tdusively  devoted  to  the  institu¬ 


tional  or  public  relations  type  of  copy. 

No  one  can  foresee  what  further 
readjustments  may  be  required  of  us 
in  the  prosecution  of  this  war.  Con¬ 
ceivably  developments  may  necessi¬ 
tate  a  further  sharp  curtailment  of 
all  advertising  efforts.  But  until  that 
time  comes,  we  expect  to  continue  to 
keep  our  name  before  the  public,  tell¬ 
ing  of  our  activities  and  keeping  the 
stage  set  for  the  return  to  normal  pur¬ 
suits  after  our  ultimate  victory. 

Our  primary  business  is  the  manu¬ 
facture  of  automobile  tires.  Millions 
of  our  tires  are  now  in  the  hands  of 
consumers  and  those  tires  are  going 
to  have  to  last  for  a  long,  long  time. 
The  company  cannot  assume  an  atti¬ 
tude  of  disinterest  in  these  millions 
of  tires  even  though  they  have  left 
our  hands,  nor  would  it  be  sound  to 
ignore  the  continuing  interests  of  our 
customers  even  though  we  can  sell 
most  of  them  nothing  more  during  the 
period  ahead. 

Consequently  we  have  been  doing  a 


considerable  amount  of  educational' 
advertising  during  recent  weeks,  seek¬ 
ing  to  inform  our  customers  and  the 
public  generally  on  how  they  can  care 
for  their  tires  and  get  the  greatest 
possible  mileage.  In  this  effort  we 
have  used  newspaper  space,  manuals, 
information  releases  and  various  other 
methods. 

Public  Aware  of  Rubber 

Also  currently  there  is  widespread 
interest  in  the  subject  of  rubber.  For 
many  years  the  American  public  took 
rubber  as  a  matter  of  course  not  stop¬ 
ping  to  realize  its  basic  necessity  in 
the  maintenance  of  our  economy. 

Now  that  the  source  of  95%  of  our 
supply  of  rubber  is  threatened  by  the 
Japanese,  the  public  has  become 
keenly  aware  of  its  importance. 

In  advertising  and  in  various  other 
ways  we  are  endeavoring  to  present 
the  real  facts  of  rubber  to  the  public. 
We  believe  this  to  be  our  duty  as  the 
largest  manufacturer  of  rubber  prod¬ 
ucts  in  the  World.  We  believe 


OPA  Interprets  Tire  Regulations 


Official  interpretations  of  the  tire 
rationing  regulations  insofar  as  they 
apply  to  certain  methods  of  news¬ 
paper  distribution  by  motor  truck 
were  obtained  by  the  ANPA  from 
the  OPA  at  a  recent  Washington  con¬ 
ference  and  issued  in  an  ANPA  bul¬ 
letin  Jan  15.  The  official  replies  of 
the  OPA  to  a  series  of  questions  sub¬ 
mitted  by  the  ANPA  follow: 

1.  Are  motor  trucks  used  exclusively  to 
deliver  newspapers  to  dealers,  routemen,  dis¬ 
tributors,  wholesalers,  street  stands,  post 
offices,  railway  stations  and  similar  points  in 
or  out  of  cities,  (other  than  to  individual 
subscribers)  eligible  for  new  tires  within  the 
meaning  of  the  tire  rationing  regulations? 

A — Such  trucks  are  eligible  for  tires  under 
the  local  quotas  subject  to  the  procedure  for 
obtaining  certificates  from  the  local  board. 

Exclusive  Use  Vital  Point 

2.  Are  motor  trucks  used  to  deliver  news¬ 
papers  to  agents  and  distributors  in  or  out  of 
cities,  including  deliveries  to  individual  sub¬ 
scribers  where  located  on  routes  used  to  make 
deliveries  to  agents  and  distributors,  eligible 
for  new  tires? 

A — No.  The  trucks  must  be  use<l  exclusively 
for  wholesale  deliveries  or  other  permissible 
uses,  indicated  in  eligibility  classification  list 
A.  (See  B  Bulletin  2-1942,  Jan.  2). 

3.  .\re  privately  or  company-owned  passen¬ 
ger  vehicles  used  for  newspaper  distribution 
purposes  eligible  for  new  tires? 

A — No.  Only  trucks  used  exclusively  for 
the  distribution  of  newspapers  to  wholesalers 
and  other  permitted  uses  are  eligible  for  tires. 

4.  Are  former  passenger  cars,  converted  for 
the  use  of  delivering  newspapers  to  other  than 
individual  subscribers,  trucks  within  the  mean¬ 
ing  of  the  regulations  which  may  be  entitled 
to  tires? 

A — Answer  is  reserved  by  OI’.\.  When 
received  it  will  be  published. 

5.  Are  trucks  engaged  in  making  deliveries 
to  wholesalers,  retailers,  distributors  and  indi¬ 
vidual  subscribers  eligible  vehicles  for  new 
tires? 

A — No.  Such  vehicles  would  be  eligible 
providing  they  were  not  used  at  any  time  to 
m.ike  delivery  to  individual  subscribers. 

6.  Have  local  tire  rationing  boards  any 
power  to  interpret  tire  rationing  regulations 
with  respect  to  borderline  cases? 

A — Although  questions  of  fact  are  for  the 
determination  of  the  local  tire  rationing  boards, 
questions  of  interpretation  are  reserved  for 


the  Office  of  Price  .^dministration. 

7.  Are  passenger  cars  used  by  salesmen, 
circulation  route  supervisors,  district  circula¬ 
tion  managers  and  circulation  routemen  eligible 
for  new  tires  under  the  tire  rationing  regula¬ 
tions? 

A  No. 

Eligibility  on  Port  Use 

8.  Are  trucks  used  for  both  newspap<*r  dis¬ 
tribution  to  other  than  individual  subscribers 
and  for  sales  and  sui>ervisory  pur{>oses  eligible 
for  new  tires? 

A — Such  trucks*  would  not  be  eligible  if 
separate  trips  were  made  for  sales  and  super¬ 
visory  purposes.  If  the  sales  and  supervisory 
purposes  are  merely  incidental  to  the  distri¬ 
bution  of  newspapers,  such  uses  might  not 
dts(iualify  the  vehicle,  depending  upon  the 
situation  in  the  individual  case. 

With  respect  to  Question  No.  1  and 
the  answer  given  by  OPA,  the  ANPA 
said,  it  should  be  borne  in  mind  that 
the  trucks  need  not  be  owned  and 
operated  by  a  newspaper  publisher, 
llie  privilege  of  obtaining  tires  for 
new  trucks  when  deliveries  are  made 
to  other  than  individual  subscribers 
applies  with  equal  force  to  the  opera¬ 
tion  of  motor  trucks  by  independent 
contractors  or  any  other  type  of  op¬ 
eration  engaged  in  making  deliveries 
of  newspapers  to  other  than  individual 
subscribers. 

The  ANPA  directed  particular  at¬ 
tention  to  Sec.  (e)  of  Eligibility  List  A 
published  in  B  Bulletin  2-1942,  Jan.  2, 
with  respect  to  permitted  purposes. 
This  section  is  designed  to  permit  the 
pooling  of  services  for  the  purpose  of 
conserving  tires  and  while  not  partic¬ 
ularly  adapted  to  newspaper  distribu¬ 
tion  under  pooling  arrangements,  some 
publishers  may  be  able  to  avail  them¬ 
selves  of  the  privileges  this  section 
confers. 

Under  Sec.  701  of  the  tire  rationing 
regulations  any  person  may  file  an 
appeal  for  relief  from  local  rationing 
action  with  the  State  Tire  Rationing 
Administrator.  OPA  suggests  that  this 
procedure  be  followed  in  lieu  of  filing 
appeals  with  the  authorities  in  Wash¬ 
ington  direct  in  the  first  instance. 


P.  W.  Litchfield 


further  that  the  public  in  its  present 
receptive  mind  will  absorb  these  facts 
and  be  in  position  to  render  more  un¬ 
derstanding  cooperation  in  the  great 
national  task  of  conserving  the  avail¬ 
able  supplies  of  rubber.  A  sane  and 
constructive  national  rubber  policy  is 
bound  to  be  more  readily  attained 
if  there  is  general  public  under¬ 
standing. 

Then  there  is  the  matter  of  air 
power.  For  many  years  we  have  been 
active  in  the  field  of  aeronautics, 
manufacturing  wheels  and  brakes  for 
airplanes  and  a  wide  variety  of  prod¬ 
ucts  in  the  field  of  lighter-than-air. 
This  latter  activity  has  included  the 
construction  of  balloons,  dirigibles  of 
both  rigid  and  non-rigid  types,  pneu¬ 
matic  rafts,  boats  and  life  vests. 

Out  of  this  activity  has  come  the 
conviction  that  unless  and  until  Amer¬ 
ica  is  first  in  the  air,  our  safety,  our 
freedom  and  our  standard  of  living 
will  not  again  be  what  it  has  been  in 
the  past. 

Aaronautlcal  Advertising 

Holding  this  belief,  it  seems  proper 
that  we  convey  these  views  to  the 
American  public  with  two  purposes 
in  mind:  (1)  To  sell  the  idea  to  the 
public  and  (2)  to  establish  our  own 
position  in  the  field  of  aeronautics  at 
a  time  when  public  interest  is  sharply 
pointed  in  that  direction. 

Consequently  we  have  been  con¬ 
ducting  a  special  program  of  aero¬ 
nautical  advertising,  using  national 
media,  the  trade  press,  selected  news¬ 
papers  and  information  releases. 

A  year  ago,  when  public  apathy  to¬ 
ward  the  gathering  war  clouds  was 
widespread,  we  organized  a  travelling 
defense  show.  It  included  a  presen¬ 
tation  of  military  products  we  were 
then  making  and  a  dramatic  motion 
picture  which  traced  the  course  of  the 
war  and  emphasized  America’s  vast 
stake  in  preparedness.  This  was  pure¬ 
ly  an  institutional  effort.  No  small 
amount  of  the  success  of  this  tour 
could  be  traced  to  our  use  of  newspa¬ 
per  space  in  the  cities  on  our  itinerary. 

At  Goodyear  we  recognize  an 
obligation  to  the  public  to  which 
we  look  for  continuing  support.  We 
are  anxious  that  the  public  be  inter¬ 
ested  in  what  we  are  doing  and  why 
we  are  doing  it. 

We  believe  that  the  larger  a  cor¬ 
poration  becomes  the  greater  is  its  re¬ 
sponsibility  to  the  public  which  sup¬ 
plies  its  ihiances  and  labor  and  con¬ 
sumes  its  product.  Our  own  relations 
with  the  public  are  matters  of  primary 
concern  because  only  so  long  as  we 
can  adequately  serve  and  be  accepted 
by  the  public  may  we  continue  to  live 
as  a  corporation. 
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Newspaper  Advertising  Is 
Ideal  During  This  Crisis 


pers  can  be  made  of  greater  service  to  that  Order  No.  M-11  (g),  issued  Dec 
them.  I  also  reccwnmend  that  you  31  by  the  OPM,  instructs  producen 
dedicate  yourselves  to  performing  the  of  zinc  to  set  aside  for  the  Januar) 
finest  job  of  public  service  in  your  pool  31%  of  their  October  1941  pro- 


f  ”1*1  Cl  G  power.  duction  of  metallic  zinc.  Officials  es- 

J^UAXXXU  X  XXXO  ^^XXOXD  “Be  prepared  to  accept  a  loss  of  ad-  timate  that  this  will  amount  to  ap-| 

vertising  revenue,  because  public  proximately  23,000  short  tons.  Hk.- 

Medium  Has  Special  Advantages  to  OHer  .  .  . 

Petroleum  Public  Relations  Chief  Says  Those  n„?„'cg?‘SSrpr^u«“:“ri^^ 

WVirt  Oilit  Arlvfsrtisina  Fare  Extinction  editions  and  discourage  advertising  be  required  to  set  aside  for  the  Jan- 

wno  VlUt  AQVenismg  race  rjorncuon  whose  primary  purpose  is  to  fill  space,  uary  pool  15%  of  their  November 

,  This  is  no  time  to  think  of  immediate  production.  It  is  estimated  that  the 

WAR  will  cut  down  total  advertising  companies  had  moved  m  and  won  the  but  a  time  when  advertising  amount  thus  allocated  to  the  pool  will 

volume.  However,  new  and  substi-  public  through  advertising.^  must  be  defended  and  protected  as  an  be  approxmately  6,500  to  7,000  tons, 

tute  products  developed  during  the  Mr .  Sammis  said  that  a  nightly  cur-  institution  in  order  to  safeguard  its  This  is  the  third  month  in  which  thb 

conflict,  increased  production  and  new  few  on  gas  stations  may  soon  be  re-  vigorous  growth  in  the  future.’'  allocation  of  15%  has  been  in  fora, 

buying  habits  and  tastes  will  offer  big  vived.  He  said  that  the  following  There  are  four  main  sources  that  he  the  ANPA  bulletin  reported. 


Medium  Has  Special  Advcmtages  to  Oiler  .  .  . 
Petroleum  Public  Relations  Chief  Says  Those 
Who  Quit  Advertising  Face  Extinction 


must  be  defended  and  protected  as  an  be  approxmately  6.500  to  7,000  tons 
institution  in  order  to  safeguard  its  This  is  the  third  month  in  which  this 
vigorous  growth  in  the  future.’'  allocation  of  15%  has  been  in  fora. 


There  are  four  main  sources  that  he  the  ANPA  bulletin  reported. 


opportunities  for  advertising  in  the  statement  by  one  of  the  big  compa—  Q3]y  see  of  new  advertisers  resulting 


post-war  period. 


nies  w^  the  best  a^er  to  the  ques-  ^bis  war,  Mr.  Sammis  said; 


This  prediction,  along  with  the  tion:  Is  the  petroleum  industry  go 


warning  that  companies  that  quit  ad-  ing  to  stop  advertising  during  the 


vertising  face  extinction,  was  made  by  war? 


Lists  Ad  Sovrccs 

“1.  New  products  and  materials  de- 


Ford  Sammis,  director  of  public  rela-  “This  company  is  going  to  be  here  veloped  for  war  may  be  adapted  for 
tions.  Pacific  Coast  Petroleum  Indus-  a  long  time  after  the  war  is  over,  and  public  use.  By  the  same  token  that  air- 
try,  in  a  recent  talk  before  the  Oregon  we  are  going  to  need  a  lot  of  friendly  craft  manufacturers  have  found  baby- 
Press  Conference  at  the  University  of  customers  after  the  war.  If  we  reach  bottle  nipples  ideal  to  plug  sparkplug 
Oregon.  a  point  where  we  can’t  tell  a  specific  holes  and  gaslines  during  plane  as- 

Mr.  Sammis  cited  three  reasons  why  product  story  we  can  still  tell  an  insti-  sembly,  some  gadget  they  have  devel- 
advertising  would  be  reduced;  (1)  tutional  story.  If  we  have  to  ration  oped  for  war  may  find  its  way  into 
the  natiu-al  tendency  of  management  or  pool  gasoline,  we  can  feature  a  peacetime  i^e  by  millions  of  babies. 

..  11  *!_  1 _ _  _  a1 _ ^ _ _ t£  SiiKcfHiitA  ni'n/limfc  mav 


Guild  S^s  Strike 
In  Birmingham 
Unconstitutional 


Reports  to  lEB  Reveal 
Non-Guildsmen  Cast 
Ballots  to  Strike 


Without  dissent  by  any  member,  tht 


to  pull  in  its  horns  in  the  face  of  an  service  story.  If  people  can’t  buy  new  ‘  2.  SubstitiUe  pri^ucts  may  prove  international  Executive  Board  of  Se 
uncertain  future;  (2)  imavailability  cars  and  have  to  make  the  old  jalopy  superior  to  those  they  replace.  For  American  Newspaper  Guild  at  a  r*- 
of  products  will  remove  the  raison  last  a  few  years  longer,  we  can  fea-  example.  New  containers  which  are  meeting,  voted  to  dismiss  Ed 

d’etre  of  product  advertising;  and  (3)  ture  a  maintenance  or  lubrication  being  substituted  for  tin  cans,  various  aNG  resident  organizer  as- 

decreased  profits  and  the  drive  for  story.  new  plastics,  and  artificial  robber.  signed’  to  Birmingham  and  the  Pm 

increased  efficiency  will  eliminate  There’s  Always  o  Story  ^  Increased  plant  capacity  and  in-  jbere.  after  reports  indicated 


signed  to  Birmingham  and  the  Poii 


decreased  profits  and  the  drive  for  story.  new  plastics,  and  artificial  robber.  signed  to  Birmingham  and  the  Pm 

increased  efficiency  will  eliminate  There’s  Always  a  Story  ^  Increasedl  plant  capacity  and  in-  jbere.  after  reports  indicated 

such  advertising  as  has  doubtful  pro-  ..j  ^ber  words,  any  company  today  ceased  pri^uction  of  many  materi^  ^bat  the  walkout  had  been  called  un- 
dnctivity.”  expects  to  s4y  L  bufini  that  constitutionally  and  that  non-mec- 

Bright  Side  of  fictore  can  keep  its  plant  running,  has ’some  participated  in  the  'strik; 

“On  the  other  hand,  the  picture  advertising  story  it  can  tell  the  public,  ,  aluminum  should  be  much  according  to  the  lead  story  m 

isn’t  entirely  black,”  Mr.  Sammis  said,  some  story  that  will  make  and  hold  „beaDer  and  a  new  material— mae-  Guild  Re- 

“We  know  that  in  England  after  the  friends  and  customers  for  the  future,  nesiim-1-will  be  available  in  ouantitv  official  guild  organ, 

fi^  shock  of  the  war,  advertising  Even  if  a  company  can’t  deliver  now  £qj.  ^b^  ^bne  **  ^  ‘ANG  rewrds  showed  that  at  tiie 

boimced  back  vigorously  to  a  healthy  to  its  customers  because  of  defense  pnhlic  habits  and  tastes  mav  un-  strike  was  voted  by  approxi- 


for  the  first  time. 

“4.  Public  habits  and  tastes  may  un¬ 


time  the  strike  was  voted  by  approxi- 


level.  We  also  know  that  what  may  orders  or  priorities,  it  can  at  least  tell  j__J-  drastic  chanees  as  a  result  of  30  employes  of  the  Post,  U 

spell  disaster  for  some  will  be  oppor-  people  why  it  can’t  make  the  deliv-  «,antc  Persons  had  no  right  to  vote  on  the 


spell  disaster  for 
tunity  to  others. 


eries.  That  will  keep  them  from  think-  u  ^  ^  provide  new  wants  under  guild  roles,”  the  Reporterl 

f”  ^ _  which  will  be  filled  by  aggressive  new  J 


“Wliile  advertising  history  has  not  ing  that  the  company  let  them  down,  advertisers  After  the  last  war  we  eot  strike  vote  las 

•t  tecome  so  stereotyped  as  to  repeat  “So  tl^  cornpany  exi^cts  to  do  an  bobbed  hair  and  bobby  pins,  autonfo-  ^ 


-  --  *  -a  A  1  ..  .  .  1  .  A.  .  1  wouueu  iiair  aiiu  uouuy  puis,  auuiiiio-  »> 

itself.  It  may  pay  us  to  look  at  what  advertising  job,  to  rontinue  ihe  job  biles  were  sold  in  quantity  for  the  first  indicated, 

happened  to  advertismg  during  the  that  has  been  going  ahead  consistently  bme  and  the  public  went  cigarette  Taylor  Supplanted  Woedf 

last  war.  for  the  past  20  years.  crazy.”  The  lEB  sat  in  what  ANG  vice 

“In  1917  there  were  a  group  of  sue-  “That  goes  for  most  of  the  oil  com-  n  president  Ralph  Foster  described  as 

cessM — and  smart— advertisers,  who  panies  with  whom  I  have  discussed  x  m  .#  “a  coroner’s  jury,”  during  which  i; 

realized  that  in  spite  of  war  normal  this  situation,”  Mr.  Sammis  said.  “In  UJr  JVl  JYlCty  OlCUlty  studied  the  Birmingham  strike,  whkt 

times  would  eventually  return,  who  my  opinion,  you  may  expect  continued  T;-,  OrrIoT  failed  to  win  a  major  demand— tlx 

had  the  guts  and  the  confidence  in  advertising  from  the  oil  industry —  Vi/xacT  000X1  guild  shop — and  heard  detailed  re- 

themselves,  in  their  products,  in  the  both  company  advertising  and,  I  hope,  ANPA  bulletin  Jan.  7  said  the  ports  on  the  conduct  of  the  striken 

future  of  the  country,  and  in  advertis-  industry  campaigns — but  it  may  be  OPM  s  Tin  Order  M-43  (a) ,  issued  their  leaders  and  on  the  effect  of  th 
ing  to  continue  advertising  their  prod-  logs  and  of  a  different  nature  from  Dec.  31  (E.  &  P.,  Jan.  3,  page  37),  has  settlement  on  other  Scripps-Howani 
ucts  and  services.  Among  those  busi-  what  you  are  used  to.  b«en  interpreted  variously  by  leading  units. 

nesses  are  names  which  are  house-  “What  other  industries  do  depends  executives  of  the  type  metal  industry  Continuing,  the  Reporter  said  thai 

hold  words  today;  Sunkist  oranges,  upon  their  foresight  and  their  special  application  to  printing  and  pub-  a  report  by  William  Rodgers,  ANG 

Phoenix  hosiery,  Gillette  r^ors.  East-  problems,  and  it  depends  a  lot  upon  lishing.  secretary-treasurer,  also  disclosed  tha; 

man  Kodak,  Corona  typewriters,  Whit-  what  you  newspaper  publishers  do.  “We  are  informed  that  an  official  four  persons  who  participated  in  ti* 
man  candy,  Coca-Cola,  Wrigley’s,  and  You  have  a  great  opportunity  because  clarification  will  be  issued  in  the  near  strike  vote,  and  who  received  guils 
a  host  of  oAers.  you  can  offer  the  advertiser  special  future,  the  ANPA  bulletin  said.  “It  benefits  “for  practically  the  entin 

“There  was  a  second  group  of  cour-  advantages  during  this  period  of  na-  ^  certain,  however,  from  the  wording  duration  of  the  strike,”  were  not  men- 


ageous,  far-sighted,  business  men  who  tional  and  business  crisis:  Paragraph  (5)  (i)  that  the  reuse  bers  of  the  guild, 

had  the  nerve  to  actually  start  new  Newspaper  advertising  is  flexible  tin-bearing  metals  in  the  printing  The  Birmingham  “autopsy”  was  at- 

ventures  while  the  war  was  going  on.  “ ,  contracts  are  reouired  in<lustry  is  not  restricted  in  any  way.  tended  by  Fon  McGinniss,  vice-presi- 

Many  of  them  made  good  and  have  „  NewsLner  advertising  is  fast— an  Branch  of  OPM  strongly  dent  of  the  Birmingham  local,  xrfK 

become  leaders  in  their  field!  U.  S.  advertiser  Ln  tie  an  ad  into  news  or  tin-bearing  type  metals  according  to  the  Reporter,  said: 


urges  that  all  tin-bearing  type  metals  according  to  the  Reporter,  said: 


Rubber  Co  P^sodent  Toothpaste,  in  a  hurry.  3.  News-  type  metal  ^oss  1^  kept  within  «i  didn’t  come  here  to  ra^  a 


Wilson  Sporting  Goods,  General  agar 


Co^  California  Prone  Growers  Asso-  national  copy.  4.  Newspapers  are  lo- 


the  confines  of  the  industry.  OPM  i  came  here  to  see  the  Birmin^ 
also  urges  that  type  metal  of  every  guild  salvaged  and  built  up  into 


ciation  Evemhair  Penc^,  Lucky  calized-permitting  special  copy  to  fit  description  which  is  not  now  in  ac-  strong,  militant  union. 


Strike  Cigarettes,  Calif.  Walnut  Grow-  s_e-iai  situations 
ers  Assn.,  Del  Monte  Foods,  and  many  ^^aus^  of  ffie 
others.  ^ij  company  rec( 

Som*  Quit  Advurtidng  of  its  outdoor  ap 

“There  was  a  third  group  of  adver-  this  into  newspap 
tisers  at  that  time — those  who  had  “You  should  pi 


special  situations  should  be  withdrawn  from  The  settlement  of  the  strike,  whid 

“Because  of  these  reasons  one  major  ^^orage  and  put  into  use  so  as  to  re-  was  called  Sept.  13  and  lasted 
oil  company  recently  cancelled  50%  .^o  an  absolute  minimum  the  de-  Dec.  22,  last  year,  was  reached  afW 

of  its  outdoor  appropriation  and  put  for  these  alloys.  Barney  Taylor,  Washington,  D.  C- 

this  into  newspapers.  Conservation  Campaign  Guild  president  named  internatioiU; 

“You  should  push  these  advantages  “OPM  also  recommends  that  a  def-  representative  by  the  lEB,  suppto***- 
to  the  utmost,  make  sure  every  adver-  inite  campaign  be  organized  to  effect  Woods  in  negotiations  in  Birmingl^ 


“There  was  a  third  group  of  adver-  this  into  newspapers.  Conservation  campaign  uuud  president  named  mternauo««: 

tisers  at  that  time — those  who  had  “You  should  push  these  advantages  “OPM  also  recommends  that  a  def-  representative  by  the  lEB,  suppto***- 
the  market  corralled,  whose  name  was  to  the  utmost,  make  sure  every  adver-  inite  campaign  be  organized  to  effect  Woods  in  negotiations  in  Birmii^l^ 
on  every  tongue,  who  were  big  and  tiser  Is  conscious  of  them.  You  should  a  prompt  return  to  type  metal  sup-  The  lEB  also  dismissed 

complacent  and  not  very  smart,  also — if  I  may  offer  a  word  of  advice  pliers  of  all  dross,  all  old  advertising  Breard,  engaged  last  May  25  ^ 

They  decided  to  save  money,  to  quit  — do  everything  possible  to  improve  plates  (electrotype  and  stereotype),  sas  City  resident  organizer.  The^^ 

advertising  for  the  time  being.  Among  the  advertising  effectiveness  of  your  old  book  plates,  and  scrap  foun<^  charge,  which  also  was  by  unani^* 

them  are  names  you  may  remember,  newspapers  and  the  services  which  type — in  short,  all  scrap  printing  vote,  was  based  on  ground  that  Br^ 

but  have  probably  forgotten:  Pearline,  they  render  to  the  reading  public.  I  metals.  If  such  a  campaign  is  car-  had  /lot  done  an  adequate  organixw 
Omega  Oil,  Sapolio,  Cottolene,  Pear’s  would  reconunend  a  careful  analysis  ried  out,  it  is  likely  that  the  active  job  hi  Kansas  City. 

Soap,  Sweet  Caporal  cigarettes.  of  the  Bureau  of  Advertising’s  ‘(3on-  use  of  this  idle  type  metal  will  ob-  pKTcpQ  PHTPQ 

“S^e  of  them  tried  to  stage  come-  tinuing  Study  of  Newspaper  Reader-  viate  the  necessity  of  applying  the  XlAlOtO 

backs  later.  They  spent  a  lot  of  money  ship,’  and  holding  consumer  forums  restriction  of  Paragraph  (b),  at  least  The  Hammond  (Ind.)  Times 
trying  to  recapture  public  fancy  but  sudi  as  we  had  yesterday  to  find  out  for  some  time.”  cently  increased  its  home  delivery 

were  unable  to  do  so.  Their  effort  was  what  readers  like  and  do  not  like  In  the  Jan.  7  bulletin  the  ANPA  from  18  to  23  cents  a  week  for  a  S* 

wasted  because  new  and  aggressive  about  newspapers  and  how  newspa-  Committee  on  Supplies  also  reported  day  paper,  excluding  Saturday. 
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CARTOONISTS  FIND  WEAK  KNEES,  HEADACHE  AND  PAINFUL  DENTISTRY  IN  WORLD 


—  Fred  O.  Seibel  in  Richmond  Times-Dispatch. 


— Cal  Alley  in  Kansas  City  Journal. 


— Robert  York  in  Louisville  Tintes. 


Business  Leaders 
Hear  Plans  For 
Zenger  Memorial 

O'Connor  Host  to  100  at 


For  we  have  involved  ourselves.  Had 
we  not  shown  by  act  and  deed  that 
freedom  of  speech,  freedom  of  wor¬ 
ship,  freedom  of  the  press  and  freedom 
of  assembly  were  living,  vital  factors 
of  our  American  life — the  jjerpetua- 
tion  of  which  we  would  not  com¬ 
promise — we  should  have  been  a  mem- 


niorr  activity  to  the  united  national  effort 
*  wW  A  for  victory,  in  which  the  role  of  our 

rp  n  1  1  nation’s  newspapers  and  broadcast- 

1  O  /&J3anaOn  l;  rOJDO  **^8  stations  is  certamly  not  less  than 

that  of  other  organizations  and  insti- 

Into  Press-Radio  ,,, 

Washington,  D.  C.,  Jan.  21-The  committee  presented  as 


v^oimor  nosi  lo  lUU  ai  of  the  Axis  and  of  the  so-called  Communications  Commission  witne^,  to  d^ci^  pre^  asso- 

N.  Y.  Luncheon  .  .  .  Kendall.  New  Order  rather  than  the  arsenal  rejected  the  plea  of  the  News- 

Weigle.  Sulzberger  Speak  of  democracy  and  the  force  which  Committee  that  further  }he  Minnesoto  University  School 

g  geropeaK  wi  l  again  bring  peace  to  the  world  ^^Ji^ration  of  the  “newspaper  issue”  Journalism.  He  traced  the  history 

BasU  O’Connor,  president.  National  the  four  fundamentol  freedoms  abandoned  in  the  interests  of  the  f sociations,  comparing  their 

Infantile  Paralysis  Foundation,  was  iosf  ibed  in  ^ar  effort  and  ordered  respondents  to  free  development  in  the  United  States 

host  Jan.  15  to  100  leaders  of  finance,  history  in  brighter  letters  than  present  their  arguments  on  the  ques-  J^e  subsidized  services  m  Europe. 


I  commerce,  industry  and  publishing  at  ®^®r. 
hich  i'J  *  ^'*”®beon  at  the  Bankers  Club,  New  Fi 
*  .  ■  J  York,  to  emphasize  the  importance  as  “It 


Freedom*  Must  Stand  Together 

“It  is  unnecessary  at  this  late  date 


tion  of  joint  ownership  of  press  and 
radio. 


Press  services  in  this  country,  un¬ 
like  those  of  continental  Europe,  pre- 


.  .  Commissioner  Paul  Walker,  presid-  an  objective  and  unbiased  se^- 

a  shrine  of  freedom  of  ancient  St.  to  call  attention  to  the  fact  that  no  ing  in  the  absence  of  Chairman  James  j  ^  i  nas  contrib- 

Paul’s  Church,  Eastchester,  and  the  one  of  these  fundamental  freedoms  can  L.  Fly,  made  the  following  statement  .  the  development  of  ramo,  he 

proposed  memorial  to  the  Colonial  be  destroyed  without  the  destruction  in  denying  the  committee’s  motion;  said,  in  outlinmg  the  relationship  of 


-iTth  John  Peter  Zenger.  of  all.  We  may  add  to  them,  as  the  “The  petition  does  not  present  a  aria  raow.  .  .  , 

^  speakers  were  Mr.  O’Connor,  President  has  done;  but  if  we  pre-  new  matter.  It  was  informally  pre-  f"?®  heading  he  pointed  out 

Messmore  Kendall,  the  Rev.  W.  Har-  serve  the  four  fundamentals,  and  teach  sented  on  the  18th  of  December  and  .  there  is  aggressive,  free  compe- 

^  old  Weigle,  D.D.,  Rector  of  the  our  children  why  they  must  be  pre-  formally  passed  on  by  the  Commission  hticm  between  wire  service,  and  that 

ANG  and  Arthur  Hays  Sulzberger,  served,  we  have  a  very  good  chance  in  meeting  shortly  thereafter,  and,  service  is  available  to  every 

fka-  Publisher  the  New  York  Times.  of  achieving  those  other  freedoms,  after  thorough  consideration,  was  de-  radio  station,  is  no  limitation 

Mor*  Funds  Ntadad  such  as  freedom  from  want,  freedom  nied.  against  stations  desirmg  to  avail  them- 

J  r»t  “■•jWelEl.  told  of  the  progroo.  that  “»*■  Com-IH..  by  So 

entin  o®®n  made  m  restoration  of  this  ^^o^ey  casters,  he  told  the  commission. 

i  mem-  oW  Episcopal  Church  under  the  chair-  with  him  in  thU  ^as  already  been  expended  in  the  The  witness  said  he  doubted  if  the 

manship  of  Messmore  Kendall,  presi-  ^_Tavor  t^Sliet  m^ument  to  snir  Pr®Paration  of  this  case,  including  the  broadcasting  industry  could  create  or 

at-  dent  of  the  Sons  of  the  American  Rev-  fjuafXrtieraTst  Paul’s  deserve  our  ®oll®®tion  of  a  great  deal  of  statistical  support  its  own  news  gathering  serv- 

•ea-  olubon.  He  said  that  new  founda-  .  liP®rii®s  at  at.  t'aui  s  aeserve  our  j^g^g^ial,  much  of  which  is  of  pecu-  igp 

^  b.T  AA-  T'°°r  been  laid,  "undeTthnSdIr!  current  value.  The  Newspaper-  d^.  Casey  concluded  his  testimony 

but  additional  funds  are  needed  for  Brown  has  Committee  has  prepared  the  and  was  to  be  cross-examined  Thurs- 

stink  we  chancel,  organ  and  altar.  snip  of  Mr.  James  Wri^t  B  oiro,  evidence  which  it  is  to  submit  and  dav  bv  FCC  counsel  The  next  News- 

te^;  ®  srPa^l’s  tL^lSmor?aUo”peter  ?eil^  counsel  for  the  committee  will  paper-Radio  Committee  witness  will 

into  I  terest  displayed  in  the  project  by  the  St.  Paul  s  the  memorial  to  Peter  12  days.  ^‘^Dr.  Frank  Luther  Mott,  director 

^  Sara  Delano  Roosevelt  and  of  the  ^er.  m  o™®^  that  the  physical  asso  “Under  the  circumstances,  the  com-  gf  jbe  School  of  Journalism,  Uni- 
1,  whk^  dforts  she  inspired  to  restore  the  efati^  they  once  had  may  ^  con-  mission  is  not  impressed  with  the  versity  of  Iowa, 
jd  unti  old  edifice  to  its  original  Colonial  at-  tinued  and  that  toe  spirto^l  ■'^jue  ^.g^j^ignt  that  the  war  effort  will  be  ■ 

ahB  wosphere  with  the  installation  of  box  strength  to  toe  fgj^arded  by  adjourning  the  proceed-  j  »n  Jo 

D.  C.  P^,  new  heating  plant  and  organ  other.  ^  ibe  benefit  of  X  iGQ  xxGQQS 

ioM;  IlT^  toe  tremendous  amount  of  work  which  Allied  PoiSGrS 

iplantet  Mr.  Sulzberger  said  the  program  for  *  liVjn  1  r Av7£i  AD  has  already  been  done.  The  com-  ^ 

in^u®,  ^  recent  Bill  of  Rights  celebration  The  Orlando  (Fla.)  Morning  Senti-  mission  believes  that  the  war  effort  Fred  Chitty,  publisher  of  the  Daily 
BaroU  bad  been  planned  for  several  years  nel  turned  over  half  of  the  top  of  its  will  be  advanced  by  completing  this  Olympian,  Jan.  17  in  Seattle  was 
gan-  but  none  could  have  foreseen  the  dra-  front  page  recently  for  a  four  colunm  investigation  at  toe  earliest  possible  named  president  of  the  Allied  Daily 

Tie  (fc"  ®*bc  circumstances  under  which  toe  U.  S.  Army  recruiting  ad.  Copy  cov-  moment.”  Newspapers  of  Washington.  Werner 

aninx**  ®*l*bration  actually  took  place.  ered  toe  first  four  columns  of  toe  The  committee’s  jietition  set  up  the  Rupp,  publisher  of  toe  Aberdeen 

I  „  Today  on  what  was  the  Village  page  and  dominated  the  lay-out.  ’The  argument,  previously  denied  by  FCC  World,  was  named  vice-president, 

gatdBd  ^reen  at  Eastchester,”  he  said,  “we  Orlando  Reporter-Star  also  displayed  and  overruled  in  the  Federal  Court,  succeeding  Chitty.  Chitty  succeeds 
^  trying  to  recapture  some  of  toe  the  ad  on  its  front  page.  The  same  that  the  commission  lacks  the  power  Cliff  Kaynor,  editor  of  the  Ellensburg 
I  waina  of  the  past  and  preserve  some  edition  of  the  Morning  Sentinel  car-  to  prescribe  regulations,  therefore  Record. 

I  of  the  symbols  of  our  way  of  life  in  ried  a  story  on  the  army  plane  crash  does  not  have  authority  to  conduct  Kaynor,  Frank  Mitchell,  business 
nes  re^j  P™®®  that  future  generations  may  which  killed  second  Lieut.  Phil  T.  the  hearing.  manager  of  the  WoZIa  Walla  Vnion- 

eiy  r»4  *  clearer  understanding  of  the  Wolking,  a  former  employe  of  toe  Additionally,  it  was  suggested  that  Bulletin,  and  Charles  L.  Sefrit,  busi- 


den’ying  the  committee’s  motion:  ^aid,  in  outlining  the  relationship  of 

“The  petition  does  not  present  a  and  radio. 

^  matter.  It  wa.s  informallv  nre-  Under  this  heading  he  pointed  out 


12  Days  for  CemmiHee 


against  stations  desiring  to  avail  them¬ 
selves  to  radio  news  service  provided 
by  the  press  associations  to  broad- 


“A  great  deal  of  time  and  money  casters,  he  told  toe  commission. 


d  unti  “W  edifice  to  its  original  Colonial  at- 
aftd  inosphere  with  the  installation  of  box 
B.  C  P®ws,  new  heating  plant  and  organ 

lAflll  ^Oft. 


argument  that  the  war  effort  will  be 
of  eato  may  lend  strength  to  the  ^^arded  by  adjourning  the  proceed- 

ings  sine  die  and  lose  toe  benefit  of 
'CTX^Itrr  an  toe  tremendous  amount  of  work  which 

A  tivi/M  i  r* AvvLi  AU  has  already  been  done.  The  com- 


ir  a  si*'|  we  have  for  once  more  in-  Sentinel-Star  classified  ad  depart- 

I  voivmg  ourselves  in  world  conflict,  ment. 


>es  not  have  authority  to  conduct  Kaynor,  Frank  Mitchell,  business 
e  hearing.  manager  of  the  Walla  Walla  Union- 

Additionally,  it  was  suggested  that  Bulletin,  and  Charles  L.  Sefrit,  busi- 


“the  occurrence  of  a  state  of  war  ness  manager  of  the  Bellingham  Her- 
necessarily  subordinates  all  other  aid,  were  named  directors. 


SLIGHTLY  WEAK  IN  THE  KNEES 


REUNION  IN  BERLIN 


THE  YANKS  ARE  COMING! 
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EDITOR  &  PUBLISHER 


FIRST  PICTURES  OF  U.  S.  CORRESPONDENTS  COVERING  LIBYA'S  DESERT  WAR 


Kenneth  Downs,  !n  flier's  outfit,  ready  to 
take  off  as  rear  gunner  in  American-made 
bomber  after  taking  gunnery  lessons  so 
he  could  be  taken  on  British  bombing 
flight.  At  right  in  this  photo  taken  Nov. 
18  in  Libya  is  Virgil  Pinkley,  U.P.  general 
European  manager. 


Russell  Hill,  New  York  Herald  Tribune,  at  left,  and  Robert  Low,  Liberty  magazine  and 
U.P.,  at  right,  pushing  correspondents'  supply  truck  out  of,  Libyan  desert  hole  nea’’ 
Sidi  Resegh  while  British  tank  captain  looks  on  in  background.  This  photo  was  taken 
Nov.  28  by  Kenneth  Downs,  then  with  U.P.,  who  was  the  third  correspondent  traveling 
in  a  staff  car  accompanied  by  two  supply  trucks  when  this  one  got  stuck. 


Downs  Meets  Old  Friend 
At  Pistol  Point  in  War 


Just  before  the  second  British  offensive  it 
Libya  started,  Kenneth  Downs  sat  under 
this  army  signpost  between  Siwa  oasis  end 
Matruh  to  correct  his  course  in  desert  to¬ 
ward  front  lines.  Reporters  often  trevil 
on  their  own,  joining  units  at  will.  Downs 
explained. 


By  WALTEB  E.  SCHNEIDER 


European  inanager.  At  Fistoi  Foint  in  war  die  of  thirst.  Accredited  correspond- Kgfjj  y, 

_  ents  are  free  to  rove  the  desert  in  Hewlett 

^  _  •!  l  WALTER  E.  SCHNEIDER  their  staff  cars,  joining  Allied  units  at  llspatch 

XlOnCY  Brown  of  will  or  to  renew  supplies  every  three  o  San 

,  •*  M  R  KENNETH  DOWNS  will  never  for-  November  and  joined  the  U.P.  on  a  days.  Repor 

L/GtrOlt  WGWS  riGUrGS  get  a  certain  moment  in  his  bullet-  temporary  basis  Nov.  17  to  cover  the  Two  or  three  newsmen  usually  use  of 

The  famous  column  “Experience”  is  riddled  career  as  a  war  correspond-  second  British  offensive  in  Libya,  travel  in  a  staff  car  accompanied  by  Rg 

to  continue  in  the  Detroit  News  just  ent — a  moment  packed  with  stark  The  pictures  of  Downs  and  his  fel-  one  or  two  supply  trucks.  Before  a  yef  b 

as  it  has  for  the  past  23  years  but  its  drama  far  beyond  the  wildest  dream  low  correspondents  accompanying  this  trip  into  the  desert  they  must  ga^  feisblai 

original  pilot,  Mrs.  J.  E.  Leslie,  using  of  a  wartime  scenario  writer.  article  were  made  during  that  cam-  supplies  to  the  last  detail.  The  trucb  rJio  w 

the  column  name  “Nancy  Brown,”  is  Ambushed  during  the  siege  of  paign.  are  loaded  with  rations  of  water,  i-gaye 

to  retire.  The  name  “Jane  Lee”  is  to  Damascus,  Downs  lived  through  35  When  the  U.  S.  declared  war  Downs  gasoline,  oil,  bully  beef  and  biscuits,  eek.^ 

replace  “Nancy  Brown”  as  conductor  minutes  of  French  machine  gun  fire  decided  to  “touch  home  base.”  Dur-  and  extra  supplies  that  can  be  ob-  Jer  U 

of  the  feature.  “Jane  Lee”  is  Sylvia  which  killed  nine  in  a  Free  French  ing  1941  he  traveled  45,000  miles  cov-  tained  such  as  chocolate,  cheese,  n  Man 

Berry,  for  10  years  Nancy’s  assistant,  scouting  party  he  accompanied  and  ering  the  war  and  had  several  turned  fruit  and  whisky.  Downs  dis-  apture< 

“Experience”  was  never  a  love-lorn  wounded  two  others.  Finally  a  brushes  with  death  besides  the  Syrian  pelled  his  interviewer’s  smile  at  the  -jwn 

coliunn  in  a  strict  interpretation  of  French  tank  began  firing  two-pound  episode.  last  named  by  explaining  that  the  ^/e 

the  phrase.  It  covered  a  much  wider  shells  at  three  survivors,  drove  them  With  Jay  Allen  of  NANA  Downs  heavily  chlorinated  water  that  is  full  „ 

field  than  heart  throbs  gone  astray,  to  cover  and  soon  rumbled  up  to  cap-  made  a  trip  to  Paris  last  January  pf  bugs,  twigs  and  other  foreign 

While  its  chief  function  was  and  is  to  ture  them.  Out  stepped  the  tank  without  passports,  daring  the  Nazi  stances  had  to  be  mixed  with  whisky  “ 

give  advice  and  help  in  human  rela-  captain,  whose  trigger  finger  itched  decree  of  death  to  offenders.  On  this  in  order  to  be  able  to  drink  it.  Froa  j™®’ 

tionships,  the  problems  presented  and  as  he  pushed  an  automatic  deep  into  “underground  railroad”  trip  they  general  to  private  the  water  ration  j 

commented  upon  covered  economic  Downs’  belly.  Then — a  joyful  shout  dodged  German  patrols  and  lived  for  washing  and  shaving  is  one-half 

fields,  religious  fields,  ethical  difficul-  of  recognition  in  French  from  the  undetected  for  a  week  in  Paris.  They  a  cup  daily,  correspondents  included  JP 

ties,  family  difficulties,  family  and  in-  tank  captain:  made  plans  to  get  back  to  unoccupied  There  are  no  restrictions  on  how 

dividual  tragedies,  especially  of  the  “Downs!  You  old  so-and-so!  What-  France  but  at  the  last  minute  Allen  far  up  in  the  front  lines  the  reporten  , 

type  that  no  social  agency  could  or  did  in-hell  are  you  doing  here?”  decided  to  stay.  Downs  got  over  the  can  go,  unless  actually  prohibited  by 

handle.  The  French  officer’s  pistol  dropped  border  alone  but  could  not  break  his  the  commanding  officer  in  a  certain  gT 

Among  her  outstanding  successes  and  he  greeted  Downs  as  a  long  lost  sensational  story  of  the  trip  without  area.  The  correspondents  are 

Nancy  Brown  numbers  her  Sunrise  brother.  They  had  gone  through  bringing  possible  harm  to  Allen,  who  armed,  for  possession  of  a 

Service,  attended  by  thousands  on  the  Battle  of  France  together,  and  was  arrested  in  the  meantime.  would  be  their  death  warrant  if  cap-f._.j 

Belle  Isle,  and  the  Nancy  Brown  Downs  soon  recognized  Captain  de-  Late  in  March  Downs  reached  Lis-  tured.  Only  when  Arab  snipers 

Carillon,  on  Belle  Isle,  which  stands  Gatine  through  his  Syrian  suntan,  bon,  flew  to  England  and  was  ordered  on  the  loose,  intent  on  looting,  do 


today  as  a  monument  to  her  work. 


BIG  SCHAEFER  ADS 

To  herald  the  beginning  of  its  100th 


"Biggest  Shock  of  My  Life”  to  the  Middle  East.  He  was  rescued  correspondents  dare  carry  pistols 
“It  was  the  biggest  shock  of  my  ^  lend-lease  destroyer  from  the  protect  themselves.  ^  20 

life,”  Downs  said  of  the  reunion  over  armed  merchant  cruiser  Comorin,  set  To  get  an  eye-witness  story  of 
a  pistol  as  he  related  his  war  ex-  afire  by  saboteurs  three  days  out.  bombing  raid  story  by  the 
periences  to  Editor  &  Publisher  in  Later  he  was  cited  by  the  British  Downs  took  gunnery  lessons  so  the  I  , 


year,  toe  l! .  &  M.  bcnaerer  “jewmg  York  this  week.  “At  first  they  Admiralty  for  heroic  assistance  in  sav-  British  would  make  room  for  him  tor  , 

?•*  Brookl^,  ran  full-page  and  threatened  to  shoot  us.”  ing  oti^er  survivors  picked  up  by  the  go  aloft  as  rear  gunner,  but  thesef 


l^-lme  advertisement  this  w^k  m  D^^ns.  then  with  INS,  Robert  Low  destroyer.  He  covered  the  Battle  of  plans  fell  through  at  the  last  minute  ? 

S2  leading  daily,  week  y  an  ^  ^  of  Liberty  magazine  and  a  Free  the  Atlantic  for  a  week  on  the  de-  Downs  had  only  the  highest  praise  for  . 

language  newsp^re  in  Its  distnbut-  p^ench  corporal,  who  survived  the  stroyer,  went  through  London’s  worst  the  British  press  relations  afield  - 

mg  area  m  New  York,  New  Jersey  and  ^j^Rgring  fire  of  machine  guns  and  air  raid  on  April  16,  then  resumed  “They’re  the  greatest  people  in  the 

Connecticut.  Special  anniversary  copy  tank,  received  excellent  treatment  his  war  coverage  afield  in  Cairo.  world  to  work  with,  from  tommies  to  ' 

m  being  used  m  trade  papem,  on  the  ^  prisoners  because  of  Downs’  D.scHk.s  Libyan  Coverage  generals,”  he  said.  “No  matter  what 

Schaefer  ra  o  program,  oar  ,  frjgjjjj^Rjp  ^itfi  the  French  captain.  The  second  Libyan  offensive  has  they’re  up  against  they’re  cheerful  ,  , 

car  cards  m  direct  mad,  wmdow  dm-  reminiscing  taken  toe  greatest  single  toll  of  news-  and  even  sing.”  . 

plays,  and  ot  er  me  a.  ®  with  deGatine  over  the  days  together  men  to  date.  Downs  pointed  out.  So  far  Downs,  32,  flew  home  via  the  Afn-  „ 

Brewery  has  beeii  a  consistent  news--  German  blitzkrieg  of  May,  three  have  been  killed— A.  Massey  can  west  coast  and  South  America-  - 

paper  advertiser  for  more  than  eight  however,  as  they  were  under  Anderson,  Reuters  naval  correspond-  He  left  U.P.  in  Cairo  and  his  pla® 

years,  e  rs  o  i  a  r^  m  ora  British  troops  several  times,  ent;  an  English  newsreel  man  named  are  indefinite,  except  to  write  a  boo*  °'-Arl 

papers  ^veral  months  TOfore  toe  deGatine  took  his  prisoners  Davis,  and  E.  A.  Hinds,  a  South  and  get  some  rest  in  the  next  fe* 

relegalization  of  beer  m  1  33.  French  governor’s  residence,  African  newsreel  photographer.  Hinds  months.  He  joined  INS  in  1934  and 

1*  where  arrangements  were  made  tc  died  in  the  battle  of  Sidi  Resegh,  has  been  a  foreign  correspondent  ^ti 

JOIrlS  COAST  AGENCi  send  Downs  and  Low  to  Beirut.  kneeling  unflinchingly  as  he  photo-  since  1936. 

Resigning  from  the  staff  of  the  Wall  It  took  some  tall  arguing  with  graphed  a  charge  of  Nazi  tanks.  Ten  viriin  *,  imiimi  i -  I'rF  uT”! 

Street  Journal  (Pacific  Coast  edition),  French  officials  at  Beirut  to  be  placed  other  correspondents  have  been  cap-  -ANrA  W AH  COMMIT  ^  ^  J 

Joseph  Maguire  returned  to  Seattle,  in  custody  of  the  American  consul  tured.  The  War  Emergency  Committee  of 

his  former  home,  Jan.  1,  to  become  there,  but  Downs  and  Low  did  it.  A  compass  is  the  most  important  the  ANPA  has  been  created  . 

vice-president  in  charge  of  the  public  They  were  sent  to  Turkey.  Downs  single  piece  of  equipment  in  a  Libyan  President  Walter  M.  Dear,  who  . 

relations  department  of  the  Strang  &  spent  two  months  there  and  then  correspondent’s  equipment.  Downs  appointed  Samuel  H.  Kauffmaim- 


relegalization  of  beer  in  1933. 


JOINS  COAST  AGENCY 

Resigning  from  the  staff  of  the  Wall 


relations  aepanmem  oi  uie  ouaiig  oi  at/cni.  i-mu  munuu  uicic  cuiu  uien  eui respuiiueiii  s  equipmeni,  x.>owns  appuuiieu.  oainuei  ji.  xvauiiiii®*"  ij 
Prosser  Advertising  Agency,  accord-  went  to  India  for  INS.  He  returned  said.  Without  it  to  get  his  bearings  executive  of  the  Washington  (D.  C.)  I.  ;, 


ing  to  W.  T.  Prosser,  president. 


to  Cairo  Nov.  1,  left  INS  early  in  and  chart  courses  he  would  soon  be-  Star,  as  chairman. 
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pOR  JANUARY  2  4.  1942 


Lee  Gets  Out  Dispatches 

On  Battle  of  Bataan 

*(* 

I  Floyd,  Hewlett  Also  File  Via  Naval  Radio  .  .  . 

I  Two  Manila  Men  Captured  . . .  AP  Man  Rescued 
After  Jap  Submarine  Sinks  Ship 

In  .ARK  T.F.R,  Associated  Press,  per-  had  just  shot  down  a  Jap  dive  bomber 

_  _  _  1 _ A.1 _ CkA  X- _ 1__  — 


took  some  of  his  photo  equiinnent  into  spondent  can’t  make  a  move  until 
the  lifeboat  but  most  of  it  and  his  he’s  properly  catalogued  by  ^e  au- 
personal  belongings  were  lost.  The  thorities  and  obtains  his  credentials, 
lifeboat’s  water  casks  were  smashed,  Today,  this  correspondent  carries 
leaving  him  and  other  survivors  with-  with  him  through  the  heavily  guarded 
out  water.  Noel  filed  his  story  Jan.  streets  of  Honolulu  the  following  cre- 
20  from  Padang,  Sumatra,  N.  K  I.  dentials;  1,  Army  pass;  2,  Navy  pass; 

Japanese  strafed  a  car  taking  cor-  3,  police  pass;  4,  personal  identification 
respondents  to  the  Muar  battle  in  card  issued  by  the  Honolulu  police  de- 
Northem  Johore,  F.  Tillman  Durdin,  partment;  5,  Territory  of  Hawaii  iden- 
New  York  Times,  said  in  a  dispatch  tification  certificate.  A  sixth  creden- 
from  that  front  Jan.  19.  Harold  Guard,  tial  is  necessary  to  drive  an  auto. 
U.  P.  bureau  manager  in  Singapore,  Challenged  by  Armed  Gnardt 
just  back  from  a  week  at  the  front.  Every  time  a  reporter  enters  a  pub— 
i^ociatM  i'ress,  per-  naa  jusr  snot  uown  a  oap  Give  Domoer  prowling  the  jungle  at  night  lie  biSding,  an  A^y  rSst  or  Naval 

.farmed  a  feat  rare  m  war  co^e-  with  1^  Aan  20  shots,  to  make  their  in  search  of  stories.  Guard  explained  headquarters  he  is  chSlenged  by 

^nce  this  w^k  when  he  filed  a  promised  quota.  The  same  day  Lee  that  the  seat  of  his  trousers  was  miss-  arm^  ^r^  tnd  thf  pro^r  p^ 

r*?.?/,  ^patches  on  sent  a  second  dispatch  describmg  how  ^  sliding  on  it  into  roadside  becomes^  nec^rTasTSssS 

BatUe  of  Bataan,  totalmg  more  the  gim  crews  sang  to  various  tunes  Pitches  to  escape  attacking  Japanese  My  firsfact  afiter  ch^ckinrX  a 

a  California  corporal  s  poem,  “Dive  .liT _ .i'tt  i  i  ^  ,  cneexmg  mio  a 

Low  Dive  Bombers  ”  between  Jan  j  _ ,  TOmbs  dropped  Honolulu  hotel  was  to  get  some  small 

attacks  This  story  quoted  the  verses  McDamel  of  the  AP,  who  pictures  taken,  for  nearly  all  the 

Lee,  Whose  father,  mother  and  sister  nea?^]!S‘rheltS  wajli^k^  not  only  contain  your  picture 

are  in  newspaper  work,  joined  the  AP  "  fingerprints.  I  then  went 

after  he  was  graduated  from  Rutgers  ®T’  Chicago  Tnbune  to  police  headquarters,  where  I  was 

University  in  1929.  He  was  appointed  corespondent,  who  was  not^ed  J^.  treated  courteously.  My  yellow  police 

Mexico  City  bureau  chief  in  1933  and  f  ^  acceptable  to  Ae  card  noted  the  fact  that  have  a  “slight 

later  worked  in  Honolulu,  Hongkong,  London  war  office  as  an  accr^ited  scar  on  the  right  shin.” 


if 


Clark  Lae 

aian  3,000  words,  while  only  two  other 


Shanghai  and  Toyko.  In  Hongkong  in 
1938  he  married  Liliuokalani  Kawana- 
nakoa,  daughter  of  a  Hawaiian  prince. 
She  was  not  with  him  when  Manila 
fell.  Lee  is  35. 

Nat  Floyd,  assistant  city  editor, 
Manila  Bulletin,  filed  by  Navy  radio 
to  the  New  York  Times  Jan.  16  a 


lories  cleared,  from  Nat  Floyd  to  the  500-word  dispatch  from  Bataan  tell- 


nits  at 
r  three 


spond-keu,  York  Times  and  from  Frank 
iert  in  Hewlett  to  the  United  Press.  ’The 
spatches  were  sent  via  Navy  radio 
I?  San  Francisco. 

Reports  of  the  capture  by  the  Japa- 
|ese  of  at  least  two  American  report- 
:s,  Ray  J.  Cronin,  Jr.,  AP  bureau 
jhief  before  Manila  fell,  and  Franz 
Peisblatt,  United  Press  correspondent 
ho  was  last  heard  from  on  the 


jsually 
led  hj 
;fore  a 
gather 
trucb 
water, 
)iscuits, 
be  ob- 
cheese, 
ns  dis- 
at  the 
lat  the 
is  full 
pi  suh- 
whiskj 
Froo 
ratioD 
ine-hali 
icluded 
on  how 
jporters 
lited  hy 
certain 
re  un-| 
1  pistol 
if  cap- 
)ers  are 
,  do  the 
istols  to 


ing  what  had  happened  to  some  Amer¬ 
ican  civilians,  including  several  news¬ 
papermen.  Very  few  civilians  got  to 
Bataan,  he  said. 

Scattered  on  Bataan 

“Frank  Hewlett  of  the  United  Press 
came  to  Bataan  by  road,  leaving  Man¬ 
ila  with  a  chauffeur  and  a  Filipino 
radio  operator  at  midnight  Dec.  31, 


correspondent  with  the  British  forces  Armed  with  the  police  passes,  I 
in  the  Far  East  (E.  &  P.,  Jan.  17,  could  move  about  the  blacked  out 
page  6),  is  continuing  to  file  dispatches  streets  of  Honolulu  at  night,  on  foot 
from  Smgapore  as  an  observer.  He  or  in  an  automobile — ^providing  I  was 
is  not  permitted,  however,  to  accom-  on  business.  Walking  at  night,  how- 
pany  British  forces  at  the  front.  ever,  is  dangerous  as  I  quickly  found 

“Somewhere  in  toe  Pacific,”  and  out  one  dark  night  in  walking  seven 
“with  toe  U.  S.  fleet”  began  to  appear  blocks  from  a  newspaper  office  to  my 
frequently  in  datelines  Jan.  16.  On  home.  I  was  halted  six  times  by 
that  day  dispatches  came  through  armed  guards.  And  when  they  say 
from  Frank  Tremaine,  U.P.,  Tom  Yar-  “Halt!”  you  better  halt— and  quickly, 
brough,  AP,  and  Foster  Hailey,  New  If  you  fail  to  halt  they  are  quite  likely 
York  Times.  However,  since  early  in  to  shoot. 

the  war  Ralph  B.  Jordan,  INS,  has  At  Fort  Shaf ter  I  procured  a  salmon- 
sent  dispatches  regularly  from  toe  colored  pass  good  until  June  30,  1942. 

.  The  Army  pass  said  I  was  “a  duly 

Tremaine  reported  that  the  fleet  has  accredited  representative  of  toe  INS 
sunk  a  number  of  Japanese  sub-  and  should  be  accorded  the  usual 
marines,  but  could  not  tell  how  many  courtesies  and  access  which  are  ex- 


"gayen  front,  reach  New  York  this  Floyd  said.  “Curtis  Hindson  of  Reu-  give  details  of  action  by  the  nav^  tended  to  members  of  the  press.  By 


sek.  There  were  more  than  20 
j-her  U.  S.  and  British  correspondents 
Manila  staffs  when  the  city  w-as 
pSured.  Their  fate  was  still  un- 
own  this  week. 

Waterless  Days  in  Lifeboat 

Frank  E.  Noel,  reporter-photogra- 
er  for  Wide  World,  AP  associate 
r.ice,  was  rescued  but  lost  most 
his  photographic  equipment  when 
Japanese  submarine  torpedoed  a 
op  taking  him  from  Singapore  to 
fia.  His  leg  injured,  Noel  spent 
e  thirsty  days  in  a  lifeboat  mider 
e  broiling  sun  before  he  reached 
"d  with  other  survivors. 

Singapore  correspondents  under¬ 
ent  merciless  Japanese  bombing  at- 
|cks  while  those  at  toe  Johore  front 
-aprd  dive  bombers.  The  car  of  C. 
ales  McDaniel,  AP  correspondent 
-0  was  just  leaving  for  toe  front, 
as  demolished  in  a  Singapore  raid 
fcn.  20. 


ters  and  I  left  by  automobile  about  »  he  accompanied  Yarbrough 


9  p.m.  the  same  day.  Other  newspaper¬ 
men  are  still  in  Manila.  Negotiations 
for  general  coverage  of  the  campaign 
are  progressing. 

“We  three  have  scattered  to  avoid 
burdening  one  mess.  For  toe  last  10 
days  and  at  present  I  am  billeted  in 


said  that  during  toe  last  few  days  a 
force  of  warships  and  planes  under 
Admiral  Nimitz  had  patrolled  hun¬ 
dreds  of  thousands  of  square  miles 
“almost  entirely  without  incident.” 
Hailey  was  aboard  a  ship  whose  crew 
told  of  a  possible  Japanese  submarine 


a  typical  nipa  and  bamboo  house  on  siting  after  a  depth  bomb  attack. 

-  Eighteen  British  and  American  cor- 


command  of  Lieut.  Gen.  Emmons.” 

My  Navy  pass,  obtained  at  Pearl 
Harbor,  showed  that  I  am  an  “accred¬ 
ited  press  correspondent,  U.  S.  Pacific 
Fleet.” 

All  Storias  Cansorad 

Issuance  of  toe  Army  and  Navy 
passes  carried  with  them  toe  under¬ 
standing  that  all  stories  and  photo- 


the  bay  shore  in  a  village  from  which  graphs  concerning  the  Army  and  toe 

many  persons  have  evacuated  to  the  ^  an  eigS[-Ly  ^  submitted  to  censors 

trip  to  the  front  at  Mozhaisk. 


hills.”  Franz  Weisblatt  of  the  U.  P. 
has  been  missing  at  toe  front  for  more 
than  a  week.  He  had  been  moving 
with  the  headquarters  on  the  Lin- 
gayen  Gulf  front,  but  mostly  with  a 
hard-fighting  Filipino  unit  under 
American  officers.  When  the  tmit  re¬ 
tired  for  a  rest  Weisblatt  is  believed 
to  have  been  cut  off  by  the  Japanese. 

“Mrs.  Weisblatt  came  to  Bataan  on 
the  morning  of  Dec.  31  and  is  working  Kilgallen,  veteran  newspaper  man,  re¬ 
in  a  hospital.”  veals  some  of  the  things  correspond- 

Floyd  is  substitute  for  the  Times’  ents  from  the  U.  S.  mainland  experi- 


Hawaii  Staffs 
Can't  Move 
Without  Passes 

(In  the  following  article,  James  L. 


for  an  O.K.  before  publication. 

For  instance,  in  receiving  my  Army 
pass  I  signed  a  blank  which  said, 
among  other  things: 

“I  agree:  (1)  To  submit,  when  re¬ 
quested,  all  copy  and  photographs  to 
the  Office  of  the  Assistant  Chief  of 
Staff,  G-2  Headquarters  Hawaiian 
Department,  Fort  Shafter,  TH.,  prior 
to  release  of  same.  (2)  To  abide  by 
all  rules  governing  correspondents  and 
photographers  in  the  Army  zone.” 

The  public  relations  department  of 


ry  of  «rin  a  week  in  which  war  coverage  regular  correspondent,  H.  Ford  Wil-  ence  before  they  even  begin  to  get  the  both  toe  Navy  and  toe  Army  operate 
personal  experience  stories  set  kins,  Manila  Bulletin  city  editor,  still  news  in  Hawaii  under  war-time  con-  intelligently  and  efficiently  and 
.  i-e  of  the  fastest  news  paces  since  unreported.  ditions.)  seemed  to  be  striving  to  cooperate 

“Aarl  Harbor,  first  dispatches  detail-  In  New  York  Jan.  20  the  U.  P.  said  By  JAMES  L.  KILGALLEN  with  the  press  to  the  best  of  their 

^  .  F  .  1  fx  _  _J._I _ 1  1 _ XT _  1-1. _ 1.? _ t  Al _  C _ •-_  _ 1 


•  him 
it  the; 
minute 
raise  for 
afield 
:  in  tbt 
nmies  to 
ter  what 
cheerful 

he  Atf 

America, 
lis  plans 
;  a  bod! 
lext  fe* 
1934  and 

spondent 


g  Pacific  fleet  action  also  got  through, 
orge  Axelson,  Swedish-born  New 
rk  Times  staffer  in  Berlin,  who  was 
fe  first  reporter  for  an  American 
Aspaper  to  get  out  of  Germany  since 
fe  war  declaration  on  the  U.  S., 
ehed  Stockholm  Jan.  18  and  phoned 
eral  stories  to  the  Times  on  con- 
■ns  in  the  Reich. 

"P.  S. — Gunners  Got  Quota" 

Clark  Lee,  who  went  with  General 
eArthur’s  forces  to  Bataan,  broke 
[e  press  communications  silence  after 
nila’s  fall  with  a  150-word  dis- 
^‘■eh  on  Jan.  9  concerning  three 
crican  soldiers  who  escaped  by 
ying  dead.  Lee  duplicated  tois  feat 
16  with  toe  first  eye-witness 
®unt  of  toe  epic  battle  on  Bataan, 
nearly  1000  words,  telling  how 


ITTEE 


it  was  advised  by  the  Navy  Depart 
ment  that  Hewlett  was  at  MacArthur’s 
headquarters.  Domei  and  Berlin 
broadcasts  said  Weisblatt  had  been 
captured.  The  U.  P.  had  no  word 
concerning  seven  other  members  of 
its  former  Manila  staff,  including  Mrs. 
Virginia  Hewlett,  the  bureau  chief’s 
wife. 

Hewlett’s  first  dispatch  got  through 
Jan.  22. 

A  Domei  report  said  Karl  von 
Weigand,  Hearst  writer,  was  captured 
in  Manila  but  later  was  released. 

Melville  Jacoby,  Manila  manager  for 
Time,  and  Annalee  Whitmore,  maga¬ 
zine  writer,  were  reported  safe  at 
Corregidor. 

Noel’s  story  of  toe  lifeboat  trip  of 
28  survivors  of  77  aboard  the  tor- 


international  News  Service 
Honolulu,  Jan.  19 — Press  creden¬ 
tials  are  the  No.  1  requisite  of  news¬ 
papermen  in  this  great  American  out- 
p(  st  in  toe  Pa¬ 
cific. 

On  the  U.  S. 
mainland  a  re¬ 
porter’s 
concern 

ing  over  an  out- 
of-town  assign¬ 
ment  is  his  tele- 
graph  connec¬ 
tions.  His  status 
as  a  reporter  is 
u  n  q  uestioned 
and  he  seldom 


James 


ability  under  uie  necessary  censor 
restrictions. 

I  wasn’t  done  with  getting  passes, 
however.  It  wasn’t  long  before  I  was 
summoned  to  appear  at  a  school  house 
to  fill  out  a  civilian  identification  card 
and  to  again  be  fingerprinted.  This 
certificate  was  issued  by  toe  Territory 
first  of  Hawaii,  which  listed  and  identified 
in  tak-  everybody  on  the  Hawaiian  Islands. 

WINS  LIBEL  APPEAL 

Judge  O’Brien  in  New  York  Su¬ 
preme  Court  Jan.  20  set  aside  a  recent 
$11,500  jury  award  to  Katherine  Spec- 
tor  in  a  libel  suit  against  the  New 
York  Daily  News,  and  granted  a  mo¬ 
tion  by  toe  News  attorneys  for  a  new 


Kilgallen  has  to  display  trial.  The  court  described  as  “purelv 
his  press  card  ii._  j -  .,  r .  •L 
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EDITOR  &  PUELBSHErFO 


-Qaenclei 


Super  Suds 
Using  Comics  in 
Black  and  White 


Campcdgns  and  Accounts 


Expanded  Schedule  for  '42 
Gives  Newspapers  Bulk 
Of  Ad  Budget 


P.  LORILLARD  CO.  resumed  news¬ 
paper  advertising  on  Old  Gold 
cigarettes  this  week,  using  papers  in 
New  York,  Indianapolis,  Detroit,  and 
Washington.  The  ads,  measiuring 

I, 200  lines,  will  appear  twice  a  week. 

J.  Walter  Thompson  Co.  has  the 
accoimt. 


New  Series  of  Ads 
For  Newspapers 


Stressing  the  importance  and  e£Eee- 
tiveness  of  newspaper  advertising,  the 
first  ads  in  the  Newspaper  Publishers 


Colgate  -  Palmolive  -  Peet  Company 
has  taken  the  lead  among  the  major 
soap  companies  in  using  newspaper 
advertising  to  boost  the  sale  of  granu¬ 
lated  soap  by  allocating  a  larger  pro¬ 
portion  of  its  advertising  budget  to 
this  primary  medium. 

The  company  has  opened  its  1942 
campaign  for  Super  Suds  with  an  ex¬ 
panded  list  of  newspapers  after  an 
aggressive  newspaper  advertising  pro¬ 
gram  last  fall  and  early  winter.  The 
company  is  starting  off  this  yecU'’s 
program  with  1,000-line  space  an¬ 
nouncing  “A  brand  new  kind  of 
clothes-washing  soap.” 

Wliile  newspaper  advertising  as¬ 
sumes  a  greater  share  in  the  com¬ 
pany’s  plans,  Colgate-Palmolive-Peet 
continues  its  use  of  radio,  including 
two  network  programs  and  spot  an¬ 
nouncements. 

Big  Super  Suds  Copy 

The  current  Super  Suds  campaign 
lends  itself  to  the  newspaper  technique 
of  large  copy  with  smashing  headlines 
and  cartoon  style  illustration.  Start¬ 
ing  last  October,  the  company  launched 
an  extensive  newspaper  campaign  in 
black  and  white  and  color.  The  lat¬ 
ter  was  first  used  in  major  markets 
where  color  was  available,  but  was 
later  utilized  in  newspapers  offering 
r-o-p  color  in  smaller  cities.  Full- 
page  and  1,000  line  copy  were  used, 
featuring  the  familiar  blue  color  of 
the  Super  Suds  package.  Black  and 
white  copy  prevailed  in  1,000-line 
space  where  color  was  unavailable. 

For  1942,  regular  schedules  of  comic 
strip  advertising  in  behalf  of  Super 
Suds  will  be  used  in  leading  Sunday 
newspaper  color  comic  sections,  and 
black  and  white  comics  will  be  fea¬ 
tured  in  daily  papers.  The  comic  strip 
copy  supplements  the  r-o-p  display 
advertising. 

A  feature  of  the  Super  Suds  news¬ 
paper  campaign  is  the  continuity  of 
effort  behind  it.  Thus,  housewives  are 
made  Super  Suds  conscious  through 
continuous  newspaper  advertising  and 
radio  programs.  Sherman  &  Mar¬ 
quette,  Chicago  advertising  agency, 
handles  the  Super  Suds  account. 


NEW  FOOD  ADS 

H.  C.  Brill  Co.  of  Newark,  N.  J.,  is 
introducing  a  new  product,  Trix 
muffin  mix,  through  newspapers  in 
upstate  New  York.  The  introductory 
ads,  measuring  about  400  lines,  are 
running  in  newspapers  in  Albany, 
Kingston,  Troy,  Glens  Falls,  Schenec¬ 
tady,  Poughkeepsie  and  Pittsfield, 
Mass.  The  company  plans  to  extend 
the  campaign  to  larger  markets  and 
eventually  plans  for  national  distribu¬ 
tion.  The  first  week,  five  teaser  ads 
led  up  to  the  40-line  copy.  Thereafter 
the  ads  will  appear  weekly.  Brill’s 
spaghetti  sauce,  made  by  the  same 
company,  will  use  about  30  newspa¬ 
pers  in  the  east  for  its  spring  cam¬ 
paign,  beginning  in  March.  The  ac¬ 
count  is  handled  by  W.  I.  Tracy,  New 
York  advertising  agency.  Mr.  Tracy 
said  this  week  that  newspaper  adver¬ 
tising  on  all  his  food  accounts  was  up 
considerably  over  last  year  and  that 
the  outlook  for  food  advertising  in 
1942  was  brifdit. 


D.  M.  Bodine  &  Sons,  Trenton,  N.  J., 
manufactiirers  of  meat  products,  has 
appointed  the  Oswald  Advertising 
Agency,  Philadelphia,  as  advertising 
counselor.  Ralph  Ecoff  is  the  account 
executive. 


This  is  a 
Sharp  Stick_ 


The  Nort  [  American  Accident  In¬ 
surance  Co.  of  Chicago,  has  started  its 
1942  advertising  with  a  nationwide 
newspaper  and  spot  radio  campaign. 
Franklin  Bruck  Advertising  Corp.  is 
the  agency  on  the  account. 

Trans-Canada  Air  Lines  will  use 
more  frequent  newspaper  insertions  in 
New  York  newspapers  during  the  next 
few  months  to  emphasize  its  increas¬ 
ing  importance  as  a  link  between  New 
York  and  Toronto.  McCann-Erickson 
Inc.  handles  the  accoimt. 

The  Craddock-Terky  Shoe  Corp., 
Lynchburg,  Va.,  has  awarded  its  ac¬ 
count  to  Houck  &  Company,  adver¬ 
tising,  of  Roanoke  and  Richmond,  Va. 

Charles  E.  Lane  &  Co.,  St.  Louis, 
Mo.,  manufacturers  and  distributors 
of  proprietaries,  have  appointed 
Jasper,  Lynch  &  Fishel,  Inc.  to  direct 
their  advertising. 

Solon  Palmer  of  New  York,  per¬ 
fumer,  has  appointed  Cowan  &  Deng- 
ler,  Inc.,  to  handle  its  advertising. 

Harold  Cabot  &  Co.  has  started  a 
new  campaign  for  James  Hanley 
ale  in  Washington.  200  to  500  line 
advertisements  in  all  Washington 
papers  will  be  run  twice  weekly. 

Sutherland-Abbott  has  been  ap¬ 
pointed  advertising  counsel  for  ffie 
Felters  Co.,  Boston,  manufacturers  of 
felt.  A  dozen  or  more  business  papers 
and  Fortune  will  be  used  as  media  in 
a  campaign  for  promoting  felt  and  a 
new  product  called  ‘Unisorb.” 

Glaser-Gottschaldt  will  start  the 
spring  and  summer  campaign  for  the 
state  of  N.  H.  on  April  1.  It  is  an¬ 
nounced  that  there  will  be  substantial 
increases  in  the  number  of  magazines 
and  newspapers  used  as  media. 

A.  Edward  Fisher  &  Co.,  Inc.  of 
New  York,  importer.^  of  diamonds, 
have  apointed  the  William  G.  Seiden- 
baum  advertising  agency  to  direct 
their  advertising  and  publicity. 

Effective  immediately  the  following 
accounts  will  be  handled  by  Roy  S. 
Durstine,  Inc.  E.  Pritchard  &  Co., 
Bridgeton,  N.  J.,  Farm  Food  Ph'od- 
ucts;  Thomas  Gill  Soap  Co.,  Brooklyn, 
New  York;  and  Wall-Streeter  Shoe 
Co.,  North  Adams,  Mass. 


Tax  Cummings  of  Batten,  Barton, 
Durstine  &  Osborn’s  New  York  offia 
has  been  shifted  to  BBDCYs.  San  Fran- 
cisco  office  to  work  on  copy  for 
Standard  Oil  of  California.  Les  Iktii 
BBDO  copy  chief,  has  also,  gone  to  the 
coast  to  spend  three  or  four  weeks 
working  on  creative  plans  foe  thej 
same  account. 
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H.  B.  Van  Valkenbubg,  formeriy 
charge  of  advertising  and  sales  pcs-j 
motion  for  Sears’^  Chicago  group 
retail  stores,  has  been  named  assistant 
national  retail  merchandising  manogB 
of  Sears,  Roebuck  &  Co.,  in  charge  of 
the  company’s  retail  sales  promotiai 
for  all  Sears’  stores; 

Laurence  Everling,  formerly  «itii> 
the  Richard  A.  Foley  advertisiii|| 
agency,  Hiiladelphia,  is  now 
ciated  with  Carter- ’Ihomson,  of  tht) 
same  city. 

Herbert  C.  Lewis  has  beer.  ap4 
pointed  publicity  director  of  StJ 
Georges  &  Keyes,  Inc.,  New  York  Qty, 
Mr.  Lewis  was  formerly  with  J. 
Walter  Thompson  Co 
Frank  A.  McAlonen,  formerly  ad. 
vertising  director  of  Rodney  Boonel 


WhM  —  jWJi  li» 


NAME  OF  YOUR  PAPER 

OrOU>  SIONA1VIIC)  PUBUSHSR 


This  is  one  of  the  Newspaper  CommiHee's 
eds  about  advertising. 


PAGE  ONE  AD 

The  Oil  City  (Pa.)  Derrick  broke  an 
iron-clad  rule  of  many  years  standing 
recently  against  publishing  advertis¬ 
ing  on  its  front  page.  The  paper  ap¬ 
peared  with  an  advertisement  13 
inches  deep  and  three  columns  wide 
at  the  top  of  page  one — an  appeal  for 
recruits  by  the  United  States  Army 
Air  Force. 


Committee  1942  campaign  will  break 
in  February. 

Proofs  of  the  ads  for  the  Sixth  Series 
have  been  distributed  to  member 
newspapers  and  will  be  made  avail¬ 
able  to  all  dailies  in  the  U.  S.  Last 
year  a  total  of  400  different  papers 
Ccuried  ads  prepared  for  the  committee 
by  J.  Walter  Thompson  Co. 

A  letter  by  the  committee  which  is 
sent  out  along  with  the  mats,  points 
out  that  copy  dealing  with  newspaper 
advertising  is  particularly  adaptable 
for  direct  local  merchandising  to  help 
replace  linage  which  has  been  cur¬ 
tailed  by  the  war  effort. 

Newspapers  share  in  the  cost  of 
preparing  the  ads  and  the  papers  nm 
them  over  their  own  name.  The  ads 
come  in  three  sizes:  3  columns  on  160 
lines,  3  columns  on  224  lines,  and  4 
columns  on  240  lines. 

The  committee’s  letter  says  that  its 
campaign  is  the  only  public  relations 
advertising  program  ever  conducted 
by  newspapers  on  a  national  scale. 

“It  is  doing  an  excellent  job,”  the 
letter  says,  “but  the  job  is  not  done 
yet.  We  must  have  constant  better¬ 
ment  of  the  public’s  understanding  of 
what  newspapers  are  and  what  they 
do  if  we  hope  to  go  on  running  our 
business  as  it  should  be  run  without 
meddling  by  unfair  taxation,  price 
control,  or  other  irresponsible  legisla¬ 
tion.” 

The  committee  reports  that  a  num¬ 
ber  of  newspapers  have  already  agreed 
to  carry  the  series. 


Among  Advertising  Folk 


has  joined  the  national  advertianJ  t?ior( 
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staff  of  the  New  York  Post. 

Beginning  Feb.  1,  the  account  ol 
Falls  City  Brewing  Co.,  LouisviEel 
will  be  placed  by  Anfenger  Adv| 
Agency,  St.  Louis. 

National  Oats  Co.,  Cedar  RapkiJANPA 
la.,  is  releasing  a  newspaper  schedniJpers  a 
through  L.  W.  Ramsey  Co.,  DavtD|vast  si 
port,  la.,  agency. 

E.  H.  Brown  Co.,  Chicago  advertBi 
ing  agency,  is  releasing  a  newspapJ*”^ 
campaign  on  Si-Oze  Company,  Chi" 
cago 

Leo  Burnett  Co.,  Chicago  agenj 
is  using  a  limited  list  of  newspapaj 
in  one  zone  on  Pure  Oil  Co.,  Chicai: 

Hurley  G.  Hust  formerly  advertsl 
ing  and  publicity  director  of 
tional  Ice  Assn,  has  joined  the 
of  Donahue  &  Coe,  Inc.  as  a  nel 
chandising  and  promotion  executivT 

Leonard  D’Ooge  of  Leonard  D'Ooi 
&  Associates,  Oakland  (Cal.)  adve 
tising  agency,  is  recipient  of  the  Lloj  “ 
Truman  Trophy  awarded  annually  i  P""®^ 
the  person  who  has  done  the  ma 
during  the  year  for  the  Oakland  Ac 
vertising  Club, 


EREE  DEFENSE  ADS 

Two  full-page  advertisements  whid 
the  Massachusetts  Committee  on  Ph 
lie  Safety  have  prepared  as  part 
an  advertising  and  public  infonnd 
tion  program  in  Massachusetts  aj 
currently  appearing  at  no  charge 
more  than  50  newspapers  in  Mas 
chusetts.  The  ideas  and  layouts  we 
prepared  by  Harold  Cabot  &  Co.,  Is 
advertising  agency,  Boston;  copy 
the  Massachusetts  Committee  on 
lie  Safety;  and  mechanical  assistan 
by  photographs  by  Fellman  Stud* 
typography  by  the  Berkeley  Pr® 
engraving  by  Old  South  Engravi 
Co.;  electrotypes  and  mats  by  1^ 
England  Electrotype  Co.  Other  iwd 
also  are  cooperating  in  the  state  d 
fense  program. 


ELECTED  TO  ANA 

Simmons  Company,  New  York  City, 
has  been  elected  to  membership  in  the 
Association  of  National  Advertisers, 
Inc.  J.  W.  Hubbell,  assistant  to  the 
president,  will  represent  his  comjiany 
in  the  ANA. 


GLEjNN  GUNDELL  has  been  ap¬ 
pointed  assistant  advertising  man¬ 
ager  of  the  appliance  and  merdiandise 
department  of  General  Electric  Co. 
He  succeeds  Boyd  W.  Bullock,  ad¬ 
vertising  manager  who  has  been  called 
to  the  Army  with  the  rank  of  major. 


LARGE  MOVIE  BUDGET 

The  largest  advertising  budget  jSontag 
the  history  of  Columbia  Pictures,  *<^things 
resenting  a  30%  increase  over  any 


the  organization’s  previous  22  yeartldoes  a 


motion  picture  production  and  dist® 
bution,  was  announced  by  compafl 
executives  this  week  for  the 
1942.  The  bulk  (rf  the  amount  » 
be  spent  in  daily  newspaper  9* 
nationally. 
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THE  ADVERTISING  SURVEY 

Newspapers  Will  Gain 
In  Present  Year 


By  WARREN  L.  BASSETT 


although  the  best  advertising 
minds  will  not  say  so,  it  is  pretty 
well  indicated  that  newspapers  will 
carry  their  full  diare  of  advertising  in 
1942,  and  perh^^ps  show  a  gain  over 
1941. 

The  year  jnst  ended  saw  a  gain  of 
15%  in  new^aper  linage  in  the  cities 
where  papers  are  measured  by  Media 
Records,  and  who  can  say  with  au¬ 
thority  what  the  gain  might  have  been 
for  the  country  as  a  whole? 

Radio,  which  has  «  relatively 
aimpic  job  to  eompute  its  billings 
year  after  year,  shows  continuous 
gains,  hut  where  is  the  newspaper 
agency  which  can  even  roughly 
estimate  the  amount  of  linage 
placed  in  the  1,900  dailies  and  the 
more  than  7,000  weekly  newspa¬ 
pers  in  the  country? 

The  radio  story  sounds  im¬ 
pressive,  but  the  newspaper 
story  is  only  faintly  told. 

The  Bureau  of  Advertising  of  the 
ANPA  and  some  individual  newspa¬ 
pers  are  doing  yeoman  work,  but  the 
vast  story  of  the  reliance  of  all  busi¬ 
ness,  large  and  small,  on  paid  news¬ 
paper  advertising  has  yet  to  be  pre¬ 
sented  with  all  of  its  powerful  impact. 
In  a  war  economy,  newspapers 
uhlJ  prove  to  be  more  and  more 
necessary.  They  cannot  be  dis¬ 
placed  by  an  asinine  bit  of  dog¬ 
gerel  sung  over  the  air,  fruity 
mouthings  or  sheer  yells. 

Because  of  their  direct  contact  with 
readers,  their  immediacy  and  flexibil¬ 
ity  there  is  every  reason  to  believe 
that  1942  will  be  a  big  newspaper  year. 

"^ndory  Sale" 

IT  MAY  BE  that  the  optimism  ex¬ 
pressed  above  is  the  result  of  the 
»any  advertisements  we  have  seen 
which  stem  from  the  war  effort.  Live- 
wire  advertising  solicitors  are  finding 
many  ways  in  which  to  tie  in  with 
the  public  mood,  and  it  isn’t  all  chaff, 
either.  The  advertising  is  bona  fide, 
^  without  a  doubt  has  real  value  for 
its  sponsors. 

In  Los  Angeles,  the  Sontag  Cut  Rate 
Unig  Stores  seem  to  have  picked  a 
winner  in  their  “Victory  Sale.”  A 
three-color  advertisement  was  run  in 
Los  Angeles  and  suburban  newspapers 
Jan.  7,  offering  to  give  the  customers 
the  difference  between  the  sale  price 
oI  the  article  and  the  actual  price  in 
•kfense  stamps.  For  instance,  if  the 
mistomer  bought  a  39c  bottle  of  mouth 
w^  for  29c,  he  or  she  would  receive 
with  the  purchase  a  10c  defense  stamp. 

According  to  G.  N.  Laws  of  the  Mil- 
ton  Weinberg  Advertising  Company, 
I«s  Angeles,  which  placed  the  copy, 
everybody  profits  from  the  sale.”  He 
says; 

‘Uncle  Sam  gets  a  whopping  big  ad- 
mtion  to  his  defense  fund  ($100,000  is 
^ntag’s  goal) ;  the  customer  buys  the 
things  he  needs  at  cut-rate  prices,  and 
^  Defense  Stamps  free.  Sontag 
*>05  a  whale  of  a  business,  and  makes 
thousands  of  friends — and  newspapers 
*nd  radio  stations  sell  space  and  time.” 

This  is  the  first  promotion  of  its  tyrpe 
We  have  heard  of,  and  it  is  possible 
t™t  it  may  be  successful  in  many 
cities. 


War  Motif  Sells  Space 

AND  DOWN  in  McAUen,  Tex.,  the 

war  motif  sold  a  double  truck 
where,  perhaps,  there  would  have  been 
only  limited  linage  before. 

J.  F.  Palmer  of  the  Palmer  Drug 
Stores  wanted  to  put  on  a  sale,  but 
with  “a  new  theme.” 

He  consulted  Arthur  J.  Snyder,  ad¬ 
vertising  manager  of  the  McAllen 
Valley  Evening  Monitor,  who  came  up 
with  a  “Slap  the  Jap”  sale.  Pur¬ 
chasers  were  given  free  defense 
stamps  according  to  the  prices  of  the 
articles  listed.  Items  priced  as  low 
as  39c  gave  a  10c  defense  stamp  to  the 
buyer.  The  store  was  covered  over 
with  “Slap  the  Jap”  pennants,  and 
price  cards  and  counter  displays  con¬ 
tinued  the  theme.  It  was  one  of  the 
most  successful  sales  in  the  history  of 
the  store. 

Prior  to  publication  of  the  double 
truck,  teaser  ads  were  run  for  a  week 
to  build  up  interest. 

Charlotte  Enterprise 
IN  CHARLOTTE,  N.  C.,  the  News  re¬ 
cently  sold  two  full  pages,  one  on 
the  sesqui-centennial  of  the  Bill  of 
Rights,  the  other  on  “President  Roose¬ 
velt  Calls  a  Day  of  Prayer.”  Both 
pages  were  sponsored  by  local  busi¬ 
ness  firms. 

In  the  Los  Angeles  Evening  Herald 
recently,  the  Van  de  Kamp’s  bakeries 
took  a  half-page  in  two  colors  to  urge 
purchase  of  defense  bonds. 

The  Vincennes  (Ind.)  Sun-Com¬ 
mercial  within  a  few  minutes  after  tire 
rationing  was  announced  sold  a  half¬ 
page  to  the  local  street  railway  urging 
people  to  ride  the  street  cars  and  save 
their  tires. 

The  Pure  Food  Stores  of  Lake 
Charles,  La.,  in  a  two-column  adver¬ 
tisement  in  the  local  American  Press, 
offered  100  cans  of  Japanese  crab  meat 
at  39c,  the  proceeds  to  be  given  to  the 
Lake  Charles  Defense  Council.  By 
noon  the  day  after  the  ad  appeared, 
the  entire  stock  was  sold  out. 

An  unusual  series  of  advertisements 
is  appearing  in  the  Phoenix  Republic 
and  Gazette.  The  copy  is  unsigned, 
but  paid  for  by  the  Central  Arizona 
Power  &  Light  Company,  according 
to  Paul  Gasser,  of  the  display  adver¬ 
tising  department  of  the  papers. 

Typical  copy  says:  “Tell  It  to  the 
Marines!” 

“The  next  time  some  ‘sour  puss’ 
squawks  to  you  about  how  awful  it  is 
he  can’t  buy  all  the  tires  he  wants  .  .  . 
three  or  four  new  automobiles  ...  or 
such  stuff  he  doesn’t  need  and  never 
bought  until  he  had  to  anyway  .  .  . 
suggest  he  cry  on  the  shoulder  of  a 
‘leatherneck’  who  really  NEEDS  the 
material  to  fight  off  an  enemy  who 
would  deprive  us  of  even  our  right  to 
squawk. 

“And  another  thing  ...  if  he  has  all 
that  dough  for  tires  and  cars  ...  let 
him  buy  a  batch  of  Defense  Bonds  and 
Stamps!” 

The  copy  runs  10%  inches  on  two 
columns  with  hand-lettered  lines  top 
and  bottom:  “Civilian  Defensesense,” 
and  “Remember  Pearl  Harbor.” 

Faced  with  the  curtailment  of  new 
car  sales,  eight  automobile  dealers  in 


Albuquerque,  N.  M.,  have  banded  to¬ 
gether  to  take  a  series  of  half-page 
advertisements  in  the  Journal  offering 
“factory-type  service”  for  cars  in  use. 

Readers  of  the  Boston  Herald  were 
interested  to  learn  Jan.  14  in  a  half¬ 
page  advertisement  that  the  Star  Mar¬ 
ket  Company  would  pay  them  ten 
cents  a  pound  for  “all  granulated 
sugar  in  good  saleable  condition.” 

“This  sugar  will  then  promptly  be 
sold  at  6V2  cents  per  pound  (today’s 
market  price)  to  customers  who  are 
without  sugar!”  the  copy  declared.  , 

Title  of  the  ad  was  “Sugar  Hoard¬ 
ers!” 

Self  -  deprecating  advertiser  was 
T.  H.  Briggs  &  Son  in  the  Charlotte 
(N.  C.  News  and  Observer: 

“We  Take  Not  a  Bit  of  Pleasure  in 
Making  the  Following  Important  An¬ 
nouncement — We  Now  Have  in  Stock 
BLACKOUT  PAINT.” 

“Incidentally,”  writes  R.  H.  Carson, 
advertising  manager  of  the  News  and 
Observer,  “the  advertiser  received  not 
only  many  comments  on  this  partic¬ 
ular  advertisement,  but  he  has  already 
sold  a  great  deal  of  the  paint  that  was 
advertised.” 

■ 

Grease  Saving  Plan 
Told  in  Ad  Copy 

Chicago  housewives  late  last  week 
were  called  upon  to  “help  avenge 
Pearl  Harbor  and  win  the  war”  in  an 
advertisement  appearing  in  five  Chi¬ 
cago  dailies,  asking  women  to  save  all 
cooking  fats  and  greases. 

The  unusual  ad  was  signed  by 
Mayor  Edward  J.  Kelly  as  coordinator 
of  civilian  defense  in  the  Chicago 
metropolitan  area,  and  by  Thomas  E. 
Wilson,  Chicago  packer  and  executive 
coordinator  who  originated  the  plan, 
whereby  those  who  respond  to  the 
appeal  by  delivering  grease  to  local 
meat  dealers  will  be  paid  for  it. 

The  grease  will  be  turned  over  to 
the  large  soap  companies  and  will  re¬ 
sult  in  increasing  the  supply  of  soap 
and  will  also  increase  the  supply  of 
glycerin,  a  by-product  of  soap  and  a 
necessary  ingredient  in  explosives. 
The  ad  tells  housewives  how  to  save 
all  fats  and  greases  and  when  a  pound 
oi’  more  of  grease  has  been  collected 
to  take  it  to  their  meat  dealers,  who 
will  pay  them  in  Defense  Stamps  or 
cash  at  the  rate  of  5  cents  a  pound 
for  clear,  light  grease;  4  cents  a  pound 
for  dark  grease.  The  dealer,  in  turn, 
receives  1  cent  a  pound  for  handling. 

The  ad  suggests,  however,  that 
housewives  accept  Defense  Stamps 
from  their  retailers.  The  Chicago  plan, 
it  was  pointed  out,  is  adaptable  in 
other  cities.  In  fact  it  is  understood 
that  the  Department  of  Agriculture 
in  Washington,  D.  C.,  is  considering 
the  plan  as  a  national  project. 

The  Chicago  newspaper  advertising 
was  paid  for  by  popular  subscription 
among  the  local  plant  renderers  of 
grease.  The  ad  explained  that  due 
to  the  war  in  the  Pacific  the  supply  of 
vegetable  oils  from  the  Philippines 
and  Dutch  East  Indies  has  been  com¬ 
pletely  cut  off.  It  totaled  more  than 
a  billion  pounds  a  year. 

Other  newspapers  which  may  desire 
to  sponsor  such  a  project  locally  can, 
no  doubt,  obtain  the  cooperation  of 
their  local  civilian  defense  groups  to 
aid  in  the  plan.  Dealer  cooperation 
was  eagerly  given  in  Chicago,  through 
the  efforts  of  local  packers  and  news¬ 
paper  merchandising  departments.  The 
advertising  was  placed  through  the 
Chicago  office  of  United  States  Adver¬ 
tising  Corporation. 


Radio  Programs 
First  Victims 
Of  War  Shortages 

There  were  increasingly  evident 
signs  this  week  that  the  War  would 
deprive  some  advertising  media  of 
their  oldest  customers  and  bring  new 
customers  to  others. 

Ford  Motor  Co.  announced  that  it 
will  suspend  indefinitely  March  1,  its 
Ford  Sunday  Evening  Hour  broad¬ 
cast,  which  has  been  on  the  air  con¬ 
tinually  since  Oct.  7,  1934.  The  offi¬ 
cial  statement  made  no  explanation, 
but  a  company  spokesman  said  the 
program  was  to  be  stopped  because 
the  company  intends  to  concentrate 
on  war  production. 

Bowes  Program  Trimmed 

Ford  recently  cancelled  a  large  in¬ 
stitutional  campaign  for  newspapers 
but  is  now  said  to  be  ready  with  a 
dealer  service  campaign  which  will 
call  for  an  advertising  appropriation 
of  a  quarter  million  dollars,  for  the 
first  quarter  of  1942.  Chevrolet  is 
now  using  about  5,000  papers  for  a 
campaign  on  passenger  car  and  truck 
conservation  and  Pontiac  is  ready 
with  a  dealer  service  campaign. 

Chrysler’s  Major  Bowe’s  program  has 
been  trimmed  to  a  half  hour.  Accord¬ 
ing  to  reports  from  Detroit,  the  deci¬ 
sion  on  whether  to  continue  the  pro¬ 
gram  came  up  last  week  and  was 
passed  only  by  a  narrow  margin. 

The  Ford  agencies  refused  to  cmn- 
ment  on  the  dropping  of  the  Sunday 
Evening  Hour. 

Another  well  known  program  which 
will  soon  go  off  the  air  is  Lipton  Tea 
Co.’s  Helen  Hayes  program.  When 
Miss  Hayes’  contract  was  renewed  last 
fall,  there  were  reports  that  at  the  end 
of  the  13-week  period,  the  program 
would  be  discontinued  in  favor  of 
“publication”  advertising.  An  adver¬ 
tising  executive  of  the  company  an¬ 
nounced  this  week,  however,  that  no 
future  plans  had  been  formulated. 

The  Lipton  Co.  admitted  the  possi¬ 
bility  that  the  Far  Eastern  war  might 
cut  off  the  tea  supply  of  Java,  Su¬ 
matra,  Ceylon,  and  In^a,  was  at  least 
one  reason  why  the  radio  program 
was  being  discontinued.  A  company 
man  said  the  elasticity  of  newspaper! 
would  be  particularly  valuable  now. 

Salado  Increases  Papers 

Salada  Tea  Co.,  one  of  the  biggest 
importers,  told  Editor  &  Publisher 
that  no  reduction  in  their  newspaper 
advertising  was  planned  and  that  the 
number  of  papers  carrying  their  ads 
had  recently  been  increased.  Salada 
uses  newspapers  exclusively. 

Canada  Diy  Ginger  Ale  Co.  has 
also  announced  that  it  would  discon¬ 
tinue  its  Friday  evening  radio  pro¬ 
gram.  The  entire  carbonated  beverage 
industry  is  affected  by  the  limited 
sugar  supply  and  the  elimination  of 
the  radio  program  is  said  to  be  a  re¬ 
sult  of  the  shortage.  An  advertising 
executive  of  the  company  would  say 
no  more  than  that  the  suspension  of 
the  program  was  “good  business”  and 
that  from  now  on  advertising  would 
be  placed  on  a  “day-to-day”  schedule. 

Although  similarly  affected  by  the 
sugar  shortage,  the  Pepsi-Cola  Co. 
has  approved  a  substanti^  increase  in 
its  advertising  for  1942,  with  news¬ 
papers  getting  an  increasingly  large 
share.  Comic  strip  advertising  has 
been  increased  and  this  week  the  com¬ 
pany  sent  out  form  letters  to  1,226 
dailies  with  tentative  schedules  to  be 
submitted  for  approval  of  local 
bottlers. 
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•1940  S*  1941  IN  MILLIONS  OF  LINES 


By  R.  M.  DOBIE 

SHOWING  a  3.5%  increase  over  1940,  total  news¬ 
paper  linage  for  1941  reached  a  volume  un¬ 
equaled  since  1937.  The  total  for  1941  was 
1,313,233.254  lines. 

During  a  year  in  which  the  nation  feverishly 
prepared  for  war,  and  finally  plunged  into  it  in 
the  12th  month,  automotive  was  the  only  classi¬ 
fication  which  failed  to  show  a  gain  over  1940. 

Automotive,  which  of  course  was  affected  by 
the  industry’s  conversion  to  war  production, 
dropped  9%  for  the  year.  For  the  month  of 
December,  when  the  war  broke  out  and  the  auto 
industry  went  over  to  total  war  production,  the 
drop  over  last  year  was  20.2%.  The  month  before, 
when  there  was  still  hope  that  domestic  produc¬ 
tion  could  continue  on  a  restricted  scale,  the  loss 
had  only  been  2.7%. 

All  figures  are  based  on  Media  Records  com¬ 
pilations  for  52  cities. 

Retail  linage  finished  imusually  strong  in  1941, 
showing  a  total  gain  for  the  year  of  4.6%.  Depart¬ 
ment  stores  were  ahead  4J.%  for  the  12  months. 

For  December  retail  showed  a  gain  of  1.8  over 
1940  and  department  stores  a  loss  of  0.2%.  The 
poor  showing  for  December  is  partly  explained 
by  the  fact  that  December,  1940,  had  five  Sundays 
and  December,  1941,  only  four.  Uncertain  buy¬ 
ing,  caused  by  the  outbreak  of  the  war  and  the 
resulting  air-raid  alarms  and  blackouts,  particu¬ 
larly  on  the  West  Coast,  was  also  a  contributing 
factor. 

General  linage,  which  includes  food,  liquor, 
tobacco,  and  toilet  products,  showed  a  25.8%  gain 
for  December  and  a  2.9%  gain  for  the  entire  year. 
The  December  general  linage  was  the  highest 
since  1936,  totaling  more  than  17  million  lines. 

Classified  was  up  3.7%  for  the  year  but  showed 
a  loss  of  6.3%  for  December. 

On  the  Editor  &  Publisher  index,  which  is  the 


MILLIONS  /^/>^ 
OF  LINES ^ 


TOTAl  ADVERTISING 


1940  _ 1941 


average  for  the  month  for  the  last  five  years, 
December  was  ahead  at  103.2.  The  year  showed 
a  slight  gain  at  100.9  on  the  index. 

The  biggest  yearly  gain  on  the  E.  &  P.  index 
was  classified  at  106.  Close  behind  was  depart¬ 
ment  store  linage  at  105.7.  For  the  month  classi¬ 
fied  was  at  97.7  and  department  store  at  103.4. 

Automotive  was  off  to  90.  on  the  index  for  the 
entire  year,  and  off  to  86.1  for  December. 

Other  gains  for  the  year  on  the  index  were: 
retail  at  104;  department  store,  105.7.  Gains  for 
the  month  on  the  index  were:  total,  103.2;  dis¬ 
play,  104.3;  department  store,  103.4;  general,  109.5. 

Other  losses  on  the  index  for  the  year  were: 
display  at  99.6;  general,  88.2;  and  financial,  94.5. 
Monthly  losses  on  the  index  were:  classified,  97.7; 
retail,  96.8;  and  financial,  97.6. 

General  women’s  magazine  showed  a  3%  gain 
in  volume  and  a  6%  gain  in  revenue  for  the  year. 


NEWSPAPER  LINAGE— 52  CITIES 

(Compiled  by  EDITOR  A  PUBLISHER  from  Media 
Records  messurrmcntH) 
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1940 

lodo 

Total  AdvertisinK 

Twelve  Months. 

1,313,233,254 

1,268,631,772 

103.5 

l(V)o 

December  . 

125,484,487 

122,785,563 

102.2 

N  ovember  . 

120,623,600 

113,190,601 

106.6 

lOU 

Display  Only 

Twelve  Months. 

1,040,665.727 

1,005,820,592 

103.5 

December  . 

104,949,993 

100,867,908 

104.0 

November  . 

99,615,468 

92,119,483 

108.1 

ifli”?! 

Classified 

Twelve  Months. 

272.567,527 

262,811,180 

103.7 

1060 

December  . 

20,534,494 

21,917,655 

93.7 

97 

November  . 

21,008,132 

21,071,118 

99.7 

100  <1 

Retail 

Twelve  Months. 

769,690,187 

735,761,106 

104.6 

104.0 

1  tecember  . 

82,910,012 

81,451,983 

101.8 

M.8 

November  . 

73,257,542 

68,991,894 

106.2 

lOSi 

Department  Store 

Twelve  Months. 

324,211,332 

311,323,716 

104.1 

10S.7 

December  . 

33,619,352 

33,671,219 

99.8 

103.4 

November  . 

31,257,845 

28,862,277 

108.3 

107.1 

General 

Twelve  Months. 

194,052,658 

188,628,913 

102.9 

i&l'- 

December  . 

17,047.3.58 

13,549,270 

125.8 

1003 

November  . 

20,002,359 

16,796,287 

119.1 

973  = 

Automotive 

Twelve  Months. 

56,444,567 

62,006,119 

91.0 

900 

December  . 

3,290,585 

4,124,180 

79.8 

Otl 

November  . 

4,840,564 

4,972,522 

97.3 

0L7 

Financial 

Twelve  Months. 

20,478,315 

19,424,454 

105.4 

943  1 

December  . 

1,702,038 

1,742,475 

97.7 

973 

November  . 

1,515,003 

1,358,780 

111.5 

914 

In  December  this  class  had  a  10%  gain  in  volune 
with  1,236  pages  of  advertising  compared  to  1427 
pages  in  December,  1940.  ’This  amounted  to  i 
16%  gain  in  revenue. 

General  magazines  in  1941  showed  a  loss  of  3% 
in  volume  and  an  8%  loss  in  revenue.  For  De¬ 
cember,  this  class  had  a  1%  gain  in  volume  wbid 
represented  a  decline  of  1%  in  revenue  with  7i 
pages  compared  to  732. 

Special  magazines  in  1941  had  a  1%  loss  k 
volume  with  a  3%  gain  in  revenue.  In  Decembe, 
specials  were  off  6%  in  volume  and  8%  in  revenw 
with  640  pages  compared  to  677. 

Weeklies,  semi-monthlies,  Simday  magazine  SK- 
tions  and  newspaper  weeklies  in  1941  had  an  89 
gain  in  volume  with  a  12%  gain  in  revenue,  h 
December  this  group  showed  a  21%  gain  in  vol¬ 
ume  with  1,858  pages  compared  to  1,538,  whid 
represented  a  28%  gain  revenue  for  the  mond 
Total  magazines  in  1941  had  a  4%  gain  in  vol¬ 
ume,  or  an  8%  gain  in  revenue.  In  Decembe, 
total  magazines  were  up  10%  in  volume  and  189 
in  revenue.  These  figures  are  from  the  Pub¬ 
lishers’  Information  Bureau. 

National  farm  papers  in  1941  had  a  2%  gain  k 
volume  with  a  4%  gain  in  revenue.  In  Decembe, 
farm  papers  were  ahead  9%  in  volume  and  broh 
even  on  revenue  with  266  pages  compared  to  2tt 
Radio  network  billings  in  the  year  1941  showed 
a  gain  of  10%.  In  December,  billings  were  up  129 
For  the  year,  NBC  was  up  8%  with  $54,^,882:1 
CBS  was  up  8%  with  $44,331,170;  Mutual  wasf 
ahead  53%  with  $7,300,978.  In  December,  NBCj 
billings  were  ahead  12%  with  $5,484,968;  CBS  was: 
up  4%  with  $3,978,887;  and  Mutual  was  up 
with  $948,502. 


Georgia  Bans 
Liquor  Copy  in 
Atlanta  Journal 

Atlanta,  Jan.  22 — ^The  Georgia  De¬ 
partment  of  Revenue  has  forbidden 
the  Atlanta  Journal  from  running 
liquor  advertisements  imtil  further 
notice. 

The  Revenue  Department,  of  the 
administration  of  Gov.  Eugene  Tal- 
madge,  sent  the  following  telegram 
to  a  list  of  leading  advertising  agen¬ 
cies  and  distillers  on  Jan.  17: 

Text  of  Telegram 

“On  Jan.  16th  the  Atlanta  Journal 
was  suspended  by  the  Department 
from  running  any  liquor  advertise¬ 
ments  until  further  notice  from  this 
Department.  This  is  to  notify  you  of 
this  action  and  that  any  further  liquor 
advertisements  run  by  you  or  them 
in  this  paper  are  in  violation  of  the 


rules  and  regulations.” 

The  telegram  was  signed  by  J.  M. 
Forrester,  commissioner  of  the  De¬ 
partment  of  Revenue. 

No  liquor  ads  have  appeared  in  the 
newspaper  since  the  telegram  was  re¬ 
leased. 

Although  the  Revenue  Department 
offered  no  explanation  to  agencies  and 
advertisers,  the  action  followed  pub¬ 
lication  of  an  advertisement  on  Old 
Drum  whiskey  in  the  Journal’s  issue 
of  Jan.  14.  Copy  referred  to  bowling 
and  a  Georgia  law  forbids  mention  of 
sports  in  liquor  ads. 

Here  are  the  steps  leading  up  to 
the  action. 


Calvert  Distillers,  through  its  New 
York  agency,  Geyer,  Cornell  &  New¬ 
ell,  scheduled  an  Old  Drum  ad  in  the 
Jan.  14  issue  of  the  Journal  and  in 
newspapers  in  Columbus,  Augusta, 
Albany,  and  Brunswick,  Ga. 

According  to  usual  procedure  a  proof 
of  the  ad  was  sent  to  the  Department 
of  Revenue  for  approval,  "nie  okay 
was  given  on  the  margin  of  the  proof 
and  was  confirmed  with  a  telegram  to 
the  agency  in  New  York. 

However,  as  'a  double  check  before 
running  the  ad,  the  Journal  sought 
further  confirmation  from  the  Revenue 
Department  which  refused  to  give  an 
okay,  ostensibly  on  the  grounds  that 


copy  and  a  sketch  in  the  ad  were  a: 
variance  with  state  regulations. 

The  Journal  then  communicated 
with  the  agency  and  its  newspaper 
representatives  (Sawyer,  Fergusor-- 
Walker,  Co.)  in  New  York  and  was 
informed  that  the  ad  had  previously* 
been  okayed  by  the  Revenue  Dep^'. 
ment.  On  receipt  of  this  informatios-^ 
the  newspaper  went  ahead  and  rtfi'- 
the  advertisement.  It  is  known  t ; 
have  appeared  in  Augusta,  Albany  ^ 
and  Brunswick.  The  Journal,  ho«- , 
ever,  was  the  only  paper  banned  froc 
carrying  further  liquor  copy. 

The  Revenue  Department’s  action 
followed  by  one  day  the  passage  of  • 
Georgia  law  forbidding  mention  o 
prices  in  newspaper  advertisements. 

The  Old  Drum  ad  did  not  mentiil'I 
price  in  its  copy. 

All  liquor  stores  in  Georgia 
state  controlled  and  the  state 
approve  all  liquor  ads  before  pubuj 
cation.  I 


5NPA  MECHANICAL  CONFERENCE  POSTPONED 

THE  Executive  Committee  of  the  Southern  Newspaper  Mechanical  Confer¬ 
ence,  Western  Division,  voted  to  postpone  the  meeting  which  was  sched¬ 
uled  to  be  held  in  Galveston,  Tex.,  at  the  Galvex  Hotel,  on  Monday  and 
Tuesday,  Feb.  16  and  17,  This  action  was  taken  because  of  wartime  restric¬ 
tions  on  tires  and  automobiles,  which,  it  was  felt,  would  prevent  the  attend¬ 
ance  of  many  delegates  and  representatives  of  equipment  and  supply  houses 
who  normally  drive  to  the  meetings. 
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eel  in  Republic’s  huge  98-inch  continuous  hot 
d  The  plate  making  capacity  of  this  mill  has 
doubled  recently,  thus  making  it  an  even  more 
n  speeding  “Production  for  Victory. 


This  is  a  war  of  steel — and  America’s  steelmakers  can 
out-produce  the  combined  Axis  countries.  Now  they 
are  further  increasing  capacities  to  turn  out  the  stag¬ 
gering  tonnages  for  the  huge  armament  program  asked 
for  by  the  President  recently. 

Republic  Steel,  with  headquarters  in  Cleveland,  ranks 
among  the  three  largest  steel  producers.  It  is  the 
largest  maker  of  alloy  steels,  stainless  steels  and  “air¬ 
craft  quality”  steels — all  vital  to  our  war  effort.  Much 
of  Republic’s  steelmaking  and'  processing  capacity  is 
located  in  the  Cleveland  2-in-l  market — Greater 
Cleveland  and  the  26  adjacent  counties. 

A  large  portion  of  this  giant  company’s  more  than 
70,000  employes  live,  work  and  buy  in  this  compact 
area.  They  are  decided  contributors  to,  and  benefici¬ 
aries  of,  this  2-in-l  market’s  continual  prosperity.  To¬ 
gether  with  the  thousands  of  other  workers  and  their 
families  they  have  l^th  the  money ^and  the  desire  for 
the  things  you  sell.  ' 

You'can  sell  this  busy,  bustling,  buying  market  with 
the  Cleveland  Plain  Dealer.  And  you  can  do  it  eco¬ 
nomically  because  of  the  Plain  Dealer’s  intensive  o-nd 
extensive  coverage  of  Greater  Cleveland  and  its  circu¬ 
lation  in  the  other  138  cities  and  towns  in  the  rich. 
Cleveland  2-in-l  market. 


70% 

•f  6rt«Hr 
Cl«v«l«ii4*s 


In  the  above  chart,  Greater  Cleveland  and  the  26  neigh¬ 
boring  counties  are  indicated  by  the  two  shaded  bars. 


1  actioc 
ige  of « 
ition  * 
uents. 

mentioB 


CLEVELAND  PLAIN  DEALER 


National  representatives,  John  B,  Woodward,  Inc, 
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EDITOR  &  PUBLISHER 


TO 


1200  W.  Third  St.,  CLEVELAND.  OHIO 


Elmer  E.  Todd 
Is  President  of 
Seattle  Times 


N.  Y.  Publishers  ti’w  “  w* 
Reassured  on 

Newsprint  Supply  and  vice-president, 

Westchester  County 
Members  oi  State  Asso-  Publishers,  Inc.,  vice- 

dation  Urged  to  Buy  in 

Equal  Monthly  Installments  Nassau  Review-Star, 
^  u  Rockville  Centre, 
Syracuse.  N.  Y.,  Jan.  20 — Publishers  president;  and  Ar- 
were  urged  to  continue  buying  news-  Gordon,  bus- 

print  in  equal  monthly  installments  in^jj  manager,  Sy- 
by  R.  A.  Cooke,  traffic  manager  of  the  racuse  Post-Stan- 


Seattle,  Wash.,  Jan.  21 — Elmer  E 
Todd  was  elected  president  of  the 
Seattle  Times  Company  and  publisher 
of  the  Seattle  Times  at  the  annual 
meeting  yesterday.  Frank  A.  Blethen 
and  William  K.  Blethen,  sons  of  the 
late  General  C.  B.  Blethen,  were 
elected  vice-presidents  and  associate 
publishers.  F.  D.  Hammons,  an  of¬ 
ficial  of  the  Times  since  1902,  was  re¬ 
elected  secretary  and  treasurer. 

The  New  York  Herald  Tribune  an-  Mr.  Todd  long  was  associated  ac- 
nounced  this  week  it  is  resigning  its  tively  with  General  Blethen  in  num- 

)-  agement  of  the  Times,  and  was  ex¬ 
ecutive  vice-president.  He  became 
discontinuing  the  service  of  Standard  acting  publisher  when  illness  forced 

i  General  Blethen  to  relinquish  his 
The  action  takes  duties  as  editor  and  publisher  of  the 
newspaper  which  his  father,  the  late 
The  resignation  and  discontinuance  Colonel  Alden  J.  Blethen  founded 
described  as  economy 


Son  of  the  New  York  State  Newspaper  who  urged  publisher  to  tetter  the  Herold  THbune 

Publishes’  Association  which  closed  a  good  record  they  made  m  1941  when  ‘Matrec 

two-day  session  here  today.  the  approximate  tune  for  unloading  a  LGOVeS  Ulty  rleWS 

Newspapers  and  the  war  was  U.-  - 

theme  of  the  convention  which  brought  of 
before  the  publishers  Dewitt  Macken-  1 
zie.  Wide  World  War  Analyst  of  the  than  eight  hours. 

Associated  Press;  Henry  C.  Wolfe,  for¬ 
eign  correspiondent.  New  York  Times, 
who  spoke  on  “Searchlight  Over  the 
Pacific;”  Col.  Egmont  F.  Koenig,  In- 


the  car  of  newsprint  based  on  an  average 

'  cars  of  239  papers  in  all  . . .  . . . . ^ . ^ 

parts  of  the  United  States  was  less  membership  in  the  City  News  Asso- 
»•  ciation  of  New  York  and  that  it  is 

Sufficient  Newsprint 

With  respect  to  the  danger  involved  News  Association,  a  private  local  news 

‘SearchUght  Over  ^e  diversion  of  pulp  to  mills  manufac-  gathering  agency.  T*":  -i-'-— 

_  turing  nitrating  pulps,  Mr.  Cooke  de-  effect  in  90  days, 
telligence  Officer,  First  Army  Air  clared  that  “there  seems  to  be  reason- 
Force;  Lieut.  John  Casey,  J.G.,  U.  S.  able  assurance  that  newsprint  will 
N.  R.,  and  George  Jessel  representing  continue  to  be  manufactured  in  suffi- 
the  Navy  Relief  society  show.  cient  amounts  to  meet  buyers’  de¬ 

lay  Paper  in  Eqnal  Amounts  mands.” 

Mf  aclrod  r>iihli«;bpr<5  to  con-  Mr.  Cooke  based  this  assurance  on 

tinue'  during  1942  their  1941  practices  the  fact  that  the  amount  diverted  “is  out  in  1937.  City  News  now  i 

nt  monthlv  newsorint  buving  until  so  small  it  hardly  warrants  considers-  seven  members  Times,  News 
of  monthly  j  «  tion”  and  that  its  increase  would  not  nal-American,  World-Telegram 

such  tune  as  the  ANPA  has  defimte  Jion  ana  that  increase  wouia  nox  Annotated  Pre« 

,1 _ 1 _ Vw.  have  a  great  bearing  on  newsprint  ^oe  Associaxea  rress. 


were  described  as  economy  moves 
and  that  they  had  been  under  con¬ 
sideration  for  years.  This  is  the  first 


__  ■  ___  in  that  post.  Mr.  Todd  recently  an- 

KUDNER  CLOSES  OFEICE  nounced  promotion  of  Harry  H.  Cahill 
Arthur  Kudner,  Inc.,  of  New  York  for  several  years  business  manager,  to 
City,  will  discontinue  its  Washington  the  post  of  general  manager,  which  has 
office  Feb.  1.  Frank  Getty  will  con-  been  vacant  several  years,  and  the 
tinue  to  serve  Kudner  at  the  same  advancement  of  W.  D.  Rodbury  to 
address.  business  manager. 


I94M  best-seller  becomes 
I942*s  Greatest  SerUUt 


How’s 
Business? 
Listen  to  this! 

One  of  our  men’s 
clothing  stores 
passed  last  Jan¬ 
uary’s  volume 
Monday  after¬ 
noon,  January 
12tb. 


365,000  people  make  the 
Youngstown  metropoli* 
tan  district  the  third 
largest  in  Ohio. 

Advertisers  cannot  cover 
this  rich  market  without 


FRONTYARD 


-and  no  wonder! 


Youngstown 

Vindicator 

KELLY-SMITH  CO. 

National  Repretentativet 

New  York  Philadelphia  Atlanta 
Detroit  Boaton  Chicaro  San  Frandaoo 


Last  week’s  factory  payrolls  in 
New  Bedford  exceeded  the  same 
week  of  last  January  by  $227,000. 


Release  Feb.  1 1 — 36  Chapters 


Ask  About  NEA  Fiction 


MORNING 

MERCURY 


t 


for  JANUARY  24.  1942 


LESLIE  M.  BARTON 


f, 


he  Board  of  Directors  of  United  Newspaper 


Advertising,  Inc.,  announce  Leslie  M.  Barton 


as  Vice-President  and  Sales  Manager,  effective 


January  15,  1942,  with  headquarters  in  New 


York  City  after  March  1, 1942. 


UNITED  NEWSPAPER  ADVERTISING,  INC 


333  NORTH  MICHIGAN  AVE.,  CHICAGO,  ILLINOIS 
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EDITOR  <S  PUBLISH  ErIfO 


Censorship  Office  Issues 
Radio  Code  of  Practice 


A  WAR-TIME  CODE  of  practice  for 
radio  broadcasters  was  issued  Jan. 
15  by  the  Office  of  Censorship  drafted 
by  Director  Byron  Price  and  Assistant 
Director  J.  H.  Ryan  after  conferences 
with  the  radio  industry.  It  was  an¬ 
nounced  that  Mr.  Ryan  would  be  in 
direct  charge  of  administration  of  the 
code,  aided  by  assistants  selected  from 
the  industry  and  an  Advisory  Coun¬ 
cil  of  Broadcasters. 

The  Censor  issued  this  statement: 

In  wartime  it  is  the  responsibility  of  every 
citizen  to  help  prevent  the  enemy,  insofar  as 
possible  from  obtaining  war.  navy,  air  or  eco 
nomic  intelligence  which  might  be  of  value 
to  him  ami  inimical  to  our  national  effort. 

Voluntary  Cooperation 

The  broadcasting  industry  has  enlisted  with 
enthusiasm  in  the  endeavor,  and  the  following 
is  intended  to  be  helpful  in  systematizing  co¬ 
operation  on  a  voluntary  basis  during  the 
period  of  the  emergency. 

Two  possibilities  exist;  (1)  Enemy  exploita¬ 
tion  of  stations  heard  only  within  our  borders, 
tj  expedite  the  work  of  saboteurs,  and  (21 
Enemy  exploitation  of  stations  heard  interna¬ 
tionally  (both  short  and  long  wave)  to  trans¬ 
mit  vital  information. 

All  American  stations  desire  to  prevent  such 
exploitation.  The  statement  herewith  set  forth 
is  presented  under  three  headings:  (II  News 
programs,  (2)  Ad  lib  programs,  (3)  Foreign 
language  programs. 

Radio  management  can  do  much  ir.  other 
ways  to  win  the  war.  It  can  act.  in  the 
light  of  experience,  as  its  own  censor  above 
and  lieyond  the  suggestions  contained  in  this 
statement  of  conduct. 

NEWS  rROGRAMS 

It  must  be  remembered  that  all  newspapers, 
magazines  and  periodicals  are  censored  at  our 
national  borders.  No  such  post -publication 
censorship  is  possible  in  radio.  Scores  of 
stations  operating  on  all  dassibcations  of  fre¬ 
quencies  are  heard  clearly  in  areas  outside  the 
United  States.  These  stations  especially 
should  exercise  skill  and  caution  in  prepar¬ 
ing  news  broadcasts. 

Ninety -nine  per  cent  of  the  commercial  sta¬ 
tions  operating  in  the  United  States  are  serv¬ 
iced  hy  one  or  more  news  agencies.  News 
teletypcd  to  stations  and  networks  by  these 
agencies  will  be  edited  at  the  source,  with  a 
view  to  observing  certain  requests  set  down 
by  the  press  section  of  the  Office  of  Censor¬ 
ship.  These  precautions  notwithstanding,  tl^ 
Office  of  Censorship  stresses  the  need  for  radio 
to  process  all  news  in  the  light  of  its  own 
specialized  knowledge.  Broadcasters  should 
ask  themselves  the  question,  “Would  this  ma¬ 
terial  be  of  value  to  me  if  I  were  the  enemy?” 
Certain  material  which  may  appear  on  the 
news  service  wires  as  approved  for  news¬ 
papers  may  not  be  appropriate  for  radio. 

It  is  requested  that  news  falling  into  any 
of  the  following  classifications  be  kept  off  the 
air,  except  in  cases  when  the  release  has  been 
authorized  by  appropriate  authority. 

(1)  Weather  reports.  This  category  in¬ 
cludes  temperature  readings,  barometric  pres¬ 
sures,  wind  directions,  forecasts  and  all  other 
data  relating  to  weather  conditions.  Fre¬ 
quently  weather  reports  for  use  on  radio  will 
be  authorized  by  the  United  States  Weather 
Bureau.  This  material  is  permissible.  Con¬ 
firmation  should  be  obtained  that  the  reiwrt 
actually  came  from  the  Weather  Bureau. 


Si>ecial  care  should  Ire  taken  against  inadvert¬ 
ent  references  to  weather  conditions  during 
sports  broadcasts,  special  events  and  similar 
projects. 

Information  concerning  road  conditions, 
where  such  inirrmation  is  essential  to  safe¬ 
guarding  human  life,  may  be  broadcast  when 
requested  by  a  Federal,  State  or  Municipal 
source. 

(2)  Troop  movements.  The  general  char¬ 
acter  and  movements  of  units  of  the  United 
States  Army,  Navy  and  Marine  Corps,  or 
their  personnel,  within  or  without  the  con¬ 
tinental  limits  of  the  United  States;  their 
location,  identity  or  exact  composition,  equip¬ 
ment  or  strength;  their  destination,  routes  and 
schedules;  their  assembly  for  embarkation  or 
actual  embarkation.  Any  such  information 
regarding  the  troops  of  friendly  nations  on 
American  .soil.  (The  request  as  regards  loca¬ 
tion  and  general  character  docs  not  apply  to 
training  camps  in  the  United  States,  nor 
to  units  assigned  to  domestic  police  duty.) 

(3)  Ships.  The  location,  movements  and 
iilentity  of  naval  and  merchant  vessels  of  the 
United  States  and  of  other  nations  opposing 
the  .Axis  powers  and  of  personnel  of  such 
craft;  the  port  and  time  of  arriv.al  of  any 
such  vessels;  the  assembly,  departure  or 
arrival  of  transports  or  convoys,  the  existence 
of  mine  fields  or  other  harbor  defenses;  secret 
orders  or  other  secret  instructions  regarding 
lights,  buoys  and  other  guides  to  navigators; 
the  number,  size,  character  and  location  of 
ships  in  construction,  or  advance  information 
as  to  the  date  of  launchings  or  commissionings; 
the  physical  setup  of  existing  shipyards,  and 
information  regarding  construction  of  new 
ones. 

(4)  Planes.  The  disposition,  movements  and 
strength  of  army  and  navy  units.  The  time 
and  location  of  coriis  graduations  or  the 
e<iuipment  strength  of  any  training  school. 

(5)  Experiments.  Any  experiments  with 
war  equipment  or  materials,  particularly  those 
relating  to  new  inventions.  Any  news  of  the 
whereabouts  of  camouflaged  objects. 

(6)  Fortifications.  Any  information  regard¬ 
ing  existing  or  projected  fortifications  of  this 
country,  any  information  regarding  coastal  de¬ 
fense  emplacements  cr  Immb  shelters;  location, 
nature  or  numbers  of  anti-aircraft  guns. 

(7)  Production.  Specific  information  about 
war  contracts,  such  as  the  exact  type  of  pro¬ 
duction,  pro<luction  schedules,  dates  of  deliv¬ 
ery.  or  progress  of  production;  estimated  sup¬ 
plies  of  strategic  and  critical  materials  avail¬ 
able;  or  nation-wide  “round-ups"  of  locally- 
published  procurement  data  except  when  such 
composite  information  is  officially  approved  for 
publication.  Specific  information  about  the 
location  of.  or  other  information  about,  sitei 
and  factories  already  in  existence,  wliich 
would  aid  saboteurs  in  gaining  access  to  them; 
information  other  than  that  re.adily  gained 
through  observation  by  the  general  public,  dis¬ 
closing  the  location  of  sites  and  factories  yet 
to  be  established,  or  the  nature  of  their  pro¬ 
duction.  Any  information  about  new  or  secret 
military  designs,  or  new  factory  designs  for 
war  production. 

(8)  Casualty  lists.  Total  or  round  figures 
issued  by  the  government  may  be  Iiandleil. 
If  there  is  special  newsworthiness  in  the  use 
of  an  individual  name,  such  as  th.at  .attemlitig 
the  release  concerning  Captain  Colin  Kelly,  it 
is  permissible  material.  Stations  should  use 
own  judgment  in  using  names  of  important 
personages  from  their  own  areas  killed  in 
action.  The  government  notifies  nearest  kin 
BEFORE  casualty's  name  is  released  to  the 
press. 
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^^Sparkling 

is  the  word  for 
our  weekly 

Science  Page: 


illustrated  features,  news 
stories,  survey  of  new  inven¬ 
tions,  intriguing  experiments. 
Ask  about  the  Scicaca  Clabs 
of  Amarica  tie-up. 


Science  Service 

WASHINGTON,  D.  C. 


(91  Release  of  figures  on  selective  service 
enrollments. 

(10)  Unconfirmed  reports.  Reports  based 
on  information  from  unidentified  sources  as 
to  ship  sinkings  or  land  troop  reverses  or  suc¬ 
cesses  should  not  be  used.  In  the  event  enemy 
claims  have  been  neither  confirmed  nor  denied 
by  established  authority,  the  story  ordinarily 
should  be  handled  without  inclusion  of  specific 
information;  there  should  be  no  mention  of 
ship’s  name— only  its  classification;  tlierc 
should  be  no  mention  of  army  unit  designa¬ 
tion — just  its  general  description  (tank,  artil¬ 
lery,  infantry,  etc.).  Commentators,  through 
sensible  analyses  of  reports  from  enemy  ori¬ 
gins,  stressing  the  obvious  fallacies,  can  do 
much  to  correct  any  false  impressions  which 
might  be  created. 

(11)  Communications.  Information  concern¬ 
ing  the  establishment  of  new  international 
points  of  communication  should  be  withheld 
until  officially  released  by  appropriate  federal 
authority. 

(12)  fiencral.  Information  disclosing  the 
new  liKation  of  national  archives,  art  treas¬ 
ures,  and  so  on,  which  have  been  move<l  for 
safe-keeping;  damage  to  military  and  naval 
objectives,  including  docks,  railroads  or  com¬ 
mercial  airports,  resulting  from  enemy  action; 
transportation  of  munitions  or  other  war  ma¬ 
terials,  including  oil  tank  cars  and  trains; 
movements  of  the  President  of  the  United 
States,  or  of  official  military  or  diplomatic 
missions  of  the  United  States  or  of  any  other 
nation  opjiosing  the  Axis  powers  —  routes, 
schedules,  or  destination,  within  or  without  the 
continental  limits  of  the  United  States;  move¬ 
ments  of  ranking  army  nr  naval  officers  and 
staffs  on  official  business;  movements  of  other 
individuals  or  units  under  siiecial  orders  of 
the  army,  navy  or  state  department. 

Summation;  It  should  be  emphasized  that 
there  is  no  objection  to  any  of  these  topics  if 
officially  released.  These  restraints  are  sug¬ 
gested  : 

(1)  Full  and  prompt  obedience  to  al'  lawful 
requests  emanating  from  constitutrxl  authori¬ 
ties.  If  a  broadcaster  questions  tiie  wisdom 
of  any  rerpiest,  he  should  take  it  up  with  the 
Office  of  Censorship. 

(2)  Exercise  of  common  sense  in  editing 
news,  meeting  new  problems  with  sensible 
solutions.  Stations  should  feel  free  at  all 
times  to  call  on  the  Office  of  Censorship  for 
clarification  of  individual  problems. 

II— AD  LIB  PROGRAMS 

Certain  program  structures  do  not  permit 
the  exercise  of  complete  discretion  in  pre-<lc- 


BALTIMORE 


Is  Meeting  the  Challenge 
of  Amenca*s  War  Progranr 


Essential  industries — such  as  steel,  air¬ 
craft  shipbuilding — are  requiring  more 
man  power  now  and  are  producing  more 
buying  power  than  ever  before 


PAY  ROLLS  UP  54% 

November  1941  ever  1940 


Weekly  earnings  of  174.000  Maryland 
industrial  workers  averaged  $33.97  in 
November  You  can  reach  the  vast  Balti¬ 
more  market  most  effectively  through 


The  sunpapers 


MORNING  •  EVENING  •  SUNDAY 


terminirg  the  form  they  will  take  on  the  jir 
These  are  the  ad  lib  or  informal  types  of  pro 
grams.  Generally  they  fall  into  four  clasii. 
fications:  (a)  Request  programs.  (b)  Quiz 
programs,  (c)  Forums  and  interviews  (ad  IH) 
(d)  Commentaries  and  descriptions  (ad  lii). 

As  experience  dictates  the  need  of  changes 
they  will  be  made,  and  all  stations  notified! 
Stations  should  make  certain  that  their  pro! 
gram  departments  are  ftilly  acquainted  with 
these  provisions. 

(a)  Request  programs.  Ortain  safeguards 
should  l>e  adopted  by  the  broadcaster  in  plan, 
ning  request  programs.  It  is  requested  that 
no  telephoned  or  telegraphed  requests  for 
musical  selections  be  accepted  for  the  duration 
of  the  emergency.  It  is  also  requested  that 
all  mail  bearing  requests  be  held  for  an  un- 
siwciticd  length  of  time  before  it  is  honored 
on  the  air.  It  is  suggested  that  the  broadcast¬ 
er  stagger  replies  to  requests.  Care  should 
be  exercised  in  guarding  against  honoring  a 
given  request  at  a  specified  time. 

Special  note  is  made  here  of  “lost  and 
found”  announcements  and  broadcast  material 
of  a  similar  nature.  Broadcasters  are  asked 
to  refuse  acceptance  of  such  material  when  it 
is  submitted  via  telephone  or  telegraph  by  a 
private  individual.  If  the  case  involves  a  lost 
person,  lost  dog,  lost  property  or  similar  mat¬ 
ter,  the  broadcaster  is  advised  to  demand  writ¬ 
ten  notice.  It  is  suggested  that  care  be  used 
by  station  continuity  departments  in  rewrithg 
ail  such  personal  advertising.  On  the  other 
hand,  emergency  announcements  asked  by 
police  or  other  authorized  sources  may  be  ao 
cepted.  Announcements  bearing  official  author¬ 
ization  seeking  bIoo<l  donors.  lost  persons,  stol¬ 
en  cars,  and  similar  material  may  be  accepted 
by  telephone,  but  confirmation  of  the  source  is 
suggested. 

It  is  re<|uested  that  announcements  of  man 
meetings  nut  be  honored  unless  they  coot 
from  an  authorizerl  representative  of  an  ac¬ 
credited  governmental  or  civilian  agency.  Such 
requests  should  he  accepted  only  when  inh- 
mitted  in  writing. 

(b)  Quiz  programs.  It  is  requested  that  all 
audience-i)articipation  type  quiz  program 
originating  from  remote  points,  either  hy 
wire,  transcription  or  short  wave,  be  discot- 
tinued,  except  as  qualified  hereinafter. 

Any  program  which  permits  the  public  ac¬ 
cessibility  to  an  open  microphone  is  dangetoos 
and  should  be  carefully  supervised.  Becauv 
of  the  nature  of  quiz  programs,  in  which  the 
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PRESENT  FUTURE 


No.  Mattel  <Mouf. 


l^ou  Jlook  /it 


ROCK  ISLAND  -  MOLINE 


IT  WILL  PAY  YOU 


TO  KEEP  YOUR 
FENCES  IN  REPAIR 


Whether  war  expands  or  curtails  your  busi¬ 
ness,  it  is  ESSENTIAL  that  you  keep  b 
touch  with  STABLE  MARKETS  that  will 
DELIVER  VOLUME  when  this  show  is 
over.  There’ll  be  no  ghost  qualities  in  this 
most  promising  ROCK  ISLAND-MOLINI 
Market — Good  Yesterday — Sensational  To¬ 
day — Sound  as  a  Nut  Tomorrow. 


PAST  With  diversified  interests,  set  in  the  heart 
of  a  bountiful  farm  area  at  the  air-rail-water 
cross-roads  of  the  nation,  the  Tri-Cities  have  steadily 
advanced  through  good  times  and  bad. 


PRESENT  Of  the  174,995  Tri-Cities  Metropolitan 
population,  103,526  live  in  the  Rock 
Island-Moline  zone.  75%  of  the  Tri-City  industrial 
employment  originates  in  the  Rock  Island-Moline  area. 
Rock  Island  County  retail  sales  increased  $10,000,000 
during  1941. 


Home  of  the 
ROCK  ISLAND 
ARSENAL 
— employing 
10,500  men. 


FUTURE  The  choice  by  International  Harvester,; 

J.  I.  Case  Co.,  Deere  &  Co.,  and  othefil 
as  the  home  for  huge  plant  investments  expresses  *1 
hard-headed  belief  in  the  future  of  this  market^  ^ 
where  post-war  expansion  will  follow  the  upwani 
trend  which  has  distinguished  this  market  from  the 
beginning. 


NATIONAL  REPRESENTATIVES 


THE  ALLEN-KLAPP  CO. 
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^ _ Do  results 

depend  upon  the  day  you  advertise? 


Do  your  sales  vary  from  day  to  day?  Do 
results  de|)end  upon  customer  buying 
habits?  Is  your  advertising  timed  to 
make  fullest  capital  of  these  factors? 

Whichever  day  may  be  l)est  for  you  in 
Chicago,  you  have  in  the  Tribune  the 
medium  which  you  can  use  to  liest  ad¬ 
vantage. 

Daily  and  Sunday,  the  T ribune 
/W  f' can  multiply  your  sales  message 
by  more  than  1,000,000  total 
net  pai<l  circulation.  On  weekdays,  this 
is  545,000  more  than  any  other  Chicago 
daily  newspaper  delivers — more,  in  fact, 
than  any  two  other  Chicago  daily  news¬ 
papers  combined.  On  Sundays,  it  is  '290,000 
more  than  the  second  Sunday  newspaper 
delivers  and  760,000  more  than  the  third 
Sunday  newspaper. 

Right  in  the  city  and  suburbs,  T ribune 
circulation  on  weekdays  is  385,000  more 
than  any  other  Chicago  daily  newspa|)er 
delivers  and  on  Sundays,  it  is  355,000 
more  than  the  next  Sunday  newspaper 
delivers— and  more  than  any  two  other 
Chicago  Sunday  newspapers  combined. 

The  Tribune  is  the  only  Chicago  news¬ 
paper  which  has  circulation  volume 
equiv'alent  to  majorilif  coverage  of  all 
families  in  metropolitan  Chicago.  And  in 
addition,  of  course,  you  can  present  your 
product  and  service  to  hundreds  of  thou¬ 


sands  of  other  prosjjects  in  the  rich, 
adjacent  territory. 

Every  day  ob"  the  w'Eek, 

Chicago’s  largest  constant 
audience  is  accustomed  to  de¬ 
pend  upon  the  Tribune  for  the  day’s 
news,  information  and  helpful  guidance 
on  all  manner  of  sjjecial  interests  .  .  . 
and  for  buying  ideas. 

This  friendly  contact,  renewed  over//  •^5  ) 
and  over  again  each  twenty-four  hours, 
gives  rise  to  and  keeps  alive  the  special 
relationship  between  readers  and  the  ^ 
Tribune  which  results  in  higher  returns  /  \ 
for  Tribune  advertisers. 

So  .short  is  the  Tribune  time-bridge  •  • 
between  adverti.sers  and  their  prospects  SELLS  MORE 
and  so  profitable  is  the  connection  that  jg  WOMEN 
retailers,  whether  they  .sell  to  men  or  to 
women,  place  a  larger  proportion  of 
their  atlvertising  expenditures  in  the 
Tribune  than  in  any  two  other  Chicago 
newspajHirs  combined. 

^  No  .MATTER  WHE.N  OR  HOW  OFTEN 
you  want  to  advertise,  you  can 
sell  more  in  Chicago  by  build¬ 
ing  your  advertising  program  around 
the  Chicago  Tribune  who.se  seven-day s- 
a-w'eek  customers  are  your  best  prospects. 

Rates  jier  100,000  circulation  are  among 
the  lowest  in  America. 


paid  total  circulation: 

.  .  Over  1,000,000 

mnday . 

.  .  Over  1,100,000 
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EDITOR  6.  PUBLISHER 


N.  E.  Publishers  Left 
Confused  on  Tin  Order 


BOSTON,  Jan.  20 — One  of  the  largest 

gatherings  of  publishers  attending  a 
regular  meeting  of  the  New  England 
Daily  Newspaper  Association  con¬ 
vened  here  today  for  the  mid-winter 
session  at  the  Copley  Plaza.  Most  of 
their  round-table  talk  and  questions 
to  the  speaker  of  the  day  were  re¬ 
lated  to  the  war  and  its  possible  effect 
on  their  business.  Fairfield  E.  Ray¬ 
mond,  field  representative  for  the 
Office  of  Production  Management,  was 
the  guest  speaker  at  the  Luncheon. 

Mr.  Raymond,  outlining  some  of  the 
latest  orders  from  0PM  and  OEM, 
tended  to  be  optimistic  in  his  views  of 
the  prospects  of  the  publishing  busi¬ 
ness  in  the  near  future,  but  on  one 
specific  question  of  the  effect  of  the 
new  “use”  order  on  tin,  he  failed  to 
clarify  the  picture.  Raymond  ex¬ 
plained  that  a  recent  order  required 
that  businesses  employing  tin  in  their 
processing  or  manufacture  would  be 
obliged  to  use  50%  of  their  ordinary 
quota  of  this  metal,  compared  with 
Ae  quantities  employed  during  the 
first  quarter  of  1941. 

Ceafasion  oa  Tarmi 

Then  the  publishers  asked  if  that 
meant  that  they  could  obtain,  during 
the  first  quarter  of  ’42,  only  half  of 
what  they  procured  during  the  same 
period  last  year.  “No,”  answered  the 
0PM  representative,  “it  simply  means 
that  you  can  ‘use’  only  half  the 
amoimt.” 

One  of  the  members  presented  a 
hypothetical  problem.  “If  we  send 
the  metal  refiner  a  thousand  pounds  of 
dross,  containing  35  pounds  of  tin,  can 
we  get  the  35  pounds  of  tin  back?” 

“Yes,”  was  the  answer,  “but  you  can 
use  only  half  the  tin.” 

Next  in  line,  was  the  logical  query: 
“Does  that  mean  we  will  be  able  to 
use  only  half  the  amoimt  of  type  this 
first  quarter?” 

That  question  was  never  answered 
clearly.  While  Mr.  Raymond  felt  that 
categorically,  the  government  did  not 
intend  to  curtail  the  use  of  type  by 
50%,  he  said  he  could  only  quote  the 
tin-use  order.  He  later  agreed  that 
a  definition  of  “use”  would  be  re¬ 
quired  before  any  intelligent  inter¬ 
pretation  could  be  offered.  To  an 
Editor  and  Publisher  representative, 
he  stated  that  no  interpretation  had 
been  made  on  this  peculiar  situation, 
and  that  one  will  have  to  be  obtained 
from  Washington.  Mr.  Raymond  ex- 
ptessed  the  view  that  “use”  might  re¬ 
fer  to  the  quantity  of  tin  obtainable 
from  the  type  dealer. 

The  publishers  quit  the  meeting 
more  perplexed  than  before  it  began, 
but  anxiously  awaiting  a  clarification 
of  the  question  through  the  associa¬ 
tion. 

Newspriat  Okay 

During  his  brief  talk,  Mr.  Raymond 
explained  that  the  use  of  brass  would 
be  cut  30%,  and  lead  10%.  He  fore¬ 
saw  no  immediate  concern  for  pub¬ 
lishers  in  the  newsprint  situation,  but 
pointed  out  that  the  problem  lies  in 
plant  capacity  rather  than  the  supply 
of  pulp. 

Three  generations  of  the  Howe 
family,  publishers  of  the  Burlington 
(Vt.)  Banner  attended  the  NEDNA 
meeting:  Frank  E.  Howe  (grand¬ 
father),  Paul  C.  Howe  (son)  and 
Frank  E.  Howe,  2nd  (grandson). 

During  the  morning  session  it  was 
revealed  that  14  New  England  papers 
are  refusing  “help  wanted”  copy  from 
industries  outside  their  respective  ter¬ 
ritories,  where  it  was  felt  a  drain  of 
jskilled  labor  might  harm  the  local 
|_ommunity.  One  publisher  said  he 


had  purchased  two  bicycles  for  his  ad 
solicitors  to  use  around  town,  saving 
gas  and  tires  on  company  motor  vehi¬ 
cles.  He  added  that  the  innovation 
was  “unpopular”  but  that  the  admen 
were  taking  it  in  their  stride  as  an 
emergency  measure.  Many  newspa¬ 
pers  represented  at  this  meeting  have 
already  supplied  their  plants  with 
blackout  materials,  first  aid  equipment 
and  other  air-raid  essentials.  On  the 
whole,  however,  the  newspaper  plants 
are  not  totally  equipped  for  any  emer¬ 
gency  because  the  publishers  are  still 
awaiting  complete,  non-conflicting  in¬ 
structions  as  to  what  they  should  do. 

It  was  announced  that  two  new  di¬ 
rectors  had  been  appointed  by  the 
New  England  Newspapers  Advertis¬ 
ing  Bureau:  Harry  H.  Hoffman,  ad¬ 
vertising  director,  Worcester  (Mass.) 
Telegram-Gazette,  and  Elmer  Hubbell, 
publisher,  Middletown  (Conn.)  Press. 
■ 

Cowan  Sees 
Threats  to 
Paper  Supply 

Boston,  Jan.  22 — Highlight  of  the 
opening  day  of  the  three-day  silver 
anniversary  convention  of  the  New 
England  Circulation  Managers  Asso¬ 
ciation  at  the  Hotel  Staffer  here,  was 
a  speech  by  the  president  of  the  ICMA, 
Ralph  Cowan  of  the  Toronto  Star. 

“Newsprint  shortage,”  said  Cowan, 
“is  more  real  than  apparent.  There 
are  plenty  of  C!anadian  trees  to  be 
cut;  but  there  are  two  serious  bottle¬ 
necks  —  labor  and  transportation.” 
Cowan  went  on  to  explain  that  it  takes 
two  years  from  the  time  a  tree  is  cut 
before  it  is  ready  for  newsprint.  More¬ 
over,  before  it  is  in  the  final  state, 
there  are  two  other  industries  nibbling 
at  the  “soup”  supply;  the  rayon  indus¬ 
try,  and  the  chemical  companies  who 
want  it  for  munitions.  An  additional 
factor  is  the  Canadian  restriction  on 
chlorine  whidi  is  used  for  bleaching 
newsprint.  Chlorine  is  used  as  a  cool¬ 
ing  agent  for  airplanes,  in  smoke 
bombs,  etc. 

Labor  Preblom 

“A  real  worry  is  labor,”  stated 
Cowan,  who  went  on  to  predict  that 
the  Chadian  government  will  have 
to  assign  men  to  munitions  industries 
and  away  from  non-essential  indus¬ 
tries.  However  much  U.  S.  dollars 
spent  for  newsprint  are  needed,  the 
government  cannot  afford  to  sacrifice 
thousands  of  wood  cutters  when  they 
are  needed  for  defense.  Already  there 
is  an  acute  shortage  of  labor  in  Can¬ 
ada’s  pulp  mills  in  seme  sections. 

On  the  question  of  returns,  Cowan 
asked:  “When  returns  on  pulp  maga¬ 
zines  often  run  over  50%,  isn’t  it  ridic¬ 
ulous  for  laborers  to  cut  down  trees 
for  pulp  to  be  sold  for  magazines 
that  never  get  sold  anyway?”  The 
ICMA  president  predicted  that  the 
time  is  close  at  hand  when  the  gov¬ 
ernments  of  the  United  States  and 
Canada  will  restrict  returns. 

Rather  than  get  alarmed  by  the 
necessity  of  raising  prices  of  papers, 
Cowan  advised  New  England  circula¬ 
tion  managers  to  study  the  rate  struc¬ 
ture, — ^to  “see  what  you’re  getting  per 
hundred;  perhaps  it’s  too  low.”  Cowan 
recommended  the  cash  deposit  system 
as  a  way  of  avoiding  a  lot  of  head¬ 
aches.  One  question  which  Cowan 
left  in  the  air  for  the  conventioneers 
to  think  over  was:  “Are  we  giving 
readers  too  much  for  three  cents?” 

When  carrier  demands  become  too 


exorbitant,  Cowan  believes  it  is  fairer 
that  the  little  store  who  pays  taxes 
should  get  the  business  which  the 
newsboys  have  had.  “Maybe  we’ll  find 
news  vendors  disappearing  from  street 
comers,”  mused  Cowan. 

Matt  Sullivan,  vice-president  of 
ICMA,  closed  the  first  day’s  sessions 
with  a  discussion  of  the  tire  situation. 
He  said  the  association  would  do  its 
best  to  win  needed  concessions  for 
the  newspapers  in  their  delivery  prob¬ 
lems,  but  added  that  any  such  at¬ 
tempts  would  be  guided  by  the  pa¬ 
triotic  motive. 

Sullivan  cited  two  types  of  opera¬ 
tions  for  which  the  International  as¬ 
sociation  would  not  fight  in  Washing¬ 
ton:  (1)  one-day  delivery  (Simday) 
when  papers  are  mailed  other  six  days 
of  the  week;  (2)  independent  work¬ 
ers  on  part-time  basis,  using  their 
own  cars  for  delivering  papers,  when 
they  use  their  cars  mainly  for  personal 
driving.  He  emphasized  that  circu¬ 
lation  trucks  making  single  deliveries, 
even  though  the  papers  are  tossed 
from  the  trucks,  without  stopping, 
will  not  be  eligible  for  new-tire  cer¬ 
tificates. 

In  a  series  of  “Three  Minute  Talks” 
at  the  opening  session,  Leo  Harrison  of 
the  Rutland  (Vt.)  Herald,  Walter 
Mills  of  the  New  Haven  (Conn.)  Reg¬ 
ister,  and  Hugh  McGowan,  Newport 
(R.  I.)  News,  talked. 

Leo  Harrison  of  the  Rutland  (Vt.) 
Herald  was  elected  president  of  the 
association  in  the  closing  business 
session.  He  succeeds  Joseph  C.  Row- 
ett  of  the  Waterhury  (Conn.)  Re¬ 
publican  -  American.  Other’  officers 
chosen  were  first  vice-president, 
Frank  Bruening,  New  Haven  (Conn.) 
Journal-Courier;  second  vice-presi¬ 
dent,  Guy  W.  Mersereau,  Christian 
Science  Monitor,  Boston.  Eldward 
Byron  of  the  Augusta  (Me.)  Kennebec 
Journal,  was  reelected  secretary- 
treasurer. 

■ 

Fitzpatrick  New 
Managing  Editor 
In  New  Orleans 

New  Orleans,  Jan.  19 — William  H. 
Fitzpatrick  has  been  appointed  man¬ 
aging  editor  of  the  New  Orleans  States 
effective  today.  His  appointment  en¬ 
ables  Major  James  Evans  Crown,  who 
has  held  the  titles  of  managing  editor 
and  editor,  to  devote  his  entire  atten¬ 
tion  to  the  New  Orleans  States  edi¬ 
torial  page. 

Robert  Brown,  reporter  and  rewrite 
man,  was  named  to  succeed  Fitz¬ 
patrick  in  the  position  of  city  editor. 

Mr.  Fitzpatrick,  a  native  of  New 
Orleans,  began  his  newspaper  work  in 
this  city  as  a  reporter  on  the  New  Or¬ 
leans  Item.  He  later  took  a  reporting 
position  with  the  Times-Picayune.  He 
was  then  made  picture  editor  for  both 
the  Times-Picayune  and  the  States. 
Early  in  1941  he  became  city  editor  of 
the  States. 

Mr.  Brown  received  his  early  train¬ 
ing  on  Mississippi  papers,  took  a  re¬ 
porting  job  with  the  Times-Picayune 
in  1938  and  was  transferred  to  the 
States  in  1940. 

CAL.-NEV.  AP  MEETING 

Coronado,  Cal.,  Jan.  18 — A  plea  to 
Associated  Press  member  newspaper 
publishers  that  they  attempt  to  con¬ 
tinue  protecting  the  wire  service  with 
domestic  news,  despite  possibly  re¬ 
duced  staffs  during  the  war,  was  is¬ 
sued  here  by  Harold  Tumblad,  of  San 
Francisco,  Pacific  Coast  division  news 
editor  of  the  AP,  addressing  a  meet¬ 
ing  of  the  Califomia-Nevada  Asso¬ 
ciated  Press.  Frank  Goodman,  editor 
of  the  San  Diego  Tribune-Sun,  is 
president  of  the  Califomia-Nevada 
Associated  Press. 


Radio  Code 
Issued 

continued  from  page  ig 

public  is  not  only  permitted  access  to  the  ni 
crophone  but  encouraged  to  speak  info  it,  thi 
danger  of  usurpation  by  the  enemy  is  at 
hanc^.  The  greatest  danger  here  lies  j, 
the  informal  interview  conducted  in  a  small 
group — fen  to  twenty-five  people.  In  largo 
groups,  where  participants  are  selected  froa 
a  theatre  audience,  for  example,  the  danger  ii 
not  so  great.  " 

Generally  speaking,  any  quiz  program  origi. 
nating  remotely,  wherein  the  group  is  smai 
and  wherein  no  arrangement  exists  for  t 
vestigating  the  background  of  participant!, 
should  be  discontinued.  Included  in  tkis 
classification  are  all  such  productions  as  mat 
in-the-street  interviews,  airport  intervien, 
train  terminal  interviews,  and  so  forth. 

No  "Guaranteed  Partieipatiei” 

In  all  studio-audience  type  quiz  shows,  when 
the  audience  from  which  interviewees  are  ti 
be  selected  numbers  less  than  fifty  people,  pi» 
gram  conductors  are  asked  to  exercise  special 
care.  They  should  devise  a  method  wherebj 
no  individual  seeking  participation  can  Ic 
GUARANTEED  PARTICIPATION. 

(c)  Forums  and  interviews.  This  refoi 
specifically  to  forums  in  which  the  general 
pitblic  is  permitted  extemporaneous  comment; 
to  panel  discussions  in  which  more  than  tw 
persons  participate;  and  to  interviews  con¬ 
ducted  by  authorized  employes  of  the  hroaii- 
casting  company.  Although  the  likelihood  d 
exploitation  here  is  slight,  there  are  certaii 
forums  during  which  comments  are  sough 
“from  the  floor”  or  audience,  that  demand 
cautious  production. 

(d)  Commentaries  and  descriptions.  (Adlib). 
Special  events  reporters  are  advised  to  avoid 
specific  reference  to  locations  and  structure 
in  on-the-spot  broadcasts  following  air  raids  ot 
other  enemy  offensive  action.  Both  such  re¬ 
porters  and  commentators  should  beware  of 
using  any  descriptive  material  which  might 
be  employed  by  the  enemy  in  plotting  an  area 
for  attack. 

THE  BROADCASTER  IN  SUMMARY,  IS 
ASKED  TO  REMEMBER  THAT  THEM 
IS  NEED  FOR  EXTRAORDINARY  CAM 
ESPECIALLY,  IN  CASES  WHERE  HF 
OR  HIS  AUTHORIZED  REPRESENTS 
TIVE  IS  NOT  IN  FULL  CONTROL  Of 
THE  PROGRAM. 

Ill— FOREIGN  LANGUAGE 
PROGRAMS 

It  is  requested  that  full  transcripts,  eithe 
written  or  recorded,  be  kept  of  all  forei|i 
language  programs;  it  is  suggested  that  broad 
casters  take  all  necessary  precautions  to  pre¬ 
vent  deviation  from  script  by  foreign  language 
announcers  and  performers.  (“Foreign  laa- 
guage”  is  here  taken  to  mean  any  language 
other  than  English.) 

MISCELLANEOUS 

From  time  to  time,  the  Office  of  Censor¬ 
ship  may  find  it  necessary  to  issue  furthe 
communications,  which  will  either  interprS 
certain  existing  requests,  amend  or  ddele 
them,  establish  new  ones  or  cover  special 
emergency  conditions. 

U>a  of  Common  Sonso 

These  communications  will  be  addressed  la 
managers  of  radio  stations  and  network 
They  should  have  preferential  handling  inf 
it  is  therefore  advisable  that  certain  altemnt 
executives  be  appointed  to  execute  them  in 
the  absence  of  the  regularly  constituPf 
authority.  All  such  communications  will  b 
coded  in  numerical  order,  i.e. :  R-1;  R-2:  R-|l 
etc.  Stations  are  advised  to  keep  them  i> 
careful  filing  order. 

The  American  broadcasting  industry's  grol' 
est  contribution  to  victory  will  be  the  «* 
of  good  common  sense.  Too  frequently  ra& 
in  general  instead  of  the  individual  offerider 
is  blamed  for  even  the  most  minor  derelictii* 
If  material  is  doubtful,  it  should  not  h 
used;  submit  it  to  the  Office  of  Censomhl 
for  review.  Free  speech  will  not  suffer  dn- 
ing  this  emergency  period  beyond  the  ibf 
lute  precautions  which  are  necessary  to  * 
protection  of  a  culture  which  makes  our  ti® 
the  freest  in  the  world. 

Broadcasters  are  asked  merely  to  exd^ 
restraint  in  the  handling  of  news  that  ««» 
be  damaging,  for  the  army  behind  the  y® 
represents  a  great  force  in  the  war  efl® 
Radio  is  advised  to  steer  clear  of  dras®* 
programs  which  attempt  to  portray  the  ho^ 
of  combat ;  to  avoid  sound  effects  which  mv 
be  mistaken  for  air  raid  alarms.  Radio  ii  ® 
of  the  greatest  liaison  officers  between 
fighting  front  and  the  people.  Its 
speak  the  news  first.  It  should  speak  n™ 
and  calmly.  In  short,  radio  is  endowed^® 
a  rich  opportunity  to  keep  America 
tained  and  interested,  and  that  oppo.lU® 
should  be  pursued  with  -vigor. 

BvaoN  PatcK.  Dirf^ 
The  Office  of  CensorsUf 
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INDUSTRIAL  EMPLOYMENT 
FACTORY  PAYROLLS 
RETAIL  SALES 


AND  YOU'LL  FIND  THAT 

CANTON  IS  AHEAD 


20001 


600-cAN.TON 


Every  factor  governing  sales  is 
favorable  in  Canton!  Retail 
sales  gains  for  11  months  of 
1941  total  37%  .  .  .  the  highest 
in  Ohio.  Payrolls  in  the  same 
period  sky-rocketed  70%  and 
are  holding  steady  today. 
Average  years  wages  hit  a 
peak  of  $2,260,  a  total  equaled 
by  only  a  few  cities  in  the 
United  States.  Canton  is  the 
place  to  sell  your  goods — 
(jiiickly  and  profitably. 


900£^ 


1936  '3T  '30  '39  Ij  19-42 


Reprinted  from  The  Real  Estate  Analyst  based 
on  reports  from  the  Bureau  of  Labor  Statistics. 


Check  These  Facts  .  .  .  and  You'll  Put  CANTON,  OHIO, 
□t  the  Top  of  Your  Advertising  List  for  '42. ' 


The  Bulletin  of  Business  Research  published 
by  the  Ohio  State  University  gives  the  facts  on 
every  important  Ohio  market  for  the  first  11 
months  01 1941.  We  recommend  that  you  check 
with  any  source  you  select — and  you’ll  find 
that  Canton  is  ahead! 


RETAIL  SALES  ...  up  37% 
NUMBER  EMPLOYED.,  up  38% 
PAYROLLS . up  70% 


THE  CANTON  REPOSITORY 

A  Brush-Moore  Newspaper 

Ifcprcscntcd  i\.il  lonally  1>> 

STORY,  BROOKS  &  FINLEY 
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Guild  Wins  Raises 
In  Detroit  Times 
Arbitration 

Detroit,  Mich.,  Jan.  21 — Pay  raises 
on  a  sliding  scale  based  on  8%  were 
awarded  355  editorial  and  commercial 
employes  of  the  Detroit  Timet  Mon¬ 
day  night  in  an  arbitration  settlement 
under  the  Guild-Hearst  peace  for¬ 
mula. 

The  award,  retroactive  to  Nov.  17, 
was  estimated  by  guildsmen  to  cost  the 
Times  between  70  and  80  thousand 
dollars  including  the  nine  weeks  back 
pay.  No  raise  will  be  less  than  $2.50 
per  week  or  more  than  $6. 

Case  for  the  Times  was  presented 
the  arbitration  board  by  Harvey 
Kelly,  Hearst  labor  counsel.  Milton 
M.  Murray,  International  president  of 
the  guild  and  Times  assistant  city  edi¬ 
tor,  represented  the  guild. 

All  five  members  of  the  board  con¬ 
curred  in  the  settlement.  They  are: 
Times  General  Manager  William  H. 
Mills,  Chief  Auditor  Charles  Ober- 
meyer;  Edwin  F.  Scott,  former  guild 
International  vice-president;  Jack 
Weeks,  past  president  of  the  News¬ 
paper  Guild  of  Detroit;  and  David  A. 
Wolff,  Detroit  attorney  and  chairman 
of  the  board. 

Akron  Contract 

Akron,  O.,  Jan.  19 — A  7*/2%  general 
mcrease  in  pay  to  meet  the  rising  cost 
of  living,  a  seven-cent  a  mile  automo¬ 
bile  allowance  and  a  revamped  U.  S. 
service  clause  were  features  of  the 
new  contract  signed  here  by  the 
Akron  Beacon  Journal  and  the  guild. 
Automobile  allowance  heretofore  has 
been  six  cents  a  mile. 

Employes,  without  dependents,  en¬ 
tering  the  U.  S.  services  will  have 
six  weeks’  pay  due  them  after  they 
are  mustered  out.  Previous  Beacon 
Journal  plan  granted  certain  allow¬ 
ances  for  men,  with  dependents,  called 
to  service. 

Edward  E.  Gloss,  William  Weinstein 
and  Julius  Greenfield  negotiated  with 
John  S.  Knight,  president  of  the 
Beacon  Journal,  during  the  confer¬ 
ences. 


(S^bituarp 


JOHN  D.  HAD  WIN,  for  many  years 
assistant  cashier  of  the  New  York 
World,  died  on  Jan.  18  at  the  home  of 
a  niece  in  St.  Louis.  His  age  was  86. 
Mr.  Hadwin  worked  for  the  late  Jos¬ 
eph  Pulitzer,  founder  of  the  World,  on 
the  St.  Louis  Post-Dispatch.  On  May 
10,  1883,  he  went  to  New  York  with 
Mr.  Pulitzer  as  a  confidential  mes- 


Business  Leaders  In 
Winton-Salem  Are 
Optimistic  for  ’42! 

Wintton-Saleia's  indiutrio  will  be  affected 
leea  than  thoia  In  any  ether  Nerth  Caraliaa 
Marhet  by  the  "dieiecatien’’  predicted  due  te 
a  ehertate  at  eritiea;  raw  nwterlale. 

Our  induetriet  will  run  full  blast  .  .  .  peeple 
will  be  •ainfully  employed  at  peed  wades. 
Tsbaeca  aereate  hat  been  stepped  up  eyer  ll■^ 
far  this  year  .  .  .  meanini  mere  millient  far 
the  farmers  In  this,  the  best  tsbaeca  frewlni 
area  la  the  world. 

Se.  Mr.  Advertiser,  whatever  yea’ll  have  te 
tel  this  year,  veu'll  be  able  te  tall  It  te  the 
109.833  faikt  who  enmprita  metrepelltan  Wla* 
sten-Salem  .  .  .  mast  af  them  belat  dally 
readers  e(  the 

JOURNAL  and  SENTINEL 

Winaton-Salcm,  North  Carolinai 
NATIONAL  REPRESENTATIVES: 

KELLY-SMITH  COMPANY 
NBC — Radle  SUtlen  WSJ8 — NBC 
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senger.  Later  he  became  assistant 
cashier.  After  the  World  ceased  pub¬ 
lication  in  1931,  he  was  retired  on  a 
pension  from  the  Pulitzer  estate. 

Mrs.  Herbert  S.  Mallory,  a  staff 
member  of  both  the  Cleveland  Press 
and  Detroit  News,  in  addition  to  being 
a  member  of  the  University  of  Michi¬ 
gan  faculty  and  a  child  pscyologist  for 
the  state  of  Michigan,  died  Jan.  19  at 
her  home  in  Ann  Arbor,  Mich.  Mrs. 
Mallory,  68,  organized  in  1935  and  had 
conducted  since  for  the  Press  the  child 
guidance  service  known  as  “The 
Cradle  Roll.” 


E.  G.  Barrett,  member  of  Kingston 
(Ont.)  Whig-Standard  editorial  staff 
for  over  35  years,  died  in  Kingston, 
Dec.  30. 

Paul  H.  Johnson,  owner  of  the 
Providence,  R.  I.,  advertising  firm  of 
Paul  H.  Johnson  Company  which  he 
operated  for  the  past  23  years,  died 
recently  at  his  home  in  Attleboro, 
Mass.,  at  the  age  of  61. 

Harry  Whitehouse  Doremus,  retired 
advertising  e.xecutive,  died  Jan.  14  in 
New  York  Hospital  at  the  age  of  76. 
He  was  a  founder  of  the  advertising 
firm  of  Doremus  &  Co. 


John  S.  Turner,  76,  president  and  I 
director  of  the  Philadelphia  Felt  Com-  " 
pany  and  Bridgeton  {N.  J.)  Eveninj 
News,  died  in  Philadelphia  Jan.  16.  t 

Everett  Ewing,  59,  former  manag-  \ 
ing  editor  of  the  Wilmington  (N.  C.)  ) 
Dispatch  and  more  lately  a  member  { 
of  the  editorial  staff  of  the  Norfolk  i 
(Va.)  Ledger-Dispatch,  died  Jan.  U  j 
in  Norfolk.  I 

George  O.  (Doc)  Stier,  for  nearly! 
20  years  night  superintendent  of  the  i 
New  Orleans  Item,  died  in  New  Or- , 
leans  Jan.  17  at  the  age  of  66. 


This  past  fail,  to  conserve 
power,  the  Office  of  Produc¬ 
tion  Management  ordered  a  com¬ 
plete  blackout  of  all  illuminated 
commercial  signs  and  non-essen¬ 
tial  lighting  in  the  Southeast. 
The  extraordinary  requirements 
of  defense  plants,  coupled  with 
a  water  power  shortage  from 
insufficient  rainfall,  made  this 
conservation  blackout  absolutely 
necessary. 

By  special  dispensation  of  the 
OPM,  however  the  electrically 
illuminated  American  Flag, 
which  has  flown  over  The  Com¬ 
mercial  Appeal  building  almost 
a  quarter-century  as  a  symbol 
of  the  deep-rooted  Americanism 
of  the  newspaper,  was  exempted 
from  the  blackout.  “Keep  it 
flying,”  the  OPM  advised  in  the 
first  dispensation  granted  in  the 
entire  Southeast.  Installed  dur¬ 
ing  the  World  War  and  never 
since  extinguished,  the  emblem 
has  become  a  virtual  trademark 


for  The  Commercial  Appeal 
among  the  people  of  the  Mid- 
South. 

In  every  crisis  of  American 
history  in  its  long  life-span  of 
102  years.  The  Commercial  Ap¬ 
peal  has  been  the  editorial  voice 
of  these  people.  Through  the 
Mexican  War,  through  the  Civil 
War,  through  panics  and  depres¬ 
sions,  it  has  crystallized  their 
hopes  and  their  courage.  Today 
it  is  the  greatest  force  influencing 
their  lives. 


With  its  unparalleled  back¬ 
ground,  its  remarkable  heritage 
of  reader  loves  and  loyalties. 
The  Commercial  Appeal  is  the 
sure  key  to  successful  advertis¬ 
ing — a  great  newspaper  covering 
one  of  the  most  prosperous  mar- 
_ ,  kets  in  America. 


The  Commercial  Appeal  and  The 
Press-Scimitar  are  the  two 
Scripps-Howard  newspapers  in 
Memphis.  Represented  hjr  National 
Advertising  Dept,  of  Scripps- 
Howard  Newspapers. 


THE  MEMPHIS 

C^MERCIAL  AI^PEAL 


THE  THINGS  THAT  MAKE 
THIS  NEWSPAPER  GREAT 
MAKE  IT  A  GREAT 
ADVERTISING  MEDIUM 

■k  PL'LITZEB  PRIZE  WINNER  .  .  ■ 
For  Its  editorial  campaign  opposlnf : 
racial  hatreds  and  Intolerance. 

it  AMERICAN  LEGION  AWARD  .  .  ■ 
Current  bolder  of  the  trophy  for  tht 
American  newspaper  best  statlnf 
the  Legion’s  aims. 

it  FARM  PROGRAM  .  .  .  81,000  fami¬ 
lies  enrolled  in  The  CommercUl 
Appeal's  "Plant-to-Prosper”  compe¬ 
tition,  termed  by  agrlculturldi 
America's  greatest  crop  dlversilict- 
tion  and  self-help  farm  program. 

it  SENATORIAL  INVESTIGATION  .•• 
Senator  Truman  said  "America  I* 
grateful  to  The  Commercial  Appeal' 
for  Initiating  the  current  probe  of 
waste  and  graft  in  Army  Pl»“i 
construction. 


“How  long 
hav«  I  read 
The  Oommer- 
ciat  Appeal? 

Sir,  I  was  bom 
with  a  Oom- 
merdal  Appeal 
and  a  Bible  In  the  other.” 
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can  make 
it  faster.m.and 
we  can  make 
it  better'' 


mmmsays  Miko  Moore 


Details  of  equipment  "Blacked-Out 
at  request  of  U.S.  Navy 


e  Partner  in  a  metal-working  concern,  Ralston 
(Mike)  Moore  is  typical  of  the  Oregon  manu¬ 
facturers  who  are  helping  to  arm  America.  His 
company  is  making  fittings  for  ships — and  is  doing 
a  "bang-up”  job  of  it,  too. 

Mike  says  getting  business  is  no  problem — if 
you  go  out  after  it.  And  keeping  business  is  no 
problem  either — if  you  deliver  the  goods. 

The  Oregonian  is  "delivering-the-goods”  both 
to  readers  and  to  advertisers.  Oregonian  circula¬ 
tion  is  at  the  highest  point  in  the  paper’s  92-year 
history,  leading  the  other  Portland  paper  by  a 
substantial  margin.  The  Oregonian  leads,  too,  in 
total  advertising. 

The  Oregonian  can  help  you  get  more  business 
in  this  great  Pacific  Northwest  market — and  it  can 
also  help  you  keep  it. 


Mike  and  bis  jour  girls,  Margot,  Robin,  Phyllis  and  Mrs. 
Moore,  spend  a  Sunday  at  home,  with  The  Oregonian  very 
much  in  evidence. 


Mike,  like  most  Ore¬ 
gonians,  leads  an  active 
out-door  life.  He  gar¬ 
dens,  fishes,  and  golfs 
in  bis  spare  time. 


THE  GREAT  NEWSPAPER  OF  THE  WEST 

PORTLAND,  OREGON 


■k  k^tAore  than  a  city 
newspaper— a  part  of 
the  life  of  the  legion 


Phyllis  is  a  freshman  at 
Oregon  State  College, 
which  produces  cham pi- 
onship  football  teams. 


Robin  and  Margot  strike 
up  a  little  close  harmony. 
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Suggests  Triple 
Program  to  Save 
Wear  on  Tires 

Jack  Estes.  Dallas  News, 
Oilers  Plan  for 
Publisher  Approval 
By  GEORGE  A.  BRANDENBURG 

As  a  follow-up  to  our  symposium 
of  last  week  dealing  with  the  need 
for  added  circulation  revenue,  elim¬ 
ination  of  retxirns 
and  the  problem 
of  maintaining 
personnel  in 
newspaper  circu¬ 
lation  depart¬ 
ments,  we  pre¬ 
sent  the  views  of 
Jack  Estes,  Dal¬ 
las  News.  He 
suggests  the  fol¬ 
lowing  three- 
point  program 
for  tire  conser¬ 
vation; 

(1)  Adjust 
printing  schedules  to  permit  decreased 
speed  of  motor  delivery  equipment  to 
{MTolong  the  life  of  tires;  (2)  check 
current  highway  schedules  of  busses 
and  fast  height  lines  to  ascertain  if 
public  transportation  can  be  used  by 
newspapers  without  detriment  to 
readers;  (3)  serious  consideration  by 
publishers  as  to  what  lengths  news¬ 
papers  can  cooperate  and  collaborate 
in  joint  hauls,  where  publishers  now 
use  exclusive  transportation  for  com¬ 
petitive  reasons. 

Need  Edecational  Campaign 
“It  is  our  belief  that  much  of  the 
turnover  of  carriers  can  be  prevented 
by  an  educational  campaign  carried 
not  only  to  the  boys,  but  to  parents, 
to  glorify  the  work  of  delivering 
newspapers,”  stated  Mr,  Estes.  “All 
too  few  carriers  keep  books  on  their 
earnings.  There  isn’t  much  that  can 
be  done  to  prevent  the  grown-ups 
from  deserting  newspaper  ranks,  with 
the  exception  of  pay  increases.  These 
cannot  come  about  without  higher 
subscription  rates.  Even  increased 
reader  rates  are  quickly  absorbed  by 
higher  costs  in  making  our  news¬ 
papers." 

Newspapers  which  have  not  raised 
subscription  rates  are  going  to  find 
themselves  in  an  unsound  economic 
situation,  he  asserted.  “Our  news¬ 
paper  has  had  three  subscription  rate 
increases  since  October,  1937,  and  the 
close  at  1941  found  us  with  the  highest 
circulation  in  the  history  of  the 
News,”  said  Mr.  Estes. 

The  Dallas  News  circulation  chief 
favors  bonuses.  He  explained  his 
position  by  stating  “we  are  now  in  an 
era  when  all  employes  are  seeking 
higher  pay,  using  the  increased  cost 
of  living  lever.  If  carriers  and  dealers 
operate  under  a  bontis  plan  they  have 
an  opportunity  to  increase  their  own 
pay -checks. 

Collectiag  by  Mail 
“The  wielding  of  a  pruning  hook 
on  returns  is  not  only  an  opportune 
move,  but  a  necessary  one.  We  are 
now  dealing  with  an  imderstanding 
public.  The  prevention  of  waste  is 
the  best  guarantee  against  unneces¬ 
sary  higher  consumption  costs.” 

In  keeping  with  the  tire  conserva¬ 
tion  program  confronting  newspapers, 
the  Somerset  (Pa.)  American  has 
abandoned  its  motor  collector  system 
among  rural  subscribers  and  is  now 
making  all  collections  of  mail  sub¬ 
scriptions  by  mail.  In  a  notice  to  sub¬ 
scribers,  the  American  said  it  was 
changing  its  system  of  collecting  in 
rural  areas,  and  hereafter,  10  days 


before  expiration  of  a  subscription,  a 
notice  will  be  sent  to  the  subscriber 
advising  him  of  the  fact.  The  day  the 
subscription  expires  a  final  notice  will 
be  sent.  If  the  subscription  is  not 
renewed  within  five  days  therefrom, 
the  subscription  will  be  removed  from 
the  list. 

Carriers  Earn  Stamps 

UNDER  a  point  system  worked  out 

by  the  Seattle  Times,  carrier-sales¬ 
men  can  obtain  U.  S.  defense  stamps 
for  each-  order.  A  two-month  sub¬ 
scription  to  the  Times,  daily  and  Sun¬ 
day,  earns  a  carrier  five  points.  Daily 
only  wins  three  points;  Sunday  only, 
two  points,  with  one  point  given  for 
each  re-order  or  transfer.  In  turn, 
the  Times  will  pay  the  carrier  $5  in 
stamps  for  40  points;  $3.50  for  35  to 
39  points;  $2.70  for  30  to  34  points;  $2 
for  25  to  29  points;  $1.40  for  20  to  24 
points;  90  cents  for  15  to  19  points; 
50  cents  for  10  to  14  points;  20  cents 
for  5  to  9  points;  and  10  cents  for  1  to 
4  points. 

■ 

NLRB  Order  to  L.  A. 
Dailies  on  Newsboys 

Washington,  D.  C.,  Jan.  19 — The 
Los  Angeles  Times  and  the  Los  An¬ 
geles  News  have  refused  to  bargain 
with  the  Los  Angeles  Newsboys  Local 
and  Industrial  Union  as  agent  of  the 
carriers,  and  Trial  Examiner  Thomas 
S.  Wilson  has  filed  an  intermediate 


Evelyn  Shuler 
Runs  Job  Office 
For  Ledger  Staff 

Out  of  the  tragic  suspension  of  the 
Philadelphia  Evening  Public  Ledger 
comes  a  dramatic  story  of  an  unselfish 
newspaper  woman,  who,  in  her  own 
hour  of  sadness  over  the  passing  of  a 
historic  daily,  turned  to  helping  others 
instead  of  worrying  about  her  own 
future. 

A  few  hours  after  the  Ledger  folded. 
Miss  Evelyn  Shuler,  the  paper’s  star 
reporter  for  many  years  and  one  of 
the  best-known  newspaperwomen  in 
the  Blast,  set  up  an  “employment  office” 
in  her  apartment.  She  began  tele¬ 
phoning  friends  to  find  jobs  for  at 
least  some  of  the  900  men  and  women 
who  had  been  thrown  out  of  work  by 
the  newspaper’s  failure. 

Miss  Shuler  believed  that  she  could 
place  a  few  former  Ledger  employes 
in  new  jobs  outside  as  well  as  inside 
the  newspaper  business.  She  thought 
she  would  keep  her  telephone  busy 
for  a  few  days  in  an  effort  to  find 
employment  for  Ledger  folk  and  then 
begin  thinking  about  her  own  plans. 

But  Miss  Shuler’s  “employment 
office”  was  still  going  strong  this  week. 
Her  two  telephones  have  been  ringing 
from  8  a.m.  to  2  a.m.  and  there  were 
no  signs  of  a  let-up. 

It  was  learned  that  more  than  260 


people  have  been  placed  in  new  jobs 
through  the  combined  efforts  of  Mist 
Shuler  and  George  Kearney,  Ledger 
Syndicate  head.  Ledger  typists  and 
stenographers  were  placed  in  similar 
jobs  outside  the  newspaper  industry. 
Some  of  them  went  into  defense 
plants. 

Truck  drivers,  printers,  reporters, 
office  boys,  were  given  jobs.  Miss 
Snuler  enlisted  the  efforts  of  John 
B.  Kelly,  who  is  in  charge  of  the 
national  “Hale  America”  program. 
He  indicated  that  some  Ledger  em¬ 
ployes  could  be  used  in  that  organ¬ 
ization. 

When  the  Federal  Civil  Service 
Commission  heard  of  Miss  Shuler's 
imique  employment  service  they  sent 
her  application  blanks  and  promised 
full  cooperation.  This  week.  Miss 
Shuler  took  a  large  group  of  Ledger 
employes  to  the  Custom  House  to  have  I 
their  applications  sworn  to  en  masse,  i 

The  job  has  become  so  extensive  ' 
that  Miss  Shuler  enlisted  several 
helpers.  They  include  Lou  Jaffe, 
Ledger  sports  writer,  Mrs.  Andrew 
McCabe,  society  editor,  Kenneth  En- 
dres,  assistant  city  editor,  Robert 
Herstam,  night  picture  editor,  and 
Betty  Hardesty,  sports  writer,  David 
Gell^rt,  makeup  editor,  and  James 
Colligan,  rewriter. 

Miss  Shuler  had  been  on  the  Ledger 
staff  for  more  than  21  years.  She 
has  covered  most  of  the  biggest  newt 
breaks  in  the  East. 


report  requesting  that  the  publishers 
be  instructed  to  act  in  accordance 
with  an  NLRB  election  in  which  the 
union  was  victorious. 

Refusal  to  bargain  was  based  on  the 
advice  of  counsel  that  the  board  has 
no  jurisdiction  over  the  publishers  in 
respect  to  their  relationship  with  their 
news  venders,  who,  it  is  asserted  are 
independent  contractors  and  not  em¬ 
ployes. 

Regulations  permit  a  period  of  30 
days  within  which  to  file  exceptions 
to  the  intermediate  report  and  20  days 
to  request  oral  argument. 

■ 

Ackerman  Praises 
South  American  Press 

Although  nearly  all  news  of  impor¬ 
tance  is  now  controlled  by  govern¬ 
ment,  there  is  not  the  “slightest 
evidence  of  journalistic  fear  in  our 
hemisphere,”  Dean  Carl  W.  Ackerman, 
of  the  Columbia  University  Graduate 
School  of  Journalism,  declares  in  a 
report  on  the  South  American  press 
received  Jan.  20  at  Columbia  from 
Buenos  Aires. 

“The  alertness  of  the  press  today  is 
one  of  the  greatest  safeguards  of  our 
Western  civilization,”  says  Dean  Ack¬ 
erman,  who  is  making  a  study  of  the 
effects  of  the  war  on  journalism  in 
Latin  America. 


Do  you  hope 
to  write  a  book 
some  day? 

Many  of  our  best  books  have  been 
written  by  working  newspaper 
people. 

I  have  been  fortunate  in  publishing 
some  of  them  — Mencken,  Shirer, 
Stowe,  Asbury,  Sayre,  Haskell,  Jim 
Cain,  Gallico,  among  others. 

If  you  have  an  idea  for  a  book  and 
would  like  to  discuss  it  with  me, 
please  consider  this  an  invitation  to 
get  in  touch  with  me. 


BORZOI 


ALFRED  A.  KNOPF 
’501  Madison  Avenue,  New  York 


OR  JANUARY  2  4.  1942 
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If  you  lived  in  Southern  California, 
you,  too,  would  read  the  .  *  . 

LOS  ANGELES  TIMES 
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EDITOR  &  PUBLISHE 
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*  E  D  I 


NO  CURB  ON  OPINION! 

SOMEBODY  SLIPPED  badly  when  an  order 
was  issued  withholding  from  the  mails  an 
entire  issue  of  the  Townsend  National  Weekly, 
pending  the  examination  of  an  editorial  by  the 
Solicitor  of  the  Post  Office  Department.  It  is 
to  be  hoped  that  that  mistake  will  not  be  re¬ 
peated.  Press  and  people  alike  have  accepted 
a  censorship  of  news  that  might  be  of  value  to 
cur  enemies;  they  have  not  abdicated  an  iota  of 
the  free  press  right  to  criticize  government  poli¬ 
cies  or  their  execution. 

While  the  Townsend  old-age  pension  plan  has 
always  looked  to  us  like  economic  insanity,  there 
isn’t  the  shadow  of  a  doubt  that  Dr.  Townsend 
and  his  followers  have  the  right  to  atlvocate  and 
fight  for  it,  so  long  as  they  violate  no  laws.  And 
Editor  &  Pi^lisher  will  fight  for  the  mainten¬ 
ance  of  that  right,  regardless  of  our  disbelief  in 
the  cult’s  credo. 

The  fact  that  two  disgruntled  members  of  the 
.\merican  Newspaper  Guild  could  wield  sufficient 
influence  to  have  the  pajier  held  out  of  the 
mails,  on  their  tip  to  Federal  authorities  that  an 
editorial  was  to  be  published  in  critici.sm  of  gov¬ 
ernment  financial  policies,  is  highly  interesting.  It 
is  illustrative  again  of  the  cockeyed  ethics  and 
the  wrynecked  attitude  toward  employers  that  is 
the  hallmark  of  some  Guild  elements.  “Win  or 
ruin”  is  their  watchword.  In  vengeance  for  a 
private  grievance,  these  two  informers  w’ere 
ready  to  jeopardize  one  of  the  fundamental  at¬ 
tributes  of  democratic  life — the  right  to  express 
an  honest  opinion  in  print.  Fortunately,  the  Post 
Office  Solicitor  found  no  ground  for  action.  It 
must  be  the  sincere  wish  of  every  American  that 
he  will  find  no  ground  in  future,  where  the  expres¬ 
sion  of  opinion  concerns  public  matters  and  does 
not  transgress  laws  against  sedition  or  decency. 

THAT  BIRMINGHAM  STRIKE 

FOR  THREE  MONTHS  last  year  the  people  of 

Birmingham,  Ala.,  were  deprived  of  the  ser¬ 
vices  of  the  Post  by  a  strike  of  the  American 
Newspaper  Guild’s  local  unit.  Several  score  em¬ 
ployes  who  were  not  involved  in  the  strike  lost 
their  right  to  work  and  their  wages  for  the  period 
of  the  walkout.  The  publishing  company  was 
compelled  to  engage  in  costly  litigation  and  stig¬ 
matized  as  an  alleged  violator  of  the  law  and  as 
an  oppressor  of  its  employes.  The  major  issue 
of  the  strike  was  the  Guild  shop — not  wages,  not 
hours,  not  working  conditions,  but  a  union  mo¬ 
nopoly  of  employment.  That  demand  was  not 
won  by  the  Guild  in  the  strike  settlement.  It 
was  a  bad  piece  of  work  by  and  for  the  Guild, 
at  best,  and  the  facts  which  have  now  come  to 
light  merit  the  attention  of  all  newspaper  people. 

The  strike  has  now  been  called  “unconstitu¬ 
tional”  by  the  Guild’s  International  Executive 
Board.  It  was  voted  by  30  employes,  at  least 
18  of  whom  were  not  eligible  to  vote  under  Guild 
rules,  according  to  Jan.  15  Guild  Reporter.  Four 
persons  who  voted  for  the  strike  and  who  re¬ 
ceived  Guild  strike  benefits  for  the  duration  were 
not  even  members.  The  lEB,  after  reviewing 
these  sorry  facts,  dismissed  the  resident  organizer 
who  had  organized  and  directed  the  strike. 

The  international  board  is  to  be  commended 
for  its  promptness  and  candor  in  cleaning  up  the 
mess  and  making  the  facts  public.  We  hope  its 
action  is  a  sign  that  the  Guild  is  at  last  growing 
up  and  putting  behind  it  the  irresponsible  wreck¬ 
ing  policies  that  have  too  often  been  followed  in 
the  past.  There  can  be  no  permanent  gain  for 
any  union  by  destructive  strike  tactics  and 
.smearing  the  reputation  of  newspapers  upon  which 
its  members  depend  for  their  livelihood. 


Let  your  light  so  shine  before  men,  that  they  may- 
see  your  good  works,  and  glorify  your  Father  which 
is  in  Heaven. — St.  Matthew,  V.  16. 


CASUALTY  USTS 

WITH  THE  increa.sing  participation  of  American 
forces  in  a  war  that  circles  the  globe,  the  War 
Department  and  the  newspapers  may  soon  face 
the  tragic  necessity  of  publishing  large  lists  of 
battle  casualties.  To  date,  in  our  opinion,  there 
has  lieen  considerable  confusion  of  thought  on 
this  important  .subject,  in  contra.st  to  the  firm 
policy  under  which  it  was  handled  in  1917-1919. 

In  that  war,  the  government  notified  the  next 
of  kin  by  telegraph  of  the  soldier’s  injury  or 
death,  which  is  also  the  present  policy.  The  com¬ 
munity  was  notified  through  the  newspapers,  as 
soon  as  pos.sible  after  word  had  been  sent  to  the 
family.  Lists  were  telegraphed  daily  from  Wash¬ 
ington  to  the  jxistmasters  at  Chicago  and  San 
Francisco,  and  these  officials,  working  w'ith  the 
Government  Printing  Office  at  Wa.shington,  fur- 
ni.shed  them  to  the  press  associations,  which 
served  their  members  and  clients  by  mail. 
Franked  env'clopes  for  this  purpose  were  fur¬ 
nished  by  the  Army  quartermaster.  Lists  were 
divided  into  equal  numbers  of  names  for  morn¬ 
ing  and  evening  publication,  and  the  entire  coun¬ 
try  w  as  covered  within  five  days  after  the  names 
were  released  by  the  Adjutant  General’s  office. 

It  was  a  tremendous  task  and  it  received  the 
expert  handling  that  it  required.  Many  metro¬ 
politan  newspapers  published  the  names  in  all  of 
the  major  classifications,  and  it  was  reported  by 
Editor  &  Publisher  in  1919  that  the  New  York 
Sun  (then  a  morning  paper)  printed  every-  name 
that  the  War  Department  released,  even  the  cor¬ 
rections  and  changes  of  status  that  came  with  the 
clearing  up  of  unit  records  after  the  Armistice. 

The  newspajicrs  are  ready  again  for  this  solemn 
duty,  and  we  have  no  doubt  that  they  will  co- 
ojierate  with  the  resjxmsible  government  depart¬ 
ments  in  the  formation  of  rules  that  will  permit 
the  newspapers  to  function  normally  and  at  the 
same  time  protect  every  public  interest. 

NEWS  BY  INDIRECTION 

A  PIECE  of  important  news  reached  the  country 
the  other  night  by  as  casual  and  roundabout 
a  process  as  one  could  imagine.  The  Pan-Ameri¬ 
can  Coffee  Bureau  is  sponsor  for  Mrs.  Franklin 
D.  Roosevelt  on  a  Sunday  evening  broadcast,  and 
the  First  Lady,  in  addition  to  her  own  remarks, 
usually  has  a  guest  speaker.  Last  Sunday  her 
guest  was  Secretary  of  Agriculture  Wickard,  who 
broke  the  news  to  the  radio  audience  that  the 
country  would  face  a  serious  shortage  of  sugar 
and  certain  fats  by  the  end  of  1942. 

In  all  candor,  we  believe  that  that  information 
is  important  enough  to  have  come  officially  from 
the  Secretary’s  office  in  Washington,  with  oppor¬ 
tunity  for  the  correspondents  to  work  out  the 
many  ramifications  that  the  announcement  sug¬ 
gests.  It  was  information  that  touches  every 
household  and  it  deserved  far  more  considered 
treatment  than  it  received  as  an  incidental  re¬ 
mark  in  a  commercial  radio  program. 

That  latter  phase  appears  to  us,  too,  as  a 
departure  from  the  proprieties  of  government.  A 
member  of  the  President’s  Cabinet  should  speak 
on  his  own  authority  on  matters  relating  to  his 
office,  and  not  by  courtesy  of  any  sponsor. 
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CANADIAN  WAR  ADVERTISING  Presidei 

ALL  FORMS  OF  MEDIA  will  be  used  by  ti 
Dominion  of  Canada  to  advertise  its  .secon  nent  P 
Victory  Loan,  bepnning  in  about  two  weeks,  u  i  hea 
the  organization  for  the  task  may  offer  son  Chic  a 
u.seful  ideas  for  similar  efforts  by  the  U.  S.  A. 

Twenty-three  Canadian  advertising  agenda  ^  * 

formed  as  the  War  Finance  Advertising  Grouj  * 
prepared  the  campaign,  which  will  begin  FA.  fijminn 
in  daily  and  weekly  newspapers.  Creative  u  discrim 
copy  committees  handle  the  schedules  for  at  mployi 
class  of  media,  which  are  also  repre.sented  by  the 
own  committees.  Media  executives  and  agenc 
men  compose  a  lifuson  committee  which  mii  ^ 
tains  contact  with  the  Minister  of  Finance,  mami  1 
It  looks  like  a  simple  effective  set-up  whlc  prank 
makes  available  to  the  government  the  most  o  Bssgor 
jicrt  talent  in  advertising.  Canada’s  experifa  fresider 
with  government  advertising,  probably  l)ecaii!  f'chlish, 
of  this  hearty  co-o|)eration,  lias  been  mo.st  grati 
fying,  especially  in  the  matter  of  loans.  Tbe  at 
verti.sing  cost,  in  proportion  to  the  amounts  rai*  aj,y^  op 
has  been  less  than  half  of  1  per  cent.  iHe  an< 

While  the  United  States  has  hardly  begun  il  lent;  G 
war  finance  effort,  it  appears  to  Editor  &  Pn  sector 
LisHER  that  there  has  b^n  considerable  lost  m 
tion  and  waste  in  our  procedure  to  date.  In  ti 
face  of  a  drive  for  economy  of  white  paper,  ti  . 
Treasury  has  relied  largely  upon  circulars  forti  gj 
promotion  of  Defense  Bonds  and  Stamps,  adiiii  [Tenn.) 
to  the  immense  pile  of  printed  matter  that  lil  Iresed 
the  waste  basket  in  most  homes  and  offices.  D  F.  A. 
rect  mail,  of  course,  has  its  place  in  an  omnib  1 
adverti.sing  plan,  but  it  .simply  cannot  do  ti 
war  finance  job  that  Uncle  Sam  faces.  We  hof  ^ 
that  fact  gets  home  soon  to  the  people  in  ti 
Treasury,  and  in  all  other  government  dep^t 
ments  which  have  a  message  to  place  before  d  6  as  a 
public.  There  is  no  advertising  ta.sk  lieyond  t!  rom  ■  t 
powers  of  the  magnificent  machinery  that  tl  ^ike,  C 
-American  newspaper  and  advertising  agei)jlE.P. 
structure  represents — but  it  must  be  used  Intf®«^k 
gently.  Canada  has  shown  the  way. 
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UNEVEN  CENSORSHIP 

CONTROL  OF  THE  FLOW  of  news  affectbl^ide 


military  and  naval  operations  is  a  job  'C 


calls  for  experience,  cool  judgment,  and  tact  a 
the  part  of  the  censors,  and  it  is  not  .surprisin  lected 
that  these  qualities  have  shown  up  with  wi'i  p  y 
variation  in  the  opening  days  of  the  war.  f  the 
Last  week,  for  instance,  the  Coast  Guard  n 


ffas  v( 


IKirted  the  sinking  of  a  ship  off  Long  Island, 
ing  that  one  of  its  planes  had  dropped  food 
whiskey  to  a  boatload  of  the  crew  survivors.  Bw 
the  Navy,  of  which  the  Coast  Guard  is  a  P^JhchnK 
denied  all  knowledge  of  the  incident  for  a  wMront  i 
day,  and  a  week  later  had  given  the  press 
beyond  confirmation  of  the  sinking.  f  ^ 

On  the  West  Coast,  the  Army  public 
tions  officers  incurred  newspaper  displeasure 
conduct  which  seems,  at  a  charitable  rating,  Ca 


pid.  A  balloon  broke  hxise  over  Seattle  anu‘^ype 

«4ii. 


dragging  cable  cut  municipal  and  private 
lines,  paralyzing  street  car  traffic,  tying  up  4  Paul 

vators,  etc.  The  fact  of  the  blackout  was 

„  ,  .  _ _  (-frmur 


to  all,  but  the  afternoon  newspapers  were 


bidden  by  the  local  censor  to  mention  the  r 


Later  in  the  evening,  the  censor  allowed  the  '•jovey, 
to  be  disclosed  in  a  radio  broadcast  and  thai«  ij, 
leased  them  for  morning  paper  publication,  Ify'-erl 
ing  the  evening  paper  editors  with  very  red  1“ 

We  suggest  that  the  censors  be  guided 
major  consideration — will  publication  help  ^  __ 
enemy?  Unless  that  question  can  be 
answered  in  the  affirmative,  there  is  no  reason '■jj  ^ 
forbidding  publication.  ||er  oi 
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personal 

mention 


SING 

by  11 

I  SfCOB 


jjjAllK  ETHRIDGE,  general  man- 
Louisville  Courier-Journal  and 
IroMit  presided  as  chairman  of  the 
Preident’s  Com- 


Mrs.  Stella  I.  Mann,  is  president  of  the 
Tribune  company.  Johnson  an- 
noimced  that  he  has  accepted  appoint¬ 
ment  as  hospital  administrator  for  the 
Bismarck  Evangelical  Hospital  and 
will  take  over  his  new  position  on  or 
before  Feb.  1.  He  has  been  associated 
with  the  Tribune  19  years. 


FOLKS  WORTH 
KNOWING 


NEWSPAPER  work  and  music  seem 
to  be  poles  apart,  but  Phil  Buxton, 
state  editor  of  the  Camden  (N.  J.) 


mittee  on  Fair 
m  p  1  o  y  - 
loent  Practice  at 
hearing 


er  sonJchicago  this 


S.A. 


«ek.  Purpose 
d  the  committee 


means  of 
>  Fd).  (liminating  racial 
Live  u  discrunination  in 
for  tk  anployment. 
jjy  Louis  H.  Bnish, 


Joseph  R.  Greenaway,  general  ad- 

*  *  ^ ^ 

vertising  manager  of  the  old  Roches-  does  w<m  in  botli 
ter  (N.  Y.)  Journal,  has  become  man-  ganiM.  He  knows 
ager  of  the  advertising  department  of  South  Jersey  like 
the  Batavia  (N.  Y.)  Daily  News.  Mr.  ®  book,  not  only 
Greenaway  has  had  20  years  of  ad-  from  yeare  of  ex- 
vertising  experience,  including  15  penence  m  read- 
years  with  Rochester  newspapers.  In 

1937,  he  became  manager  of  the  from  leamng 

Rochester  office  of  Prudden,  King  &  ^  dance  band  in 

Prudden,  New  York  city  special  rep-  m  o  s  t  o  f  the 
resentatives.  towns  in  his  ter- 

Ben  B.  Humphries,  circulation  em-  band 

,  ^  .  ...  .1  has  been  re- 

% 

Brush-  Ethridge 

,  Moore  Newspa- 

®  pers,  celebrated  his  70th  birthday  in 
tnce.  uiami  Beach,  Fla.,  Jan.  24. 
ip  whi?  i^jnk  L.  Ames,  business  manager, 
most  0  Bmpor  (Me.)  Daily  News,  was  chosen 
speriflK  wsident  of  the  Maine  Newspaper 
1,^,  Publishers’  Association  at  its  annual 
(ting  in  Augusta,  Me.,  last  week, 
lers  elected  were:  Milton  Kimball, 

,  _ptroller,  Gannett  Publishing  Com- 
ts  raI<rAa,y^  operators  of  the  Portland,  Water- 
]5le  and  Kennebec  papers,  vice-presi- 
begun  il  lent;  George  W.  Bridgman,  managing 
,  4  Pf,  lirector,  Biddeford  Journal,  secretary 
lostm  Frank  S.  Hoy,  busi- 

.  ,  MS  manager,  Lewiston  Sun-Joumal, 
itasurer. 

aper,  ts  E^och  Brown,  vice-president 
rs  for  ti  general  manager  of  Memphis 
IS,  addii  Tenn.)  Publishing  Co.  Jan.  14  ad- 
that  U  Messed  the  Memphis  Kiwanis  Club, 
[ices.  D  F.  A.  Miller,  president  and  editor, 
omnils  Bend  (Ind.)  Tribune,  has  been 

j  Jq  tj  lected  a  vice-president  of  the  In- 
We  hd  Historical  society. 

1  •  ji  M.  N.  Dodson,  editor  and  publisher, 

'  ,  Voy  (Ala.)  Messenger,  qualified  with 

(lepir  ((jgtary  of  State  John  Brandon  Jan. 
jefore  u  5  jj  j  candidate  for  the  State  Senate 
yond  ti  rom  •  the  25th  District,  comprising 
that  H  *ike,  (Coffee  and  Crenshaw  coimties. 

5  agtK  Z.  P.  Boyle,  publisher.  Oil  City  (Pa.) 
;ed  intd  krriefe  and  Blizzord,  was  recently 
ilected  a  director  of  the  Oil  City 
trust  Co. 

I  William  Butler,  business  manager, 
IP  lolland  Sentinel,  Jan.  16  was  elected 
i  affectis  '^sident  of  the  Michigan  League  of 
•  1  ,1,  lome  Dailies  at  a  meeting  held  in 
^  ^  irand  Rapids.  Philip  T.  Rich,  editor 
id  tact  a  {  jjjg  Midland  Daily  News,  was 
.surpn.^  lected  vice-president, 
with  D.  W.  Grandon,  veteran  publisher 
aar.  f  the  Sterling  (Ill.)  Daily  Gazette 
Guard  r  "d  the  La  Salle  (Ill.)  Post-Tribune, 
,  j  ^  'as  voted  “Sterling’s  most  valuable 

I  t  j  n  during  1941”  by  the  Rotary 
1  food  an 

John  Stewart  Bryan,  president  of 
IS  a  ptf  lichmond  Newspapers,  Inc.,  and  pres- 
or  a  ww  ient  of  the  College  of  William  and 
press  ®ary,  was  awarded  the  annual  medal 
[  the  Society  of  Virginians  of  Mary- 

bl‘  rrl* 

1*  b  Harte,  Texas  publisher,  and 

^  Irs.  Harte  left  San  Angelo  last  week 
rating)  ir  California  where  Mr.  Harte  will 
tie  and'l  ecuperate  from  an  illness  of  last 
krate  po** 

ng  up  ^  Foul  W.  Bittinger,  editor  and  pub- 
vas  eiidd  ^her,  Plymouth.  (Mass.)  Old  Colony 
were  f*  has  been  named  a  member 

iVip  c»in  *^lhree  man  Plymouth  automobile 
I  ,  ^  rationing  board.  Carlton  D. 

Tyt'oy,  editor,  Beverly  (Mass.)  Times, 
ltd  theny  been  named  a  member  of  the 
atioDi  l<*Jcverly  tire  board, 
y  red 
ded  by 
1  help 
be 

3  reason 


Times,  and  P.  O.  Allison,  mechanical 
department,  have  been  elected  direc¬ 
tors  of  the  Asheville  (N.  C.)  Citizen- 
Times  Credit  Union. 

William  J.  Hay  has  been  named 
national  advertising  manager  of  the 
Passaic  (N.  J.)  Herald-News  by 
Charles  W.  Detweiler,  advertising  di¬ 
rector. 

Mrs.  Mary  Murphy,  assistant  trea¬ 
surer  and  office  manager  of  the 
Springfield  (Mass.)  Daily  News,  has 
resign^.  Her  plans  for  the  future 
are  not  definite. 

In  The  Editorial  Rooms 

HAROLD  E.  Swisher,  managing  edi¬ 
tor  of  the  Hollywood  (Cal.)  Citi- 
zen-News,  left  the  paper  recently  and 
has  joined  the  Warner  Bros,  studio 
publicity  department.  He  was  with 
the  Citizen-News  14  years.  His  duties 
have  been  absorbed  by  Harlan  G. 
Palmer,  editor  and  publisher,  and 
Harold  Hubbard,  city  editor.  J.  R. 
Tobin,  classified  manager,  George  D. 
Wlieeler,  auto  editor,  and  Floyd 
Simonton,  reporter,  also  have  left  the 
staff. 

Kyle  Palmer,  political  editor  of  the 
Los  Angeles  Times,  has  been  assigned 
to  Washington,  where  he  will  direct 
the  activities  of  the  Times  staff  in 
the  national  capital. 

Raymond  A.  McConnell,  Jr.,  on  the 
editorial  staff  of  the  Lincoln  (Neb.) 
Journal  for  the  past  five  years,  has 
been  named  managing  editor,  taking 
over  part  of  the  duties  of  Frank  L. 
Williams,  managing  editor  and  editor 
since  1928.  Mr.  Williams,  who  has 
been  on  the  Journal  staff  since  1898, 
will  continue  as  editor. 

Lovelace  Eve,  editor  of  the  Ameri- 


cruited 

workers 


from 


Phil  Burton 


dustrial  plants  and  all  the  players 
have  taken  up  music  for  the  fun  of  it. 
Buxton,  himself,  said  he  gave  up  beer¬ 
drinking,  poker-playing  and  golf  to 
find  a  better  form  of  relaxation  in 
music. 

However,  he  says  that  an  avocation 
has  its  worries.  One,  his  best  trum- 
piet  player  works  in  a  powder  plant. 
Every  now  and  then  the  place  has  an 
explosion  and  Buxton  spends  many 
nervous  moments  looking  over  state 
copy  when  that  happens  to  see  if  his 
trumpet  player  is  listed.  Buxton 
learned  much  about  the  newspaper 
business  from  his  father,  the  late 
Henry  Buxton,  who  worked  as  a  re¬ 
porter  on  virtually  all  of  the  Phila¬ 
delphia  newspapers.  The  state  edi¬ 
tor,  39,  is  married  and  is  the  father 
of  two  sons. 


cus  (Ga.)  News  and  former  publisher 
of  the  Americas  Times-Recorder,  has 
resigned  to  accept  a  position  with  the 
Federal  Crop  Insurance  Corporation, 
with  headquarters  in  Washington. 

Fred  Cruice,  telegraph  editor,  Re¬ 
gina  (Sask.)  Leader-Post,  has  ac¬ 
cepted  a  post  as  field  representative 
in  Saskatchewan  for  the  War-Time 
prices  and  Trades  Board.  His  place 
on  the  telegraph  desk  has  been  taken 
by  H.  H.  Kritzwiser  who  previously 
handled  general  assignments. 

Virginius  Dabtiey,  editor,  Richmond 
(Va.)  Times-Dispatch,  has  been  ap¬ 
pointed  to  the  advisory  council  of  the 
department  of  history  at  Princeton 
University. 

William  E.  Barksdale,  for  five  years 
state  editor  of  the  Jackson  (Miss.) 
Clarion-Ledger  and  formerly  with  the 
Continued  on  next  page 


Ih  The  Business  Oiiice 


'*'*Jrchie 


O.  JOHNSON  has  resigned 
vice-president  and  general  man- 
lltt  of  the  Bismarck  (N.  D.)  Tribune, 


A  UNIQUE  COLUMN  —  A  GREAT  SUCCESS 

Jack  Lait,  Jr.  and  Lee  Mortimer  cover  both 
Hollywood  and  Broadway  in  their  daily  column 

“Hollywood-Broadway” 

(the  whole  amusement  word) 

PRESS  ALLIANCE,  INC. 

235  East  45th  Street, 

New  York  City 


begins  a 
brilliant, 
breathless 
new  daily 
sequence 
February  2 

Timely  as  a  war-news  flash  is  the 
next  forthcoming  sequence  of 
Edgar  Rice  Burroughs’s  TARZAN 
daily  strip. 

To  thwart  a  U-boat  attack  upon  a 
U.  S.  warship  patrolling  tropic 
waters,  Tarzan  tackles  the  torpedo, 
turns  it  back  upon  the  submarine 
— only  to  face  death  from  a  depth- 
bomb  from  tbe  vessel  he  seeks  to 
save. 

This  is  the  opening  episode  of  a 
story  that  will  keep  TARZAN 
readers  open-mounted  with  excite¬ 
ment. 

Advance  proofs  are  just  off  the 
press.  Would  you  like  us  to  send 
them  to  you? 

FE ATU  R  E 
SYNDICATE 

220  EAST  42nd  STREET 
I  NEW  YORK  CITY 


EDITOR 


P  U  B  L  I  S  HE] 


Dean  Walde,  managing  editor  St.  Don  Donaghey,  who  writes  a  sports  signed  to  become  a  field  man  for  ti. 

PERSONAL  Joseph,  (Mo..)  Gazette,  has  been  column  for  the  Phtlodelphta  Eo^ng  American  Aberd^n- Angus  Bre«fe 

named  a  member  of  the  Buchanan  Association  m  Chicago. 

MENTION  County  tire  rationing  board.  C.  Doyle,”  has  been  elected  president  jack  Douglas,  sports  writer,  Bs 

co««nu.<I /rom  27  Floyd  McCrock.n,  general  assign-  ^  Smy  DMy  Hi^M 

_ _  Y-earnrai-fsar  C/iei  D.onn  rrnM  Associstion.  He  succeeds  Cy  Peter-  added  as  courthouse  reporter  by  fc 

Hattiesburg  (Miss.)  American  has  Union,  hiT  been  loaned  by  his  paper  columnist,  Philadelphia  San  Angelo  (Tex.)  Standard-T«« 

Wn  appoin^  actant  manager  of  to  sei^e  as  public  ^ir^-  Charles  McMahon  has  been  named  J^eJ;^harbSrLSe?r*nS 

the  Jackson  Chamber  of  Commerce.  tor  of  the  citys  civihan  defense  Cleveland  Bureau  manager  of  the  wire  ;ditor.  sn  a  as 

Ed  SpiU,  former  news  editor  of  the  council.  United  Press,  succeeding  Richard  MoTov  ednitnrial 

San  Antonio  Express,  has  been  made  Miss  Virginia  Alvey  has  resigned  Blackburn  who  has  been  transferred  ritiJiyn  u 

assistant  managing  editor;  Ted  Welty,  as  San  Antonio  Evening  News  society  to  the  Washington  Bureau.  k^' 

former  city  editor,  became  news  edi-  editor  to  be  vred  Feb.  7  to  Lieut  Eu-  p  ,  r-uAin  formerly  of  the  Citizen  bus- 

tor,  and  J.  B.  Cross,  former  assistant  gene  G.  Carrington.  They  wiU  reside  rLTlrf  ness  office,  are  the  parents  of  a  daugh. 

..If,.  L  w;„v,s*o  moiif editor  of  the  Cincinnati  Enquirer  di-  ter,  Susan  Lee,  bom  Jan.  9. 

city  editor,  was  named  city  editor.  m  Wichita  Falls,  Tex.  ^  column,  “Lend  Me  Your  _ 

Tomme  Call,  former  editorial  writer  Betty  Jean  Lytle  has  joined  the  Ears”.  For  the  past  12  years  he  has  W*V.  TV.  r*  1  ~ 

on  the  Tyler  (Tex.)  Courier-Times  Evening  News  society  staff.  been  a  broadcaster  for  Station  WCPO  _ Wltll  llie  ^^OlOTS 

and  Telegraph,  has  joined  the  San  Edwin  J.  Paxton,  Jr.,  associate  edi-  at  CincinnatL  nrrTTAPn  roRMTQH  Iri  IUZZ 

Antonio  Express-Evening  News  in  a  tor  of  the  Sun-Democrat,  was  named  Roy  Crouch  has  resigned  from  the  af  tVia  Vn-i-  S 

similar  canacitv.  He  is  beine  sue-  iU-  lu.,..,.  .,,^.>,.4^  ciiy  eauor  ai  me  r/ew  lorn  Ual] 


wire  editor. 

Edwin  McCoy,  edoitorial  depart, 
ment,  Columbus  Citizen,  and  Ifc 
McCoy,  formerly  of  the  Citizen  bus 


With  The  Colors 


similar  capacity.  He  is  being  sue-  the  outstanding  young  man  in  Pad-  San  Antonio  Evening  News  sports  ' 

ceed^  at  Tyler  by  Heber  Coffey,  who  ypah  during  1941  by  the  Junior  Cham-  staff  to  become  a  clerk  in  the  Federal  NelSort  R  £^^5 

has  been  on  the  Express  reportorial  ber  of  Commerce.  He  is  the  son  of  E.  Bureau  of  Investigation  office  at  i^ewpon,  n.  i.,  jan.  j 


EDITOR  &  PUBLISHER 

Every  Saturday  Since  18S4 


oer  oi  ^ommerctf.  me  is  uie  soil  ui  Jii.  ouxeau  ui  xiiv«;su{$ciuuii  uiiiotf  ai  rranreMin  /«1oec 

J.  Paxton,  Sr.,  publisher  of  the  Sun-  Houston.  ^ 

Democrat,  and  has  been  connected  George  Dorsey,  formerly  of  Los  Malcolm  Bmdy,  mty  i 

with  the  paper  for  the  last  11  years.  Angeles,  has  joined  the  San  Antonio  Steubenville  (Ohio)  Herald-Star,  ( 

Baker  Marsh,  copyreader.  New  Evening  News  reportorial  staff.  Jf^ed  for  fte  sea 

/V.1 _ u’  _  AV _  _ _ _ _  ^  eight  months.  He  was 


Orleans  Item,  has  left  to  join  the  Eddie  Butler,  Akron  Beacon  Jour-  Vo 

copydesk  of  the  Chicago  Sun.  nal  _^rts  writer,  has  been  elected  IJ  ^ 


lltla  Patented,  Rmttered  Qjatenti  Copyrighted- 

t»e  ed^r  a^^BLlSHER  Inc.  ^j^^rtising  of  the  book  page  of  the  succeeaing  r^eyes  ueecn  ot  me  PhUip  Hagert;  “mlirdeTkl] 

Boston  Suri^y  Post  has  been  made  Sunday  staffi  ,  e,.  the  same  paper,  has  enlisted  in  !h 

Rongar  U.  Bnown,  Srerrury  garden  editor,  succeeding  William  Bradley  Owens  fomierly  of  the  ^oast  Guard.  William  Brush  an 

CeiurclOJUts:  Burke  who  has  resigned  to  accept  Pittsburgh  Press,  has  joined  the  copy  Marshall  Bereer  of  the  news  de-T- 

Seventwnth  Floor Timei Twer  a  similar  position  with  the  New  York  desk  of  the  Utica  (N.  Y.)  Press,  and  tVio  Armv 

42nd  Street  end  Broadway.  New  York  Gty,  N.  Y.  m.  ^  Tame«  A  Williotn^T,  IccU  "lent,  have  joined  the  Army.  EdTt- 

n  onco  Tncjhliii'  oftee  J  -jnM  ^  '  4  4  -4.  J-*  e  *1.  ’  T  °  Freeman,  news  cameraman,  has  joine 

BRyant  0-3052,  3053  3054,  3055  and  3056  Sports  Editor  Fred  Maly  of  the  San  “ty  editor  of  the  Jamestown  (N.  Marine  Corps 

A  NEwsrAgEn  roit  Masem  or  NEw,yAyEa8_  j^ntovio  Evening  News  and  Mrs.  Maly  Y  >  fost,  has  joined  the  copy  desk  ,  , 

AETmtm  T.  Ro.^  Waeeew  U  Bass.^  ^  narents  of  a  daughter  born  ^^e  Utica  (N.  Y.)  Observer-  West,  former  Chu^ 

Edrtor;  Robeet  U.  Beown  Alnar  Edtior;  are  me  parents  OI  a  oaugnier  nom  q.  .  ,  Herald- American  staff  photograpir 

Waitee  E.  SCHKEIDEE,  Aisotxau  Edaor;  Steehen  Jan.  18.  uispaicn. 

J.  Mohcbac,  Ricbaed  M.  Doeie,  Jacb  Price,  1  oa  1  1  raTc*  Connie  Heffeman  snorts  writer  discharged  from  Camp  Croft  Spo*.^ 

Mrs.  S.  L.  Dare,  LibrerUn. _  Merryle  Stanley  Rukeyser,  INS  aiu”^,  ’  irt  burg,  S.  C.,  several  months  ago  k 

James  Wrioht  Brown,  Jr.,  Piii/u*«';  Charles  T-  economic  commentator,  spoke  at  three  x.j  i  tmes- union,  IS  re-  ^ause  he  was  above  28  years  of  «e 

»>  Milwaukee,  Jan.  20-21,  “  appendieilw  ep-  ^een  reealled  to  service.  S.* 

George  H.  Strate,  Circulttion  Manattr;  Louis  A-  on  the  effect  of  current  economic  »;rauon.  Operating  a  phiifc 

Fontaine,  Cto/t^d  Manager;  John  Johnson,  events  on  American  business.  Careers,  Robert  B.  Swisher,  farm  editor,  graphic  studio  in  Spartanburg  sine 
SSm  TrBureau.  General  Press  Associa-  investments  and  prospects  under  the  Augusta  (Ga  )  Herald  has  h^n  chosen  leaving  army  service. 

TION,  jAMEij.  Butler  And  George  H.  Manning,  theme  American  Industry  m  Khaki.”  to  receive  the  award  of  the  Junior  Woinh  H  Maior  Tr  former  eenm 
Ir..  1378  Ntttivn^  Press  Club  BUg.,  Telephone  The  groups  were  the  Milwaukee  Ro-  Chamber  of  Commerce  as  Ae  young  _„c:„™„„4'  ,.or,ir4lr  Wnn<,n,i  nu,  tus 

.ary  Club,  Wisconsin  Bankers  As-  man  pcrf„n.ing  outslanding  servij 

r;Sic“X“  A.S.m”?'  L  mepo  (Cal)  stationed  .»ilh  . he  public  rclall.«* 

Harrt  K.  Blace,  j/drErtwiBE  REPfdjmiAittw.  _  „  .'^.r  ^  ^  fice,  Carlisle  Barracks,  Carlisle,  Pi 

Paeific  Coast  Correspondents:  Campbell  Watson.  Travis  K.  Hedrick,  formerly  of  the  Tribunc-Sun  police  reporter,  and  Mrs.  p  J  J  J  Vicarel  wk 

2132 Dwfry SifPrtjBerkeley, CrI., Telephone, Thorn-  Chattanooga  (Tenn.)  Times,  has  re-  Ribbel  announce  the  birth  of  a  son  i _ i _ _ i.; _ „« a 

W.11  55571  Ken  ‘Tatlor,  1215  North  Hobart  Boul,  "  manaainff  editor  of  the  Jan  13  Working  press  rooms  of  ttl 

Los  Angeles,  Telephone,  Hempstead  5722. _  editor  Of  the  •  Youngstown  (O.)  Vindicator,  hw 

Paci/u  Coast  Advertising  Representatives:  Duncan  A.  Hosiery  Worker,  official  Organ  of  the  Aubrey  L.  Thomas,  former  rewrite-  enlisted  in  the  air  corps  and  havebea 
wSi39f  .WHuiP®B^fE^t“rp;J:‘te  °*i  P^i*«dclphia  Erening  Public  inducted  at  Fort  Hayes,  Columbus 

has  joined  the  staff  of  the  ^aldo  Neihnhr.  former  nivht  telt 


Jack  Wilson  formerly  in  charge  of  president  of  the  Akron  Newspaper  ^ich®ider,  circulation  sta 

dvertising  of’ the  book  page  of  the  Guild,  succeeding  Keyes  Beech  of  the 


General  OJiees: 

Seventeenth  Floor  Timet  Tower 


Scott,  Mills  Building,  i 
Sutter  1393;  and  Philip 
Building,  Lot  Angeles,  Ti 


London  OfUe:  Vera  Chanpler,  44  Gr,nth.m  Ro.d'.  Washington  to  do  publidty  work  Baltimore  Sun. 


LutolU  Beds,  London,  England. _  With  the 

Display  Advertiring  retet  effective  Dec.  1,  19^  Committee. 
8^  per  agate  line  or  series  of  insertions  at  follows;  rr  TUT  TLT 
,  iLinetl  1  |  6  1  13  I  26  i  52  I 


Waldo  Neibuhr,  former  night  tele 
graph  editor  of  the  Seen  Angelo  (Tel 


with  tViP  nil  Wnrlrprs’  nronnipino  w  -  giapn  euitor  OI  me  oem  Angeu)  u 

Committee  Flint,  Youngstown  (O.)  Vtn-  Standard-Times,  has  resigned  to 


dicator  columnist  and  ^  WFMJ  com-  come  yeoman,  second  class  in  reenS' 


c  per  ggtlE;  W  AaaiPSi.a  wvpaaw  Rvtaw.w.  _  __  __  .  afa  a  -  - -  -  YdJAlACIAia  ^1000  Ali 

Lines  1  6  13  26  52  K  M  McClmtock  veteran  reporter  mentetor,  and  Mrs.  Flint  announced  ing  office  of  Navy.  Dave  Shanks,  Jr 

Sizes  Agate  Time  Timet  Timet  Timet  Timet  Of  Okalhoma  political  affairs,  has  been  the  birth  of  a  son  recently.  only  recently  elevated  to  post  of  liff' 

P.W.  A7P  1275  12.34  1220  t206  S182  named  as  Washington  correspondent  Samuel  S.  Schwab  Siindav  Arli+nr  .Qteclr  edifnr  i«  recieminer  te  enlist  il 


Page  672  $275  $234  $220  $206  $182 
WPage  336  154  131  123  116  103 
KPage  168  85  72*  68*  64*  57 

li  Page  84  55  47*  44*  41*  37 


or  uixainoma  poimcai  anairs,  nas  ^n  the  birth  of  a  son  recently.  only  recently  elevated  to  post  of  livf 

name  as  as  mg  on  correspondent  Samuel  S.  Schwab,  Sunday  editor,  stock  editor,  is  resigning  to  enlist  i 

Philadelphia  Inquirer,  is  recuperating  the  Army  at  Fort  Sam  Houston.  Kai 
Oklahoma  news  cooperative  McClm-  from  an  appendenctomy,  performed  Read,  st^  man  at  Ballinger,  Tex,i 


^  Paee  84  5d  4/*j  44*  4i*  x  i  x  i  #  xv  m  i  axuiii  dii  d|jpciiut;ii(;iomy,  periormea  iveaa,  sian  man  at  caiiineer, 

^PaHI  42  I  33  I  2S*I  26*1  _  24*1  .  22  I  lock  wrote  a  cotomn  for  the  Tulsa  recently  at  Jefferson  Hospital,  Phila-  reporting  back  for  Army  duty  Jan. ! 


The  single  column  forty-two  line  rate  maker  card  st  Tribune  from  1922  Until  1936,  when  delohia 
A  cost  of  $22  per  week  earns  as  low  a  rate  on  a  52  his  column  became  an  exclusive  fea-  „  , 


p«:  wra  h\ff“pa;l;  W7  ture  of  the  Daily  Oklahoman. 

eighth  and  sixteenth  pages  must  be  on  definite  copy  Dannv  Harbour  renorter  < 


R.  D.  Englehardt,  sales  manap 


Bert  Tomquist,  former  advertising  Linograph  Company,  has  been 
solicitor  for  the  Boston  Herald  has  ducted  in  the  U.  S.  Army  as  an  < 


CLASSiPtEO  Rates:  90c  per  agate  line  one  time,  70c 
per  agate  line  four  times. _ 


Situations  Wanted:  50c  per  agate  line  one  time;  join  the  staff  of  the  Austin  (Tex.) 
40c  per  agate  line  four  times  (count  five  words  to  American  aS  a  reporter. 


cJT-  f  r All  A"  n!®  joined  the  Herald  editorial  depart-  icer,  stationed  at  Fort  Sill,  where 

Seminole  (Okla.)  Producer  for  the  ^  reporter.  is  a  lieutenant  in  artillery, 

past  several  years,  has  resigned  to  „  .  tt  j  ^  iu 

join  the  staff  of  the  Austin  (Tex.)  Major  Horton  Edmands,  city  editor  Russell  J.  Hammargren,  first  ue 
American  as  a  renorter  of  the  Boston  Traveler  who  is  in  the  tenant.  Infantry,  took  charge  of  pn 


Subscription  Rates: 


—s - r, - rr-: — -  A  u  be  All- 4  x  1  -41.  reserves,  passed  his  physical  exam  this  relations  for  Fort  Benning,  Ga, 

:  By  mail  p.yabie_.n  advance  Aubrey  McAllister,  formerly  With  Jan.  18.  For  the  past  two  yean 


United  States  and  Island  Possessions.  $4  per  year;  the  Stillwater  (Okla.)  Daily  Press,  has 

Catt^dto  84.00;  ror»i^.  ».*$.  -  _  . 


been  named  news  editor  of  the  Ana- 


Clue  Rates:  The  club  rate,  are  applicable  to  all  V  n  -I  w 

subKriptions  in  any  one  or^an^tioo — whether  aarko  (Okla.)  Daily  News. 


C.  R.  Sumner,  Asheville  (N.  C.)  bee"  chairman  of  the  depa.^ 
Citizen  reporter,  has  been  awarded  of  journalism  at  the  University 
first  prize  for  his  play,  “Doctor  Denver. 


paid  for  by  tne  company  or  inaiviauaia.  xaree  Pa„l  M  'CSi«emcE««  •  1  xux  xua  piayi  x./ui;wr  - 

subserip^s.to.separate  addresses  for  O^  year  each  ^aui  IM.  i-i^an,  Mitonal  Writer  Jimmie  ”  entered  in  state- wide  com-  Louis  A.  Gladwell,  police  and 

by  .I.®  CaroIlM  hall  reporter,  Ogdan  (Uteh)  SW« 
“ne  ye2r  at  $3.00  each  or  individual  subscriptions  J®"'®®  Dramatic  Association.  Examiner,  has  enlisted  in  the  U 

for  five  years  at  $15.00;  additional  subsmptions  on  the  Philadelphia  CoRUnittee  of  the  til  X  J  XJ  4-  X  I  -  4  .1  Naw 


.u.  years  at  Elo.uu;  aoaiuonai  suDimpuous  on  me  x  4i4iauei|jiiut  VaLniuiuiiee  ox  Uie  »  j  -i  •  x  _  j  'Mnwr 

the  same  batjt-nainely  three  doUms  each.  Pennsylvania  Economy  League.  Myron  Bluford  Hestir,  formerly  associated  niavy. 

Member:  AdvertkinR  Fedcratiim  of  America,  Na-  Huff  Ledeer  etsorte  writer  has  ininswl  vfith  a  trade  magazine  at  Austin,  Tex.,  Thomas  Gormley,  a  member  ol ' 

thrs^  Se^Ser^f  ’STe  ^s  been  made  day  wire  editor  of  the  adyerti^ng  st^,  Cincinnati  En 

an  average  audited  net  paid"  A.  B.C”  every  Satur-  delphia  Evening  Bulletin  Al  Horwitz  San  Angelo  (Tex.)  Evening  Standard,  enlisted  in  the  United  States 
day  drculati^  a.  follows:  -,tou|  Bis- I  baseball  writer,  has  been  named  pub-’  resigned.  Jan.  14. 

I  EndSl  \PM  tebution  licity  director  of  the  Athletics,  Phila-  Miss  Katherine  Tweedy,  more  re-  Jimmy  Ragsdale,  art  editor,  a 
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Miss  Katherine  Tweedy,  more  re-  Jimmy  Ragsdale,  art  editor,  and  {> 


delphia  American  League  baseball  gently  of  the  biuiness  office,  has  been  Weber  feature  writer  on  the  Sa* 


club.  transferred  to  the  society  department  tonio  Light,  have  resigned  to  enter 

Lillian  McLaughlin,  formerly  of  the  ^rs.  Mary  Belle  Bancroft,  Coast  Guard  service,  Ragsdale  « 

Des  Moines  (la.)  Tribune  Society  seaman  and  Weber  in  the  aviat* 


A.IXJUX«U1  XU.<Jl,«ttUKXUUl,  lurilltfny  Ol  Uie  - - w  wir  , - \ ? — 

Des  Moines  (la.)  Tribune  Society  seaman  and  Weber  m  the  aviat 

department  is  now  in  the  Tribune  Sanky  Trimble,  reporter-photog-  section. 

news  room.  Her  transfer  brings  to  rapher,  San  Angelo  (Tex.)  Standard-  Frank  Harris,  night  reporter,  » 
three  the  number  of  woman  now  cov-  Times,  has  resigned  to  join  the  El  ton  Globe,  has  enlisted  in  the  0 
ering  general  assignments  for  the  Paso  Herald-Post.  Bill  Gray,  livestock  Navy  and  so  has  Paul  V.  Craig  of 
Register  and  Tribune.  editor  of  the  Standard-Times,  has  re-  Globe  night  city  staff. 


Register  and  Tribune. 
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Did  they  put  your  newspaper  on  the  ‘‘list’*? 

You  can  use  promotion  in  Printers’  Ink 
to  help  win  their  nod  of  approval 


into  the  executive  cliambers  of  all  industries  interested 
in  the  mass  distribution  of  goods. 

Printers’  Ink  is  the  only  publication  able  to  give 
you  balanced  representation  among  the  advertising, 
management,  sales  and  agency  executives  who  make 
space-buying  decisions.  It  can  build  business  for  you  as 
it  is  doing  for  other  advertising  media. 


To  CONVINCE  an  account  that  advertising  in  your 
market  and  your  newspaper  is  a  good  investment, 
you  have  to  line  up  the  votes  of  all  the  executives  who  in¬ 
fluence  space-buying  decisions.  You  can  do  this  econom¬ 
ically  through  the  advertising  pages  of  Printers’  Ink. 

Just  as  advertisers  in  your  paper  want  to  win  the  favor 
of  all  members  of  the  consumer-family,  so  you  must  sell 
all  members  of  the  advertiser-family. 

In  every  firm  there  may  be  as  many  opinions  about 
newspaper  advertising  as  there  are  executives.  The  sales 
manager  of  a  firm  about  to  open  new  markets  may 
think  advertising  is  unnecessary  as  long  as  the  trade  gets 
a  big  discount.  The  account  executive  may  recommend 
a  heavy  schedule  in  one  paper  in  each  market.  The  ad¬ 
vertising  manager  may  suggest  spreading  the  appropria¬ 
tion  over  a  combination  of  advertising  media  to  saturate 
the  new  markets. 

And,  when  all  the  opinions,  ideas,  and  facts  are 
chippied  into  the  hopper,  out  will  come  one  decision.  It 
will  say,  “Your  newspaper  is  on  the  list,’’  or  “Sorry— next 
time,  maybe.’’ 

You  cannot  predict  when  new  advertisers  will  judge 
your  paper  along  with  others.  But,  the  circulation  of 
Printers’  Ink,  concentrated  among  the  nation’s  most 
active  advertisers,  permits  you  to  sell  these  accounts  all 
along  at  very  low  cost.  Your  story  will  be  carried  deep 


PRODUCT:  Household  cleanser. 

APPROPRIATION:  $21 


!50,(XX)  -  $500,000. 

QUESTION:  What  officials  are  factors  in  deter- 
ininiiif'  the  media  you  use? 

ANSWER:  The  agency  and  sales  promotion  man¬ 
ager  separately  prepare  media  recommendations. 
When  all  differences  are  .settled  and  there  is  com¬ 
plete  agreement  on  a  program,  it  is  presented  to 
the  president  with  supporting  evidence,  for  his 
approval.  He  seldom,  if  ever,  suggests  any  changes. 
When  he  does,  the  change  is  studied  by  the  agency 
and  our  sales  promotion  manager  who  accept  or 
reject.  If  they  reject  with  good  reason,  the  pres¬ 
ident  concurs. 
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Live  Bulletin  Board 
Keeps  Staff  Informed 


is  to  be  conunended  for  her  plan  of 
efficiency  and  simplicity. 


By  JACK  PRICE 


LAST  WEEK  we  visited  the  Inter-  instructions  that  serve  to  keep  the 
national  News  Photos.  While  wan-  men  posted  on  all  the  latest  develop- 
dering  about  the  plant  we  noticed  a  ments,  and  these  are  placed  on  the 
small  group  gathei^  about  the  buUe-  bulletin  board  where  they  will  always 
tin  board  and  naturally  we  drew  close  be  read.” 
to  see  what  was  posted.  The  board 

was  covered  with  notices  and  photo-  New  Photo  Plant 
graphs  but  our  interest  was  mainly  WE  WERE  obliged  to  make  a  visit  to 
drawn  to  a  series  of  instructions  that  Washington,  D.  C.,  last  week  and  in 
occupied  most  of  the  space.  the  coiu^e  of  our  rounds  we  dropped 

These  instructions  covered  a  wide  in  to  see  how  Jackie  Martin  was  far- 
variety  of  subects.  One  set  described  ing  with  her  new  plant  installed  in 
the  workings  of  the  various  blackout  the  shower  rooms  on  the  12th  floor  of 
bulbs.  At  the  top  of  each  description  the  National  Press  Building.  Consid- 
was  a  photograph  with  a  description  ering  the  small  amount  of  space  avail- 
of  the  conditions  under  which  it  was  able,  we  certainly  were  surprised  to 
made.  The  captions  of  the  pictures  view  the  grand  job  that  was  done, 
gave  all  the  details  of  how  they  were  Jn  all  our  trouping  we  have  rarely 
taken.  Shutter  speeds,  dist^ces  of  seen  a  plant  so  complete  and  fully 
objects  from  camera,  lens  diaphram,  equipped  as  this,  the  Chicago  Sun’s 
type  of  film  and  bulb  used,  and  also  Washington  bureau.  The  two  shower 
developing  time.  compartments  have  been  converted 

Mast  Conserve  Materials  into  excellently  built  developing 

Another  set  of  notices  dealt  with  rooms.  Each  is  fitted  with  caress 
the  possibilities  of  a  shortage  of  vari-  tanks  and  all  the  modern  appliances 
ous  articles.  As  an  example,  the  pho-  including  fluorescent  lighting, 
tographers  were  notified  to  be  extra  The  printing  room  also  has  a  cy- 
careful  with  the  batteries  used  for  press  water  trough  but  much  larger 
flash  synchronization.  They  were  also  than  those  used  in  the  dark  rooms, 
advised  that  they  would  receive  new  There  is  a  late  model  5x7  Saltzman 
batteries  in  exchange  for  the  old  ones,  enlarger  and  a  special  dryer  designed 
It  was  pointed  out  that  the  old  bat-  by  Miss  Martin.  This  dryer  is  built 
teries  while  not  sufficiently  strong  of  wood  because  of  the  delay  entailed 
enough  for  use  in  synchronization  in  having  the  job  done  in  metal.  The 
would  be  \iseful  for  flash-lamps.  This  dryer  is  set  under  the  work  bench 
particular  set  of  instructions  was  im-  and  it  contains  six  drawers  resembling 
portant  in  that  it  stressed  the  necessity  an  unfinished  box.  As  the  drawer  is 
for  conservation  and  utilization  of  pulled  out,  the  hangars  holding  the 


partially  worn  out  parts. 

There  were  other  instructions  and 
notices  dealing  with  the  uses  of  films, 
bulbs  and  cameras.  Strongly  worded 
were  the  notices  designed  to  impress 
the  men  with  the  necessity  of  main¬ 
taining  precautionary  measures  for 
the  successful  operation  of  their  out¬ 
fits.  It  is  a  fact  that  it  is  most  diffi¬ 
cult  to  find  extra  shutter  leaves  for 
the  old  style  Compurs,  hence  the  pho- 


films  are  suspended  on  the  cross 
struts. 

A  heater  and  blower  is  attached  to 
the  base  of  the  unit  and  the  air  is 
filtered  through.  On  the  upper  part 
of  the  structure  there  is  a  compart¬ 
ment  connected  in  the  line  so  that 
miniature  films  may  be  hung  and  dried 
through  the  same  source  of  heat  and 
air.  It  resembles  in  miniature  form 
the  unit  designed  and  built  for  the 


editor  and  chief  of  the  INP  photog¬ 
raphers,  insists  upon  warning  his  men 
to  guard  against  waste  and  careless¬ 
ness.  Most  damage  to  equipment  gen¬ 
erally  is  traced  to  careless  handling, 
and  by  checking  this  source  of  danger 
photographers  will  discover  that  their 
outfits  will  last  longer  and  be  more 
dependable. 

Other  notices  dealt  with  matters 
pertaining  to  the  personal  interests  of 
the  men,  such  as  the  coming  annual 
ball  and  dance  of  the  Press  Photog¬ 
rapher’s  Association,  Feb.  6.,  and  ad¬ 
vices  about  the  doings  of  members 
of  the  staff.  An  important  piece  of 
news  that  always  attracts  attention 
is  the  monthly  award  for  the  best 
picture. 

We  have  seen  many  plant  bulletin 
boards,  but  we  must  confess  that  Mr. 
Sileo’s  collection  of  notices  is  more 
like  a  condensed  manual  than  formal 
bulletins.  Regardless  of  the  tech¬ 
nique  or  device  to  be  introduced  for 
use  by  news  cameramen,  the  detailed 
descriptions  are  posted  long  in  ad¬ 
vance  and  the  results  of  any  experi¬ 
ments  are  also  made  available  to  the 
entire  staff  through  this  medium.  As 
Mr.  Sileo  stated,  “We  cannot  always 
gather  the  staff  for  a  bull  session,  since 
our  photographers  travel  about  a  lot, 
hence,  we  resort  to  carefully  prepared 


Amateurs  vs.  Professionals 

PROF.  A.  CLARENCE  SMITH  of  the 

Baylor  University  School  of  Jovir- 
nalism  writes  to  inform  us  that  he 
dissents  with  the  opinions  given  by 
some  of  the  New  York  City  photog¬ 
raphers  who  disagreed  with  the  pro¬ 
visions  in  the  Pulitzer  Prize  Award 
Committee,  that  placed  the  work  of 
an  amateur  on  a  par  with  the  pro¬ 
fessional  newspaper  photographer. 

Prof.  Smith,  long  an  advocate  of  ad¬ 
vanced  pictorial  journalism,  states: 
“I  feel  that  the  amateur  can  make  a 
definite  contribution  to  pictorial  jour¬ 
nalism  and  he  should  be  encouraged 
to  the  fullest.  Furthermore  if  the 
amateur  can  take  a  better  picture 
than  the  professional  and  can  win  the 
Pulitzer  Award  in  competition  with 
the  professional,  I  would  say  the  pro¬ 
fessional  had  better  study  his  job  some 
more.” 

C.  B.  S.  of  Illinois,  writes:  “The  New 
York  boys  have  the  right  idea.  Why 
should  an  accidental  shot  taken  by 
an  amateur  under  accidental  circum¬ 
stances  be  judged  in  the  same  category 
with  a  professional  who  the  year 
around  turns  in  an  excellent  perform¬ 
ance?  I  have  no  illusions  of  grandeur 
about  our  profession,  and  by  the  same 
token  1  realize  that  amateurs  do  make 
a  contribution  to  journalism,  but 
there  is  a  definite  line  of  demarcation 
between  the  work  of  the  two  and  I  am 
not  being  narrow-minded  when  I  say 
that  one  accidental  news  picture,  how¬ 
ever  its  greatness,  should  not  be  con¬ 
sidered  above  the  continuous  excel¬ 
lence  of  the  assignments  covered  by 
the  newspaper  photographer  who  more 
often  is  unheard  of  than  the  one  pic¬ 
ture  which  may  be  considered  a  freak 
of  fate.” 

Well,  we  will  continue  to  present 
the  various  opinions  on  this  subject, 
and  permit  the  writers  to  answer  each 
other  in  these  columns. 


tographers  using  them  must  be  more  Philadelphia  Record  by  Howard 
gentle  with  them.  Shivers,  art  director  and  manager  of 

Although  at  present  there  is  no  the  photograph  department, 
acute  shortage  in  materials  used  in  The  finishing  room  is  well  designed 
newspaper  photography  it  does  not  and  constructed.  There  are  compart- 
mean  that  as  the  war  continues  there  ments  for  chemicals,  accessories  and 
may  not  be.  Caveo  Sileo,  assignment  equipment  belonging  to  the  office  and 


the  staff  cameramen.  Throughout  the 
entire  plant  there  is  a  definite  motif, 
and  that  is  continuity  of  operation 
wherein  the  operator  never  makes 
a  waste  step  or  motion.  The  scheme 
is  to  keep  the  operator  in  motion  in 
one  line  of  operation.  Frankly,  it  is 
a  fine  piece  of  work  and  Miss  Martin 
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Rooks  with  PM 

DALE  ROOKS,  for  the  last  year  ar| 
a  half  instructor  in  photograidiy 
Kent  State  university  and  directn  J 
the  short  course  in  photography,  bj 
resigned  to  accept  a  staff  position 
New  York  PM.  During  the  last  tai 
mer  vacation  Rooks  was  with  | 
Milwaukee  Journal  and  before  gn 
to  Kent  was  photographer  for 
Muskegon  (Mich.)  Chronicle.  Kent' 
annual  short  course  recently  wjl 
ordered  abandoned  for  the  duratk] 
of  the  war. 


Camera  Knights 


BOB  FILE,  staff  photographer  for  tl 
Columbus  (O.)  Citizen,  holds  tl 
distinction  of  being  the  only  flyii 
news  photogn 


Bob  File 


pher  in  Col 
bus.  He  stattj 
flying  three  yi 
ago  and  holJ 
a  private  pilo| 
rating  with  m 
than  200  hot 
to  his  credit 
has  made  nuj 
aerial  news  pi 
tures,  includiJ 
train  wreck! 
fires  and  disj 
ters  for  the  Ci 
and  A 


Newspictures.  He  also  is  an  operat^ 
of  Acme  Telephoto  machines 
Columbus. 


Starting  photography  as  a  hobll 
10  years  ago.  Bob  has  been  staff  (W 
tographer  for  the  Citizen  since  liol 
His  current  hobby  is  photography. 

The  28-year-old  flying  photograph^ 
is  a  member  of  the  Civil  Air  Pati| 
now  being  formed  for  civilian  deft 


Photo  Laboratory 

SEVERAL  weeks  ago  we  ran  a 
story  about  the  new  course  in  news¬ 
paper  photography  which  the  New 
York  University  Sdiool  of  Journalism 
has  started.  We  mentioned  the  fact 
that  A.  C.  Aumuller,  World-Telegram 
staff  photographer,  who  will  lecture 
on  the  subject,  would  have  to  install 
a  workable  photographic  laboratory. 

Dr.  Gergory  Mason,  chairman  of 
the  Department  of  Journalism  of  the 
university  informs  us  we  have  made 
an  error  and  that  the  school  will  util¬ 
ize  the  well-appointed  photographic 
laboratory  of  the  Physics  Department. 
This  department  regrets  that  it  lacked 
this  information  when  the  original 
story  was  written. 


MISS  DAVISON  RESIGN! 

Washington,  D.  C.,  Jan.  19-l! 
Eloise  Davison,  director  of  the  H( 
Institute  of  the  New  York  HerM 
Tribune,  has  resigned  as  assistant! 
rector  in  charge  of  group  activitui 
the  Office  of  Civilian  Defense,  a  pof 
she  has  held  since  last  August. 


COX'FRS 
Bl  SINFSS 


•iiiu.  \\  a\  a  new  s- 


|»a|)«.'l  LDNflS  Its  iitv 
—  by  assi);imuiils  to 
Its  stall  of  ()  i  iditois. 
rt  siai  c  Ik  i  s.  wi  tte  rs 
and  assistants. 


YOUTH  OR  EXPERIENQ! 


Experienc! 


Intelligent  writing  and  edft* 
ing  in  these  times  reqiiiR 
solid  background,  experiencti 
and  judgment — ^the  ability  k 
select  the  good,  discard  the  un¬ 
worthy. 


Youth — 


Eagerness  and  enthusii^ 
are  vital  to  any  publicatk* 
today.  Coupled  with  ability 
and  intelligence  they  can  I* 
guided  to  the  benefit  of  th» 
community  and  the  pre^t  * 
the  publisher. 


When  employers  wint 
prompt  and  selective  service 
they  write  or  wire 


The  PERSONNEL  BUREMI 


of  Sigma  Dolfa  Chi 

James  C.  Kiper,  Director 
35  E.  Wacker  Drive 
Chicago,  III. 


A  nation-wide  non-profit  wrtjl 
supported  by  Sigma  Delta  OJ 
Professional  Journalistic  FroMl 
nity. 


Trailers  are  already  serving  the 
United  States  Army,  Navy  and  Air 
Force  in  many  ways  ...  as  carriers  of 
pontons,  field  searchlights,  field  ma¬ 
chine  shops,  topographical  units,  person¬ 
nel  and  equipment,  gasoline,  horses. 


newspaper  dispa...™ 

W,.hin,..nonn<H,nc«l.l.. 

of  oil  reslridions  on  the  pr  or 
,,  Iseck-Troilers.  This  odion  ^s 

l.l,«...h.dispolehesreporl«l,  lo¬ 
coes,  fh.  Division  of  Cioilion  Sop^T 

sesogniz^flholrochTroiler.  provide 

fhe  most  eeonomieol  form  o 

„.„iolhi,hwo,lronsporlofion,bo 

..  _ _ I««:nt  of  cost  and 


id  edit- 
require 
erieoce, 
ility  to 
them- 


lusisss 
licatioB 
abilitt 
can  le 
of  tbi 
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want 

service 


THIS  IS  A  TRUCK  CHASSIS 


It  can  be  used  either  to  carry 
loads  or,  in  the  manner  of  a 
mechanical  horse,  to  pull  them. 


THIS  IS  A  MODERN  FRUEHAUF  TRAILER 

Different  body  types  permit  a  wide 

\mriAf\/  iicAe  Trii^l^-  - - 


COUPLE  THE  TRUCK  TO  THE  FRUEHAUF  TRAILER 


and  you  have  a  unit  with  which  you 
can  haul  2  or  3  times  as  much  as 


the  truck  itself  is  designed  to  carry. 
For  instance,  a  lYi  to  2'/?  ton  truck, 
capable  of  carrying  up  to  5  tons, 
can  easily  pull  up  to  15  tons.  This 
additional  capacity  assumes  tre¬ 
mendous  importance  in  war  time. 


TRUCK-TRAILERS  are  easily  and  ideally  adapt¬ 
able  to  still  many  other  requirements  of  our 
armed  forces,  for  both  supply  and  field  work. 
Consider  these  fundamental  advantages: 


•  They  are  considerably  faster  on  the  road  and 
more  maneuverable  in  tight  places  than  straight 
trucks  large  enough  even  to  approach  the 
Trailer's  carrying  capacity. 

•  The  smaller  truck  used  to  pull  a  Trailer  can 
go  farther  on  less  gasoline  and  oil.  This  sim¬ 
plifies  the  supply  problem. 

■  The  smaller  truck  is  easier  and  quicker  to 
service.  Fruehauf  Trailers  require  very  little 
service . .  and  what  they  do  require  is  very  simple. 

*  The  Trailer  may  be  quickly  detached  and  left 
in  the  field  .  .  as  for  example,  a  machine  shop 
unit .  .  while  the  truck  goes  on  to  other  work.  The 
motive  power  and  driver  need  never  be  idle. 

*  If  the  truck  pulling  the  Trailer  should  break 
down,  or  be  damaged  .  .  by  a  bomb,  for  ex¬ 
ample  .  .  while  the  Trailer  remains  mobile,  an¬ 
other  truck  can  be  attached  with  little  loss  of 
time  and  no  need  for  rehandling  the  load.  Or 
if  the  Trailer  is  damaged  and  the  truck  undam¬ 
aged,  the  truck  can  go  on  to  other  work. 


If  it's  a  motorized  hauling  job,  Truck-Trailers 
will  undoubtedly  handle  it  better  for  the  Army, 
the  Navy  or  the  Air  Force,  just  as  they  are  han¬ 
dling  such  jobs  better  for  commercial  transport. 


World’s  Largest  Builders  of  Truck-Trailers 

FRUEHAUF  TRAILER  COMPANY  ★  DETROIT 

Sales  and  Service  in  PritKipal  Cities 


TRANSPORT 


S  DOING  AN  ESSENTIAL  JOB 


PRINTING  PRESS 
BLANKETS 


TINGVI 
BROV/^ 
&  CO 


CHICAGO 


LOS  ANGELES 


explained.  “So  far,  we  haven’t  had  Unexpected  practical  benefits  at- 
any  kickbacks.”  being  reaped  by  newspapers  partid! 

Several  of  the  publishers  revealed  pating  in  the  sale  of  defense  stair.r 
that  they  have  dispensed  in  part  or  in  by  carrier  boys,  Phil  Knox,  circula 
whole  with  rural  correspondents,  tion  director  of  the  Oakland  Tribuiit 
Leake  said  that  at  a  saving  of  $150  a  pointed  out.  ' 

month  and  no  circulation  loss,  the  “Other  boys  have  been  attracted  tj 
Woodland  Democrat  has  eliminated  all  the  carrier  jobs,  a  welcome  phenorr,. 
its  correspondents.  “The  idea  that  enon  in  these  days  when  such  work- 
90%  of  a  small  daily  should  consist  of  ers  are  hard  to  obtain.  Second!, 
local  news  has  suddenly  become  old-  boys  who  already  had  given  us  noli; 

. ‘People  are  that  they  were  ready  to  quit,  aikt. 

up  to  keep  them  on — the  defense  stan.; 
sale  had  given  them  a  new  interest 
their  work.  Last  and  by  no  mea:.; 
least,  customers  told  acquaintance 
about  it,  and  the  boys  not  only  mad- 
new  friends  but  obtained  sub.scripti-. 
unsolicited.” 

M.  F.  “Pop”  Small,  publisher  of  th- 
Quincy  Feather  River  Bulletin,  suc¬ 
ceeded  Leake  as  president.  Percy  !kj 
Whiteside,  publisher  of  the  Tuk^ 
Times  and  Advance-Register,  movel 
up  from  second  to  first  vice-presidtr. 
while  George  W.  Savage,  co-publish 
of  the  Independence  Inyo  Iruiepe-.- 
dent,  was  elected  second  vice-prt 
dent. 

CNPA  contest  winners  for  1941  we;. 
Best  Front  Page  (Weeklies) — Hemtt  Sr. 
Best  Editorial  Page  (Dailies) — W'..'. 
Democrat. 

Best  Editorial — Merced  Sun-Star, 
on  vice. 

Outstanding  Disinterested  Community  ' 
vice — San  Bernardino  Sun. 

Course  in  Journalism — Inyo  IiidepenJen  ■ 
Lone  Pine  Progrets-Citisen. 

Best  Special  Edition- 


fashioned,”  he  declared, 
more  interested  in  war  news  today — 
even  those  out  in  the  ‘country.’  ” 

Ceatorship  Meeting 
Roy  Pinkerton,  editor  of  the  Ventura 
Star-Free  Press,  remarked  that  the 
only  protests  received  when  his  paper 
began  cutting  down  the  number  of  its 
correspondents  came  from  the  “string¬ 
ers”  themselves. 

Roy  Rosenberg,  editor  of  the  Ingle¬ 
wood  News,  published  in  a  community 
which  has  been  strike-ridden  in  the 
last  year,  warned  fellow  newspaper¬ 
men  against  being  content  with  hand¬ 
outs  from  opposing  factions  in  a  labor 
dispute. 

Military  and  naval  censorship  was 
aired  in  an  “off-the-record”  meeting 
of  the  publishers  with  Lt.  Col.  T.  M. 

Martin,  of  San  Francisco,  9th  corps 
area  press  relations  officer,  and  Lt. 

Comdr.  K  R.  Anderson,  of  &n  Diego, 

11th  naval  district  public  relations 

CORONADO,  Cal.,  Jan.  18 — Wartime  in  their  attacks  on  the  validity  of  ad-  officer. 

problems  of  censorsWp,  rising  costs,  vertising  was  the  warning  brought  by  Robert  Letts  Jones,  publisher  of  the  S  i,,  Edition— intertype  (  r 

and  anticipated  declining  national  ad-  M^rice  Heaton,  of  Williams,  Lawrence  Vallejo  News,  pointed  out  that  instead  Trophy— Beach  Press  Telegram. 
vertising  revenues  on  certain  com-  &  Cresmer  Co.,  newspaper  representa-  of  showing  impatience  with  the  au-  ~  .  .  —  .  . 

modifies  occupied  attention  of  exec-  tives.  He  urged  that  publishers  ac-  thorifies,  newspapermen  must  “try  to 
utives  of  174  newspapers  at  the  “ora-  quaint  the  public  with  the  real  facts  understand  the  reasons  the  army  and 
tory-less”  54th  annual  convention  of  about  advertising  to  counteract  activ-  navy  do  not  want  certain  news  pub- 
the  California  Newspaper  Publishers  ities  of  “racketeers  who  pose  as  pro-  lished.” 

Association  convention  here  Jan.  16,  tectors  of  the  public.”  .  ,  -  »  .  .  ... 

_ j  ..Q  Ask  Governmeiit  Advertisiag 

17  ana  lo.  A  formula  for  determmmg  the  t  j  •  . 

Approximately  400  delegates  at-  worth  of  newspaper  properties  in  order  a  means  of  reduemg  production 

tended  the  sessions,  divided  into  earn-  ^  obtain  loans  from  financial  institu-  ‘^sts,  Ray  Lovett,  general  meager  of 
est  roimd-table  discussions  by  weekly  tions  was  presented  by  Elmer  J.  Dem-  Peninsula  Newspapers,  Inc.,  sug- 

and  daily  publishers.  son,  general  manager  of  the  San  Jose  tMt  during  the  coming  truls 

Manila  Pablishar  Mercury-Herald.  He  pressed  Aat  to  ^e  s^nd  less  m  f^  merchandismg 

r>  the  net  workmg  capital  be  added  m-  aavertisere.  _  _  . 

t  I  n  11  •  ’  lonn  ventory,  worth  of  the  news  service  ^  diMgreement,  H.  L.  Burkheuner 

w  Manila  Bulletin  m  1^  franchise,  real  estate,  equipment,  and  asser^  that  more  than  seven  years 
and  been  Its  publisher  ever  since,  subscription  Ust  taken  at  $10  a  intensive  mer^an^g  have 

^owed  for  the  first  time  co^-  subscriber.  This  total,  divided  by  two,  extremely  beneficial  to  the 

^  motion  pieces  of  Pluhroines  ^-  should  be  considered  the  pro^rty’s  Alhambra  Post- Advocate. 

Burma  Road  ^^rth,  he  said.  i'  >  In  one  of  its  resolutions,  the  con- 

and  Netherlands  East  Indies  Accus-  ,.  **,  ^  *.  vention  asked  the  Treasury  Depart- 

ton^  to  split  Ae  year  bet^n  the  CaHing  Costs  uient  to  use  newspaper  advertising  to 

Philippmes  and  hw  Los  Angela  home,  ‘A  financial  institution,  however,  promote  sale  of  defense  bonds.  An- 
Taylor  was  m  &utlwm  Cdifomia  must  consider  still  other  factors  be-  other  urged  the  government  to  buy 
when  the  war  broke.  One  of  lus  final  fore  loaning  up  to  70%,  of  that  figure,  space  in  dailies  of  11  of  the  largest 
gestures  before  a  complete  blaiiout  of  Demson  declared  “These  mclude  eastern  cities  to  overcome  the  im- 
commumcations  wA  file  Philippmes  competifion-con^lidated  fields  are  pression  that  hysteria  rules  the  west 
wasto  offeruseof  AeBuUetosfacU-  preferred;  whether  the  territory  is  coast  as  result  of  air  raid  warnings 
ifies  to  the  Mamla  H^ld,  wh^  growmg  or  is  stegnatmg;  the  chief  m-  and  blackouts  shortly  after  the  war’s 
plant  was  destroyed  by  Japanese  dustry  and  its  depression  record;  in-  outbreak 

bombing.  _  temal  orga^tion,  morale  and  book  gome  governmental  economy  could 

Jamw  R.  You^,  former  tote™-  system  of  the  paper;  union  problems;  be  practiced  if  tons  of  publicity  hand- 
ton^  N^  Service  rorrra^TOtm  chances  of  merger;  and  quality  of  ^hich  inevitably  land  in  waste 

the  Far  East,  gave  the  umte  story  management.”  oaner  baskets  were  eliminated  the 

of  Japanese  power  in  an  address  at  WIilliam  Harrison,  circulation  di-  convention  decided. 


Left  to  right,  outgoing  and  new  officers  of  the  CNPA:  John  B.  Long,  general  manager; 
Paul  R.  Leake,  publisher  Woodland  Democrat,  outgoing  president;  M.  F.  "Pop"  Small, 
publisher  (Puincy  Feather  River  Bulletin,  new  president;  Percy  M.  Whiteside,  publisher 
Tulare  Times  and  Advance-Register,  new  first  vice-president;  George  W.  Savage,  co¬ 
publisher  Independence  Inyo  Independent,  new  second  vice-president;  and  J.  D.  Funk, 
Santa  Monica  Outlook,  reelected  secretary-treasurer. 


Cal.  Publishers  Ask  for 
U.  S.  Treasury  Advertising 


Best  Commercial  Printing — Brea  P'  '■ 
Best  Si»t  News  Picture — Sacramenin  r 
Best  Feature  Picture — San  Jose  M' 
Herald. 

Best  TyiKigraphy — Madera  Triburt 
Mercury. 

Best  Woman’s  Page — Culver  City  i 
Xcjvs. 

Best  Local  News  Story — Burlingam,- 
vance. 


HOES 


•re  described  in  an  illustrated 
bulletin.  Write  for  it  today. 


R.  HOE  &  CO.,  Inc. 

910  East  138th  St. 

(at  East  River),  New  York,  N.Y. 


Casting  'I 
Is  Better  At 
Low  Temperatures 

The  cast  itself  is  freer  from 
flaws.  The  metal  supply  suf¬ 
fers  less  from  drossing.  Work¬ 
ers  accomplish  more.  These 
benefits  of  low  temperature 
casting  are  most  nearly  assured 
when  casts  are  made  from 
Certified  Mats,  long  noted  for 
low  temperature  operation. 


9  Rockefeller  Plaza,  Dept 
New  York.  N.  Y. 
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Total  Victory 

is  America’s  answer  to  total  war 

-  and  that  means  Total  Production 


Sketch  of  Anaconda  Reduaion  Works,  Anaconda,  Montana 


America  is  out  to  win  this  war  —  quickly  and 
completely.  To  achieve  production  of  munitions 
on  an  undreamed  of  scale,  we  need  more  copper 
and  zinc  than  ever  before.  Anaconda’s  current 
output  of  these  metals  is  setting  all-time  records. 

The  expanding  facilities  of  The  American 
Brass  Company  and  Anaconda  Wire  &  Cable 
Company  (Anaconda’s  fabricating  subsidiaries) 
are  likewise  devoted  to  the  nation’s  cause. 

Our  war  needs  require  nearly  all  the  copper 
and  the  copper-zinc  alloy,  brass,  that  would 
otherwise  go  into  such  peacetime  uses  as  rust¬ 
proof  plumbing  or  automobile  radia¬ 
tors.  Today,  a  major  part  of  available 


copper  and  zinc  is  needed  for  ammunition — car¬ 
tridge  cases,  rotating  bands  on  shells,  time  fuses. 

Wire  and  cable  for  vital  electrical  conductors 
in  the  war  industries  ...  in  tanks  and  bombers 
and  battleships  .  .  .  also  require  tremendous 
quantities  of  copper.  The  "red  metal”  is  needed 
for  use  in  naval  and  merchant  ships,  in  oil  re¬ 
fineries,  chemical  plants,  and  many  other  places 
where  no  substitute  exists. 

So,  in  conserv'ing  copper  and  brass,  you  are 
helping  to  make  America’s  war  effort  invincible. 
The  stronger  it  becomes,  the  sooner  copper 
and  brass  will  once  again  be  available 
for  unrestricted  use. 

42270 


ondA 

to  centwAMf 


ANACONDA  COPPER  MINING  COMPANY 

25  Broadway,  New  York 
’The  American  Brass  Company,  Waterbury,  Connecticut 
Anaconda  Wire  &  Cable  Company,  25  Broadway,  New  "Vbrk 
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NEA’s  Jim  Williams 
Wows  U-  S.  Machinists 


Skott  “Taka^ 


By  STEPHEN  L  MONCHAK 


SIGNS  OF  THE  TIMES— a  classified 
ad  in  the  Austin  (Tex.)  Tribune: 
“Notice  to  car  thieves;  My  tires  are 
puncture-proof.  If  you  try  to  steal 

THE  International  Association  of  Ma-  week  preparation  of  the  most  ambi-  them,  you  had  better  be  puncture- 
chinists  recently  announced  the  end  tious  newspaper  war  map  supplement  proof,  too.” 
of  a  search.  It  was  a  quest  for  pre-  yet  undertaken.  It  is  a  16-page  tab¬ 
loid  section,  partially  in  color,  and 
includes  maps  with  background  mate- 
trial  on  every  war  theater  together 
with  world  maps  and  additional  mate¬ 
rial  on  the  fighting  forces  themselves. 

The  secton,  called  “Wide  World 
War  Book,”  is  a  product  of  the  AP 
background  map  staff  which  now  pro¬ 
duces  two  detailed  background  maps 
weekly,  one  for  morning  and  one  for 
evening  papers.  The  Feature  Service 
estimates  more  than  60,000,000  read 
these  maps  each  week  in  the  U.  S. 

Dillon  Graham,  Feature  Service 


cise  information 
on  where  J.  R. 

Williams,  famed 
NELA.  Service 
cartoonist  who 
draws  “Out  Our 
Way,”  gained 
his  insight  into 
the  workings  of 
a  machine  shop. 

Members  of  the 
association,  feel¬ 
ing  a  close  kin¬ 
ship  with  Wil¬ 
liams’  “Bull  of 
the  Woods”  char¬ 
acter,  featuring  an  old-time  shop  fore¬ 
man,  started  the  search  with  their 
continuing  requests  for  the  informa¬ 
tion. 

Williams  a  Machinist 

Recently,  E.  C.  Davison,  general  sec¬ 
retary-treasurer  of  the  association, 
wrote  to  Williams: 

“For  some  time  I  have  been  receiv¬ 
ing  a  large  number  of  inquiries  from 
the  members  of  our  association,  after 
having  read  your  cartoons,  requesting 
information  as  to  whether  you  were  a 
machinist?  I  became  so  interested, 
that  I  began  to  follow  these  cartoons 
myself,  and  could  readily  determine 
that  no  cartoonist  without  experience 
as  a  machinist,  could  so  successfully 
portray  the  ‘Bull  of  the  Woods.’ 


AN  “ear”  on  Page  1  of  the  Jackson 
(Miss.)  Daily  Clarion-Ledger  re¬ 
cently  disclosed  this  plea: 

14  TRAFFIC  DEATHS  FOR 
JACKSON  IN  1941; 

LET’S  DO  BETTER  IN  ’42 
■ 

UNION  CITY  Hudson  Dispatch  wed¬ 
ding  announcement  heading: 

SHORT-BATTLE 
And  a  Merry  one? 


SOCIETY  EDITOR  leaves  town  .  .  , 
“If  Mrs.  Keith  smelled  as  sweet  as 
she  always  looks,  ’twould  be  over- 


J.  R.  Williams  sports  editor,  this  week  annoimced  powering  for  fair.” 


a  number  of  outstanding  special  ser¬ 
ies  to  be  released  shortly  to  a.m.  and 
p.m.  sports  pages. 

Writing  for  the  pjn.’s  are  such  top¬ 
flight  sports  names  as  Willie  Hope, 
world’s  champion  billiard  player;  Alf 
Engen,  national  four-way  ski  cham¬ 
pion;  Charles  Peterson,  another  ace 
billiards  shot,  for  the  a.m.’s. 

Other  big-name  series  will  be  re¬ 
leased  from  time  to  time,  Graham 
said. 

Second  1942  McClure  Serial 
“ABOVE  SUSPICION,”  by  Helen 
Macinnes,  is  the  second  current 
best-seller  to  be  offered  for  serializa¬ 
tion  this  month  by  the  McClure 


— Kansas  City  Journal. 

■ 

MUNICIPAL  cordiality  in  Michigan: 
NEW  SNOWPLOW 

PAVES  WAY  FOR 
STREET  WALKERS 
— Munising  (Mich.)  News. 

■ 

Editor  &  Publisbek  will  pay  $2.00  for  each 
“Short  Take”  accepted  and  published.  Those 
not  used  will  not  be  returned. 

■ 

Columnist  Exposes 
Gambling  House 

Detroit,  Jan.  19 — Tony  Weitzel,  au¬ 
thor  of  the  Detroit  Free  Press  “Town 
Crier”  column,  broke  a  hot  story 
last  week  revealing  that  a  gambling 


^  Newspaper  Syndicate.  This  story  outfit  had  set  up  business,  with  cham- 

rfcd“our“rMo''rds“  show  you  were  about  two  Britishers  caught  in  the  “1,®  22-room  ^ 


network  of  the  Gestapo  broke  in  sion  at  650  Boston  Blvd.,  in  Detroit’s 
newspapers  this  week.  ‘‘Gold  Coast”  area  of  older  homes.  In 

Metro-Goldwyn-Mayer  is  expected  bis  column  he  reported  a  v^t  to  Ae 
to  put  the  story  into  production  spot,  which  Iwd  for  neighbors  the 

residences  of  illustrious  folk  such  as 
T  a  1  J  «-«-•  Charles  T.  Fisher,  scion  of  the  famed 

On  Jan  4  McClure  rele^  Th^  brothers,  and  president  of  the 

Above  All,  by  Eric  I^igH  a  book  National  Bank  of  Detroit  and  Walter 

the  machinists,  is  stating  it  mildly.  I  imm^atS  ro^se  to  a  first  placejon  fect^ny’ComlJ^Sra^d^^^^^^^ 

the  best  seller  lists  and  remained  m  j)gtj.oit  Tigers 

Police  put  i 


a  member  of  Lodge  No.  22,  Interna¬ 
tional  Association  of  Machinists,  under 
membership  card  number  317M1,  lo¬ 
cated  at  Alliance,  Ohio,  and  in  answer 
to  some  of  the  inquiries  I  receive,  I 
am  giving  that  information. 

“To  say  that  your  cartoons  on  the 
machine  shop  have  made  a  hit  with 


join  with  others  in  wishing  you  success 
in  the  splendid  portrayal  of  the  early 
machine  shop.” 

Ta  Observe  20th  Year 
The  “Bull  of  the  Woods”  panels 
which  create  so  much  interest  among 
machinists  is  one  of  several  tag-lines 


position  for  nearly  eight 


a  high 
months. 

Twentieth  Century-Fox  paid  $75,- 
000  for  the  story  and  expects  to  re¬ 
lease  the  film  next  mid-April,  ac¬ 
cording  to  McClure.  Through  a  syn- 


uses  by  Williams  in  his  “Out  Our  Way”  dicate-film  company  tieup,  subscrib- 


cartoons,  and  appear  once  a  week. 
Other  tag-lines,  now  familiar  Amer¬ 
icana,  are  “Born  Thirty  Years  Too 
Soon,”  “The  Worry  Wart,”  “Why 
Mothers  Get  Gray,”  “Heroes  Are  Made 
Not  Bom,”  and  “Curly  and  the  Cow¬ 
boys.” 

All  of  these  have  their  supporters 
and  draw  a  large  volume  of  fan  mail, 
but  the  “Bull”  takes  the  prize  for 
having  the  most  vociferous  and  loyal 
followers. 

For  instance,  A.  H.  Dix,  manager  of 
the  Reader  &rvice  Department  of 
Iron  Age,  the  industrial  magazine, 
wrote  to  NEA  Service:  “I  am  sure 
that  if  there  were  a  vote  taken  on  the 
most  popular  man  in  the  metal  work¬ 
ing  industry  the  ‘Bull’  would  be 
elected.” 

At  the  Metal  Trades  Congress  held 
in  Philadelphia  last  year,  a  life-size 
figure  of  the  “Bull”  was  featured  and 
a  puppet  show  with  “Out  Our  Way” 
characters  drew  a  large  attendance. 

The  veteran  cartoonist  will  observe 
his  20th  year  of  continuous  drawing  of 
his  panels  for  NEA  Service  on  March 
20.  He  makes  his  home  on  a  45,000 
acre  ranch  near  Prescott,  Ariz. 

AP  Expands  Map  Service 

THE  AP  Feature  Service  (Wide 

World  after  Feb.  1)  announced  this 


ers  to  the  serial  are  supplied  with 
still  shots  from  the  movie  to  use  as 
illustrations. 

Personals  and  Notes 

HENRY  McLElMORE,  McNaught  Syn- 


watch  on  the  place, 
and  Judge  Ferguson’s  grand  jury 
called  for  information,  with  the  result 
that  a  roulette  wheel  was  seized  by 
police  in  a  truck  moving  out  fur¬ 
niture,  and  Prosecutor  William  E. 
Dowling  slapped  a  padlock  on  the 
house.  John  Stanley  Hawkins,  who 
had  posed  as  manufacturer’s  agent 
when  he  rented  the  house  recently 
from  the  Grinnell  Estate,  was  arrested 
for  possessing  gambling  equipment. 
John  Daly,  ostensibly  a  guest,  was 


DICATE  humor  columnist,  is  author  of  identified  as  Clifford  Jefferies,  profes- 
a  six-page  illustrated  feature  on  his  sional  gambler, 
friend,  Grantland  Rice,  veteran  sports 
columnist  for  North  American  News¬ 
paper  Alliance,  in  the  Jan.  27  issue 
of  Look  magazine.  Other  ssmdicate- 
writer  contributors  to  the  same  issue 
are  Major  George  Fielding  Eliot,  Her¬ 
ald  TRiBimE  Syndicate,  and  Vincent 
Sheean.  .  .  .  Fred  H.  Kury,  sales  man¬ 
ager  of  NEA  SiaviCE,  was  inducted  as 
an  honorary  member  of  Sigma  Delta 
Chi,  national  professional  journalistic 
fraternity,  at  a  special  initiation  and 
banquet  Jan.  13  at  Columbus,  Ohio. 

.  .  .  Coulton  Waugh,  AP  Feature  Ser¬ 
vice  cartoonist  who  draws  “Dickie 
Dare,”  opened  his  third  one-man  New 
York  art  show  Jan.  15  at  the  460  Park 
Avenue  Gallery.  Waugh  is  exhibit¬ 
ing  a  group  of  10  gauche  and  litho¬ 
graph  drawings  which  he  says  deline- 
Each  is  accompanied  by  a  poem. 

Rube  Goldberg,  New  York  Sun  and 
Register  and  TWbune  Syndicate  car¬ 
toonist,  last  week  switched  from 
drawing  cartoons  thrice  weekly  to  five 
times  a  week. 


"Clean  Up  Attic"  Drive] 
Nets  Classified  Linage 

“Clean  Up  the  Attic  and  Help  Cle*tL 
Up  the  Axis!”  was  the  keynote  oj 
the  week’s  want  ad  campaign  con. 
ducted  by  the  Rockford  (Ill.)  Afomin| 
Star  and  Register -Republic.  With  th* 
slogan,  the  classified  departmen 
launched  a  Want  Ad  Victory  Wed 
which  not  only  provides  readers  wit! 
the  money  to  buy  defense  saving 
stamps,  but  starts  these  readers  of 
with  free  10  and  25-cent  stamps  give^ 
for  each  “for  sale”  want  ad. 

The  campaign  broke  this  week  after 
a  full  week  of  advance  promotion  ii 
the  Rockford  newspapers.  The  idea 
of  urging  housewives  to  clean  ou: 
their  attics  and  sell  the  stowaway 
merchandise  in  order  to  obtain  moiw 
to  buy  defense  stamps  originated  wii 
K.  J.  Nattress,  classified  manager  of 
the  Morning  Star  and  Register 
Republic. 

Want  Ad  Victory  Week  was  at- 
dorsed  by  Gov.  Dwight  Green  aac 
U.  S.  Senators  C.  Wayland  Brooks  and 
Scott  Lucas,  as  well  as  local  ofScials 
Classified  volume  was  up  about  SOfi 
through  'Iliursday. 

For  each  “for  side”  ad  which  a  non' 
business  firm  want  ad  user  buys,  he 
gets  a  free  start  on  his  defense  stamp 
collection.  A  25-cent  defense  staii^ 
was  given  free  for  each  line  of  a  fa 
sale  ad  that  is  run  for  a  week’s  period 
and  a  10-cent  defense  stamp  was  givtil 
free  for  each  line  of  a  for  sale  ad  thatl 
is  run  for  a  three-day  period  All 
advertising  was  charged  at  regulul 
rates  and  the  minimum  ad  was  thr<e| 
lines. 

■ 

West,  McAulilfe 
Named  in  Kingsport 

The  Kingsport  Publishing  Co.,  Inc,lj 
publisher  of  the  Kingsport  (Tenii.)lj 
Times,  recently  announced  the  pro-] 
motion  of  two  key  executives. 

W.  J,  McAuliffe  was  named  editor- 
in-chief  and  J.  W.  West  was  nam«d| 
general  manager. 

Mr.  McAuliffe  has  been  writing  edi- 
torials  for  the  Times  for  the  past  sev¬ 
eral  years.  Mr.  West  went  to  thel 
Times  in  an  executive  capacity  mort 
than  18  months  ago  from  the  Konia 
City  Journal  where  he  was  formerlj] 
managing  editor. 

Mr.  West  announced  that  John! 
Bloomer,  former  sports  editor  wbul 
has  been  directing  the  newsroom 
the  past  several  months  would  b* 
managing  editor.  He  also  announced 
the  appointment  of  Miss  Eillen  Craw¬ 
ford  as  woman’s  editor  succeedinl 
Mrs.  G.  P.  Gaut  who  moved  to  Ala¬ 
bama,  and  Charles  Stelling,  formerly 
of  the  Raleigh  (N.  C.)  Times,  as  sport 
editor  succeeding  Mr.  Bloomer. 


Life  Insurance 
Increases  Contributions 
To  Nation 


The  124  billion  dollars  of  life  insurance  in  force  in  this  country  strengthens 
our  citizen  morale  for  the  trials  of  these  critical  times. 

This  financial  security  is  owned  by  66  million  Americans.  It  stands 
constantly  to  protect  their  families  against  economic  want,  should  their  bread¬ 
winners  die. 

Knowing  that  their  families  are  protected,  our  fighting  men  and  our  skilled 
workmen  in  defense  industries  feel  more  free  to  risk  their  lives. 

In  1941,  approximately  a  billion  dollars  was  paid  in  death  claims  on  life 
insurance.  This  large  sum  is  now  maintaining  solvency  in  many  thousands  of 
American  homes. 

Life  insurance  builds  and  maintains  sound  morale.  But  morale  is  not  enough. 
America  is  spending  unprecedented  billions  for  defense.  .  .  .  Will  spend  more 
billions  in  the  later  offensive  stages  of  World  War  II. 

Here  again  life  insurance  makes  important  contributions  to  the  nation. 
Over  17  billion  dollars  of  policyholder  funds — ^more  than  eight  times  the  total  in 
1917 — are  at  work  through  business  and  government  securities.  At  the  close  of 
1941,  the  life  insurance  companies  had  6  billion,  400  million  dollars  invested  in 
Government  bonds  alone,  or  an  increase  of  350  million  dollars  over  1940. 

In  war,  as  in  peace,  America’s  life  insurance  business  has  a  job  to  do.  It 
has  done  that  job  faithfully  through  100  years — wars,  panics,  and  epidemics  of 
disease,  notwithstanding.  It  is  doing  that  job  now.  It  will  continue  doing  that  job 
faithfully,  always. 


LIFE  INSURANCE  COMPANY 

SPUmOFlELD,  MiVSSA.CH:US£XTS 
OROAJ«IZEl>  ISBl 
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EDITOR  &  PUBLISHER 


Promotion  Men  Must 
Obey  Censorship  Code 


he’s  going  to  get  out  of  what  you  have  newspaper  for  a  family’s  friends  to  see. 
to  sell  him.  You  sell  people  adver-  That’s  the  theme  of  another.  Pretty 
tising,  or  anything  else,  by  talking  to  good  stuff,  seems  like.  Should  make 
them  about  their  problems — not  about  the  impression  the  Memphis  papeis 
yours;  by  talking  to  them  about  them-  want  to  make, 
selves,  not  about  yourself.  ■ 


By  T.  S.  mVIN 


In  the  Bag 


L.  M.  Barton  Joins 


IT  GOES  without  saying,  of  course,  the  contest  has  already  appeared  sev-  D^MATIC  is  the  word  for  a  promo-  Unit©d  NoWSpOpOIS 


that  the  code  issued  by  the  Office  eral  times,  but  if  you  have  missed  it, 
of  Censorship  for  the  guidance  of  or  if  you  want  further  information,  a 
newspaper  editors  during  this  war  note  will  bring  a  prompt  reply, 
period  applies  equally  to  promotion  An  emergency  situation  such  as  we 
manager.  are  in  always  puts  promotion  depart- 

The  single  purpose  of  the  code  is  to  ments  on  the  spot.  Inevitably,  with 
prevent  information  being  published  costs  going  up  and  revenues  from  ad- 

that  conceivably  might  be  of  some  vertising  hardly  keeping  pace,  there  is  i  i  .  j  i  i  „  r - - o - -“j 

help  to  the  enemy.  All  the  informa-  a  tendency  on  the  part  of  manage-  tbp^vit^f  ntrf  A^  newt*^  newspapers  for  national  advertisers, 

tion  issued  by  a  newspaper  does  not  ment  to  cut  down.  It’s  quite  under-  Mr.  Barton  s  appointment  was  aa- 

appear  in  its  news  columns.  Much  of  standable.  Faced  with  the  same  situ-  PfP®^,  P^^^®  coi^umty  life,  nounced  today  by  Harvey  Malott, 

appear  mils  I  e  s  1.0  ,  ‘It’s  the  message  on  which  newspapers  uNA  president  with  headquartea 


tion  put  in  the  mails  recently  by  the  Chicago,  Jan.  19-L.  M.  Barton,  foN 
San  Francisco  Examiner,  a  self-mailer 

managing  director  of  its  suo- 
bliridfolded  and  groping  m  the  dark,  lessor,  Major  Market  Newspapers,  ha 
with  a  raption  reading.  Suppose  sud-  chosen  vice-president  and  sale 

denly  there  were  no  newspapers  to  manager  of  United  Newspaper  Adver- 
help  solves  your  community  s  prob-  newly-organized  firm  to 

lems.  It  s  an  arresting  question,  and  provide  national  unit  coverage  of  daily 


it  appears  in  the  form  of  advertising  ation  in  your  personal  affairs,  you  are  ^dav  must  rest  their^case  ”  says  ( 
and  promotion.  Your  editor  will  keep  more  than  likely  to  do  the  same  thing.  ®  ^  , 

_ riiif  At  thp  samA  timp  manavpment  ex-  c^ce  R.  Lindner,  publisher  or 


Clar- 


here  at  333  N.  Michigan  Ave.  Barta 


Examiner. 


will  make  his  headquarters  in  New 
Its  the  theme  whereby  York  after  March  1. 

Mr.  Barton’s  experience  includes 


watch  over  the  news  columns.  But  At  the  same  time,  management  ex 

£'wS‘ty"baf5  can  prove  inalanily  a»ir 

The  nub  of  the  code,  as  we  read  it,  ductive.  Not  just  of  more  promotion,  for  adequate  support  as  a  neces-  agency  and  newspaper  work.  He  has 

is  in  asking  yourself  this  question,  but  of  more  business-getting  promo-  times.  d  ii  associated  with  newspapers  in 

•Ts^iTwoiJation  I  would  like  to  tion.  That’s  understandable,  too.  At  Right  after  Pearl  Harbor,  the  Belle-  Pittsburgh,  St.  Louis,  Chicago,  Cleve- 
have  if  I  were  the  enemy?”  Having  a  time  when  every  penny  counts,  you,  and  Davenport,  la.  Before  1931^ 

answered  it  act  accordindy  too,  make  every  penny  show  a  good  „  P^v  5.  •  ^  he  served  as  advertising  manager  of 

TghTat  the  stert  a  S;ie  bunch  reason  for  being  ^lent  Glaring  Head  ines!-But  Nothing  Will  the  Chicago  Daily  News.  Later  he 

of  promotional  material  that  has  been  Which,  as  you  can  see,  leaves  the  fn^PM^naBe^H^nilto^'^Si^k^^  was  vice-president  of  O’Mara  &  Onus, 

issuing  thick  and  fast  from  newspa-  promotion  manager  stark  naked  in  hee,  Inc.,  publishers  representative 

pers  all  over  the  country  will  bended  broad  daylight,  the  powers  that  be 

^t.  We  refer  particularly  to  market  glaring  at  him  and  trying  to  decide  to  do  with  final  result  of  greatest  local 

oromotion  Ever  since  the  defense  whether  he’s  a  luxury  like  perfume  Imliday  busine^  in  years.  It  is  a 

promouon.  iLver  since  me  aeiense  likp  hr^ad  theme  that  can  be  used  effectively  now 

program  got  under  way,  newspapers  or  an  essential  like  oreaa.  Cwciwcr  witv.  +1.0 

ev’ervwhere  have  been  bellowing  about  The  contest  gives  you  the  chance  ®  Spring  with  the  , 

how  much  their  markets  have  got  in  to  show  your  management  that,  no  thought  that  the  show  nuist  go  on,  Kuibys  ev,  an  ^ 

MW  mucn  meir  markets  nave  gor  m  ,  nleasant  vou  smell  vou  thmgs  are  necessary  for  home  com-  Times  publisher,  Arthur  Hays  Suit 

Je  way  of  defense  contracts,  what  how  peasant  you  smell,  you 

defense  building  is  under  way,  how  taste  even  Mtter  mat  youre  ]ust  an  enterprising  market  promo-  Lada  in  Beirut,  Syria,  Jan.  21.  Sub- 

many  workers  have  ^en  added  to  exactly  what^^^^^  tio^w^re2^^you^o  an  aU-^lo^  berger  met  Misk  I^da,’ a  sister-in-U, 

i^sSnTlfS  Syea^w^  pS?  diat  the  con-  fl-sound  .  documentary  film  “Arn.  of  Alexander  Sedgwick,  former 

ITTat  m  tSteJrUoJJ  ete  FrSmM^  test  will  be  one  of  the  most  important  America,”  just  produced  by  the  corres^ndent  m  Affiens,  two  yea 
M  l^dM’t  even  Si  ever  held.  Newspaper  promotion,  no  ^ociation  of  Commerce  of  SouA  ago  when  he  began  his  career  on  tl» 

M  ive  don  t  even  whisper  about  these  many  people  pan  it,  is  Bend,  Ind.,  m  cooperation  with  the  Tunes  foreign  s^ 


C.  L.  SULZBERGER  WEDS 

Cyrus  L.  Sulzberger,  New  York 
Times  war  correspondent  recently  in 


Watch  Market  lirformatiaa 


g:^ting  '^;«en  i^my  and  the  Navy.  A  folder  about  Kuibyshev  recently  for  the  wedding. 


This  may  come  as  a  blow  to  some  promotion  department,  miner,  puoiisMr  01  me  00 

newspapers  whose  only  proiMtional  ^  B^d  Tnburre  describes  the  film 

activity  in  the  ^st  yew  has  been  to  because  they’re  beginning  the  stoiy  of  how  one  town  has  re- 

^u*"*"*  to  realize  the  importance  of  promotion  organiz^  its  activities  to  help  win 

1^  how  fat  Aeir  markets  we  growing  successful  newspaper  enterprise.  '^“Jory.  It  sounds  l^e  something 
because  of  the  defense  program.  Some  ^  ,  .  _  well  worth  seeing,  and  we  hope  it 

^  narrov^er,  agency  people  are  censorship  code 

the  a^e  in  some  way  looking  for  ban  before  it  has  been  given  wide 

loopholes  here  and  there  thr^gh  promotion,  sensing  an  oppor-  circulation  to  serve  as  an  m- 

is  sort  ot  spiration  to  other  communiUes. 


ments,  no  matter  how  hard  they  some-  P"'  'P^ich  comes  to  us  from  Fred¬ 


erick  A.  Miller,  publisher  of  the  South 


which  they  might  squeeze  this 


stuff 

Our  own  advice  is  not  to  try  it.  It 
would  be  too  bad  for  newspapers  to 
come  through  this  period  with  a  clean 
and  honorable  record  of  performance 
so  far  as  the  news  columns  are  con¬ 
cerned,  only  to  fall  into  the  bad 
graces  of  the  Government;  and  the 
people — because  of  some  ill-advised 


So  it’s  up  to  you  to  make  a  show-  ,  ^h®  Memphis  (Tenn.)  Commercial 
ing — for  yourself,  and  for  the  profes-  4^^®®  Press-Scimitar  are  put- 


sion  to  which  you  belong.  Good  luck 
to  you! 


ting  out  an  interesting  series  of  pro¬ 
motional  folders  designed  to  sell  local 
dealers  on  newspaper  advertising. 
The  approach  is  the  closeness  the 
newspaper  has  to  the  daily  and  inti¬ 
mate  lives  of  its  readers.  Death 
notices,  for  instance,  are  not  blared 


Hey,  Rubel 

THERE’S  a  heckler  in  the  crowd. 

“We  simply  cannot  understand,”  he 

of.dv'erti,™S.U^  ^y™n^S5a"5  »r“  •h' ■'“'ild.  but  qafetty  imerted  In 

a  sln.a.io„  Uka  ^ 

this  to  lean  over  backward.  And  for  ,  nao,»  aHc  ^  And  wedding  announcements  aren’t 

the  alert  and  enterprising  promotion  blared  over  the  radio  or  posted  on 

department,  the  censorship  code  does  ,  v.5aHliT,o,l  ^  t  billboards,  but  happily  placed  in  the 

not  pose  an  impossible  problem.  If  “  headlined.  The  Great  ^ - , 

your  market  is  prospering  from  the  Anrencan  Business 

war  effort,  there  is  no  baiT  on  telling  American  Newspaper  .  .  it 

advertisers  about  it.  The  ban  is  on  1 

publishing  specific  information  about  ,  1,1  eve  ops  the  mir- 

Ae  war  effort  that  you.  if  you  were  I  if 

the  enemy,  might  like  to  have.  The 

enemy  won’t  care  that  your  market  P  ,  a  ve  ising  a  ongside  col- 

is  doing  well.  He  will  care,  though,  ®®y®  ^he  privilege  is 

that  your  m^ket  is  doing  well  be-  jjow  that  we  have  been  asked,  we 

is  now  holing  so  m^ny  men  of  such  ^  f  ^  T°  “® 

and  such  a  division,  who,  on  this  date,  Z_  j  ®  if  ^ 

are  scheduled  to  move  to  such  and  Sn^sb 

o„r.i,  o  Biiish  msu  would  get  with  a  line  like 

such  a  place,  etc.  this,  “Madam,  we  extend  to  you  the 

privilege  of  purchasing  our  brushes?” 


REBUILT 

AUTOSHAVERS 


We  have  on  hand  a  few 
used  Autoshavers.  These 
will  be  completely  over¬ 
hauled  and  sold  as  guar¬ 
anteed  factory  rebuilts. 
Write  for  full  particu¬ 
lars  about  these  ma¬ 
chines. 


WOOD  NEWSPAPER 
MACHINERY  CORP’N 

Plainfield,  New  Jersey 

New  York  Office:  501  Fifth  Ata 


Strut  Your  Stull.  Brother! 


To  our  mind  you  don’t  sell  adver- 


’THIS  year  of  all  years  newspaper  pro-  tising  by  telling  people  it’s  a  privilege 
motion  departments  should  take  ad-  Because  the  aptest  answer  to  that  is’ 
vantage  of  the  opportunity  the  Editor  “Thanks,  bud,  but  I’m  not  cashing  in 
&  Publisher  Newspaper  Promotion  on  my  privileges  today.”  You  sell  ad- 
Contest  offers  them  to  show  what  they  vertising,  and  anything  else  by  show- 
are  contri^buting  to  the  p^ress  and  ing  our  prospect  what  he’s  going  to 
welfare  of  Aeir  papere.  The  contest  get  out  of  it,  making  him  want,  not 
closes  Feb.  28.  Full  information  about  what  you  have  to  sell  him  but  what 
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SCOTT 

Extra  -  Hi  -  Speed” 


COLOR  PRESSES 


Unit  Style  or 
Superimposed 


Fastest  Color  Presses 
in  the  World 


Walter  Scott  &  Co. 

PLAINFIELD,  N.  J. 


newspaper  NEWS 


AUSTRALIA 


The  only  jonmol  giving  the  d0** 
of  advertisers,  advertising,  P^ 
lishing,  printing  and  eommereiH 
hroadcaating  in  Anstralia  aW 
New  Zealand. 


If  yon  are  planning  sales  ca» 
paigna  or  are  interested  in  thsM 
territories  read 

“NEWSPAPER  NEWS” 

Published  Monthly 


Subscription  rate  $1S0  per  yst 
post  free 

Warwick  Bldg.,  Hamilton  ^ 

SYDNEY 


R  JANUARY  24,  1942 


Christmas 'ffiliib. 


In  December,  8,000,000  members  of  Christ¬ 
mas  Club  used  $40,000,000.00  to  purchase 
Defense  Savings  Bonds  from  their  1941 
Christmas  Club  accumulation,  totaling 
$400,000,000.00. 


You’ll  Find  it  Easier,  Too, 

to  meet  your  mounting  "must”  obli¬ 
gations  by  acquiring  a  planned  sav¬ 
ings  and  investment  habit— the  habit 
that  Christmas  Club  membership 
teaches  to  millions  each  year. 

Make  Your  Christmas  Club 
Payments  Promptly 

at  your  Bank  or  Savings  and  Loan 
Association  displaying  this  official 
emblem  of  the  Christmas  Club, 
America’s  Miniature  University  of 
Thrift,  originated  by  Christmas  Club, 
A  Corporation. 


±H£S£  Americans,  trained  to  regular  savings  in  Christmas  Club,  America’s 
Miniature  University  of  Thrift,  save  systematically. 

They  provide  a  dependable  and  responsible  reservoir  of  savers  to  help  meet 
the  nation’s  emergency  needs. 

They  will  be  prepared  to  pay  their  taxes  when  they  are  due,  for  their  ingrained 
sense  of  thrift  has  taught  them  the  value  of  buying  United  States  Tax  Savings 
Notes  in  advance  of  tax  payment  dates. 

They  are  buying  Defense  Savings  Bonds  periodically  by  planning  in  advance. 

Christmas  Club  members  regularly  accumulating  funds  for  investment  and 
other  constructive  purposes,  week  by  week,  are  now  planning  to  buy  an 
additional  $100,000,000.00  of  Defense  Savings  Bonds  from  accumulations  they 
will  receive  when  the  Club  matures  next  November. 


CHRISTMAS  CLUB 

A  CORPORATION 

H.  F.  RAWLL,  PRESIDENT  •  341  MADISON  AVENUE,  NEW  YORK 

Invest  Now  in  Victory  •  Buy  United  States  Savings  Defense  Bonds  Regularly 
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Newspapers 
With  Censor 

WASHINGTON,  D.  C,  Jan.  22— Ship 

sinkings  off  the  Eastern  Seaboard 
this  week  brought  the  censorship  code 
into  play  and  newspapers  acquitted 
themselves  to  the  complete  satisfac¬ 
tion  of  Byron  Price’s  office. 

No  violation  of  the  “requests”  came 
to  the  attention  of  the  Price  office. 
Tliat  was  true,  also,  of  stations  oper¬ 
ating  vmder  the  broadcast  censorship 
regidations. 

The  week  saw  the  Office  of  Facts 
and  Figures  and  the  Interdepart¬ 
mental  Committee  on  War  Informa¬ 
tion  taking  positions  of  added  impor¬ 
tance.  Personnel  expansions  were 
numerous  and  conferences  were  fre¬ 
quent  as  the  codes  blanketed  news 
gathering  and  disseminating  agencies. 

As  forecast,  the  code  for  radio  broad¬ 
casting  imposes  greater  restriction  on 
news  handling  than  is  required  of  the 
press.  Stations  were  urg^  not  to  rest 
upon  the  fact  that  copy  teletyped  or 
otherwise  delivered  to  them  has  been 
edited  in  the  light  of  newspaper  prac¬ 
tice,  but  were  asked  to  bear  in  mind 
that  the  airwaves  know  no  geograph¬ 
ical  limits. 

“It  mtist  be  remembered  that  all 
newspapers,  magazines  and  periodicals 
are  censored  at  our  national  borders; 
no  such  post-publication  censorship  is 
possible  in  radio,”  the  codes  states. 

Weather  Reports 

Weather  reports,  including  inci¬ 
dental  mention  of  climatic  conditions 
during  sports  coverage,  were  placed 
on  the  prescribed  list,  except  that  offi¬ 
cial  announcements  from  the  Weather 
Bureau  may  be  aired.  The  restric¬ 
tions  placed  on  published  news  em¬ 
bodied  in  the  code  previously  re¬ 
leased  were  made  a  part  of  the  radio 
guide. 

Emphasis  was  placed  on  the  dan¬ 
gers  of  ad  libbing  over  the  airwaves, 
and  “man  in  the  street’  programs 
were  ordered  off  the  air.  Because  a 
musical  recording  played  at  a  speci¬ 
fied  time  might  be  a  signal  to  a  for¬ 
eign  agent,  stations  were  asked  to  de¬ 
cline  requests  of  that  nature.  Lost 
and  foimd  notices  are  to  be  scruitin- 
ized  carefully  and  their  authenticity 
checked. 

Quiz  programs,  informal  interviews 
and  other  airings  of  that  nature  are 
covered  in  a  paragraph  which  states: 

“Any  program  whi^  permits  public 
accessibility  to  an  open  microphone 
is  dangerous  and  should  be  carefully 
supervised.  Because  of  the  nature  of 
quiz  programs,  in  which  the  public  is 
not  only  permitted  access  to  the  mic¬ 
rophone  but  encouraged  to  speak  into 
it,  the  danger  of  usvirpation  by  the 
enemy  is  enhanced.  The  greatest  dan¬ 
ger  here  lies  in  the  informal  interview 
conducted  in  a  small  group— 10  to  25 
people.  In  larger  groups,  where  par¬ 
ticipants  are  selected  from  a  theatre 
audience  for  example,  the  danger  is 
not  so  great.” 

Copies  of  script  used  in  all  foreign 
language  broadcasts  will  be  required 
and  ad  libbing  on  such  programs  is 
prohibited. 

Code  Termed  "Costly" 

In  contrast  with  the  general  accept¬ 
ance  which  met  the  newspaper  code, 
the  broadcasting  rules  were  described 
by  the  Radio  Coordinating  Committee 
of  the  industry  as  certain  to  cost  mil¬ 
lions  of  dollars  in  revenues.  “Man 
in  the  street”  and  other  informal 
interview  specialties  provided  the 
“carry”  for  munerous  sponsored  peri¬ 
ods,  it  was  pointed  out. 

Some  slackening  of  news  already  is 
beginning  to  be  felt  by  Washington 
news  bureaus.  U.  S.  Department  of 


Cooperate 
On  Sinkings 

Agriculture  crop  reports  which  have 
been  a  “must”  for  the  press  wires 
serving  farming  regions,  were  discon¬ 
tinued  because  they  come  within  the 
prohibition  against  publication  of 
“estimated  supplies  of  strategic  and 
critical  material  available.”  The  same 
is  true  of  gasoline  stocks  reports  from 
the  office  of  Coordinator  Harold  L. 
Ickes.  The  U.  S.  Tariff  Commission 
dropped  its  tabulations  of  fats  and 
oils  imports. 

A  fight  developed  on  Capitol  Hill 
on  enactment  of  a  bill  to  require 
the  labeling  and  filing  of  foreign 
political  propoganda.  'This  adminis¬ 
tration  -  supported  bill  has  passed 
both  branches  of  Congress  but 
the  House  version  carries  this 
language:  “The  term  ‘agent  of  a 
foreign  principal’  includes  but  is  not 
limited  to  the  Communist  Party  of  the 
United  States,  the  German-American 
Bimd,  and  the  Kyffhauserbimd.” 

Chairman  Hatton  W.  Sumners  of 
the  House  Judiciary  Committee  con¬ 
tends  the  bill  will  1^  unconstitutional 
if  the  conferees  do  not  strike  out  that 
language.  The  National  Federation 
for  Constitutional  Liberties  has  circu¬ 
larized  Congress  with  a  statement 
that  that  Representative  Martin  L. 
Dies,  sponsor  of  that  provision  is  at¬ 
tempting  “to  register  as  foreign  agents 
the  members  of  organizations  and 
trade  unions  with  which  the  Dies 
Committee  is  in  disagreement.” 

Named  to  OPM 

Serving  in  a  related  field  will  be 
William  B.  Lewis  who  has  been  named 
coordinator  in  the  radio  division  of  the 
Office  of  Facts  and  Figures.  Mr.  Sloan 
will  deal  with  the  physical  aspects  of 
systems  whereas  Mr.  Lewis’  work  will 
confined  to  official  uses  of  these 
media  of  communications. 

The  Lewis  appointment  was  made 
by  Mr.  MacLeish  at  the  request  of 
President  Roosevelt,  “to  give  guidance 
to  Government  departments  and  agen¬ 
cies  and  to  the  radio  industry  as  a 
whole  concerning  inquiries  originating 
within  the  Government  and  received 
by  the  Government  from  the  broad¬ 
casting  companies  and  stations  and  to 
handle  certain  Government  programs 
on  the  networks  within  the  U.  S.” 

The  White  House  letter  continued: 
“It  is  requested  that  you  advise  all 
departments  and  agencies  of  the  Gov¬ 
ernment,  especially  those  in  the  offices 
of  the  Director  of  Censorship,  the  Fed¬ 
eral  Communications  Commission  and 
the  Coordinator  of  Information,  as 
well  as  the  national  networks  and  the 
National  Defense  Committee  of  the 
National  Association  of  Broadcasters, 
that  this  assignment  has  been  given  to 
the  Radio  Division,  OFF. 

OFF  Being  Expanded 

“It  is  not  intended  that  the  functions 
of  the  Radio  Division,  OFF,  shall  in 
any  way  conflict  with  the  short  wave 
or  foreign  broadcasting  work  now  be¬ 
ing  carried  on  by  the  Office  of  the 
Coordinator  of  Information  or  by  the 
office  of  Mr.  Nelson  Rockefeller.  It  is 
recognized,  however,  that  certain  pro¬ 
grams  arranged  by  the  Radio  Division, 
OFF,  may,  from  time  to  time,  be 
broadcast  to  the  world  at  large  and  it 
is  suggested  that  the  Radio  Division, 
OFF,  on  all  such  occasions,  consult 
with  and  arrange  broadcasts  of  this 
nature  in  cooperation  with  the  officials 
of  Mr.  Rockefeller’s  office  and  those  in 
Colonel  Donovan’s  office  in  order  to 
avoid  conflict  and  possible  overlapping 
of  radio  programs.” 

The  most  recently  organized  infor¬ 
mation  bureau  in  the  federal  setup, 
OFF  is  in  the  process  of  expansion. 


Mr.  Lewis  resigned  his  position  as 
vice-president  of  Columbia  Broad¬ 
casting  System  to  become  assistant 
director,  and  he  is  aided  by  Douglas 
Meservey,  formerly  assistant  to  the 
vice-president  in  charge  of  programs 
for  National  Broadcasting  Company. 

The  Bureau  of  Intelligence  is  headed 
by  R.  Keith  Kane,  formerly  of  the 
Department  of  Justice;  the  Bureau  of 
Pr^uction  is  headed  by  Martin  Som¬ 
mers,  formerly  an  associate  editor  of 
the  Saturday  Evening  Post;  and  the 
Bureau  of  Media  Liaison  is  directed 
by  Ulric  Bell,  formerly  Washington 
correspondent  of  the  Louisville  Cour¬ 
ier-Journal.  The  staff  of  writers 
includes  Allen  Grover,  formerly  vice- 
president  of  Time,  Inc.;  Robert  Kint- 
ner,  former  Washington  columnist, 
now  a  captain  in  the  army,  assigned 
to  OFF;  Henry  Pringer,  Pulitzer  Prize 
biographer  of  William  Howard  Taft; 
Malcolm  Cowley,  for  many  years  an 
editor  of  the  New  Republic;  Milton 
Mackaye,  contributor  to  leading  maga¬ 
zines;  and  Charles  Poore,  for  many 
years  a  literary  editor  of  the  New 
York  Times. 

Treasary  Actioa 

The  Treasury  Department  also  has 
stepped  into  the  censorship  picture 
acting  under  the  provisions  of  the 
Trading  with  the  Enemy  Act,  which 
prohibits  except  under  license  the 
carrying  of  any  form  of  tangible  com- 
mimication  into  or  out  of  the  United 
States. 

To  avoid  delays  in  making  connec¬ 
tions  and  possible  embarrassing  inci¬ 
dents,  the  Treasury  advised  travelers: 

1.  Refrain  from  carrying  on  foreign 
trips  any  documents  unless  they  are 
absolutely  essential. 

2.  When  it  is  found  absolutely  nec¬ 
essary  to  carry  maps,  plans,  blue¬ 
prints,  specifications  or  similar  docu¬ 
ments,  present  them  as  long  in  ad¬ 
vance  of  departure  time  as  is  possible 
to  the  office  of  the  Collector  of  Cus¬ 
toms,  where  it  will  be  determined 
whether  the  communication  may  be 
licensed. 

It  was  pointed  out  that  the  regula¬ 
tion  issued  under  the  Act  includes 
written  and  typewritten  documents, 
that  time  is  required  for  the  transla¬ 
tion  of  statements  in  foreign  languages 
and  that  exposed  film,  developed  or 
imdeveloped,  must  be  examined  by 
the  customs  officers  before  licensed. 

On  Capitol  Hill,  legislative  action 
was  completed  on  a  bill  empowering 
the  President  to  take  wartime  control 
of  all  telegraphic  and  telephonic  com¬ 
munication  facilities.  Before  the  Sen¬ 
ate  passed  the  Hoxise- approved  meas¬ 
ure,  Senator  Robert  A.  Taft  of  Ohio 
made  the  prediction  for  the  record 
that  private  control  will  never  again 
be  established.  Senator  Burton  K. 
Wheeler  of  Montana  pointed  out,  how¬ 
ever,  that  use  rather  than  physical 
control  is  contemplated  in  the  measure. 

Evidence  that  the  code  of  practice 
for  newspapers  does  not  materially 
change  news-handling  policies  ob¬ 
served  under  voluntary  censorship 
came  as  a  result  of  ship  sinkings  off 
the  eastern  coast  of  the  United  States. 
The  rules  were  issued  one  day  before 
the  first  sinking  and  relatively  few 
newspaper  offices  had  received  their 
copies.  Yet,  according  to  John  H. 
Sorrels,  supervisor  of  newspaper  cen¬ 
sorship  under  Byron  Price,  there  was 
no  reported  case  of  a  paper  “stepping 
out  of  bounds”  in  its  coverage.  Very 
few  inquiries  were  made  for  advice 
on  use  of  details  and  none  presented  a 
serious  difficulty,  he  added. 

The  first  official  news  release  carry¬ 
ing  a  restriction  against  use  by  radio 
while  permitting  newspaper  publica¬ 
tion  came  from  the  Navy  Department 
Monday  after  the  S.S.  Malay  was  at¬ 
tacked  by  a  submarine  off  the  Atlantic 
Coast.  This  differentiation  in  treat¬ 
ment  is  provided  for  in  the  codes. 


released  by  Mr.  Price,  to  safeguai^M 
ships  against  further  attack.  " 


The  statement  carried  a  captaia^ 
“For  Release  to  the  Press  Only," 
also  the  imderscored  notation,  “Radioj 
Stations  Must  Not  Broadcast.”  It  de. 
scribed  the  attack  briefly,  gave  the 
name  and  structural  information 
the  ship,  the  number  of  crew  mem¬ 
bers,  its  ownership  and  the  date  of 
launching. 

Following  those  facts  was  a  message, 
“To  Editors — Not  for  Publication."  Ha 
Navy  Department  gave  permission  to 
Editor  &  Publisher  to  print  the  con¬ 
tents  of  the  message  for  the  puipoie 
of  illustrating  the  type  of  confidential 
message  which  will  be  carried  on  k- 
leases  from  time  to  time.  It  read: 

“The  Malay  is  about  three  houn 
from  Norfolk,  Va.,  where  she  will 
anchor.  Lt.  Starbuck,  the  Navy  ptta 
officer  at  the  5th  Naval  District,  Nor¬ 
folk,  has  been  authorized  to  clear  ad¬ 
ditional  information  and  arrange  for 
interviews  with  the  crew  after  arriva! 
of  the  ship.  It  is  requested  that  indi¬ 
vidual  newspapers  do  not  make  in¬ 
quiries  at  Norfolk  as  the  facilitia 
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there  are  limited.  The  various  presf^l*  ^ 


associations  are  on  hand  and  will  com¬ 
plete  the  coverage.  Only  the  pm 
associations  may  be  taken  to  the 
which  will  not  dock  tonight  (Mon¬ 
day).  Radio  stations  are  requested 
not  to  broadcast  any  news  until  the 
ship  is  finally  safe  in  port,  as  will  be 
announced  from  Norfolk.” 

The  Navy  Department’s  bureau  of 


public  relations  asked  that  the  policy  P-’ 


of  permitting  press  associations  to  sup¬ 
ply  coverage  be  followed  in  all  cases 
where  official  press  facilities  are 
limited. 

At  a  press  conference  Wednesday 
afternoon,  Mr.  MacLeish  announced 
the  personnel  of  the  Committee  on 
War  Information.  It  includes:  James 
C.  Dunn,  adviser  on  political  rela¬ 
tions  to  the  Secretary  of  State;  Fer¬ 
dinand  Kuhn,  assistant  to  the  Secre¬ 
tary  of  the  Treasury;  John  J.  McCloy, 
Assistant  Secretary  of  War;  Adlai 
Stevenson,  Special  Assistant  to  the 
Secretary  of  the  Navy;  L.  M.  C.  Smith, 
Special  Assistant  to  the  Attorney  Gen¬ 
eral;  Lowell  Mellett,  Director  of  the 
Office  of  Government  Reports;  Wayne 
Coy,  liaison  officer,  office  for  Emer¬ 
gency  Management;  Oscar  Cox,  gen¬ 
eral  counsel,  Lend-Lease  Administra¬ 
tion;  Robert  Sherwood,  Office  of  the 
Coordinator  of  Information. 

Also  added  to  previous  annouiw- 
ments  of  personnel  in  the  Office  of 
Facts  and  Figures  were  the  following: 
Robert  Huse,  formerly  of  Social  Se¬ 
curity  Board;  Abraham  Feller,  profes¬ 
sor  at  Yale  Law  School;  John  R- 
Fleming,  formerly  of  U.  S.  Department 
of  Agriculture;  Morris  Hadley,  Ne*  K  ““ 
York  City  lawyer;  Christian  A.  Hertef.  ^ 
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Speaker  of  the  Massacheusetts  House  1  ^ 


of  Representatives;  Edgar  Ansel  Mow- 
rer,  foreign  correspondent,  Chicago  ■ 
Daily  News;  Philip  P.  Hanburger, 
the  New  Yorker;  Samuel  Lubell,  Sot' 
urday  Evening  Post  and  Rcoder’* 
Digest. 

Mr.  MacLeish  told  his  first  press 
conference  his  agency  will  attempt  to 
establish  a  uniform  policy  for  gw- 
ernment  press  and  radio  news  re¬ 
leases  and  will  extend  its  program  to 
include  Cabinet  members,  if  possible- 
The  last  reference  was  prompted  bj 
Jesse  Jones’  statement  on  the  rubb« 
situation  which  was  followed  by  much 
newspaper  comment.  That  statero^ 
had  not  been  cleared  either  throup 
the  Director  of  Censorship  or  the 
Office  of  Facts  and  Figures.  It  ons 
conceded  that  Mr.  Price  is 
charged  with  supervision  over  CabirW* 
members’  publicity  programs  but  ^ 
OFF  is  assigned  the  task  of  harmonh- 
ing  official  press  relations  with  ^ 
rules  laid  down  in  the  censorship 
code. 
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ensus  Bureau  Eager 
tfo  Help  Newspapers 


IfASHINGTON,  D.  C.,  Jan.  21— Uses 
if  census  data  by  advertising,  pro- 
aiion  and  circulation  departments  of 
esspapers  were  outlined  at  a  clinic 
saduc^  here  today  by  the  U.  S. 
ijreau  of  Census  and  addressed  by 
ijtctor  J.  C.  Capt  and  divisional 
of  his  agency. 

Norman  W.  Baxter,  Assistant  to  the 
(oetary  of  Commerce,  prefaced  the 
Rigram  with  a  reminder  that  the 
>nsus  Bureau  has  more  data  avail- 
ble  to  the  business  offices  of  papers 
un  any  other  agency  in  the  world, 
ad  Dr.  Vergil  D.  Reed,  Assistant  Di- 
Ector  of  the  Census,  added  the  corn- 
sent  that  surveys  which  would  cost 
newspaper  $100,000  to  conduct  can 
duplicated  from  Washington  files 
t  the  cost  of  a  football  ticket.” 

Other  Revenue  Sources 
Mr.  Baxter  said  loss  of  advertising 
the  field  of  automobiles,  tires  and 
ong  line  of  fiumishings  will  make 
Mcessary  for  newspapers  to  go 
leyond  working  the  center  of  the 
jeld  and  plow  around  the  edges.  Data 
metropolitan  districts  chart  the 
^  for  “seeing  what  happens  in  the 
^es  and  what  pay  dirt  can  be 
pmd,”  he  said. 

Speaking  for  Secretary  Jesse  Jones, 
Baxter  said: 

The  government  has  an  interest  in 
l^ing  that  newspapers  operate  on  a 
ible,  profitable  basis.  The  govem- 
ent  needs  a  vigorous,  strong,  intel- 
l^ent  press  in  this  total  war.” 

Director  Capt  assured  the  75  press 
lepresentatives  present  that  much 
pore  data  is  available  than  has  ever 
jrtn  published  but  that  general  re¬ 
fuses  have  not  been  issued  except 
ere  a  general  interest  is  indicated, 
e  urged  advertising  representatives 
make  their  problems  known  to  his 
ifbce. 

Frank  R.  Wilson,  chief  of  informa- 
on  and  publications  in  the  Bureau, 
raiged  and  conducted  the  meeting. 
!e  explained  that  today’s  session  was 
ben  over  to  papers  in  cities  of 
i.OOO-or-more  population,  so  that 
frsons  with  comparable  problems 
be  together. 

Dr.  Reed  defended  the  metropolitan 
eas  set  up  by  the  Bimeau,  and  re¬ 
dded  that  a  newspaper  always  can 
the  basic  data  supplied  from 
’ashington  and  add  to  it,  subtract 
■om  it,  or  re-draft  the  boundary 
nes. 

The  central  area  is  the  yoke  of  the 
and  the  surrounding  region  is  the 
bite;  but  they  are  both  important 
hatching  profits,”  he  reminded. 

he  said,  are  needed  to  sell  not 
iy  the  local  advertisers  but  the  na- 
'^1  as  well. 

See  E.  &  P.  Article 
Until  recently.  Dr.  Reed  conceded, 
s  Census  Bureau  did  not  package 
“merchandise”  in  small  enough 
tainers  for  maximum  use,  but  that 
^rtice  has  been  corrected.  He  urged 
P  listeners  to  read  a  recent  issue  of 
ptTOR  Publisher  for  an  enlightening 
fittle  on  the  use  of  metropolitan 
’is  maps.  (E.  &  P.,  Aug.  23,  Sec- 
^n.  page  2.) 

Uf.  Reed  suggested  use  of  housing 
^“Suses  to  determine  living  stand- 
housing  equipments  needs,  and 
jr'r  data  which  may  serve  to  deter- 
sales  possibilities  and  campaigns, 
^instanced  use  of  the  data,  by  a 
Pspaper,  to  convince  a  department 
*®anagement  that  a  bargain  base- 
Would  be  a  profitable  addition 
I  the  store’s  services.  The  enterprise 
maugurated  and  advertising  copy 
fae  along. 


C.  E.  Batschelet,  Census  Bureau 
geographer,  described  the  types  of 
maps  whidh  are  available  upon  ap¬ 
plication  and  said  many  others  can 
be  procured  at  slight  cost.  The  data 
necessary  for  newspaper  uses  either 
appears  on  those  maps  or  is  referred 
to  by  key.  Mr.  Batschelet  urged  news¬ 
paper  representatives  to  communicate 
their  ne^s  to  the  Bureau. 

A  question  from  the  floor  raised  the 
point  that  census  data  are  not  avail¬ 
able,  usually,  until  one  or  more  years 
after  they  have  been  gathered  and 
may  be  obsolete.  Bureau  officials  re- 
pli^  that  experience  has  shown  that 
communities  follow  a  general  growth 
pattern.  ' 

Us*  of  InformatioR 

Uses  of  census  statistics  were 
demonstrated  pictorially  by  the  use 
of  a  hypothetical  “Median  City.”  The 
municipality  has  a  population  of 
350,000,  has  one  morning  and  two 
evening  newspapers.  One  of  the 
papers,  with  circulation  of  100,000 
was  employed  to  show  how  census 
maps  and  statistics  might  be  used  in 
connection  with  circulation  depart¬ 
ment  figures  to  show  whether  the  cir¬ 
culation  reaches  the  class  of  persons 
best  able  to  buy  luxury  goods, 
whether  the  circulation  goes  into  an 
area  where  a  market  exists  for  radios, 
refrigeration,  mechanical  heating,  etc. 
Housing  census  findings  might  like¬ 
wise  be  employed,  in  conjunction  with 
circulation  records,  to  indicate  the  ex¬ 
tent  of  home  delivery. 

The  retail  census  statistics  were  em¬ 
ployed  as  a  basis  for  determining 
whether  the  number  of  retail  outlet 
space  users  has  kept  pace  with  the 
increase  in  the  number  of  stores,  it 
was  pointed  out. 

Suggests  Gov't  Paid  Spae* 

The  suggestion  that .  paid  space  in 
newspapers  be  used  to  promote  gov¬ 
ernment  bond  sales  and  other  under¬ 
takings  was  made  by  Mr.  Wilson,  who 
recalled  his  experienced  as  Liberty 
Bond  publicity  director  in  World  War 
No.  1.  Mats  obtainable  through  the 
Treasury  Department  were  used  in 
advertisements  sponsored  and  paid  for 
by  local  and  national  advertisers  with 
all-aroimd  satisfaction,  he  said.  He 
predicted  an  equally  favorable  re¬ 
sponse  would  meet  a  revival  of  that 
plan. 

John  Guernsey,  consultant  econo¬ 
mist  of  the  bureau,  pointed  out  that 
many  new  names  are  appearing  in 
radio  copy — products  which  have  not 
been  the  popular  brands  but  which 


Advertisers  placed  more  re¬ 
tail  display  linage  in  the 
New  York  Sun  during  1941 
(and  during  each  of  the  past 
16  years)  than  in  any  other 
standard  -  size  New  York 
weekday*  newspaper. 

me 

NEW  YORK 

*  Monday  through  Saturday. 

Sourca:  Madia  Racordt. 


see  an  opportunity  for  advancement 
imder  present  conditions.  He  sug¬ 
gested  stress  be  placed  upon  the  fact 
that  the  companies  which  maintained 
their  channels  of  distribution  were 
the  ones  which  survived  the  post- 
World  War  depression,  supplying  a 
moral  to  producers  today.  Mr.  Guern¬ 
sey  presented  statistics  to  prove  the 
point. 

Service  and  repair  businesses  can 
be  prevailed  upon  to  advertise,  to 
their  benefit,  methods  for  getting  along 
with  what  is  available,  prolonging  the 
life  of  equipment,  he  said. 

“Newspapers  are  falling  down  on 
the  restaurant  advertising  job,”  Mr. 
Guernsey  accused,  losing  opportimity 
for  “every  issue  copy — small  but  prof¬ 
itable.”  Statistics  prove,  he  said,  that 
restaurants  reach  a  certain  level  of 
business,  then  remain  static — but 
could  be  convinced  that  advertising 
would  boost  them  beyond  present 
levels. 

The  variety  store  is  a  neglected 
source,  yet  does  a  large  local  business 
and  should  be  visited  by  the  adver¬ 
tising  representatives  of  local  papers. 

At  this  point  in  the  discussion,  Mr. 
Wilson  interjected  the  fact  that 
amusement  places  in  Great  Britain 
have  had  a  30%  increase  in  business 
under  the  war.  If  there  is  a  similar 
growth  here,  he  said,  it  would  amoimt 
to  two  hundred  million  dollars  a  year 
or  one  thousand  dollars  a  month  more 
for  each  theatre;  yet  Media  Records 
show  amusement  linage  decreasing. 

NAMED  ADV.  MANAGER 

Harold  Culp,  who  has  been  a  mem¬ 
ber  of  the  display  advertising  staff 
of  the  East  St.  Louis  (Ill.)  Journal 
for  the  past  six  years,  has  been  ap¬ 
pointed  advertising  manager  of  the 
Quincy  (Ill.)  Herald-Whig,  effective 
Feb.  1. 


Ta  Kung  Pao  Sends 
Representative  to  N.  Y. 

The  first  man  ever  to  be  sent  to  the 
United  States  by  a  Chinese  news¬ 
paper  has  arriv^  in  New  York  to 
become  American  correspondent  for 
China’s  leading  independent  daily, 
To  Kung  Pao.  Yen  Jen-ying,  out¬ 
standing  among  China’s  growing  num¬ 
ber  of  modem  young  journalists,  left 
Hong  Kong  on  the  last  boat  out  before 
the  Japanese  attack  upon  the  Crown 
Colony  on  Dec.  8.  He  is  the  second 
Chinese  newspaperman  to  arrive  in 
this  country  within  the  past  year,  the 
first  one  being  wire  service  repre¬ 
sentative,  David  Lu,  of  the  official 
Central  News  Agency  of  the  Chinese 
government. 

Yen  climbed  into  the  foreign  corre¬ 
spondent’s  seat  by  way  of  Ihe  sports 
page.  Graduating  from  Tientsin’s 
Nankai  University,  Yen  went  directly 
into  sports  writing. 

With  the  war,  and  the  invasion  of 
North  China  by  the  Japanese,  Ta 
Kung  Pao  moved  to  Shanghai,  Hong 
Kong  and  Chungking,  keeping  one 
step  ahead  of  the  Japanese  invaders, 
and  missing  only  a  few  days  of  pub¬ 
lication.  Yen  went  with  his  paper,  be¬ 
coming  for  a  time  the  editor  of  its 
Shanghai  edition.  After  he,  his  paper, 
and  his  old  college  had  all  moved 
to  Chimgking,  wartime  capital  of 
China,  he  became  an  instructor  in 
social  sciences  at  the  new  Nankai 
University. 

Yen  has  also  worked  for  the  Yih 
Shih  Pao  (The  Social  Welfare)  in 
Tientsin,  and  for  the  Shih  Pao  In 
Shaighai.  He  plans  to  work  both  in 
New  York  and  in  Washington,  and  to 
acquire  as  much  practical  knowledge 
of  American  journalism  as  he  can 
while  he  covers  his  assignments 
h'^re. 


AXNOUNCiNG 
a  series  of  arfieles 
on 

THE  SPIRITUAL  ISSUES 
UE  THE  WAR 


by  the 

ARCHBISHOP  OF 
YORK 


Religious  News  Service  has  the  honor  to  announce  re¬ 
lease  of  four  consecutive  weekly  articles  hy  one  of  the 
most  distinguished  churchmen  in  the  world.  In  this 
series  the  Archbishop  of  York  brilliantly  clarifies  the 
spiritual  differences  between  the  democratic  and  totali- 
*'  tarian  view  of  life. 

This  series  is  a  must  for  every  newspaper 
interested  in  telling  its  readers  what  the  world 
struggle  is  all  about. 

Wire  eoHeet  today  tor  rates  and  reservations 


RELIGIOUS  NEWS  SERVICE 

381  Fourth  Avenue.  New  York 


privileged,  however,  to  see  as  from  possibly  by  faster  machinery,  possibly  have  given  their  lives  to  joum 
the  outside  this  unconscious  absorp-  also  by  reduction  of  the  present  page-  not  the  pot-boiling  efforts  of  an 
tion  of  news  by  the  thinking  citizen,  size  of  standard  newspapers.  night  intellectual. 

Scholars  in  aU  fields,  and  notably  “There  will  be  newspapers  of  some-  It  would  be  a  happy  circum 

those  in  the  social  sciences,  damn  the  what  this  form  and  philosophy  twenty  for  newspapers  if  this  volume 
press  over  every  day’s  luncheon  table  years  from  now.  Beyond  that,  the  be  widely  distributed  and 
as  superficial  and  inaccurate,  if  not  writer  dares  not  look.’’  throughout  the  country.  We 

willfully  sensational  and  untruthful.  We  say  again  that  probably  no-  however,  that  it  will  have  a  1 
Yet  the  next  moment  they  will  dis-  where  has  so  authoritative  a  compila-  circulation, 

course  on  what  Hitler  has  just  done  tion  of  articles  on  the  newspaper  and  Single  copies  may  be  purcha 

or  on  what  the  President  ought  to  its  function  in  modem  life  been  gath-  $2  each  from  the  American  Ac 
do — totally  oblivious  to  the  fact  that  ered  together.  These  contributions  of  Political  and  Special  Science 
it  is  only  thanks  to  the  daily  news-  are  the  best  thoughts  of  men  who  Walnut  street,  Philadelphia.— W 

paper  that  they  themselves  know  of - 

Hitler’s  action,  or  are  aware  of  the] 

concludes  even 

the  are  no  better 

than  the  The 

ference  he  admitted  he 

knew  was  he  the 

Curtis  D.  MacDougall,  PhD., 

nalism  lecturer,  Medill  School  of  . 


He  is  independent  and  proud,  yet  democratic  and 
friendly.  He  is  the  envy  of  the  rest  of  the  world,  and  its 
hope.  He  is  generous  and  tolerant  and  peace-loving  and 
withal  the  most  powerful  man  in  the  world.  He  is  the 
American  workman. 

His  hands,  accustomed  to  the  feel  of  wrench  and  lever 
and  gauge,  may  never  have  held  a  gun;  his  mind,  trained  to 
think  in  terms  of  tolerances  as  fine  as  1/10,000  of  an  inch, 
may  never  have  wrestled  with  a  problem  of  military  strategy; 
and  yet  he  is  the  veteran  of  a  thousand  campaigns. 

His  campaigns  began  in  the  laboratories,  and  his 

Erowess  was  proved  in  the  test  pits  of  American  industry. 

[is  battles  were  waged  on  the  factory  floor  and  in  the  field. 
His  victories  have  helped  to  make  the  citizens  of  the  United 
States  the  most  fortunate  people  in  the  world,  and  the 
U.  S.  the  greatest  nation  on  earth. 

In  the  plants  of  the  General  Electric  Company,  working 
with  General  Electric  scientists  and  engineers,  this  man, 
the  American  workman,  has  made  giant  generators  to  light 
whole  cities.  X-ray  tubes  to  penetrate  the  mysteries  of 
human  flesh  and  metal  castings,  radio  and  television  appa¬ 
ratus  to  project  man’s  voice  and  image  through  space  over 
the  mysterious  waves  of  the  ether 

Today,  in  the  gravest  hour  of  world  history,  he  is 
engaged  in  the  greatest  campaign  of  all.  But  there  is 
serenity  and  confidence  in  his  face,  and  the  experience  of  a 
thousand  campaigns  behind  him.  He  is  sure  of  his  own 
abilities,  certain  of  his  country’s  future.  General  Electric 
Company,  Schenectady,  N.  Y. 


The  Press  and  Fields  of  Special  Interest 

Science  and  the  Press — Watson  Davis. 

The  Press  and  Labor  News — Louis  Stark. 

The  Press  and  Agricultural  News — William 
A.  Sumner. 

The  Reporting  of  Public  Affairs — Frederic 
E.  Merwin. 

Reporting  the  W'ashington  News — Richard 
Wilson. 

International  News  Coverage  and  Foreign 
News  Communication — Ralph  O.  Nafziger. 

The  Editorial  Page;— Charles  Merz. 

Reviewing  and  Criticism — J.  Donald  Adams. 

The  Role  of  the  Weekly  Newspaper— 
■Charles  E.  Rogers. 

Responsibilities  and  Reforms 

Press  Reforms — Raymond  Lawrence. 

Social  Responsibilities  of  the  Newspaper— 
Richard  J.  Finnegan. 

The  Ideal  Newspaper  of  the  Future — Arthur 
T.  Robb. 


Richard  J.  Finegan,  editor,  Chi¬ 
cago  Times: 

“The  biggest  social  responsibility  of 
the  newspaper  is  to  make  a  success  of 
democracy.  .  .  .  Our  press  has  more 
knowledge,  more  freedom,  more  read¬ 
ers,  and  more  opportunity  than  any 
press  here  or  elsewhere  ever  had.  .  .  . 
Democracy’s  future  was  entrusted  to 
the  press  as  censor  and  as  guide,  to 
a  press  conscious  of  its  social  obliga¬ 
tions  and  opportunities.” 

,  .  ,1 _ Arthur  T.  Robb,  editor.  Editor  & 

For  working  newspapermen  the  vol-  pyjLisHER: 

ume  restates  in  concrete  form  the  newspaper  will  not  per- 

accretions  of  know  e  ge  8^**^  advertisers  to  make  deceptive 

their  work,  but  to  the  studious  lay- 

man  it  should  prove  an  Uluininating  “Banner  headlines  in  the  ideal 
beacon  lighting  one  o  e  grea  newspaper  will  be  reserved  for  events 

forces  in  modem  life.  merit  them  by  comparison  with 

We’re  Like  Will  Rogers  daUy  routine.  Less  erudite  forms  of 

Space  limitations  prevent  adequate  entertainment  will  undoubtedly  con- 
coverage  of  the  many  thoughtful  and  tinue,  'combining  art  with  humor.  Re- 
excellent  articles.  We  shall  have  to  ligiem  will  be  treated  candidly.  .  .  . 
be  content  with  a  few  quotes;  Business  affairs  will  be  treated  by 

Herbert  Brucker,  associate  profes-  men  who  know  them  thoroughly  and 
sor.  Graduate  School  of  Journalism,  can  write  with  complete  objectivity. 
Colundiia  University:  ...  Lack  of  time,  possibly  the  great- 

“One  who  comes  into  an  academic  est  present  handicap,  will  be  over- 
•  environment  from  newspaper  work  is  come  by  the  reduction  of  editions. 


ELECTRIC 


Slap  the  Jap" 

he  Chicago  bureau  of  the  Associated 
Press  recently  held  its  first  “Slap 
>£  Jap”  defense  bond  and  stamp 
rawing.  Suggested  by  Night  Desk 
aitor  A.  E.  Orton,  the  drawing  is 
perated  this  way:  Chances  at  25  cents 
ach  are  sold  on  100  numbers.  The 
25  “take”  is  divided  75-25,  the  high 
m  being  a  defense  bond  costing 
EtS  and  the  consolation  award  $6.25 
Mamps.  An  old-fashioned  drawing 
^  the  hat  produces  the  lucky  ones. 
Momers  were  turned  away  last 
when  Tom  Williams,  day  city 
E  and  Night  News  Editor  Bill  Con- 
^  won  the  big  and  little  prizes. 


Krt  the  Bombs 

BE  Philadelphia  Record  is  publish- 
kg  a  series  of  articles  entitled, 
low  to  Beat  the  Bombs.”  They  are 
Kd  on  official  American  and  Brit- 
t  Government  publications,  the  new 
f  raid  manual  published  by  the 
Iwlelphia  Police  College  and  the 
Bhute  of  Local  and  State  Govem- 
nt  of  the  University  of  Pennsyl- 
aia  and  the  latest  reports  of  observ- 
k  and  other  experts.  The  articles 
pe  good  educational  value  in  pre- 
mg  civilians  for  possible  air  raids. 

live  the  Paper 

)  BOOST  the  national  waste  paper 
■ahrage  campaign,  the  Minneapolis 
Iw  Journal  and  Tribune  is  another 

aly 

taken  to  printing  Page  One 
ers”  and  boxes  advising  “Save  This 
iewspaper.”  The  appeal  advises  read- 
rs  to  save  all  old  newspapers,  which 
'ill  be  purchased  by  salvage  collec- 
irs  for  use  in  defense  industries. 

Vestem  Union  Aids 
HE  Fremont  (Neb.)  Daily  Tribune 
has  inaugurated  a  new  system  of 
1  frying  complaints.  If  a  subscriber 
t  ils  to  get  his  paper  by  7:30  in  the 
I  t-r.ing  he  just  has  to  call  Western 
f ‘ion  and  a  paf>er  will  be  rushed  out 
special  messenger  service. 


Democracy.. 


Milk  itself  is  the  largest  single  source  of  farm 
income. 

Sealtest — jor  safe  milk.  With  greatly  increased 
output  has  come  greatly  increased  responsibil¬ 
ity  for  quality  and  purity.  The  Sealtest  Labora¬ 
tory  System  is  scientifically  safeguarding  the 
quality  of  milk  .  .  .  carefully  supervising  its 
handling  in  the  dairy  and  manufacturing  plant 
.  .  .  experimenting  in  new  consumer  uses  for 
milk  and  milk  products.  Sealtest  laboratory 
technicians,  research  scientists  and  food  ex¬ 
perts  are,  in  their  own  way,  soldiers  for 
democracy  .  .  .  striving  faithfully  to  Make  Life 
Safer  for  Millions. 


No  cow  ever  shouldered  a  gun.  Yet  Amer- 
ica*s  dairy  industry  ranks  high  among  the 
defenders  of  democracy.  For  milk,  and  milk 
products,  are  helping  to  make  strong  the  men 
who  huild  and  the  men  who  maneuver  the 
machines  which  are  defending  democracy. 

Milk — for  fighting  men.  The  minerals,  vitamins, 
proteins  and  calories  provided  by  milk  and 
dairy  products  make  them  one  of  the  most 
nutritious  of  foods  for  fighting  men. 

In  the  first  nine  months  of  1941,  one  third 
of  a  billion  pounds  of  dairy  products  jammed 
the  ships  carrying  supplies  and  sustenance 
abroad  .  .  .  three  times  as  much  as  was  ex¬ 
ported  during  the  same  months  of  1940. 

Milk — for  American  workers.  More  milk  was 
consumed  in  America  during  the  past  year 
than  in  any  other  year  in  our  history.  To  the 
American  farmer  goes  the  everlasting  credit 
for  stepping  up  milk  production  to  meet  the 
staggering  demands.  In  return,  American  farm¬ 
ers  have  received  about  $300,000,000  more 
in  1941  for  their  "milk  crop’*  than  in  1940. 


lORMER  NEWSMAN  DIES 

Tniman  H.  Talley,  executive  vice- 
-ident  of  Movietonews,  Inc.,  pro- 
i.cer  of  the  Movietone  news-reels, 
•nd  a  former  newspaperman,  died 
^'1.  18,  in  Memorial  Hospital,  New 
Jwk  City.  He  was  50  years  old.  He 
J-'t  the  newspaper  business  in  1922. 
vn  the  completion  of  his  college  course 
became  a  reporter  on  the  St. 
Republic.  Shortly  after  being 
I  moted  to  assistant  night  editor  he 
V'-nt  to  the  St.  Louis  Globe-Democrat 
*'  night  editor.  His  next  move  was  to 
York,  where  he  served  succes- 
^  e!y  as  night  city  editor,  night  editor 

•  d  news  editor  of  the  Herald. 

m 

I.  McCarthy  dies 

J.  McCarthy,  who  had  held  ex- 

♦  iitive  posts  on  Hearst  newspapers  for 

*  ally  thirty  years,  died,  Jan.  20,  in 
'le  Memorial  Hospital,  New  York, 
*!.crc  he  underwent  an  operation  Sat- 

•  'wy.  He  was  58  years  old.  Starting 
1;'  a  reporter  on  the  St.  Louis  Post- 
'~i-"tch,  Mr.  McCarthy  became  its 
"  y  editor.  He  also  had  been  city  edi- 
■r  ^  the  St.  Louis  Star  before  join¬ 
ts  Mr.  Hearst’s  Chicago  Herald  and 
jci.uucr.  Later  he  was  at  various 

.•dght  editor,  city  editor  and 
editor  of  the  New  York 
editor  of  the 
Evening  American,  Atlanta 
Jrargkn  and  Detroit  Times,  and  for 
f^e  years  was  national  Sunday  edi- 
P^’r  for  the  Hearst  papers. 


Lfr  MnDdCit  ^ 


—  a  division  of 

NATIONAL  DAIRY  PRODUCTS  CORPORATION 


All  Sealtest  member-companies  display  the  Sealtest  Symbol  and  are  divisions  of  National  Dairy  Products  Corporation 
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EDITOR  &  PUBLISHE 


OR 


December  Newspaper  Linage  For  Principal  U.  S.  Cities 


AKRON,  OHIO 


(Compiled  by  Media  Records) 
CINCINNATI.  OHIO 


FALL  RIVER.  MASS. 


1941  1940  Gain  or  Loe-s 


Beacon-Journal  . (e)  1,413,195  1,250,013  163,182  G 

Beacon-Journal  . (S)  295,830  368,156  72,326  L 


Total  Daily  .  1,413,195  1,250,013  163,182  G 

Total  Sunday  .  295,830  368,156  72,326  L 

Grand  Total  .  1,709,025  1,618,169  90,856  G 

ALRANY,  N.  Y. 

Knickerbocker  New5..(e)  647,706  667,602  19.896  L 

Times-Union  . (m)  604,385  503,174  101,211  G 

‘Times-Union  . (S)  282,436  254,787  27,649  G 


Total  Daily  .  1,252,091  1,170,776  81,315  G 

Total  Sunday  .  282,436  254,787  27,649  0 

Grand  Total' .  1,534,527  1,425,563  108,964  G 

ALRUQUERQUE.  N.  M. 

Journal  . (m)  376,548  414,077  37,529  L 

Tribune  . (e)  449,348  471,916  22,568  L 

Journal  . (S)  85,406  93,037  7,631L 


Toul  Daily  .  825,896  885,993  60.097  L 

Total  Sunday .  85,406  93,037  7,631  L 

Grand  Total  .  911,302  979,030  67,728  1. 

ATLANTA.  GA. 

Constitution  . (m)  793,853  823,084  29,231  L 

Journal  . (e)  1,186,937  1,119,545  67,392  G 

tConstitution  . (S)  329,934  392,704  62,770  L 

•Journal  . (S)  334,695  427,165  92,470  L 


Total  Daily  .  1,980,790  1,942,629  38,161  G 

Total  Sunday .  664,629  819,869  155,240  L 

Grand  Total  .  2,645,419  2,762,498  117,079  L 

ATLANTIC  CITY.  N.  J. 

Pre.s.s  Union... (see  note)  375.251  381,100  5,849  L 

Press  . (S)  69,513  64,738  4,775  G 


Total  Daily  .  375,251  381,100  5.849  I. 

Total  Sunday  .  69,513  64,738  4,775  G 

Grand  Total  .  444,764  445,838  1,074  L 


Note:  Press  Union  sold  in  combination  m  and  e.  Linage 
of  one  edition  given. 


RALTIMORE.  MD. 


News-Post  . (e)  1,109,560  978,275  131,285  G 

Sun  . (m)  665,038  601,735  63,303  G 

Sun  . (e)  1,493,132  1,304,752  188,380  G 

•American  . (S)  311,568  365,713  54,145  L 

tSun  . (S)  515,632  623,756  108,124  L 


Total  Daily  .  3,267,730  2.884,762  382,968  G 

Total  Sunday  .  827,200  989,469  162,269  L 

Grand  Total  .  4,094,930  3,874,231  220,699  G 

RIRMINGHAM.  ALA. 

Age-Herald  . (m)  665,937  491,545  174,392  0 

News  . (e)  1,087,980  809,888  278,092  0 

Post  . (e)  97,891  479,277  381,386  L 

tNews  &  Age- Herald. (S)  380,132  441,816  61,684  L 


Total  Daily  .  1,851,808  1,780,710  71,098  G 

Total  Sunday  .  380,132  441,816  61,684  I. 

Grand  Total  .  2,231,940  2,222,526  9,414  G 

Note:  Post  resumed  publication  Dec.  22,  1941. 

ROSTON.  MASS. 

{Record -American  .(m&e)  524,589  469,404  55,185  G 

Globe  . (m&e)  764,536  662,134  102,402  0 

Herald-Traveler  (see  note)  1,019,318  935,918  83,400  G 

Post  . (m)  491,074  524,038  32,964  L 

Transcript  . (e)  .  . 

•-Advertiser  . (S)  171,611  194,276  22,665  1. 

Globe  . (S)  318,803  416,941  98,138  L 

tHerald  . (S)  451,642  491,159  39,517  L 

Post  . (S)  99,612  159,628  60,016  L 


Total  Daily  .  2,799,517  2,591,494  208,023  G 

Total  Sunday  .  1,041,668  1,262,004  220,336  I. 

Grand  Total  .  3.841,185  3.853.498  12.313  1. 


Note:  Glolte  is  sold  in  combination  (m&c).  Traveler  is 
sold  in  combination  with  morning  or  Sunday  Herald. 

I  Record  (m)  is  sold  in  combination  with  the  American  (e). 
Linage  of  one  edition  is  given. 


RUFFALO.  N.  Y. 


Courier-Express  _ (m>  784,107  688,116  95,991  G 

News  . (e»  1.488,871  1,275,661  213,210  G 

•'Ciourier-Express  ..(S)  400,605  468,448  67,843  1. 


Total  Daily  .  2,272,978  1.963,777  309,201  G 

Total  Sunday  .  400,605  468,448  67,843  L 

Grand  Total  .  2,673,583  2,432,225  241,358  (i 


CAMDEN.  N.  J. 

Courier . (see  note)  801,827  795,614  6,213  G 

Note:  Courier,  evening,  and  Post,  morning,  sold  in  com- 
liii.ation.  Linage  of  one  edition  (Courier,  evening)  only  is 
given. 

CEDAR  RAPIDS.  IOWA 


(iazetle 

Gazetu- 

. .  .(e) 

...(S) 

578,996 

159,182 

567,366 

200,786 

11,630  G 
41.604  1. 

Total 

Total 

Grand 

Daily  .  . . . 
Sunday  . . 
Total  . . . 

578,996 

159,182 

738,178 

567,366 

200,786 

768,152 

11,630  G 
41.604  L 
29,974  1. 

CHICAGO.  ILL. 


Tribune  . 

. .  (m) 

1,167,399 

618,993 

988,365 

701.586 

651,902 

538.375 

274,518 

288,243 

92,854 

1,139,119 

28.280  G 
618,993  G 
19,463  1. 
7,306  G 
4,773  G 
245,349  L 
274,518  G 
60,443  1. 
27,709  1. 

tDaily  News  . 

Herald-American  . 

Times  . 

Tribune  . . 

..(e) 

..(e) 

..(e) 

..(S) 

.  .(S) 

1,007,828 

694,280 

647,129 

783,724 

•Herald-American 
Times  . 

..(S) 

..(S) 

348,686 

120,563 

Total  Daily  .... 
Total  Sunday  . . 
firand  Total  ... 

4,128,245 

1,193,990 

5,322,235 

3.488.356 

1,252,973 

4.741,329 

639,889  G 
58,983  1. 
580,906  G 

1941  1940  Gain  or  Loss 


Enquirer  . (m)  658,672  563,632  95,040  G 

Post  . (e)  946.131  802.515  143,616  G 

Times-Star  . (e)  934,127  869,090  65.037  C. 

tEnquirer  . (S)  442,947  563,403  120,456  1. 


Total  Daily  .  2,538.930  2,235,237  303,693  C. 

Total  Sunday  .  442,947  563,403  120,456  L 

Grand  Total  .  2,981.877  2.798,640  183,237  G 

CLEVELAND.  OHIO 

Plain  Dealer  . (m)  777,916  709,831  68,085  G 

News  . (e)  715,347  654,482  60.865  G 

Press  . (e)  1,235.050  1,138,253  96,797  G 

••tPlain  Dealer  _ (S)  505,231  608,919  103,688  L 


Total  Daily  .  2.728.313  2.502.566  225.747  G 

ToUl  Sunday  .  505,231  608,919  103,688  L 

Grand  Total  .  3,233,544  3,111,485  122,059  G 

COLUMRUS,  OHIO 

Dispatch  . (e)  1,085.323  991.082  94,241  G 

Citizen  . (e)  681.490  654,296  27,194  G 

Ohio  State  Journal...  (m)  388,333  354,279  34,054  G 

Dispatch  . (S)  264,180  314,210  50,030  L 

Citizen  . (S)  139,701  204,303  64,602  1. 

Star  . (w)  64,258  53,218  11,040  G 


Total  Daily  .  2.155,146  1,999,657  155,489  0. 

Total  Sunday  .  468,139  571,731  103.592  L 

Grand  Total' .  2,623.285  2,571,388  51,897  G 

DALLAS.  TEXAS 

News  . (m)  968,363  921,305  47,058  G 

Times-Herald  . (e)  1.276.543  1,141.888  134,655  G 

Journal  . (e)  278,390  299,474  21,084  L 

+News  . (S)  349.881  416,346  66,465  L 

Times-Herald  . (S)  319,096  395,707  76,611  L 


Total  Daily  .  2,523,296  2,362,667  160,629  0, 

Total  Sunday  .  668,977  812,053  143.076  1. 

Grand  Total  .  3,192,273  3,174,720  17.553  G 

DAYTON.  OHIO 

Journal  . (m)  441,677  412,878  28,799  0, 

Herald  . (e)  897,782  815,443  82,339  G 

News  . (e)  1,144,706  1,030,886  113,820  0. 

Journal  Herald  . (Si  140,452  179,027  38,575  1. 

News  . (S)  166,531  199,699  33,168  1. 


Total  Daily  .  2,484,165  2,259.207  224.958  G 

Total  Sunday  .  306,983  378,726  71,743  1. 

Grand  Total  .  2,791,148  2,637,933  153,215  0. 


DENVER,  COLO. 


Rocky  Mtn.  News...(m)  298,860  264.862  33,998  G 

Post  . (e)  885.837  839.655  46.182  G 

Rocky  Mtn.  News...(S>  79,338  81,140  1,802  1. 

Post  . (S)  199,045  256.843  57,798  L 


Total  Daily  .  1,184,697  1,104,517  80,180  G 

Total  Sunday  .  278,383  337,983  59,600  1. 

Grand  Total  .  1,463,080  1,442,500  20,580  G 

DES  MOINES,  IOWA 

Register  . (m)  402,655  357,445  45,210  G 

Tribune  . (e)  529,121  494,212  34,909  G 

Register  . (S)  198,905  268,531  69,626  L 

Total  Daily  .  931,776  851,657  80,119  G 

Total  Sunday  .  198,905  268,531  69,626  L 

Grand  Total  .  1,130,681  1,120,188  10,493  G 

DETROIT,  MICH. 

Times  . (e)  955,801  884,839  70,962  G 

Free  Press  . (m)  772,079  734,734  37.345  G 

News  . (e)  1,519,706  1,376,880  142,826  G 

•Times  . (S)  332,949  418,572  85.623  1. 

Free  Press  . (S)  218,939  264,997  46,058  L 

tXews  . (S)  441,222  551.032  109,810  1. 

Total  Daily  .  3,247,58b  2,996,453  251,133  G 

Total  Sunday  .  993,110  1,234,601  241.491  L 

Grand  Total  .  4,240,696  4,231,054  9.642  G 

DULUTH.  MINN. 

Herald  . (e)  507,323  485,852  21.471  G 

News  Tribune  . (m)  355,808  3.14,082  21.726  G 

News-Tribune  . (S)  171,885  217,206  45,321  L 

Total  Daily  .  863,131  819,934  43.197  G 

Total  Sunday  .  171.885  217,206  45,321  1. 

Grand  Total  .  1,035,016  1,037,140  2,124  1. 

EL  PASO.  TEXAS 

Times  . (m)  474,145  435,100  39,045  G 

Herald  Post  . (e)  525,987  467,291  58,696  G 

Times  . (S)  174.048  191.731  17,683  1. 

Total  Daily  .  1,000,132  902.391  97,741  G 

Total  Sunday  .  174,048  191,731  17.683  1. 

Grand  Total  .  1,174,180  1.094.122  80,058  G 

ERIE.  PA. 

Dispatch  Herald . (e)  568.953  491.321  77,632  G 

Times  . (el  673,300  579.043  94,257  G 

Dispatch  Herald . (Si  215,134  250,425  35,291  L 

Total  Daily  .  1,242,253  1,070,364  171,889  G 

Total  Sunday  .  215,134  250,425  35,291  1. 

Grand  Total  .  1,457,387  1.320,789  136,598  0. 

EVANSVILLE.  IND. 

Courier  . (m)  780,092  659,037  121.055  G 

Press  . (e)  824,645  723,353  101.292  (i 

Courier  &  Press . (S)  205,810  257,892  52.082  1. 

Total  Daily  .  1,604,737  1,382,390  222,347  G 

Total  Sund'ay  .  205,810  257,892  52,082  1. 

Gran.l  Total  .  1,810,547  1,640,282  170,265  G 


Herald  News 


.(e) 


1941 

594,568 


1940  Gain  or  L; 
533,423  61,145 


Journal  . (e) 

Journal  . (S) 


FLINT,  MICH. 

960.528 
180,230 


952,492 

223,972 


8.036 

43.742 


Total  Daily 

960,528 

952,492 

8,0K 

Total  Di 

Total  Sunday 

180,230 

223,972 

♦3>«1 

Toud  Su 

Grand  Total 

1,140,758 

1,176,464 

35J«t 

Grand  T 

FORT  WAYNE.  IND. 

Journal  Gazette 

. . .  .(m) 

517,867 

371,920 

145, »*• 

icrier  Jo 

News  Sentinel 

933,978 

899,211 

34, 7» 

iTlfS  .  •  • 

Journal  Gazette 

. (S) 

226,683 

277,733 

31.0» 

Dorifr  J01 

Total  Daily 

1,451.845 

1,271.131 

i8o.:u 

Total  Sunday 

226,683 

277,733 

S1.I14 

Toul  Su 

Grand  Total 

1,678,528 

1,548,864 

129.(64 

Grand  T 

FORT  WORTH.  TEXAS 

Star-T  elegram 

296,684 

275,332 

2US2i: 

aijii  Leai 

Star-Telegram 

. (e) 

756,628 

664,61 1 

92.1)1? 

Son:  V 

Press  . 

. (e) 

449,652 

470,520 

20.((S 

saiion  oi 

Star-Telegram 

. (S) 

171,932 

213,451 

413H 

cwn. 

Total  Daily 

1,502,964 

1,410,463 

92.501: 

Total  Sunday 

171,932 

213,451 

4uu; 

.  ^ 

Grand  Total 

1.674,896 

1,623,914 

50,9k 

r^s•Sci^1l 

FREEPORT.  N. 

Y. 

[  mmerci; 

Nassau  Review 

&  Star  (e) 

473,728 

448,429 

25299 

Total  D 

Total  Si 

FRESNO.  CALIF. 

Bee  . 

508,684 

479,396 

292S 

Bee  . 

. (S) 

125,850 

144,305 

18,451  i 

_ 

'raid  .. 

Grand  Total 

634,534 

623,701 

10.8.131 

tws  . . . 

Hfrald 

GLENS  FALLS.  N 

.  Y. 

^•s  . . , 

2o."« 


Post-Star _ (See  N'otc)  518,531  538,597 

Note:  Post-Star,  morning,  sold  in  combination  with  Ti 
evening.  Linage  of  one  edition,  Post-Star,  morning, 
is  given. 

HARRISRURG.  PA. 


Patriot  . (m) 

Telegraph  . (e) 


674,200 

716.506 


630,348 

559,825 


156,681*"' 


Total  Daily  . 

Grand  Total  . 

Note:  News  (e)  carries  the  same  amount  of 
as  the  Patriot  (m). 


1,390,706 

1,390,706 


1,190,173 

1,190,173 


200,531 

20033) 

I'ivCT! 


Courant  . (m) 

Times  . (e) 

Courant  . (S) 


HARTFORD,  CONN 

470,753  447,294 

1,112,876  - 

302,955 


1,080,187 

394,118 


23.45) 

32>S) 

91,161 


Total  Daily  . 
Total  Sunday 
Grand  Total  . 


1,583.629 

302,955 

1,886,584 


1,527,481 

394,118 

1.921,599 


56.1<' 


35,011 


HEMPSTEAD.  N.  Y. 

Newsday  . (e)  236.49(1  122,019 

(•)  First  Publication  Septemlrer  1,  1940. 


114.4; 


HOUSTON.  TEXAS 


Chronicle  .  . . . 

. (e) 

1,068.439 

1,204.137 

135.694 

Post  . 

765,354 

746,066 

192« 

Press  . 

. (ei 

606,751 

605,178 

1.5?1 

Chronicle  . . . . 

. (S) 

301,999 

370,641 

68.(42 

Post  . 

. (S) 

233,668 

361,670 

128,001 

Total  Daily  .  2,440,544  2,555,381  114,83? 

Total  Sunday  .  535,667  732,311  196344 

Grand  Total  . 2,976,211  3,287,692  311481 

Note:  The  Post  discontinued  American  Weekly 
January  1,  1941. 


INDIANAPOLIS.  IND. 


News  . 

. (e) 

1,260.040 

1,101,023 

159,01? 

Total 

Star  . 

904,020 

752,674 

151.)4*' 

Total 

Times  . 

. (e) 

958,388 

838,914 

119.4?4 

brand 

•Star  . 

. (S) 

451.868 

502,055 

50,18? 

Total  Daily  . 
Total  Sunifay 
Grand  Total  . 


3,122,448  2,692,611  42933' 

451,868  502.055  50, 

3,574.316  3,194,666  379,65« 


;amincr 


■aid  Exp 


Total  C 
Total  Si 
Grand  1 


itinel 

rnal 


^tilKl' 

loamal 


Total  I 
Total  S 
Grand  ' 


llCfS  . . 

wr  Jour 


91,161  IVbune 


'lb.  &  4 


Total 
Total  i 
Grand 
-N’oti: 


.tetic 

‘  Pres: 
k  Pair 

ftra'd 

an-iar*] 

?  Pati 


JACKSONVILLE.  FLA. 

Times  Union  . (m)  7  5  0,187  6  5  5,02  1  95,166 

Journal  . (el  754.809  694,984  59.82J 

Times  Union . (S)  282,683  356.623  73,94i 


Total  Daily  .  1,504.996  1,350,005 

Total  Sunday  .  282,683  356,623 

Grand  Total  .  1,787,679  1.706.628 


154.941 
73.94  # 

81,051  ■ 


•Post -Journal  . (e) 

Post  . (ml 


JAMESTOWN.  N.  Y. 

641,925  56( 


75.396 

532,861 


Total  Daily  .  641.925  1.099,391 

Grand  ToUl  .  641,925  1.099.391 

(•)  Post  &  Journal  merged  October  1,  1941. 


457.466 

457.466 


JOHNSTOWN.  PA. 

Tribune  .  803,86  3  7  25,34  6  78.51? 

Note:  Tribune  (e)  sold  in  combination  with  Dti"" 
(ml.  Linage  of  one  edition.  Tribune  (el,  only  is  given- 


KNOXVILLE.  TENN. 

Journal  . (m)  536,962  493,008 


News-Sentinel  . (el 

Journal  . (S) 

News-Sentinel  . (Si 


573,417 

187,255 

154,127 


688.543 

215,063 

253,433 


99,306 


Total  Daily  . 
Total  Sunday 
Granil  Total 


1,110,379  1.181,551  7I.K 

341,382  468,496  127.1P 

1.451.761  1.650,047 


198.'28‘ 


Total 

Total 

Grant 


Tenn 


Total 

Total 

Gran 


Tota 

Tota 

Grai 


43.954; 
H5.1»:L 
27,808 
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LOS  ANGELES.  CALIF. 

1941  1940  Gain  or  Loss 

. (m)  779,532  681,870  97,662  G 

. (in)  1,072,332  1,024,640  47,692  G 

^JdKiprcss  . (e)  819,219  734,308  84,911  G 

„  (d)  588,631  481,622  107,009  G 

. (S)  448,576  574,135  125,559  L 

. (S)  441,585  495,784  54,199  L 

Tnul  Daily  .  3,259,714  2,922,440  337,274  G 

ToS  Sunday  .  890,161  1,069,919  179,758  L 

cJjJid  Total  .  4,149,875  3,992,359  157,516  G 

LOUISVILLE.  KY. 

rier  Journal  _ (m)  928.382  858,662  69,720  0 

; . (e)  1,067,346  950,429  116,917  0 

rier  Journal  . (S)  382,922  466,017  83,095  L 

Total  Daily .  1,995,728  1,809,091  186,637  G 

Total  Sunday  .  382,922  466,017  83,096  L 

Grand  Total  .  2,378,650  2,275,108  103,542  0 

MANCHESTER.  N.  H. 

un  Uader.  (See  Note)  611,361  551,827  59,534  0 

Son:  Manchester  Union  (m)  and  Leader  (e)  sold  in  com- 
nation  only.  Linage  of  one  edition.  Union  (m),  oily  is 


mercial  Appeal.. (m) 

tss  Scimit.ir  . (e) 

mmercial  Appeal..  (S) 


Total  Daily  . 
Total  Sunday 
Grand  Total  . 


MEMPHIS,  TENN. 

.  .(m)  935.425  921,555  13,870  0 

..(e)  695.893  640,183  55.710  G 

..(S)  347,576  412,971  65,395  L 


1,631,318  1,561,738  69,580  0 

347,576  412,971  65,395  L 

1,978,894  1,974.709  4,185  G 


MIAMI,  FLA. 

.(m)  1.065.701  1,152,513  86,812  L 

.(e)  945,148  886,749  58,399  G 

.(S)  338,632  440,068  101,436  L 

.(S)  235,368  267,344  31.976  L 


Total  Daily  .  2,010,849  2,039,262  28.413  L 

Total  Sunday  .  574,000  707,412  133.412  L 

Grand  Total  .  2,584,849  2,746,674  161,825  L 

MILWAUKEE.  WIS. 

tine!  . (m)  626,246  560,784  65,462  0 

. (e)  1,449,630  1,306,999  142,631  0 

. (e)  177,265  142,493  34,772  G 

tinel  . (S)  185,685  199,041  13,356  L 

oamal  . (S)  482,369  580,542  98,173  L 

Total  Daily  .  2,253,141  2,010,276  242,865  G 

Total  Sunday  .  668.054  779,583  111,529  L 

Grand  Total  .  2,921,195  2,789,859  131,336  G 

MINNEAPOLIS.  MINN. 

. (e)  492,364  661,464  169,100  L 

Journal  . (e)  838,534  728,797  109,737  G 

'l>une  . (m)  354.750  354.750  G 

nb  4  Star  Journal.  (S)  287.234  253,990  33,244  0 

‘•I'nne  . (S)  .  299.979  299.979  L 

Total  Daily  .  1,685,648  1,390.261  295,387  0 

Total  Sunday  .  287.234  553,969  266,735  L 

5«nd  Total  .  1.972,882  1.944,230  28,652  G 

•Note:  ‘Tribune  (S)  discontinued  after  May  4.  1941. 


MODESTO.  CALIF. 

_ (e)  364,609  364.047 


. (m) 

. (e) 

f'  P«ne  . (e) 

"iid  . (e) 

. (S) 


MONTREAL.  CANADA 

. (e)  1,233.628  1.151,337 

. (m)  473,450  473.954 

. (e)  1.019.219  949.581 

. (e)  155.1.32  131,762 

. (e)  206.000  224.985 

. (S)  109,011  104.122 

. (S)  136,901  129,437 


159,01.  ,  Jota  Daily  .  3.087,429  2.931,619 

151J40U  total  Sunday  .  245,912  233,559 

119.4/3  Grand  Total  .  3.333.341  3.165,178 

S0.IS. 


155.810  0 
12,353  G 
168,163  G 


MUNCIE,  IND. 


Ottta  T-*  1,070.346  1,016,911 

i®™  Sunday  .  178.575  170.658 

72;940:  1,248.921  1.187.569 

154.991  NASHVILLE,  TENN. 

il'II"  . (e)  713.265  608,653 


. (m)  686'.581  60L397 

‘tnnessean  . (S)  294.285  305,906 

Total  Daily  .  1,399.846  1,210,050 

Sunday  .  294,285  305,906 

'•find  Total  .  1,694,131  1,515,956 

NEWARK.  N.  J. 


. (m) 

. (e) 

. (S) 

. (S) 


541.787  570,823 

1.464.917  1.324,136 


Tm!  c  '7  .  2.006.704  1.894.959 

.  374.496  461.657 

Total  .  2.381.200  2.356,616 

NEW  BEDFORD,  MASS. 

lO'ia  d  Times  . (t-,  564.096  494,951 

I  \  . (in)  575.307  500,886 

■  Tunes  - (.S)  83,131  93.271 


NEW  HAVEN,  CONN. 

1941  1940  Gain  or  Loss 

Journal  Courier  ....(m)  380,059  325,430  54,629  G 

Register  . (e)  877.876  751,068  126,808  G 

Register  . (S)  182,395  231,939  49,544  L 


.  1,139.403 

tand  Total  .  1.222..s34 


995.837 

93.271 

1.089.108 


Total  Daily  . 
Total  Sunday 
Grand  Total  . 


1,257,935  1,076,498  181,437  G 

182.395  231,939  49,544  L 

1,440,330  1,308,437  131,893  G 


NEW  ORLEANS,  LA. 

Times  Picayune . (m)  1,153,388  1,085,306 

Tribune  . (m)  .  257,874 


Item  . (e)  1.016,780  804,518  212,262  G 


St.ites  . (e) 

Times  Picayune  & 

States  . (S) 

Item-Tribune  . (S) 


661,046  594,787  66,259  G 


564,072  593,913  29,841  L 

.  435,614  . 


Total  Daily  .  2.831,214  2,742,485  88,729  G 

Total  Sunday  .  564,072  1,029,527  465,455  L 

Grand  Total  .  3,395,286  3,772,012  376,726  L 


NEW 

Times  . (m) 

Herald  Tribune  . . . .  (m) 

News  . (m) 

Mirror  . (m) 

Journal  American ...  Ae) 

Post  . (e) 

Sun  . (e) 

World-Telegram  . (e) 

Times  . (ST 

tllerald  Tribune  ....(S) 

News  . (S) 

Mirror  . (S) 

•Journal  American. ..  (S) 


YORK,  N. 

1,141,822 

848,516 

1,419,149 

444,863 

669,034 

600.612 

1,009.430 

919.970 

830,114 

616,668 

531.673 

179,314 

330,092 


Y. 

1,123,910 

792,928 

1,326,634 

399,404 

566,642 

507,791 

959,632 

974,030 

1.036,413 

707.942 

668.942 
202,615 
317,200 


Total  Daily  . 
Total  Sunday 
Grand  Total  . 


7,053,396  6,650,971 
2,487,861  2,933,112 
9,541,257  9,584,083 


17,912  G 
55.588  G 
92,515  G 
45.459  G 
102,392  G 
92.821  G 
49,798  G 
54,060  L 
206,299  L 
91.274  L 
137,269  L 
23,301  L 
12,892  G 

402,425  G 
445,251  L 
42,826  L 


NEW  YORK  CITY  (BROOKLYN! 

Eagle  . (e)  497,142  468,532 

SHome  Talk  . (e)  .  49,317 

Island  News  . (e)  1.206  4,706 

Eagle  . (S)  140,702  158,598 


Total  Daily  .  498,348 

Total  Sunday  .  140,702 

Grand  Total  .  639,050 

S  Discontinued  November  15,  1941. 


522,555  24,207  L 

158,598  17.896  L 

681,153  42,103  L 


NIAGARA  FALLS,  N.  Y. 


Gazette  . 

. (e) 

737,886 

689,719 

48,167  G 

OAKLAND,  CALIF. 

Post-Enquirer 

. (e) 

617,190 

586,727 

30,463  G 

Tribune  . 

. (e) 

862.487 

868,862 

6,375  L 

Tribune  . 

. (S) 

179,411 

210,423 

31,012  L 

Total  Daily  . 
Total  Sunday 
Grand  Total 


1,479,677  1,455,589  24,088  G 

179,411  210,423  31,012  L 

1,659,088  1,666,012  6,924  I. 


OKLAHOMA  CITY.  OKLA. 

Oklahoman  . (m)  488.442  459,663  28,779  G 

Times  . (e)  609.643  566.579  43,064  G 

Oklahoman  . (S)  205,063  273.994  68,931  L 


Total  Dailv  . 
Total  Sunday 
Granil  Total  . 


1,098.085  1,026.242  71,843  G 

205.063  273,994  68.931  L 

1,303,148  1,300.2.16  2.912  G 


OMAHA,  NEBR. 

World  Herald  (See 

note)  (e)  735,763  761.897  26.1.14  1. 

tWorld  Herald  (S)  239,231  .126.817  87.586  1, 

Total  Daily  .  735.763  761.897  26.134  1, 

Total  Sund.ay  .  239.2.11  326,817  87.586  I, 

Grand  Total  .  974,994  1.088.714  113.720  1. 

Note:  World  Herald  sold  in  combination.  I.iiiage  of  one 
edition  (e)  only  is  shown. 

PEORIA,  ILL. 

Iourii.il  Transcript... (d)  853,129  797,293  55,836  G 

Star  . (e)  717.548  651.651  65.897  G 

Joiiinal  Transcript... (S)  217,03.1  254.877  37.844  L 

Star  . (S)  134,440  191,076  56.636  1, 


lotal  Daily  . 
Total  Sunday 
Grand  Total  . 


1.570,677  1.448,944  121.7.13  G 

.151.473  445.95.1  94,480  1. 

1.922,150  1.894.897  27,253  G 


104,612  G 
85,184  G 

11.621  L 

189,796  G 

11.621  I, 
178,175  G 


29,036  L 
140,781  G 
58.371  L 
28.790  I. 

111,745  G 
87,161  I, 
24.584  G 


143,566  G 
10,140  L 
133.426  G 


Evening  Bulletin  ....(e) 

Inquirer  . (m) 

News  . (e) 

Evening  Public  Ledger  (e) 

Record  .' . (m) 

“■llntmirer  . (S) 

Record  . (S) 


1  otal  I  /ally  . 
Total  Sunday 
Grand  Total  . 


PHILADELPHIA,  PA. 

_ (e)  1.2,14.286  1.123.979 

_ (m)  1,095.591  931.161 

_ (e)  412.396  334.154 

dger  (e)  744,024  757.447 

_ (m)  709.533  533.8,19 

_ (S)  45.1.955  632.381 

_ (S)  .189.944  399.296 


4,195,830  3,680.580 
843,899  1,031.677 
5,039,729  4,712.257 


110..107  G 
164.430  (i 
78.242  G 
13.42.1  I. 
175.694  G 
178,426  L 
9,352  L 

515.250  G 
187.778  L 
327.472  G 


PHOENIX,  ARIZ. 

Republic  . (m)  510.891  485.695 

Gazette  . (e)  628,461  615,461 

Republic  . (S)  1.16.778  183.589 

Tottil  Daily  .  1.139.352  1.101.156 

Total  Sunday  .  136,778  183,589 

Grand  Total  .  1.276.130  1.2.84.745 

PITTSBURGH.  PA. 


Sun-Telegraph  . (t) 

Post -Gazette  . (ni) 

Press  . (e) 

‘Siin-Tclegrapb  . (S) 

(Press  . (S) 

Tol.al  Daily  . 

Total  Sumlay  . 

Grand  T/ital  . 


1,246.23,1  1,172.191 
321,45.1  .194.984 


2.895.341  2.710.567 
653.837  8.10.148 

3.549.178  3  54).715 


81.179  G 
29.55.1  G 
74.042  G 
73.531  1. 
102.7.80  1. 

184.774  G 
176.311  1. 
8.463  G 


PORTLAND,  ORE. 

1941  1940  Gain  or  Loss 


Oregonian  . (m)  809,263  622,098  187,165  G 

Journal  . (e)  721,408  869,377  147,969  L 

••Oregonian  . (S)  328,962  398,821  69,859  L 

tjoiirnal  . (S)  122,240  180,990  58,750  L 

Total  Daily  .  1,530,671  1,491,475  39,196  G 

Total  Sunday  .  451,202  579,811  128,609  L 

tiraiid  Total  .  1,981,873  2,071,286  89,413  L 

PROVIDENCE,  R.  I. 

Bulletin  . (e)  1,227.853  1,128,833  99,020  G 

Journal  . (m)  389.797  375,306  14,491  G 

Journal  . (S)  272,993  303,531  30,538  L 

Total  Daily  .  1,617,650  1,504,139  113,511  G 

Total  Sumlay  .  272,993  303,531  30,538  L 

Grand  Total  .  1,890,643  1,807,670  82,973  G 

READING,  PA. 

Eagle  (.See  note) _ .(e)  764,460  687,627  76,833  G 

Eagle  . (S)  49,602  57,576  7,974  L 

Total  Daily  .  764,460  687,627  76,833  G 

Total  Sunday  .  49,602  57,576  7,974  L  ’ 

Grand  Total  .  814,062  745,203  68,859  G 

Note:  Eagle  &  Times  (m)  sold  in  combination.  Lin.age  of 
one  edition.  Eagle  (e),  only  is  given. 

RICHMOND,  VA. 

•News  Leader  . (e)  1,051,203  1,031,996  19,207  G 

Times  Dispatch  . (m)  686,103  628,431  57,672  G 

Times  Dispatch  _ _ (S)  326,335  416,605  90,270  L 

Total  Daily  .  1,737,306  1,660,427  76,879  G 

Total  Sunday  .  326,335  416,605  90,270  L 

Grand  Total  .  2,063,641  2,077,032  13,391  L 

ROANOKE,  VA. 

Times  . (m)  310,901  269,372  41,529  G 

World-News  . (e)  560.057  514,013  46,044  G 

Times  . (S)  214,205  279,029  64.824  L 

Total  Daily  .  870,958  783,385  87,573  G 

Total  Sunday  .  214,205  279.029  64,824  L 

Grand  Total  .  1.085.163  1,062,414  22,749  G 

ROCHESTER,  N.  Y. 

Democrat  &  Chronicle  (m)  894,284  796,108  98,176  G 

Times  Union  . (e)  1,123,378  1,038,514  84,864  G 

Democrat  &  Chronicle  (S)  331,371  434,921  103,550  L 

Total  Daily  .  2,017,662  1,834,622  183,040  G 

Total  Sunday  .  331,371  434,921  103,550  L 

Grand  Total  .  2,349,033  2,269,543  79,490  G 

ROCKFORD,  ILL 

Register-Republic  _ (e)  740,805  689,618  51.187  G 

Star  . (m)  516,272  484,086  32,186  G 

Star  . (S)  182.861  216,478  33,617  L 

Total  Daily  .  1,257,077  1,173,704  83,373  G 

Total  Sunday  .  182,861  216,478  33,617  L 

Grand  Total  .  1,439,938  1.390,182  49,756  G 

SACRAMENTO,  CALIF. 

Union  . (m)  305,997  279,275  26,722  G 

Bee  . (e)  833,604  842,461  8,857  L 

Union  . (S)  124,825  173,748  48,923  L 

Total  Daily  .  1,139.601  1,121,736  17,865  G 

Total  Sunday  .  124.825  173,748  48,923  L 

Grand  Total  .  1.264.426  1.295,484  31,058  L 

ST.  LOUIS,  MO. 

Globe- Democrat  . (ni)  640.657  611,662  28,995  G 

Post  Disp.itch  . (e)  871,611  759,864  111,747  G 

Star-Times  . (e)  656,239  621,702  34,537  G 

(Glolie- Democrat  ....(S)  266.873  330,312  6.1,4.19  1, 

Pi»t-Dispatch  . (S)  427,442  536,446  109,004  L 


Total  Daily  .  2.168,507  1,993,228  175,279  G 

Total  Sunday  .  694,315  866,758  172,443  L 

Grand  Total  .  2.862.822  2,859,986  2,8,16  G 

ST.  PAUL.  MINN. 

Pioneer-Press  . (m)  562.360  641,047  78,687  1, 

Dispatch  . (e)  835,769  686,523  149,246  G 

Pioneer-Press  . (S)  269.325  261.449  7,876  G 

Total  Daily  .  1,398,129  1,327,570  70,559  G 

Total  Sunday  .  269,125  261,449  7,876  G 

Grand  Total  .  1,667.454  1,589,019  78,435  G 

SAN  ANTONIO,  TEXAS 

Light  . (e)  756.846  611,989  144,857  G 

Exjiress  . (m)  490,285  426.643  63.642  G 

.News  . (e)  901.654  769,427  132,227  G 

•Light  . (S)  341,059  402.202  61,143  L 

Express  . (S)  333,929  408.115  74,186  L 

Total  Daily  .  2,148.785  1,808,059  340,726  G 

Total  Sunday  .  674,988  810,317  135,329  L 

Grand  Total  .  2,823.773  2.618,376  205,397  G 

SAN  DIEGO.  CALIF. 

Union  . (m)  624,846  590,071  34,775  G 

Tribune-Sun  . (e)  937,743  946.849  9,106  L 

Union  . (S)  287.282  411,348  124.066  L 

Total  Daily  .  1,562,589  1,536,920  23,669  G 

Total  Sunday  .  287,282  411,348  124.066  L 

Grand  Total  .  1,849.871  1,948,268  98,397  L 

SAN  FRANCISCO.  CALIF. 

Chronicle  . (m)  530,903  478,752  52,151  G 

Examiner  . (m)  684,793  720,002  35.209  L 

Call-Hulletin  . (e)  642.359  554.337  88,022  G 

.Vews  . (e)  618,717  569.200  49.517  G 

(Chronicle  . (S)  217.790  290,094  72,304  L 

•Examiner  . (S)  350.791  477,249  120.458  L 

Tot.iI  Daily  .  2.476.772  2.322.291  154.4.S1  G 

Total  Sunday  .  568,581  767.343  198,762  L 

Grand  Total  .  .1,045.353  .1.089.634  44,281  1. 
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EDITOR 
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SCHENECTADY,  N.  Y. 

1941  1940 


(Continued  from  page  43) 

TORONTO.  CANADA 


Gazette  . 

....(ml 

789,446 

811,006 

Union  Star  . . . . 

_ (e» 

772,812 

741,574 

Total  Daily  . . . 

1.562.258 

1,552,580 

(irand  Total  .. 

1,562.258 

1.552,580 

SCRANTON,  PA. 

Tribune  . 

. . .  .(ml 

687.570 

697,800 

Tinie>  . 

- (e) 

942,416 

924.719 

Scrantoiiian  . . . . 

....(Si 

248.405 

308,377 

Total  Dailv  . , 

1.629.986 

1,622.519 

Total  Sundav 

248,405 

308,377 

Grand  Total  . , 

I.878..191 

1.930.896 

Gain  or  Loss 
21.560  L 
31,238  G 


Glolic  &  Mail.... 

, . .  .(m) 

521,305 

485,488 

Telegram  . 

....(e) 

1,011,510 

1,024.549 

Star  . 

....(e) 

1,161.278 

1,147,648 

Star  . . 

....(wl 

85,595 

74,588 

Granil  Total 

2,779,688 

2,732.273 

1940  Gainorl.oss 
185,488  35,817  G 


WILKES-BARRE,  1 

Record 

1941 

787,774 

Times-Lcader-News  .(e) 

835,500 

Sunday 

Independent. .  (S) 

214,133 

Total 

Daily  . 

Sunday  . 

1,62.1,274 

Total 

214,1.1.1 

(irand 

Total  . 

1.837.407 

1 940  Gain  or  L 


TRENTON,  N.  J. 

Evening  Times  (See  note)  878,763 


Times-Advertiser 


SEATTLE,  WASH. 


Total  Daily  .  878,763  843,832  34.931  G 

Total  Sunday  .  76,881  111,575  34,694  1. 

Grand  Total  .  955,644  955.407  237  G 

NtoTE:  Times  (e)  and  State  Gazette  (m)  are  sold  in  com¬ 
bination. 


WINSTON-SALEM.  N.  C. 

Twin  City  Sentinel. . (e)  456,262  463,853 

Journal  . (m)  362,355  352,030 

Journal  &  Sentinel. .  (S)  1.13,080  174,214 


Total  Daily  . 
Total  Sunday 
Grand  Total 


818.617  815,883 

133,080  174,214 

951,697  990,097 


Post -Intelligencer  ...(ml 

Star  . (e ) 

Times  . (e) 

*PostlntelliKencer  ..fS) 

tXimes  . (S) 


558,876  514,714 

298,278  249,279 


855.819  765,721 

339,552  360,883 


285,398  314,825 


44,162  G 
48,999  G 
90,098  G 
21,331  L 
29,427  L 


TROY.  N.  Y. 

Record . (See  note)  809,035  760,648  48..187  (i 

Note:  Record  (m)  sold  in  combination  with  Times-Record 
(e).  Linage  of  one  edition.  Record  (m),  only  is  given. 


WORCESTER.  MASS. 


Telegram  . . 

. . .  (m) 

618,059 

614,4811 

Gazette  &  Post .  . . 

. . .(c) 

733,221 

72.1,037 

Telegram  . 

...(S) 

209,677 

257,726 

Total  Daily  .  1.712,973  1,529,714 

Total  Sunday  .  624,950  675,708 

Grand  Total  .  2,337,923  2,205,422 


183,259  G 
50,758  L 
132.501  G 


TULSA.  OKLA. 

Tribune  . (e)  665,483  541,793 

World  . (m)  654,524  543,899 

Tribune  . (S)  .  157,493 

World  . (S)  260,985  202,593 


123,690  G 
110.625  G 


Total  Daily  . 
Total  Sunday 
Grand  T otal 


1,351,280  1,337,517 
209,677  257,726 

1,560,957  1,595.243 


YOUNGSTOWN.  OHIO 


SOUTH  BEND.  IND. 


Tributu  . (el 

Tribune  . (Si 


132,257  G 
22,015  L 


Total  Daily  . 
Total  Sunday 
Grand  Total 


1,320,007  1,085,692 
260,985  360,086 

1,580.992  1,445,778 


234,315  G 
99,101  L 
135.214  G 


Vindicator  Telegram. .  (e)  1,050,016  931,419  11* 

Vindicator  Telegram.  (S)  294,492  311,061 


1,344,508  1,242,480 


1.037,834  927.592 


WASHINGTON.  D.  C. 


Figures  Supplied  by  Pubiishert 
KANSAS  CITY.  KAN. 


SPOKANE.  WASH. 


Spokesman -Review  ..(m)  314,098 

Ciironicle  . (et  544,484 


CTironicle  . (e) 

tSpokesman-Review  .(Si 


314,098  282,989 

544,484  528,118 

230,239  268,920 


Total  Daily 
Total  Sunday 
Grand  Total 


858,582  811,107 

230,239  268,920 

1.088,821  1,080,027 


Time.'i'Herald  ... 

....(d) 

1,236,901 

1,118.190 

118.711  G 

News  . 

....(e) 

779,400 

668,327 

111,073  G 

Post  . 

. . . (m) 

931,459 

765,270 

166,189  G 

Star  . 

1,764,397 

1,716,737 

47,660  G 

*Times*i  ferald 

....(S) 

351,056 

475,359 

124,303  L 

Post  . 

....(S) 

305,850 

35.1,350 

47,500  1. 

^Star  . 

....(S) 

479,275 

642.152 

162,877  I. 

Kansan  . (e) 

Kansan  . (S) 


Total  Daily  .  4.712,157  4.268,524 

Total  Sunday  .  1.136.181  1,470,861 

Grand  Total  .  5.848.338  5.739,.185 


443,633  G 
334.680  1. 
108.95.1  G 


Home  News  . (S) 


288,001 

83.447 

316,88.1 

141,967 

371.448 

458,850 

«.  N.  Y.  C. 

178.357 

178,111 

64,224 

92,684 

142,581 

270,795 

SYRACUSE.  N.  Y. 


Herald  Journal  . (e»  1,052.127  907,846 

Post-Standard  . (ml  580,632  570,831 

*Herald  American ..  .(S)  263,068  281,884 

Piwt-Standard  . (Si  130,813  158,002 


144.281  G 
9,801  G 
18.816  1. 
27,189  1. 


WESTCHESTER  COUNTY  MACY  GROUP 


Total  Daily  .  1,632,759  1,478,677 

Total  Suii.lay  .  .193,881  439,886 

Grand  Total  .  2,026,640  1,918,56.1 


154,082  G 
46,005  L 
108.077  G 


TACOMA.  WASH. 


News-Tribune 

...  (el 

548,487 

456,632 

91,855  G 

Times  . 

...(e) 

395,419 

361,582 

33,837  G 

News'Trdmnc  ... 

...(Si 

162,845 

186.236 

23,391  L 

Total  I>ailv  . . . 

943.906 

818,214 

125,692  G 

Total  Sundav  . . 

162,845 

186,236 

23,391  L 

Grand  Total  , . , 

1.106.751 

1,004,450 

102,301  G 

Mamaroneck  Times.. 

(c) 

198.980 

180,449 

18.5.11  G 

Mt.  Vernon  Ar|fus«.*(el 
New  Rochelle  Standard 

514.338 

529.7.10 

4.608  <; 

Star  . 

Ossining  Citizen 

-  (et 

544.262 

505.018 

.19,244  ( ; 

Register  . 

(e) 

260.660 

256.508 

4.152  G 

Port  Chester  Item . . . 

.  (e> 

402.928 

386,042 

16.886  G 

Tarrytown  News  .  . . 
Yonkers  Herald 

.(e) 

232,36.1 

214.433 

17.930  G 

Statesman  . (el 

White  Plains  Reporter 

442,631 

450,036 

7,405  L 

Dispatch  . 

(e) 

679.695 

644,96.1 

.14.732  G 

Peekskill  Star  . 

.  (et 

294.928 

.107,799 

12,871  1. 

Total  Dailv  . 

3.590.785 

3.474,978 

115.807  G 

Grand  Total  . 

3.590,785 

3.474.978 

115.807  G 

MEMORANDUM  OF  ADVERTISING  IN  AME 
WEEKLY.  COMIC  WEEKLY  AND  “THIS  ' 
DECEMBER.  1941 


TOLEDO.  OHIO 


Time.  . (ml 

Blade  . (e) 

Times  . (S'l 


172,314  137,6«1 

1,1.12,071  1,085,760 
297,831  370,771 


Be.acon  . (e) 

Eagle  . (m  I 

Eagle  . (el 

Beacon  . (Si 

Eagle  . (S) 


WICHITA.  KANS. 

..(e)  617.332  529,411 

..(ml  387,863  333.810 

...(el  540,083  497,173 

..(Si  259,565  291.021 

..(S)  22.1.096  271.864 


Total  Daily 
Total  Sunday 
Grand  Total 


1,.104..185  1,223,361  81.024  G 

297,831  370.771  72.940  1. 

1.602.216  1,594,132  8.084  (i 


Total  Daily 
Total  Sunday 
Grand  Total 


1.545,278  1,.160.394  184.884  G 

482,661  562,885  80.224  L 

2,027.939  1,923,279  104,660  G 


*  "AMERICAN  WEEKLY”  Linage  45.756  lino 
‘‘COMIC  WEEKLY”  Linage  10,528  lines  is  included  iii 
Sunday  figures  of  the  following  jiapcrs:  Albany  Times  I'l 
Atlanta  Journal,  Baltimore  American,  Boston  .IHvtr 
Chicago  Herald- American,  Detroit  Times,  Milwaukee  S 
nel.  New  York  Journal-American,  Pittsburgh  Sun-Trier: 
San  Antonio  Light,  Syracuse  Ilerald-American.  Wa-h::.- 
Times-Herald. 

“‘AMERICAN  WEEKLY”  Linage  44,261  lines  ii 
eluded  in  the  Los  Angeles  Examiner  and  San  Fra:  - 
Examiner.  43,037  lines  in  the  Seattle  Post-Intelligencer. 

••“AMERICAN*  WEEKLY”  Linage  45,756  lines  in 
Buffalo  Courier  Express,  Cleveland  Plain  Dealer. 
Herald,  Nashville  Tennessean,  Philadelphia  Record.  *' 
lines  in  the  Portland  Oregonian. 

t  "THIS  WF-EK”  Linage  28,489  lines  is  included  it  r 
Sunday  figures  of  the  following  papers:  Atlanta  (‘.in-:  ' 
Baltimore  Sun,  Birmingham  News  &  Age  Herald,  (  inn:: 
Enquirer,  (^eveland  Plain  Dealer,  Detroit  News.  Iniliarra 
Star,  Memphis  Commercial  Appeal.  Milwaukee  Journal.  V 
York  Herald  Tribune,  Omaha  World-IIerald,  Philadn 
Record,  Pittsburgh  Press,  Washington  Star.  28.484  .~ 
in  the  Boston  Herald,  Dallas  News  and  St.  laruis  G- 
Democrat.  28,257  lines  in  the  Chicago  Daily  News. 
lines  in  the  I»s  Angeles  Times,  Portland  Journal.  San  i  ~ 
cisco  Chronicle.  Seattle  Times  and  Spokane  Spokesman  t 


Mary  Brown  Is 
Elected  to  Head 
Ore.  Publishers 


Eugene,  Ore.,  Jan.  15 — Nearly  a  hun- 
clred  of  the  state’s  editors  and  pub¬ 
lishers  gathered  at  the  University  of 
Oregon  s(diool  of  journalism  for  the 
twenty- fourth  annual  winter  meeting 
of  the  Oregon  Press  Conference  last 
week.  Palmer  Hoyt,  publisher  of  the 
Portland  Oregonian,  presided  at  the 
sessions  which  were  turned  over  main¬ 
ly  to  a  discussion  of  war  time  problems 
of  taxes,  priorities,  editorial  policies, 
advertising  revenue,  and  circulation. 

Mary  E.  Brown,  editor  and  co-pub¬ 
lisher  of  the  Redmond  Spokesman,  was 
elected  president  for  1942,  the  first  time 
in  the  history  of  the  conference  that  a 
woman  has  been  chosen  for  that  posi¬ 
tion.  George  S.  Turnbull,  professor 
of  journalism  at  the  university  and 
jjerennial  secretary  of  the  conference, 
was  again  re-elected. 

Income  Tax  Talk 

Professor  C.  L.  Kelly,  income  tax 
specialist  at  the  university,  told  edi¬ 
tors  what  they  might  expect  in  the 
way  of  income  taxes  for  the  coming 
year  and  also  gave  them  some  pointers 
on  how  to  figure  their  returns.  Charles 


H.  Elrey,  wage  and  hour  division  of 
the  U.  S.  Department  of  Labor,  dis¬ 
cussed  wage  and  hour  provisions  as 
they  affect  newspapers  and  the  print¬ 
ing  industry. 

A  number  of  army  officials  were 
present  at  the  conference  and  dis¬ 
cussed  public  relations  of  the  armed 
forces  and  censorship  of  war  news, 
pointing  out  to  editors  the  policies  of 
each  branch  of  the  services.  First 
Lieutenant  Malcolm  Bauer,  former 
city  editor  of  the  Oregonian  and  now 
press  relations  officer  for  the  Ninth 
Corps  Area  at  Fort  Lewis,  Wash.,  was 
the  featured  speaker. 

Charles  A.  Sprague,  governor  of 
Oregon  and  editor  of  the  Salem  States¬ 
man,  addressed  the  editors  at  their 
annual  banquet  on  “The  Oregon  Press 
in  These  War  Days.”  Dean  Eric  W. 
Allen  of  the  school  of  journalism  at 
the  university  acted  as  toastmaster 
for  the  banquet. 

A  number  of  symposiums  were  held 
at  the  conference.  In  the  one  on  cir¬ 
culation  it  was  revealed  that  a  number 
of  newspapers  in  the  state  had  already 
increased  subscription  rates  and  that 
other  increases  were  soon  to  be  put 
into  effect.  Ford  Sammis  of  Los  An¬ 
geles,  representing  the  Pacific  Adver¬ 
tising  Association,  told  publishers  that 
national  and  local  firms  would  con¬ 
tinue  to  buy  advertising  space  but  in 
reduced  amounts  during  the  war. 


Postmaster  Files 
Annual  Report 
With  Congress 


Washington,  Jan.  19  —  Postmaster 
General  Frank  Walker  today  filed  his 
annual  report  with  Congress  advising 
that  an  additional  $314,868.75  in  rev¬ 
enue  postage  would  have  been  col¬ 
lected  on  newspaper  and  periodical 
mailings  if  their  advertising  portions 
had  been  subject  to  the  zone  rates 
applicable  to  other  publications. 

The  weight  of  the  mailings  of  news¬ 
papers  and  periodicals  of  religious, 
education,  scientific,  philanthropic, 
agricultural,  labor,  and  fraternal  or¬ 
ganizations  at  the  special  flat  rate  of 
one  and  one-half  cents  a  pound  during 
the  fiscal  year  was  132,2^,068  pounds, 
on  which  $1,988,161.93  postage  was  col¬ 
lected,  the  report  said. 

Mailings  of  second-class  matter  at 
the  pound  rates  and  free  in  the  coun¬ 
try  of  publication  during  the  past  fiscal 
year  amounted  to  1,382,446,027  pounds, 
an  increase  of  38,146,891  pounds,  or 
2.84%,  of  the  mailings  of  the  previous 
year.  The  postage  collected  on  the 
mailings  at  the  pound  rate  amoimted 
to  $23,624,033.94,  an  increase  of  $592,- 
081.07,  or  2.57%,  as  compared  to  the 
previous  year. 

The  weight  of  the  advertising  por¬ 


tions  of  publications  subject  to  f  I  , 
zone  rates  mailed  during  the  year »  f 
427,549,251  pounds,  on  which  $10^Viiat 
143.40  was  collected,  an  average  * 
2.465  cents  a  pound.  This  was  a 
of  19,301,834  pounds  and  $32fitiS' 
postage,  as  compared  to  the  previ-'- 
year.  The  weight  of  the  reading  p  L 
tions  of  publications  in  this  group  « 
631,532,852  pounds  and  the  pos-r.j  “I 
collected  was  $9,493,119.28.  as  cc"  : 
pared  to  625,684,786  pounds  and 
039.65  postage  during  the  year  en 
June  30,  1940. 

On  June  30,  1941.  Postmaster  Gf 
eral  Walker  reported,  there  were 
post  offices  at  which  publications 
entered  as  second-class  matter, 
the  total  postage  paid  at  the  pc 
rates,  78.42%  was  collected  at  the 
post  offices  having  the  largest  irs- 
ings  of  this  type  of  mail. 

During  the  year,  2,176  appliw 
for  the  admission  of  publication  to 
second  class  of  mail  matter,  or 
change  of  title,  frequency  of  issue, 
office  of  publication,  were  recc"  j 
Of  these,  2.103  were  approved  awi  ^  _ 
denied.  The  number  of  publicat-"J  V 
discontinuing  during  the  period 
2,141,  leaving  26,189,  a  dec  k's 
of  111.  Pd 


There  were  646  news  agents’ 

)  mail  second-class  matter  at  %  „,j 
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Soys  Free  Press 
— •  ;(eed  Not  Be 

Sacrificed  in  War 


John  Stewart  Bryan  Com¬ 
memorates  236th  Birthday 
Anniversary  of  Franklin 

The  noble  principle  of  the  Freedom 
k  the  Press  need  not  be  sacrificed  in 
^es  of  war,  although  it  has  to  be 


ihn  Stewart  Bryan,  right,  and  Dr.  Henry 
itlar  Allen,  director  of  the  Franklin  ln$ti- 
te,  examining  the  Franklin  printing  press 
following  the  memorial  services. 

ought  to  the  narrow  confines  of  a 
actical  test,  it  was  declared  Jan.  16 
1  Dr.  John  Stewart  Bryan,  publisher 
the  Richmond  (Va.)  News-Leader 
id  Times-Dispatch. 

Dr.  Bryan,  who  is  also  president  of 
«  College  of  William  and  Mary  in 
irginia,  made  the  annual  memorial 
Jldress,  commemorating  the  236th 
irthday  anniversary  of  Benjamin 
tanklin,  at  the  Franklin  Institute, 
hiladelphia. 

Free  Press  Is  Working 


reports  of  the  Philadelphia  Inquirer 
was  one  of  the  advantages  that  the 
Confederacy  enjoyed  in  the  opera¬ 
tions  of  the  Army  of  Northern  Vir¬ 
ginia. 

“Southern  newspapers  were  equally 
careless.  Farly  in  September,  1863, 
the  mention  of  troop  movements 
southward  in  Richmond  papers  gave 
the  hint  of  Longstreet’s  re-enforce¬ 
ment  of  Bragg. 

“Though  Lee  had  concealed  the 
fact,  even  from  his  own  Quarter¬ 
master  General,  the  New  York  Her¬ 
ald  printed  the  order  in  detail,  and 
thereby  the  net  result  of  all  this  was 
the  Federals  hurried  re-enforcement 
to  the  front,  and  they  were  able  to 
prevent  Bragg  from  reaping  the  fruits 
of  his  unique  victory  at  Chickamauga. 

“We  are  learning  something  in  this 
country,  and  we  have  decided  not  to 
make  the  same  mistakes  today  that 
the  Philadelphia  and  Richmond  pa¬ 
pers  made  in  1861-65.” 

Freedom  an  Ideal 

Earlier  in  his  address.  Dr.  Bryan 
said; 

“Freedom  of  the  Press  is  not  a 
self-acting  natural  force;  it  is  an  ideal 
of  human  relations  which  has  to  be 
established  and  applied  by  the  me¬ 
dium  of  man-made  law. 

“It  was  in  this  field  that  the  Ameri¬ 
can  Newspaper  Publishers  Associa¬ 
tion  took  so  large  and  essential  a 
place  in  resisting  direct  and  indirect 
assaults  on  the  right  to  publish  and 
criticize. 

“I  am  fully  aware  that  this  cam¬ 
paign  was  attacked  as  nothing  but  a 
screen  for  the  assertion  of  special 
privilege  for  the  publishers,  but  I 
doubt  if  the  late  Huey  Long  would 
coincide  in  this  view. 

“The  controlling  consideration  is 
not  whether  the  principle  of  the  Free¬ 
dom  of  the  Press  was  stretched  too 


by  the  Townsend  old  age  pension  or¬ 
ganization,  after  the  publication  had 
been  held  up  a  little  less  than  24 
hours. 

The  government  temporarily  held 
up  the  issue  because  of  objections 
raised  to  an  editorial  by  the  founder 
of  the  movement.  Dr.  Francis  E. 
Townsend,  calling  for  a  5%  gross  in¬ 
come  tax  rather  than  financing  the 
war  through  the  sale  of  Defense 
Stamps  and  Bonds.  Dr.  Townsend’s 
editorial  contended  the  present  cam¬ 
paign  to  sell  stamps  and  bonds  puts 
undue  hardship  on  people  of  little 
income;  that  their  purchases  are  di¬ 
verted  from  small  merchants. 

FBI  Notified 

The  editorial  was  called  to  the  at¬ 
tention  of  the  FBI  and  the  United’ 
States  District  Attorney’s  office  by 
two  staff  members  of  the  weekly,  Win¬ 
ston  Moore  and  his  wife,  who  were 
active  guild  members,  and  have  since 
been  discharged  by  Sherman  J.  Bain- 
bridge,  editor  of  the  weekly.  Moore 
was  chairman  of  the  Townsend  Na¬ 
tional  Weekly  guild  unit  which  was 
negotiating  with  the  management  for 
a  guild  contract. 

Moore  and  his  wife,  according  to 
Mr.  Bainbridge,  conveyed  to  govern¬ 
ment  authorities  their  version  of  Dr. 
Townsend’s  editorial  before  it  was 
published.  The  government,  in  turn, 
requested  that  Mr.  Bainbridge  ask 
the  Post  Office  to  withhold  distribu¬ 
tion  of  the  weekly  until  a  teletyped 
copy  of  the  editorial  could  be  sent  to 
the  Post  Office  Solicitor  at  Washing¬ 
ton  for  approval.  The  issue  was  taken 
from  the  railroad  cars  at  Mount  Mor¬ 
ris,  Ill.,  where  the  weekly  is  printed, 
and  held  up  from  Friday  until  Sat¬ 
urday  of  last  week.  The  government 
released  the  issue  upon  reading  the 
editorial  in  question. 

Meanwhile,  Moore  and  his  wife  filed 
far  for  the  public  good,  but  whether  charges  of  discriminatory  firing  against 
the  public  could  without  grave  dan-  the  weekly  with  the  National  Labor 
ger  permit  the  press  to  be  intimidated  Relations  Board.  A  hearing  was  held 
and  silenced.  Huey  Long’s  laws  were  last  Friday,  but  the  regional  office 
incidents  of  small  moment  in  them-  did  not  issue  a  reinstatement  order, 
selves,  but  they  gave  inexorable  proof  Joseph  Carroll,  local  guild  organizer, 
of  purposes  which  had  to  be  defeated  sent  the  following  communication  to 
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if  free  government  was  to  be  main¬ 
tained. 

“Having  looked  at  this  problem  for 
forty  years,  I  am  wholly  persuaded 
that  no  one  needs  to  be  encouraged 
in  the  use  of  freedom  more  than  pub¬ 
lishers.  What  we  need  today  as  a 
T  ,  „  . ,  ^  class  is  not  only  the  right  to  main- 

i7=r,  even  more  the  will  to  prac¬ 

tice  courageous  freedoms  ourselves. 

“We  must  cast  out  fear  of  explosive 
ideas,  for  while  this  view  is  undoubt¬ 
edly  correct,  some  explosions  are 
highly  desirable  and  demolitions  are 
essential  preliminaries  to  new  con¬ 
struction.” 

Dr.  Bryan’s  address  was  delivered 
at  the  foot  of  a  huge  statue  of  Frank¬ 
lin.  The  impressive  ceremonies  were 
sponsored  jointly  by  the  Poor  Richard 
Club  and  the  Franklin  Institute. 


ryan,  “how  does  the  Freedom  of  the 
ress  stand  today?  The  answer  is 
>at  it  is  working.” 

Expressing  faith  in  Byron  Price, 
['rector  of  the  Office  of  Censorship, 


$326,65;^.  Bryan  stated  that  if  Franklin  were 
'ive  today  he  would  not  show  any 
rofound  unhappiness  over  possible 
group  wyrottling  of  the  press. 

“I  rather  fancy,”  said  Dr.  Bryan, 
hat  he  would  say; 

Gentlemen,  this  is  no  occasion 


the  Townsend  National  Weekly  which 
read; 

“The  misunderstanding  between  the 

classified” 

RATES 

"HELP  WANTED"  AND  ALL 
OTHER  CLASSIFICATIONS 
(Cash  with  Order) 

1  time  —  .90  per  line 

2  times  —  .80  per  line 
4  times  —  .70  per  line 

"SITUATIONS  WANTED" 

(Cash  with  Order) 

I  time  —  .50  per  line 
4  times  —  .40  per  liae 


r  fo.,.  1  i  - •  v-iuD  ana  me  rranxim 

ince  1  T*  Among  the  honored  guests  was  Wal- 

pnce  we  are  attacked  by  force  we  .  _  ^  Dear  nresident  of  tho  ANPA 
laster&  Jve  todeal  with  the  declared  ^  and  publisher  of  the  Jersey  City  Jersey  CLOSE  WEDNESDAY  NIGHT 

ioX  a:d  Tor  VlTl  tl!i^:  who  later  m  J  p^gsONNEL  SERVICE 

matter,  fould  do  well  to  follow  the  acknoX  As  an  added  service  to  advertisers  runr,lng 

^  a  tour  time  "Situations  Wanted  notice, 

■!  1  W  1  1  their  record  is  placed  in  the  files  of  the 

Guildsmen  Asked 


lanci.  wvn  lo  loiiow  me  acKnowi- 

the  P'’“T8«d  guiding  principle  of  America, 


hich  is,  that  there  is  no  substitute 
pf  common  sense’.” 

Danger  in  War  Nnwt 

applican^^  In  the  development  of  his  thesis 
;ation  to  [  n  me  need  for  restrictions.  Dr.  Bryan 
tter,  or  •  'ted  instances  during  the  War  Be- 
of  issue'  ^een  the  States  in  which  news  dis- 
recc;'’  etches  changed  the  course  of  the 
jved  and  for  both  sides, 

publicat-  We  must  remember  that  there  are 
period  ’  °  cities  in  America  which  should 
better  than  Philadelphia 
Richmond,  Va.,  the  immense  dan- 


Gov't  Ban  on 
Townsend  Paper 

Objected  to  Editorial  .  .  . 
NLRB  Upholds  Firing 
Of  Two 


f  ,  — ,  — ,  —  . — -  Chicago,  Jan.  19 — The  federal  gov 

that  may  lie  in  war  news  which  eminent  lifted  its  ban  on  mail  dis  _ 

“Th  innocuous  in  itself.  tribution  of  the  Jan.  24  issue  of  the  y^ur 'own  Address  as  fha  signature  for  ra- 

lack  of  self-censorship  in  the  Townsend  National  Weekly,  published  plies,  is  considered  as  three  words. 


EDITOR  &  PUBLISHER  Personnel  Service. 
This  complete  registration  assures  adver¬ 
tisers'  qualifications  being  kept  before  em¬ 
ployers  in  the  newspaper,  magazine,  pub¬ 
licity,  advertising,  publishing,  and  allied 
professions.  There  is  no  fee  for  Personnel 
Service  placement  to  either  employer  or 
employe.  Registration  card  will  be  sent 
four-time  advertisers  upon  receipt  of  copy 
and  payment. 

Count  five  words  to  the  line  for  classified 
ads  of  any  nature.  Minimum  space  accept¬ 
able  for  publication  is  three  lines.  An 
EDITOR  &  PUBLISHER  Box  Number  or 


_ Baihatt  Oppftaaitiae _ 

De  ye*  waat  te  tay.  mU  ec  trade  a  aewa- 

Sapar  ar  plant  aqaiTwaatt  Write  Naace- 
[eBride  Ilewspapera,  Inc.,  Aaadarke.  Ok¬ 
lahoma.  All  infennation  atrictly  eaa- 
fidaatial. 


Botary  4-color  plant  for  sale  or  leaso  near 
New  York.  Exceptional  opportunity.  Print 
comics,  circular.s,  newspapers.  Box  408, 
Editor  &  Publisher. 


Journalism 

THE  SCHOOL  OF  JOURNALISM 

Etydia  Shipman,  Director  EST.  1921 
A  small  professional  day,  evening 
school,  two-year  course  with  diploma  lor 
hiph  school  grraduates.  Sp<'cial  Courses 
—  News,  Fiction,  Features,  English, 
Typintr.  Suninicr  School. 

Times  Tower.  ( 1 9th  f I. )  X.Y.C.  BR.9- 1  «9G 


NEWSPAPERS  BOU^T  AND  SOLD 

properties  listed  below  arc  offered  either  by 
the  publishers  themselves  or  by  the  more 
reliable  brokers  in  the  field. 


Newspapers  For  Sale 

A  completely  equipped  plant,  joh  shop,  and 
.Shoppers’  Publication  valued  at  $30,000, 
located  in  a  inetro|)olitan  center  which 
has  two  new  army  air  bases,  shipbuild- 
inK,  etc. 

This  business  was  started  by  my  wife,  who 
is  unable  to  continue  oiicration,  and  as 
I  know  nothing  about  it.  I  must  sacrifice 
immediately.  Any  reasonable  offer  ac- 
ceiited. 

P.  C.  Lemay 

1910  Fifteenth  Street  Tampa.  Florida 


California  Daily — Weekly  and  joh  printing 
business;  unopposed:  county  seat;  well- 
isolated;  growing  market.  $8.5.000.  A.  W. 
Stypes,  460  Mills  Tower,  San  Francisco. 
Calif. 


Oonnty  seat  dallies.  Pacific  slope  states, 
$40,000,  $45,000,  $60,000,  and  $850,000. 
Weekly,  gross  net,  $6,000.  Good  city. 
W.  H.  Glover  Company  Ventura,  Calif. 


Daily  Newspaper,  east.  $20,000  down  pay¬ 
ment.  Box  400,  Editor  &  Publisher. 


For  Sale — Successful  Virginia  Newspaper. 
Exclusive  field.  Circulation  over  5.000. 
Prosperous  industrial  district.  ’  Box  422, 
Editor  &  Publisher. 


North  Mid-Atlantie  State  Evening  Paper, 
exclusive  field,  rich  trade  area  without 
competition ;  grossed  in  ’41  $118,000. 
Control  $55,000,  down  $80,000;  tetal 
price  $97,500.  Harwell  ft  Fell,  Birming¬ 
ham,  Alabama. 


N.  Y.  Weekly  $7,500,  $4,000  down;  N.  J.. 
$10,000.  $7,500  down:  N.  J..  $25,000, 
.$5,000  diiwn.  L.  P.  Likely,  Newspaper 
Projicrties.  Times  Tower,  New  York. 


823  North.  Unopposed  small  daily,  includ¬ 
ing  building  $16,000.  Half  cash. 

.mi:rkay  e.  hill,  bkr. 

NASHVILLE,  TENN. 


_ Nowipapr  Brokara _ 

Capable  haadUng,  buying,  aelling,  mergera. 

No  leases  er  trades.  Highest  references. 
LEN  FEIGHNER  AGENCY.  Nashville.  Mich. 

NEWSPAPER 

PROPERTIES 

Bought,  Sold  and  Appraised 


All  negotiations  confidential 


Palmer  and  Palmer 

Bnslnms  Batabllsbed  la  1899 

350  MadisoR  Av#.  Ntw  York 


The  Year  1941 

firmly  established  the  name  of 
MURRAY  E.  HILL.  BROKER, 
ill  the  minds  of  those  wishing  to  buy 
or  sell  a  daily  or  weekly.  Try  them  I 


Halp  Wanted 

Advertising  Salesman,  southern  city  under 
100,000.  Must  be  callable,  diligent,  ex¬ 
perienced  in  key  accounts.  Character  ano 
ability  references  necessary.  Good  field 
with  future  I  Write  Box  415,  Editor  & 
Publisher. 


Excellent  opportunity  to  join  Field  Force  of 
large  National  magazine  distributing  com¬ 
pany.  Requires  considerable  traveling. 
.Salary  plus  all  living  expenses  and  mile¬ 
age  allowance  for  own  automobile.  Ex¬ 
perience  desirable,  but  not  "ssential.  Box 
446,  Editor  &  Publisher. 
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EDITOR  &  PUBLISH  eIo 


Help  Wanted— CoRt'd 


Mark-up  man  or  woman  with  sufficient  ex¬ 
perience  to  mark  up  and  scale  all  adver¬ 
tising  copy  for  the  composing  room.  Prac¬ 
tical  printing  as  well  as  layout  experience 
would  be  heli>ful  on  this  job.  Give  com¬ 
plete  background  and  expected  starting 
salary  in  first  letter.  Newspaper  located 
in  Middlewest — town  of  under  50,000.  Ap- 

ply  Box  412.  Editor  &  Publisher. _ 

Newspaper  Feature  Syndicate  wants  sale* 
agents  in  various  territories.  Cultural 
liackground  important.  Preferably  news¬ 
paperman  or  person  engaged  in  advertis¬ 
ing  field  who  can  devote  necessary  time  to 
representation.  Write  indicating  territory 
which  could  cover.  Box  423,  Editor  & 

Publisher. _ 

Salesman,  for  national  feature  service,  draft 
exempt,  preferably  college  man  with  daily 
newspaper  experience.  Must  have  ear. 
Send  picture,  complete  information,  salary 
expected.  Box  365.  Editor  >  Publisher. 
Small  resort  daily  has  opening  for  several 
competent  men  for  combination  desk  and 
reportorial  work  to  replace  draftees.  Must 
be  exempt  from  army.  State  all  in  first 
letter.  Box  432.  Editor  t  Publisher. 
Small  Texas  Daily  needs  experienced  adver¬ 
tising  salesman.  Write  complete  details 

to  Box  414.  Editor  t  Publisher. _ 

Split  trick,  local  assignments  to  noon;  tele¬ 
graph  desk  6  to  10  p.m.  Send  photo, 
experience,  salary  needs.  Marshalltown 
TIMES-  REPUBLICAN,  Marshalltown, 
Iowa.  _  _ 

Sitnatient  Wanted 

Adainistrativa  _ 


ATTENTION  PUBLISHERS! 

Editor's  Assistant.  Managing  Editor,  News 
Executive  available.  Age  42.  married. 
Low  production  guaranteed.  Metropoli¬ 
tan  and  small-town  experience. 

Box  346 _ Editor  t  Publisher 

Available  as  assistant  to  busy  executive, 
large  or  small  paper.  Experienced  suc¬ 
cessful  Publisher.  General  Manager — with 
outstanding  record!  Age  42.  war  exempt. 
Box  405.  Editor  &  Publisher. _ ^ 

Butinasi  Manager,  Comptroller  or  Publish¬ 
er's  Assistant  now  available.  Long  ex¬ 
perience  as  business  and  accounting  ^  ex¬ 
ecutive  on  small-eity  and  metropolitan 
newspaper*.  Efficient,  reliable.  Refer¬ 
ences  and  business  history  on  application. 
Box  303.  Editor  k  Publisher. _ 

EXECUTIVE 

Managing  or  news  editor,  or  assistant  to 
publisher,  available.  Twenty  years'  metro¬ 
politan  experience:  sound  news  judgment 
— Iiractical  knowledge  all  departments. 
Now  employed  in  responsible  liost  but 
seek  smaller  or  medium  sired  city;  never 
disch.irged.  Age  42.  married. 

Box  400 _ Editor  tt  Publisher 

General  Manager  seeks  connection  large  or 
small  paper.  Thoroughly  experienced  all 
departments — labor  relations,  cost  con¬ 
trol  :  revenue  and  circulation  building. 
Box  410.  Editor  Sc  Publisher. 


GENERAL  MANAGER 

Now  employed  in  a  city  of  over  75,000 
population  on  morning  and  afternoon  com¬ 
bination  desires  change. 

Increased  profit  during  1941,  almost 
100  per  cent. 

Experienced  in  newspaper  accounting, 
advertising  and  eirenlation.  Familiar  with 
all  phases  of  newspaper  operation. 

Married  with  two  children. 

Box  378,  Editor  ft  PnbUshei. 


Manager  of  successful  weekly,  with  circu¬ 
lation  over  10.000,  desires  executive  cou- 
nection  with  small  daily  or  chain  of  week¬ 
lies.  Age  39.  proven  ability  in  business 
administration;  advertising,  circulation, 
promotion,  .etc.  Will  invest  in  worth¬ 
while  deal.  Box  418.  Editor  &  Publisher. 


Thirty  years  on  one  metropolitan  newspaper 
as  Circulation  Manager.  Mechanical  .'4upt., 
Business  Manager.  Secretary  and  Treas¬ 
urer.  Age  60 — perfect  health — references 
best!  Know  operation  thoroughly.  Will 
make  investment  in  paper  with  future. 

Box  419  Editor  &  Publisher 


MR.  PRESIDENT 

Advertising  —  Sales  — 
or  Public  Relations  Manager 
available  March  1st  or  Sept.  1st 

Now  Executive  Vice-President  of 
Syndicate  organization  with  Na¬ 
tional  coverage.  Only  interested  in 
large  corporation  connection  where 
progress  is  unlimited.  Now  earning 
approximately  $11,000,  but  future 
opportunities  more  important  than 
immediate  income. 

Box  447,  Editor  &  Publisher 


Sitnations  Wantnd 
Advartuing 

Advertising  man,  30,  married,  nine  years’ 
classified  and  display  including:  layout, 
copy.  Employed  50.000  Eastern  six-day. 
Salary  open.  Box  392,  Editor  ft  Pub¬ 
lisher. 


Advertising  Manager  —  over  fifteen  years* 
successful  experience  in  leading  news¬ 
papers.  seeks  permsnent  connection  with 
oewspsper  requiring  one  with  broad 
vision,  high  stsndsrd  and  proven  ability. 
Indefatigusble  worker.  Knows  national, 
local,  classified,  cooperation  and  merehan- 
dising.  If  you  need  a  man  who  knows 
how  in  these  changing  times,  conditions 
and  habits,  it  might  pay  yon  to  hear  my 
story.  Married,  with  family.  Now  em- 
ployed.  Box  294,  Editor  ft  Publisher, 

Advertising  Manager  town  of  9,000  wants 
similar  position  larger  daily.  52.000  inches 
increase  present  post.  Character  inspires 
confidence.  Fifteen  years’  experience.  Mar¬ 
ried.  Box  420,  Editor  ft  Publisher. 


Advertising  Manager  or  Salesman — Draft 
exempt,  42.  Wide  experience  as  manager 
and  salesman.  Complete  history  by  letter. 
References.  Available  at  once.  Box  281, 
Editor  ft  Publiaber. 


Advertising  Manager-Solicitor  available.  A 
resourceful,  broad-gauged  advertising  man 
who  has  had  fifteen  years  of  successful 
advertising  experience  on  tough  Metro¬ 
politan  assignments,  is  seeking  a  connec¬ 
tion.  Have  served  on  papers  in  Indianapo¬ 
lis,  Kansas  City  and  Springfield.  Illinois. 
Prior  to  display  experience,  was  Classified 
Manager  of  medium-sized  dailies  in  Min¬ 
nesota  and  Georgia. 

Sound  experience  in  general  advertis¬ 
ing;  know  layouts  and  can  prepare  own 
copy.  If  linage  is  your  problem,  I  solicit 
your  inquiry.  Am  not  “high-priced” 
and  can  satisfy.  No  objection  to  small 
city  if  earning  possibilities  and  living 
conditions  are  right.  Age  42;  married; 
now  located  in  Chicago  and  available 
immediately.  Reply  in  confidence,  to 
Box  21,  Editor  and  Publisher. 


Advertlaing  Manager  or  Salesman — local  or 
National.  Age  36.  family.  Eleven  years’ 
experience — last  three  Publishers  Rep. 
Closing  office  necessitates  change.  Excel¬ 
lent  references.  Available  February  1st. 
Box  427.  Editor  ft  Publisher. 


Advertising  Salesman — Eighteen  years’  ex¬ 
perience  display  and  classified — large  and 
small  dailies.  Linage  producer,  copy,  lay¬ 
out.  executive  ability.  Reliable,  age  41, 
married  Box  298,  Editor  ft  Publisher. 


Advertlatng  Solicitor.  Aggressive  young 
woman.  Wellesley  graduate.  One  year 
with  small  daily.  Thoroughly  experienced 
in  handling  National,  in  selling  and  writ¬ 
ing  local  display.  Gets  results  I  Excellent 
references.  Desires  change  to  larger  paper, 
display  department.  Box  283.  E.  ft  P. 

ATTENTION  NEW  ENGLAND 
Adman,  30,  weaned  on  tough  jobs,  seeks 
spot  in  New  England ;  manage  and/or 
sell:  ideas,  energy,  ability.  Ten  year 
record  of  success;  now  on  big  Eastern 
newspaper.  Box  286.  Editor  ft  Publisher. 

Classified  Manager,  age  30.  draft  deferred. 
Top-rtight  ten-year  record  as  producer, 
builder.  Sound  operation  at  increased 
net.  Eastern  daily.  Box  424.  Editor  ft 
Publisher. 


Dependable  young  married  adman,  well- 
trained  ;  broad  experience  classified  to 
key  accounts  on  large  newspaper,  plus 
outstanding  production  record  as  editor- 
admanager  on  small  newspaper;  want 
admanager'a  job  daily  in  city  10-25  thou¬ 
sand  nr  staff  job  on  larger  newspaper. 
Box  296.  Editor  ft  Publisher. 


Employed  Advertising  Manager  seeks  new 
permanent  connection  —  twelve  years’ 
newspaper  experience.  Experienced  in  pro¬ 
ducing  copy  and  layouts  that  sell.  Age 
35.  married.  Protestant — handle  key  ac¬ 
counts  —  and  want  to  get  into  a  larger 
field.  References.  South  or  West  pre¬ 
ferred.  -Box  323.  Editor  ft  Publisher. 


LOCAL  DISPLAY  SALESMAN 

{Draft-.  Deferred  classification) 
Unusual  local  display  ability.  Efficiency 
Character.  Sixteen  years’  experience  at 
age  35  imparts  .  .  .  competence.  Com¬ 
prehensive  background:  Photo-engraving; 
Metropolitan  “combination”  experience; 
"MARKET  RESEARCH"— "SAIMSPSY- 
CHOLOGY" :  Intimitable  writer.  No  ac¬ 
count  too  tough.  To  best  exercise  capa¬ 
bilities  seeks  position  on  paper  (18,000 
ABC)  or  excess  ANYWHERE  in  U.  8. 
A  resourceful,  tenacious,  "detail-minded” 
man  (settled)  who  will  do  an  outstanding 
job  for  you.  A  HIGH-TYPE  man  at  only 
$130  a  month. 

For  complete  brochure,  photo,  reply  to: 
BOX  270.  EDITOR  ft  PUBLISHER 


Top-notch  Advertising  Manager  available. 
Twenty  years  agency,  radio  and  newspa¬ 
per  experience.  Now  employed  as  Ad¬ 
vertising  Director  medium-sized  newspa¬ 
per.  Highly  successful  record.  Married, 
age  36.  References,  photo,  etc.,  upon  re¬ 
quest.  Box  433,  Editor  ft  Publisher. 


Working  Olaatlfled  Manager — age  89.  Six¬ 
teen  years’  experience.  Welcome  a  tough 
job.  Box  302.  Editor  ft  Publisher. 


Sitnations  Wanted 

CrcnlatioD 

CIRCULA'nON  EXECUTIVE  AVAILABLE 
Twenty  years’  experience.  Now  employed. 
Box  289 _ Editor  ft  Publisher 

Circulation  and  good-will  building.  Trained 
and  experienced  in  all  phases — efficient 
boy  promotion,  economic  management. 

Box  391,  Editor  ft  Publisher. _ 

Circulation  Man — eighteen  years'  experience 
— twelve  years  executive  capacity,  3,000 
to  40.000  circulation.  Age  43,  not  likely 
to  be  drafted.  Available  account  discon¬ 
tinuance  last  employer  paper.  Want  job 
anywhere  (title  immaterial).  Salary  rea- 
sonable.  Box  428.  Editor  &  Publisher._ 
Circulation  Manager,  now  employed.  Fifteen 
years’  experience  with  Morning.  Evening 
and  Sunday  publications.  No  drifter — 
nineteen  years’  in  one  city  I  Thorough 
experience  in  circulation  sales,  distribu¬ 
tion.  promotion  and  office  management.  In 
the  past  six  months  have  reduced  circula¬ 
tion  expense  for  present  publisher  over 
$700.00  a  month.  Will  consider  any 
worthwhile  offer  for  part  of  whole  depart¬ 
ment.  Satisfactory  references  from  pres¬ 
ent  and  former  publishers.  Age  49.  mar- 

ried.  Box  404.  Editor  ft  Publisher. _ 

CIRCULATION  MANAGER 
Excellent  production  and  revenue  increase 
record  with  outstanding  papers  in  eireu- 
lation  field.  Managed  and  aubatantially 
increased  circulation  of  two  state-wide 
newspapera.  Proven  economical  operat¬ 
ing  methods.  Age  81,  married,  family. 

Box  882,  Editor  ft  Publisher. _ 

Olrculatlon  Manager:  Homo  delivery  expert 
Modem  efficient  and  economical  methods. 
Several  years  practical  experience.  Good 
record — references.  Box  890,  Editor  ft 

Publisher. _ 

OlrcnlatioD  Manager,  38.  Eighteen  years’ 
experience  all  phases  of  operation.  Ex¬ 
pert  in  boy  promotion,  economic  manage¬ 
ment  and  original  ideas.  Now  available. 

Box  807,  Editor  ft  Publisher, _ 

Circulation  Manager  available  now.  Over 
twenty  years’  experience.  Believe  in 
practical  and  profitable  methods  to  meet 
present  conditions.  Will  handle  from 
5.000  to  75.000  eirenlation  or  would  con¬ 
sider  job  as  assistant.  Box  271.  Editor 

ft  Publisher.  _ _ _ _ 

Circulation  Manager — successful  twenty  five 
year  record  with  same  paper — still  going 
strong.  Desire  connection  with  paper  15.- 
000  to  35.000  circulation.  Draft  exempt, 
married.  Western  State.s.  California  pre- 

ferred.  Box  413.  Editor  ft  Publisher. _ 

Circulation  Manager  or  Assistant.  Tears  of 
experience  on  large  daily  and  Sunday. 
Past  draft  age.  Box  282.  Editor  ft  Pub- 
lisher. _ 


County  Circulation  Manager  of  large  daily 
desires  change.  Age  34.  draft  exempt. 
Tvwroughly  qualified  in  all  phases  of  work. 
Ten  years’  experience.  Good  organiser — 
consistent  producer  I  Available  two  week’s 
notice.  What  have  yon  t  Box  308,  Editor 
ft  Publisher. _ 


Experienced  Circulation  Manager  with  re¬ 
markable  record  wants  connection  with 
larger  newspaper  (over  10.000  circ.)  32 
years  old.  married,  eastern  section  pre¬ 
ferred.  Write  Box  279.  Editor  ft  Pub¬ 
lisher. 


Home  Delivery  Manager  or  Supervisor,  34. 
draft  exempt.  Sixteen  years'  experience 
on  Metropolitan  (lapers.  Good  organizer 
and  revenue  producer.  Excellent  refer¬ 
ences.  Will  locate  anywhere.  Box  425, 
Editor  ft  Publisher. 


Honest,  sincere  worker,  now  employed, 
wants  work  at  Circulation  or  Promotion 
Manager  or  aasiatant.  preferably  in  New 
England.  Have  thirteen  years’  experi¬ 
ence  on  metropolitan  newspaper;  also 
some  experience  in  smaller  newspaper. 
Pleasing  personality,  plus  cooperative, 
conservative  attitude.  Married  and  two 
children;  abstainer.  I  can  apply  my 
intelligence  and  experience.  Excellent 
references.  Box  268.  Editor  ft  Publisher. 


MR.  PUBLISHER.  WHY  GAMBLE? 

HOW  ABOUT  CIRCULATION  REVENUE? 

IF  YOU  MUST  PAY— PAY  FOR 
EXPERIENCE  AND  PROVEN  ABILITY 

CIRCULATION  MANAGER  OR  ASSISTANT 
Young  American.  34.  married,  exempt 

Fifteen  years’  experience  with  and  for  recog¬ 
nized  experts  on  Morning.  Evening  and 
Sunday  papers — some  chain  weekly  ex¬ 
perience.  Resourceful,  aggressive  and 
ambitious.  Excellent  record  in  Public  Re¬ 
lations  and  handling  of  personnel.  Con¬ 
sistent  producer!  Revenue  from  sources 
not  now  being  tapped.  Expert  in  boy 
Iiromotion.  original  ideas,  and  economic 
management.  Able,  energetic,  hard-work¬ 
er.  Available  February  1st.  Let  me  tell 
you  what  I  ran  do  for  you  .  .  .  maximum 
results  .  .  .  minimum  costs. 

Box  318  Editor  Sc  Publisher 


Nawspaperwonuui  with  nine  years’  experi¬ 
ence  in  circulation  promotion  work  with 
the  Evening  Public  Ledger.  Successful 
sales  of  home  service  materials  and  man¬ 
agement  Women’s  Home  Guild.  Dixie 
Lee,  $9  Willowbrook  Avenue,  Lanadowne, 
Penna. 


Street  Sales  Manager — Excellent  record  on 
various  newspapers  —  wants  permanent 
position.  Married,  age  85.  Have  bandied 
street  sales  fifteen  years.  Clean-cut  and 
honest.  Box  887,  Editor  ft  Publisher. 


Syndicate  Features 
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COMPLETE  RELIGIOUS  Nil 
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•  CARTONS 

•  SPECIAL  FEATURES 

to  Brighton  up  your  CHURCH 


Send  Today  for  Samples 
and  Low  Rales 


RELIGIOUS  NEWS  SERVICE 

381  Fourth  Avenue,  New  York, 


IKow 
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TAILOR  MADE  COPY  FC 
SYNDICATE  RATES 


A  complete  newspaper  copy  itnti 
written  especially  for  you.  AuthoriiF 
tive  amusement  copy  backed  by  tU 
research  of  a  world  wide  organiutiS 
Regardless  of  quanUty,  the  cog 
the  same; 


CC  no  weekly  for  dailiei 
monthly  for  weekliu 


PARB  RESEARCH  SERVICES 
BOX  30B8 

SAN  FRANCISCO.  CALIFOMl^ 
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tile. 


775  newspaptnf^ 


*uppl<nieiitai-y  nm 


W  ar  <'Ol(imn  by  Fletrlirr  Pralt,  nolN 
military  and  naval  expert. 


emj 

pcpei 


W  KEKLY-— Wirt'h‘*f>>>d  Lomlon  coliml 
b.v  J.  B.  I*rief,tley,  Harold  J,  laata. 
WaRhim.-ion  column  by  JoRepk  I 
Baird;  other  topical  fealiircs. 


.Btpei 


Samplat,  pricta  on  request 

OVERSEAS  NEWS  AGENCT 

101  Park  .4ve.,  »w  York  City 


■Sl 


Situations  Wantod 

Editorial 


I  kanc 


Able,  energetic,  enterprising  young  i 
perwomiui — more  than  two  yean’  -n 
politan  experience:  reporting,  revrilal 
tures,  editorials.  College  grsduataft^ 
no  dependental  Box  397,  Editor  till 
lisher.  * 


Adaptable  writer-editor,  young  wonaa 
fieient  on  routine  desk,  rewrite,  dt™ 
ments,  with  special  aptitude  for  biA 
music,  art  or  off-the-trail  ideas  u  if 
feature  or  sideline.  Recently  clotid^ 
cpssfni  publicity  -  promotion  ttMtd 
Open  to  interesting  offer  from  daily  J 
where.  Salary  secondary.  Box  Hi  " 
tor  ft  Publiaher. 


All-round  newsman,  editorial  wriUt- 
teen  years’  experience  nn  prop*” 
dailies;  want  reasonable  salary,  rir* 
permanence.  Draff  proof.  AvailaWfi— 
mediately.  Box  375,  Editor  ^PiiHiw**» 
Age  44,  with  exceptional  record  of 
menta  from  amall-town  reporter  faj 
tor  and  managing  editor  of  metrap*^ 
daily.  Now  employed.  Intereatad  i» 
change  thBt_  offers  opportunity 


manency.  Box  254.  Editor  ft 


Alert  newsman  wants  Job;  reporter.  8^ 
grapher;  now  employed.  Go  say"! 
Box  393,  Editor  ft  I^blisher. 


Alert  reporter,  25,  married,  draft  of 
wants  responsible  job  on  wide4j~ 
daily  in  active  community. 
competent  coverage  any  beat.  HVj 
ployed  in  dead  end.  Best  refereseu-' 
325.  Editor  ft  Publisher. 


Assistant  to  Publicity  Director  aMb ' 
connection.  Now  employed  in 
ton.  Editorial,  research,  orfssiwj 
promotion  and  newspaper  tyndiebiM^  — 
perienee.  Box  880.  Editor  ft  PsggtbUc 


CANADA  IS  IN  THE  .SPOTLIGHT 


Editorial  representative — able  newaiaa 
feature  writer,  seeks  further 
Montreal  office.  Available  as 
correspondent.  Box  430,  Editor  •  ‘ 
lisher. 


City  Side  Job — Five  years’  ***li{iJ  I*'® 
-  -  ,i«a  act 


Pittsburgh  and  New  York,  daily 
per  and  wire  service;  general  BaaifV^j 
radio,  fashions,  society.  Specisl 
research,  statiitics,  local-national 
music  (piano)  and  amateur  pkeWFV 
College.  References.  Margarst 
79  Sampson  Ave.,  Pittsburgh  (b)< 


Bo 
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Sitnatieas  Wantsd 

Editorial  (Coat'd) 


man,  draft  exempt,  married,  with 
nore  than  fifteen  years’  experience  as 
rtDorter.  copy  reader,  sportswriter,  re- 

man,  seeks  desk  or  sports  job. 
Prefer  New  England  or  Middle  Atlantic 
8utes,  bat  will  go  anywhere.  Box  185, 

Tilitor  b  Publisher. _ 

MdaUe,  alert  young  man  who  edited, 
^e  up  national  trade  weekly,  did  war 
nlief  Dublicity.  seeks  reportorial  position 
on  daily.  Age  24,  A.B..  M.8.  (Columbia 
?°o^slism).  1-B.  Box  314,  E.  t  P. 
rt»Mi-rsnorter:  English.  Spanish.  Liatin 
Anerican  expert;  age  25;  news  editor 
suenos  Aires  daily — British  backgronno 
Kow  in  New  York.  Donald  Forbes. 
Wickersharo  2-2410  or  Box  377,  Editor 

k  Publisher. _ 

Utsr,  available  immediately.  18  years’ 
(jperience.  Sold  small  daily  December 
.  Prefer  city  between  20,000  and  60,- 
r  Box  374,  Editor  &  I^blisher. 

nine  years’  experience  weekly  field; 
jersity  graduate.  30,  married,  draft- 
jpt.  Seeks  weekly,  daily  connection. 
jw  employed.  Box  276,  Editor  &  Pub- 

';iber. _ 

Utor,  compiler  (age  37).  Specialist  in  re' 
(erence  books:  revising,  bringing  up  to 
dite  outdated  material.  Research.  Pre- 
piration  of  publication  ideas  and  market 
iLSlysis.  Every  kind  of  editing  of  non- 
Iction  books  and  magazines.  Free  lance 
work  preferred.  Box  436,  Editor  &  Pub- 

liiher _ 

Utor-Beporter,  eleven  years’  experience, 
draft  exempt,  seeks  connection  with  daily 
tr  live  weekly  in  Metropolitan  area.  Box 

U7.  Editor  &  Publisher. _ 

tsentiTe  of  suspended  Philadelphia  Ledger, 
tge  42.  can  do  anything  in  the  editorial 
rad  of  a  news  plant — and  wants  a  job! 

Box  347,  Editor  &  Publisher. _ 

tysrisnced  newspaperman,  draft  deferred, 
traks  new  newspaper  job.  Six  gears’  ex¬ 
perience  leading  Eastern  daily  —  18 
months’  experience  as  scientific  and  in- 
dutrial  feature  writer  and  editor.  Jour- 
silism  School  graduate.  Now  employed. 

Box  300,  Editor  A  Publisher. _ 

il^snced  reporter.  Tale  A.B..  28,  mar¬ 
ried,  wants  job  as  book,  drama,  movie 
critic.  Highest  references.  Draft-  ex- 
empt.  Box  199.  Editor  t  Publisher. 
ipertenced  reporter,  desk  man  (wire  and 
local)  seeks  big  daily  work.  Handled  all 
editorial  jobs.  A-1  head  writer.  Young. 
Employed.  Box  301.  Editor  A  Publisher. 
tporlenced  Woman  Writer,  fifteen-year 
newspaper  and  publicity  background,  de¬ 
sires  newspaper,  promotional  or  food  edi¬ 
torial  work.  Starting  salary  optional. 

Box  342-  Editor  tc  Publisher. _ 

Irl,  24,  B.A.,  three  years’  reportorial  and 
desk  experience  on  daily,  circulation 
15.000,  wants  job  on  larger  daily.  Oo 
-  anywhere.  Now  employed.  Box  368, 

Editor  k  Publisher. _ 

irl  Editor,  23.  journalism  B.A.  Two  years’ 
newspaper,  magazine  experience.  Short- 
ksnd.  references.  Box  288,  E.  &  P. 
iialdstlon  of  Philadelphia  daily  leaves 
chief  editorial  writer,  foreign  affairs  spe¬ 
cialist,  open  for  temporary  or  permanent 
connection.  Twenty-five  years’  editorial 
writing,  nineteen  on  the  Ledgers.  Balti¬ 
more  ’’Sun”  "alumnus.”  Age  60. 

O.  E.  Porter 

146  Maplewood  Awe,,  Oermantown,  Pa. 

MANAGING  CI’TY  EDI’TOR 
WHO  KNOWS  HOW 
I  make  a  good  paper  better,  available  to 
publisher  of  10  to  20  thousand  circulation 
paper.  East  preferred.  Metropolitan, 
■nail  •  city  background.  Never  unem- 
Ployed.  Age  45,  married.  Box  304,  E.  dk  P. 

Iwd  a  capable,  talented,  experienced,  well- 
fducsted  editor  or  a.ssistant?  Clollege 
journalism  professor.  38.  interested.  Box 
117.  Editor  &  Publisher. 

lews  editor,  editorial  writer,  eleven  years’ 
metropolitan  experience;  never  unem¬ 
ployed;  married  (one  child),  seeks  posi¬ 
tion  small  daily.  Box  431,  Editor  & 
Publisher. 

lews,  editorial,  feature  writer  and  execu- 
hve,  45.  Broad  experience  Midwest  and 
“•t.  both  small  and  large  fields.  Con- 
^uous  unblemished  employment  record, 
welcome  interview  at  my  expense.  Mini- 
_mnm  $75  weekly.  Box  295.  E.  tc  P. 

,  PART-TIME  EDITOR 

•Psble  copy  reader,  article  editor,  makeup" 
isyout  man,  available  part  daytime.  Will¬ 
ing  to  help  edit  magagine,  trade  paper  or 
bouse  organ,  or  direct  editorial  staff, 
luoronghly  experienced  both  as  editor 
Slid  executive.  Mature,  sound — but  ima- 
ginative.  Box  416.  Editor  &  Publisher. 

‘bhilcity  Director,  27,  draft  exempt.  Solid 
newspaper,  national  publicity  background. 
I  U  h*"**  writer.  Box  434,  Editor  tc  Pub- 


SitaotioRS  Waafad 

Editorial  (Coat'd) _ 


Publicity;  editorial — sound  background  re¬ 
sponsible  publicity  position.  Satevepost 
writer.  Age  30,  non-draft.  Box  894, 

Editor  tc  Publisher. _ 

Reporter,  editorial  writer,  newscaater;  daily 
experience;  Yale  ’37.  Draft  deferred, 
home  from  Brazil.  Still  likes  to  eat.  Any 

suggestions!  Box  191,  E,  tc  P. _ 

Reporter  and  Expert  News  Analyst.  Age 
35.  Graduate  Medill  School  of  Journal¬ 
ism.  Years  of  experience  in  reporting 
and  editorial  work.  Now  editor  trade 
journal  for  retail  druggists.  For  farther 
information  write.  Box  381.  Editor  & 

Publisher. _ 

Reporter,  rewrite,  colunmist.  Six  years’ 
metropolitan  paper.  Young.  College  grad¬ 
uate.  Go  anywhere.  I.  Nicholson,  1649 
East  4th  Street.  Brooklyn.  New  York. 

REPORTER  OR  WASHINGTON 
CORRESPONDENT 

Able  newsman,  familiar  with  Capital  news 
sources,  available  for  full,  part-time  cover¬ 
age.  Albert  S.  Keshen.  202  Adams  Street. 

N.E..  Washington.  D.  C. _ 

Small  daily  editor  open  for  job.  Fast  on 
heads,  copy,  makeup.  Write  editorials 
or  hit  street.  Prefer  east  or  south.  Box 

339.  Editor  tc  Publisher. _ 

S  O  S — Wife  says  find  daytime  jobi 
Telegraph  Editor  .29.  five  years’  comprehen¬ 
sive  experience,  university  journalism 
graduate,  draft  deferred  (one  child).  Best 
references.  Prefer  West  or  midwest, 
small,  aggressive  daily— eventual  oppor¬ 
tunity  for  investment.  Oh.  yes — now 
employed  (nights)  I  Box  305.  E.  tc  P. 

Telegraph,  city,  news  editor;  copyreader; 
cited  for  reliability,  initiative,  news  judg¬ 
ment.  makeup;  experienced  weeklies  — 
125.000  dailies;  45.  single;  temperate, 
earnest,  amiable;  top  references;  any¬ 
where— prefer  east;  reasonable.  Box  287, 
Editor  tc  Publisher. 

Trained  reporter,  publicity  woman,  33. 
wants  responsible  job  on  daily  or  with 
publicity  or  advertising  firm.  Degree. 
Six  years’  editorial  experience,  two  years’ 
metropolitan  publicity  firm.  References 
show  talent,  industry,  initiative,  enthu¬ 
siasm.  good  business  head.  Box  255, 
Editor  tc  Publisher. 


Shop  at—  the  equipment  MART  —And  Sovo 


New  Eqaipment  and  Supplies  —  Used  Machinery  Bargains 
For  the  Printing-Pablislung  Field 


Composiag  Room  Equipment  For  Sole  Mechoaicol  Eqaipment  For  Solo 


^^^3132335^^^^  "Ehi^wBstle” 

J.  a.  Richards  Ce. 

^  Kalamazco.  M Ich. 

Buy  Linotypes,  Intertypes  from  practical 
machinists.  Unequalled  values.  Large 
stock ;  all  models  on  hand  for  quick  turn¬ 
over.  Everything  for  the  composing  room. 

LINOTYPE  MAIN’TENANCE  COMPANY 

496  Broome  Street  New  York,  N.  T.  , 

PhotO'Engrovinq  Equipment  For  Sole 

For  Sale  —  Reconditioned  Photo  Engraving 
Cameras  with  arc  lamps,  several  different 
types  and  sizes — some  with  lenses. 

CHEMCO  PHOTOPRODUfTTS  COMPANY 

230  W.  41st  Street _ New  York.  N.  Y. 

Photo -Engraving  Equipment  and  Metals 
E.  T.  SULLEBARGER  CO. 

110  Pulton  St.  538  Clark  St. 

New  York,  N.  T.  Chicago,  Ill. 

Press  Room  Equipment  For  Sole 

For  Sale;  Hoe  Sextuple  Press,  equipped  for 
runing  one  color  and  black,  complete 
with  motor  and  electric  control  boards. 

Complete  with  about  $2,000  worth  of 
spare  gears  and  parts.  Blankets  and  rol¬ 
lers  in  fairly  good  condition.  This  press 
can  be  seen  in  operation,  as  we  are  us¬ 
ing  same  in  moving.  We  will  consider 
any  cash  offer.  Press  to  be  sold  and  re¬ 
moved  from  premises  by  purchaser.  Write 
or  wire: 

Harold  0.  Hayes 

Mercury  Herald  San  Jose,  California 


DIRECT  FROM  THE 
Bridgeport  Times-Star 

Linotypes — Models  14,  25  (two  each) 
and  Models  8,  26  (one  each).  14  fonts 
Ludlow  mats. 

Pony  automatic  casting  machine  com¬ 
plete  with  trimmer  and  cooler,  21%” 
cutoff. 

Hoe  gas'heated  metal  melting  furnace 
with  pump,  3000  Ib.  capacity.  Goss 
mat  roller,  power-driven,  a.c.  motor. 
Wood  mat  roller,  power-driven,  s.e. 
motor.  Westinghouse  motor,  75  h.p. 
with  Cline  control,  7%  h.p.  starting 
motor,  chain  drive  with  5  push-button 
stations. 

IFrlfe  note  for  full  listing, 

THE  VANCE  R.  HOOD  CO. 

225  Vorick  St.  New  York,  N.  Y. 

_ Telephone  WAlker  6-6083 _ 

Duplex  Press  8  page;  model  C  Intertypes; 
Linotypes,  models  5-8,  14;  Cylinder  and 
Job  equipment.  Automatics, 

NORTHERN  MACHINE  WORKS 

Marshall  A  Jefferson  Sts.  Phils.,  Penna. 

Maehanical  Eqaipment  Wantad 

Wanted:  Single  width  Goss  press,  12l4-inrh 
printing  diameter.  215^-inch  cut-off.  or 
deck  for  same.  Give  full  details  sad 
prices.  Box  120.  Editor  &  Publisher. 

Wanted — Fonts,  molds,  magazines,  motors, 
escapements,  magazine  cradles  and  ether 
Linotype  and  Intertype  parts  and  acces¬ 
sories.  We  buy,  sell  and  trade.  Tell  ua 
your  needs. 

MONTGOMERY  tc  COMPANY 

Towanda  Penna. 


newspaper  manager 

of  Western  daily  seeks 
P“.*>l'»her  or  general  manager 
to  invest.  Experience: 
™>iorial,  sales,  production,  printing, 
'ngraving.  Married.  Write 

til  Editor  tc  Publisher 


“UNITED  STATESMAN.‘<HIP” 

A  daily  Congressional  column  of  political 
wit  and  humor — to  help  keep  us  on  an 
even  keel  during  these  serious  times. 

Editor:  Henry  Stoner 

1875  Mintwood  Place,  N.W.  (Apartment  45) 

Washington,  D.  C. 

Washington  Correaiiondent — Vigorous  young 
veteran  of  15  years,  broad  background, 
proven  record  and  fine  reputation,  knows 
Washington  like  a  book.  Wishes  to  de¬ 
vote  full  time  to  Washington  correspond¬ 
ence.  Already  represents  four  newspa¬ 
pers  and  one  magazine  in  part  time  ca¬ 
pacity  as  news  writer  and  columnist. 
Six  years  in  present  full  time  position. 
Best  of  contacts,  best  of  references.  Look¬ 
ing  for  hard  work  with  a  future.  Box  277. 
Editor  &  Publisher. 

Washington  Correspondent,  mature  able 
writer;  News,  trade  or  association  papers 
— Magazines.  Full  or  part-time.  Have 
office  Box  280,  Editor  A  Publisher. 

Woman  reporter  wants  job  on  midwest  news¬ 
paper.  trade  journal,  radio.  Kansas  Uni¬ 
versity  graduate.  Can  write.  Experi¬ 
enced.  Excellent  references.  Employed. 
Box  306,  Editor  tc  Publisher. 

Writer:  Young  man,  draft  deferred,  seeks 
position  on  magazine,  trade  paper,  news¬ 
paper.  Box  260,  Editor  tc  Publisher. 

Tale  ’41  must  write,  work  at  something 
real ;  can  now  escape  business,  return  to 
first  aim:  job  on  newspaper  with  guts. 
Refused  by  army,  draft.  Box  402,  Editor 
&  Publisher. 


This  Man  I'an 
HELP  YOLR  PAPER 
MAKE  MORE  MOAEY 

PROVEN  ability,  ■  backed  by  15 
years  experience  —  copy  boy  to 
V’ice-Pres.— Gen.  Mgr.  same  daily  pa¬ 
per — plus  hard  won  specialized  edu¬ 
cation — advertising  and  law  (is  prac¬ 
ticing  attorney) — make  him  asset  to 
any  newspaper  or  publishing  organ¬ 
ization.  Forceful  editorial  writer  with 
full  grasp  enlightened  news  policies, 
is  most  valuable  as  organizer  and 
business  producer. 

Will  make  excellent  asst. -publisher, 
business  mgr.,  gen.  mgr.,  small  daily ; 
producing  dept,  head  or  asst. -dept, 
head,  larger  daily.  Available  Feb.  1. 

Family  man,  draft  exempt,  34,  Pro¬ 
testant.  More  interested  in  promis¬ 
ing.  well-founded  future  than  amt. 
immediate  income.  Welcomes  close 
investigation  exceptional  record.  Can 
arrange  interview  anywhere  in  East 
or  South. 

Why  not  look  him  over!  No  ob¬ 
ligation,  of  course. 

Write  today  Box426,  Editor  tc  Publisher 


Situations  Wantud 

Meckanical 

Composing  Boom  Foreman — fourteen  years 
working  foreman:  daily:  know  all  de¬ 
partments — good  executive.  Age  36  :  mar¬ 
ried  ;  anywhere  if  permanent,  with  pro¬ 
motion.  Box  219.  Editor  &  Publisher. 

Mechanical  Supt.  or  Composing  Boom  Fore¬ 
man,  with  record  of  peaceful  and  eco¬ 
nomical  operation.  Ten  years’  experience- 
Available- now  I  Box  429,  Editor  &  Pub¬ 
lisher. 

Newspaper  Pressoom  Foreman  —  knows 
both,  black  printing  and  multicolor,  on 
soft  or  hard  blankets;  knows  enough 
about  all  makes  of  newspaper  presses  to 
get  best  printing  results.  I  offer  no  ex¬ 
cuse  for  bad  printing.  I  fix  it!  Box 
3704.  Editor  &  Publisher. 

Printer,  capable  typographer,  compositor, 
magazine,  book,  newspaper  experience. 
Age  36.  union.  Now  employed — seek  new 
connection ;  New  York  City,  vicinity  pre¬ 
ferred.  Box  322,  Editor  &  Publisher. 

Proofreader,  35,  union,  17  years’  experi¬ 
ence,  proven  executive  ability  under 
steady  heavy-fire  volume.  Will  doable 
head  on  ad  layout,  mark-up,  production 
on  daily.  Home-town  priority  waits  too 
long,  want  reasonable  chance  at  situa¬ 
tion.  Box  194.  Editor  tc  Publisher. 

SHOP  SUPT.  OR  WORKING  FOREMAN 

Age  40,  married.  Capable,  efficient  all  de¬ 
partments  of  a  newspaper,  job  shop  or 
both.  Union  or  unorganized.  Available 
now.  Box  435,  Editor  tc  Publisher. 


Situations  Wantud 

Pbotograpliy 

Photographer,  28,  married,  exempt,  college 
graduate;  six  years’  on  daily;  anxious  to 
change.  Own  equipment — new  car.  Box 
340.  Editor  &  Publisher. 

Photographer,  four  years’  experience  on 
National  paper.  Want  work  in  Detroit, 
or!  Age  27.  own  eqaijment.  Excellent 
references.  Box  215,  Editor  A  Publisher. 

Photographer.  Four  years’  broad  experience. 
Draft  exempt.  Young  college  graduate; 
Own  complete  equipment.  Sports  Writing. 
Original  ideas.  Box  316,  Editor  &  Pub- 
lisher. _ 

Photographer-Beporter:  draft-exempt;  North¬ 
western.  B.S.  ’38;  own  equipment;  ex¬ 
perience.  Oo  anywhere.  Box  395,  Editor 
&  Publisher. _ 

Photographer-Betouch  Axtiat,  33.  8  years’ 
daily.  Married,  exempt,  dependable. 
Photo  darkroom-airbrush  eqaipment.  Ac¬ 
count  or  salary — anywhere.  Available 

January.  Box  269,  Editor  A  Publisher. 


Situations  Wantud 

_ ProzsotioB _ 

Advertising  Promotion;  Snceessful  back¬ 
ground  in  newspaper  display,  eiaesified, 
circulation;  Radio;  Mercantile.  Fast  on 
the  draw  with  effective  copy,  layouts, 
ideas.  Full  charge  or  assist  top-man. 
Box  265.  Editor  A  Publisher. _ 

Post  Wanted  as  Promotion  Editor  on  maga¬ 
zine  section  (Daily  S.  A.)  Will  work 
double  head — news — advertising — daring 
duration.  Box  278,  Editor  A  Publisher. 


At  Work: 

TWO  REPORTERS 

Two  reporters  have  been  placed  by  the 
Personnel  Service  with  the  Springfield 
(Ohio)  newspapers.  They  are  Stephen 
W.  Hopkins,  top  left,  and  Peter  Van  S. 
Myers,  bottom  left.  Newspapermen 
get  jobs  every  week  through  the 
classified  columns  and  the  Personnel 
Service.  Details  in  classified  masthead 
on  opposite  page. 

THE  PERSONNEL  SERVICE 
Editor  &  Publisher 

Tunes  Tower  New  York.  N.  Y. 


48 


SHOP  TALK  AT  THIRTY 


IT  WAS  with  a  sense  of  sadness  that 
we  heard  a  few  weeks  ago  that  the 
Neu'  York  Times  was  dropping  its 
sepia  rotogravure 
N.  Y.  Times  section  that  has  been 
May  Have  a  Part  of  the  paper 
.  _  ,  since  1914 — the  first 

ASolation  gu^day  roto  to  be 

printed  in  the  United 
States,  in  fact.  The  sense  of  loss  was 
lessened  by  the  official  announcement 
in  Editor  &  Publisher  last  week  that 
the  gravure  section  would  be  com¬ 
bined  with  the  Times  Magazine  sec¬ 
tion,  promising  an  entirely  new  treat¬ 
ment  for  a  part  of  the  Sunday  paper 
that  has  long  been  distinguished  for 
editorial  excellence.  It  may  be  that 
this  is  a  solution  of  a  problem  that  has 
vexed  newspaper  editorial  and  busi¬ 
ness  administrators  for  many  years. 

Given  sufficient  time  for  prepara¬ 
tion  and  for  press-work,  the  roto¬ 
gravure,  or  intaglio,  process  can  pro¬ 
duce  much  finer  results  than  fast  let¬ 
ter-press  printing  with  news  ink  and 
relatively  cheap  paper.  The  com¬ 
bined  necessity  for  careful  prepara¬ 
tion  of  copy  and  of  comparatively 
slow  press  speed,  however,  runs  the 
cost  of  intaglio  printing  well  above 
that  of  black-and-white.  And  that 
factor  has  put  the  burden  on  roto¬ 
gravure  of  finding  advertisers  willing 
to  pay  a  premium  rate  for  quality 
printing,  willing  also  to  accept  a  de¬ 
lay  between  completion  of  copy  and 
appearance  of  the  advertisement — usu¬ 
ally  with  a  lingering  doubt  as  to 
whether  the  money  might  not  have 
been  better  spent  in  run-of-paper 
space.  Another  result  has  been  that 
the  rotogravure  section  came  to  be  re¬ 
garded  as  primarily  an  advertising 
problem  in  many  offices,  although  it 
was  originally  introduced  as  an  edi¬ 
torial  feature  which  should  increase 
circulation. 

There  is  no  denying  that  too  many 
roto  sections,  in  recent  years  at  least, 
have  been  put  together  on  a  routine 
basis.  Advertising  revenue  didn’t 
meet  production  costs  frequently,  so 
the  editorial  department  was  not  en¬ 
couraged  to  spend  money  lavishly  for 
exclusive  pictures  or  fancy  layouts. 
As  Fred  Gaertner,  managing  editor 
of  the  Detroit  News,  told  an  editorial 
gathering  a  couple  of  years  ago,  too 
many  roto  sections  were  built  around 
pictures  of  pretty  girls  and  Dutch 
windmills.  Naturally  that  treatment 
produced  neither  circulation  nor  a 
crowd  of  advertisers  clamoring  for 
admission. 

*  «  * 

AMONG  the  newspapers  which  didn't 
go  for  the  windmill-pretty  girl 
formula  was  the  Detroit  News.  It  had 
suffered  the  same  ad- 
Detroit  News  vertising  losses  as 
other  gravure  media 
during  the  depression 
The  Problem  — maybe  a  bit  more 
in  view  of  the  depths 
to  which  Detroit  business  descended 
when  things  were  at  their  worst  ten 
years  ago.  The  temptation  must  have 
been  strong  to  cut  costs  on  unproduc¬ 
tive  departments,  but  the  News  man¬ 
agement  held  to  the  opposite  course — 
make  the  thing  so  interesting  that  ad¬ 
vertisers  will  not  only  use  it,  but  get 
their  money’s  worth. 

The  News  was  among  the  fir.st  to  de¬ 
velop  picture  sequences,  telling  a 
news  story  in  gravure.  Picture  fea¬ 
tures  were  assigned  and  worked  up 
by  techniques  analogous  to  those  used 
in  other  Sunday  feature  departments. 
Heavy  emphasis  was  laid  on  local 
features  which  lent  themselves  to  se¬ 
quence  treatment.  In  other  words. 


By  ARTHUR  ROBB 

the  gravure  section  received  the  same 
meticulous  study  that  was  given  to 
front-page  news  selection  and  layout. 
Whether  it  paid  out  in  dollars  and 
cents,  we  don’t  know.  Our  recollec¬ 
tion  of  Mr.  Gaertner’s  talk  is  that  sev¬ 
eral  thousand  new  lines  of  both  local 
and  national  advertising  were  added 
to  the  gravure,  without  transfer  of  ac¬ 
counts  from  run-of-paper. 

If  that  record  has  been  held  (we 
haven’t  complete  figures  at  hand)  it 
would  not  seem  important  to  us 
whether  the  gravure  section  paid  its 
way  or  went  a  bit  into  the  red.  What 
is  important  is  that  it  commanded  re¬ 
spectful  attention,  not  only  of  readers 
and  advertisers,  but  also  of  the  men 
who  made  it. 

Other  newspapers  which  have  given 
particular  study  to  this  part  of  their 
operation  are  the  Chicago  Tribune, 
and  the  Lojiisville  Courier-Journal. 
So  many  mentions  have  been  made 
of  the  Tribune's  research  into  color 
gravure  processes,  and  devices  for  as¬ 
suring  both  accuracy  and  speedy  pro¬ 
duction  that  no  further  emphasis  is 
needed.  Few  newspapers  have  either 
the  available  funds  or  the  will  to 
spend  them  on  experiment  on  the 
Chicago  Tribune  scale,  but  the  Trib¬ 
une  has  made  no  secret  of  its  ad¬ 
vances.  It  has  often  made  its  own 
discoveries  available  to  anyone  inter¬ 
ested  in  adopting  them,  and  it  has 
been  ardent  in  its  promotion  of  color 
as  a  newspaper  service. 

Speed  has  been  the  goal  of  the 
Louisville  Courier-Journal  on  many 
occasions;  one  of  its  famous  promo¬ 
tions  for  years  has  been  the  produc¬ 
tion  of  gravure  pictures  of  the  Ken¬ 
tucky  Derby,  including  the  finish, 
with  copies  on  sale  at  Churchill 
Downs  and  on  the  city's  streets  within 
an  hour  of  the  end  of  the  race.  The 
majority  of  the  pictures  used  were 
made  at  the  track  during  the  after¬ 
noon,  with  the  last  photograph  being 
rushed  across  country  by  motorcycle 
in  Saturday’s  twilight.  Again  edi¬ 
torial  service  and  prestige  is  the  pri¬ 
mary  end.  Cost  doesn’t  figure  much  in 
the  equation. 

#  <=  * 

ALL  THESE  ruminations  bring  up 

again  the  topic  of  research  in  news¬ 
paper  work.  We  don’t  mean  the  “re¬ 
search  studies”  that 
A  Need  many  newspapers, 

magazines,  radio  sta¬ 
tions.  and  their  ad- 
Retearch  vertising  represen¬ 

tatives  have  assem¬ 
bled  to  bolster  a  sales  story.  The  ma¬ 

jority  of  those  creations  have  not  been 
research  in  any  scientific  sense  of  the 
word.  They  are  tools  of  salesmanship 
— and,  as  such,  they  have  a  place  in 
the  business  armament.  When  we  talk 
of  research,  we  mean  seeking  for 
things  that  have  not  been  found, 
things  that  have  not  been  done,  ways 
of  doing  better  things  that  are  now 
being  done. 

Maybe  wartime  isn’t  the  best  mo¬ 
ment  for  talking  about  research,  with 
taxes  going  up,  wages  inevitably  ris¬ 
ing,  and  income,  temporarily  at  least, 
sliding  under  the  impact  of  political 
and  economic  uncertainty.  We  think 
the  contrary.  Now  is  the  time  to  look 
ahead,  to  see  how  today’s  disadvan¬ 
tages  can  be  turned  to  tomorrow’s 
progress. 

Wie  look  back  to  1917-1919.  Before 
April  6,  1917,  newspapers  hadn’t 

changed  appreciably  for  15  years.  The 
big  headlines,  big  circulation,  tech¬ 
nique  had  been  well  developed  by 
19()0.  Machinery  had  been  devised  to 


meet  the  needs  of  the  trade — mainly 
in  the  rudimentary  laboratories  of  the 
composing  machine  and  the  press 
manufacturers,  and  the  invention  of 
automatic  stereotyping  by  the  late 
Henry  A.  Wise  Wood.  Frankness 
compels  the  statement  that  many  pub¬ 
lishers  did  not  encourage  mechanical 
developments  which  would  make  ob¬ 
solescent  the  equipment  in  which  they 
had  invested  many  thousands  of  dol¬ 
lars  and  which  appeared  equal  to  any 
task  that  might  face  it. 

The  never-ending  struggle  for  cir¬ 
culation  in  the  metropolitan  cities 
during  the  first  decade  of  this  century 
compelled  constant  changes  in  ma¬ 
chinery — some  of  them  not  altogether 
safe  or  efficient.  For  instance  the 
great  “deck”  type  presses  that  climbed 
up  through  a  couple  of  basements  did 
their  job,  but  dangers  to  press  crews 
led,  through  publishers’  insistence  and 
good  press  engineering,  to  the  lines  of 
low  units,  with  interchangeable  hook¬ 
ups,  that  have  prevailed  during  the 
past  20  years. 

The  big  incentive  to  investigation  of 
newspaper  practices,  however,  came 
during  1918-1919,  when  skyrocketing 
prices  of  newsprint  and  a  threatened 
shortage  of  paper  compelled  newspa¬ 
pers  to  find  ways  of  cutting  the  suit 
to  fit  the  cloth.  Under  that  kind  of 
pressure,  all  sorts  of  elementary 
wastes  were  knocked  out.  It  wasn’t 
at  all  uncommon,  for  instance,  to  use 
a  nonpareil  slug  on  each  side  of  a  dash 
between  stories.  Cutting  that  to  a  2- 
point  lead,  or  casting  the  dash  on  a 
6-point  slug  might  save  as  much  as  a 
full  page  in  a  metropolitan  paper. 
Many  newspapers  of  1918  were  seven 
columns  wide,  with  13-em  columns,  a 
hangover  from  the  old  blanket  sheet 
days,  with  margins  wide  enough  for 
the  writing  of  several  Einstein  equa¬ 
tions.  Smart  newspaper  managers 
found  that  they  could  get  eight  col¬ 
umns  of  12','2  or  12  ems  into  the  same 
newsprint  roll  width,  and  by  cutting 
margins,  into  even  narrower  rolls — 
and  with  newsprint  at  $80  to  $120  per 
ton  on  contract,  and  up  to  more  than 
$300  on  spot  market,  every  pound 
counted. 

Never  before  nor  since  has  the  news¬ 
paper  trade  experienced  such  a  self- 
overhauling.  Editorial  mast  -  heads 
that  once  had  to  run  six  or  eight 
inches  long  in  the  interest  of  dignity 
were  chopped  in  half,  with  no  loss  of 
either  information  or  dignity.  Wide- 
open  spaces  in  headlines  were  closed 
up,  sometimes  to  the  point  of  causing 
astigmatism,  but  the  space  was  saved 
when  it  was  needed  and  the  way 
opened  for  the  attractive  lower-case 
typography  that  has  since  become  pop¬ 
ular. 


THAT  WAS  all  surface  stuff,  to  be 
sure.  It  was  compelled  by  the 
necessity  of  saving  paper  in  order  to 
be  able  to  print  at  all 
Radio  Is  — and  by  that  token. 

The  wasn’t  the  kind  of 

research  that  we 
Factor  have  desired  vaguely 

for  all  these  years. 
Newspapers  are  facing  a  vastly  dif¬ 
ferent  world  today  than  were  their 
predecessors  of  World  War  I.  The 
major  factor  of  the  difference  is  radio 
— but  nobody  yet  knows  how  much  of 
a  factor  it  is, 

A  news  broadcaster  at  7  p.m.  New 
York  time  is  quite  likely  to  have  a 
couple  of  important  stories  that  were 
too  late  for  the  final  editions  in  New 
York.  He  might  be  even  with  Chicago 
and  a  couple  of  hours  behind  the 
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Pacific  Coast  papers.  On  the 
hand,  the  11  p.m.  and  midnight  bn 
casters  of  flash  news  are  quite 
to  skim  the  cream  off  the  momii^ 
per  headlines.  And  on  still  ano 
hand,  we  listened  to  two  early  eva 
commentators  last  Sunday, 
thought  as  we  listened  that  they  i 
have  thanked  their  guardian  ang 
the  newspapers’  weekly  news  rev 
Every  important  item  in  their  15-a 
ute  chats  was  taken  in  recog 
form  either  from  a  special  dispafc 
a  weekly  review  that  appear 
one  or  another  New  York  Su 
paper. 

In  short,  there  is  a  tiemen 
overlapping  between  the  bulletin  1_ 
tion  of  radio,  the  commentator  of< 
air,  and  the  printed  newspaper, 
is  now  much  too  much  duplicati 
which  will  undoubtedly  abate,  to  I 
advantage  of  the  newspaper,  as  i 
credited  American  correspondents! 
their  places  with  our  land,  sea,  i 
air  forces.  To  date,  both  radio  i 
press  have  had  to  depend  almoiti 
tirely  on  official  communiques, 
have  been  neither  revealing  nor  i 
ducive  to  imaginative  reporting, 
for  self-preservation,  but  for  the  i 
tenance  of  the  dominance  that  iti 
turally  theirs,  we  think  the  newspip 
should  look  deeply  into  this  rep 
of  war  and  find  a  place  where  co 
tition  can’t  reach  them.  That’s  a  i 
ter  for  studv  in  individual  offices. 


Individual 

Study 

Required 


INDIVIDUAL  STUDY,  in  any  casi; 

required  in  newspaper  research.  Yi 
can’t  study  newspapers  as  a  mi 
man  would  a  pa' 
gical  condition 
typhoid,  diphi 
or  pneumonia, 
have  no  such  thiiy< 
a  national  press, 
every  newspaper  has  to  be  sti 
with  intimate  reference  to  the 
munity  it  serves.  The  most  ambi6 
research  project  that  newspajjers 
ever  undertaken  cooperatively, 
“Continuing  Studies”  fostered  by 
Bureau  of  Advertising,  don’t 
themselves  to  any  broad  concl 
because  each  of  them  deals 
with  one  day’s  issue  of  sespf 
individual  and  highly  different  ] 
lications. , 

Their  major  accomplishment, 
should  judge  offhand,  is  that  they 
shown,  by  repeated  illustration, 
many  a  prejudice  held  concei 
newspaper  advertising  has  no 
in  the  thinking  of  .ncwsp<^: 
readers. 

There  is,  however,  a  great  opport^i 
nity  for  investigation  of  newspap* 
the  mass,  under  newspaper  auspuj 
by  men  who  know  newspaper 
but  who  are  not  attached  to  any  __ 
newspaper  organization.  After  caipy 
study,  they  might  lay  down  lu** 
general  research  which  individuslfH 
pers  could  follow — not  for  the  puipow 
of  proving  a  sales  argument,  brtm 
find  out  where  effort  was  being 
how  better  to  use  available  tal^^ 
how  to  fill  gaps  in  their  present 
service. 

With  all  due  respect  to  Dr.  GwB 
Gallup,  we  doubt  that  his  tcchn^B 
completely  covers  that  field.  It 
reveal  what  has  been  done  by 
ticular  newspaper,  but  it  also 
too  much  to  inference  and  too  lit*  J 
direct  indication  of  what  might 
done.  Genuine  research  impli® 
periment,  and  experiment  impli® 
making  of  damfool  mistak®- 
scientists  in  medicine,  chemistryi 
gineering,  and  physics  hadn’t 
permitted  plenty  of  latitude  to 
ress  through  mistakes — well,  jurf 
about  you  to  see  what  you  would 
missed. 

Newspapers  can  benefit  by 
example. 


